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Believing!” 








mmm | HEY CAME- 
nite " 1 THEY SAW: 


ie) 
BELIEVING” 


“SCARAMOUCHE” “THE MERRY WIDOW” 
(Technicolor) (Technicolor) 
Stewart Granger, Eleanor Parker, 
Janet Leigh, Mel Ferrer, 
Henry Wilcoxon, Nina Foch 


Lana Turner, Fernando Lamas 


“TVANHOE” 
“LOVELY TO LOOK AT” (Technicolor) 


(Technicolor) Robert Taylor, Elizabeth Taylor, 


Kathryn Grayson, Red Skelton, Howard Joan Fontaine, George Sanders, 
Keel, Marge and Gower Champion, Emlyn Williams 
Ann Miller 


“PAT AND MIKE” “BECAUSE YOU’RE MINE” 


Spencer Tracy, Katharine Hepburn, (Technicolor) 
Aldo Ray 


Mario Lanza, Doretta Morrow 


THEY BELIEVED 





and they'll tell the nation that 


M-G-M HAS 
THE PRCT URES! 


AND THERE ARE LOTS MORE JUST AS BIG: “Skirts Ahoy!” (Tech.) + “Carbine Williams” - “Above 
And Beyond” - “Mr. Congressman” + “The Girl In White” + “The Story of Three Loves” (Tech.) + “One Piece 
. Bathing Suit” (Tech.) - “Plymouth Adventure” (Tech.) + “Prisoner of Zenda” (Tech.) + “Everything I Have Is 


Yours” (Tech.) + “Tribute To A Bad Man” + “The Devil Makes Three” + “Fearless Fagan” + and others. 
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Johnston Looks Ahead 


R. ERIC JOHNSTON recently issued the Motion Pic- 
M ture Association's 1951 annual report—the first made 
public in five years. He cited six major areas in 
which the industry's future progress should be made: |) con- 
tinued improvement in pictures; 2) improved showmanship; 
3) streamlined distribution; 4) maintaining open foreign mar- 
kets; 5) new technical methods and 6) the removal of "barriers 
to the industry's welfare" such as taxes, anti-trust litigation 
and censorship. 
While reports about plans to streamline distribution have 
risen in the past few years, Mr. Johnston's “Point Three” is 
the most explicit statement from an authority. He wrote: 


“The traditional machinery of the industry for distribution 
of film in this country should be streamlined. Changing pat- 
terns of demand, transportation and population have dislocated 
the accustomed patterns. For the sake of economy and of better 
service, there are many possibilities which an industry that is 
determined to be modern and up-to-date must explore for itself. 
The goal of this effort is to get films to the theatres in the best 
and cheapest way.” 


It is to be hoped that any plans looking to reorganizing the 
time-tested methods of distribution do nothing to detract from 
the aggressive sales effort. Despite the intangible character 
of film merchandise, the present sales activities of the pro- 
ducer-distributor to the exhibitor retailer may not be com- 
pared favorably with those carried on in some other lines. 
In this industry there has been so much friction between the 
buyer and seller of the product, that too little attention has 
been directed towards organizing for the real battle—in which 
both should be partners—that is, to win the greatest possible 
acceptance for each film from the theatre-going public. 

A “mail order" type of selling may have a place some day 
for minor product but that approach would seem to be lim- 
ited. More than a year ago, before Eagle-Lion Classics sold 
their film inventory to United Artists, Mr. Willicm C. Mac- 
Millen, Jr. announced that the firm was considering introduc- 
tion of selling-film by mail to certain customers. 


for each company perhaps has become unnecessary. Yet 

even this practice is deeply ingrained in industry custom. 
For example, abroad where wars or other conditions required 
the companies to have a single office for several years, each 
distributor has opened its individual establishment at the first 
opportunity. The extent of distribution activity that might 
be shared by competing film companies in the United States 
would be limited by trade practices approved under the sev- 
eral court decrees. 

It is not to be thought that the new and efficient system 
of distribution listed as a goal by Mr. Johnston is one involv- 
ing television. In a theoretical and technical sense a motion 
picture could be simultaneously released—in some future day 
—by television to theatres all over the country. One print 
en be all that would be needed. On the other hand the 
system of TV distribution would be fantastically expensive and 
the resulting quality of the picture on the screen would be 
far below that directly projected from a 35mm print in accord- 


Te maintenance of separate physical exchange facilities 
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ance with standard practice. This passes over entirely the 
problems created by a difference of time zones and also the 
matter of showing the same film the same evening at thousands 
of theatres. Under such circumstances it could truly be said 
that a picture would be offered to the public on a take it or 
leave it basis—and too many would leave it alone. 

Mr. Johnston's report blamed the decline from the immedi- 
ate war time peak of 1946 principally on economic reasons. 
Television came in only for an indirect reference. "The period 
also saw the development and expansion of other recreational 
facilities." The MPAA president's report asserted that "the 
construction of new theatres lagged behind the population 
shift, "" but the opportunity was lost to point out that newly 
erected drive-in theatres since the business peak in 1946 num- 
ber more than 3,000. In some areas drive-ins have been an 
answer to population shifts. Furthermore drive-ins have added 
@ grossing potential to the industry vastly more than that lost 
in the comparatively small number of regular theatres which 
have closed during the past five years. 

On the public relations front Mr. Johnston cited first the 
successful influence of the Production Code and the industry's 
self-regulation machinery for its administration. He said, ''Self- 
regulation has given the industry a firm base on which to build 
good will and public respect. It has helped the theatre obtain 
and maintain a permanent and respected place in the com- 
munity." 

Mr. Johnston's report, plus the descriptive material on the 
work of departments included in the MPAA should be of 
interest to newspaper editors, publishers and film critics. It 
should receive wide distribution. Annual publication of a 
report of MPAA activity could be a constructive public rela- 
tions force. Too many official and unofficial critics of the 
industry still are inadequately informed about it. 


Mayer and COMPO 


S Mr. Arthur L. Mayer completed his duties as executive 
A vice-president of COMPO May 2, he continued to be 
optimistic about the organization. This should be an 
encouragement to everyone because of all the persons with 
reasons to be discouraged and unhappy about the slow 
progress of COMPO, Mr. Mayer had the most reasons and 
the best ones. If COMPO regains its vigor and begins to 
fulfill effectively the functions for which it was established, 
much credit will be due to Mr. Mayer because, despite tem- 
peramental, financial and other obstacles, the activities car- 
ried on under his executive direction gave an indication of 
COMPO's potentialities for industry good. 

In his farewell letter, Mr. Mayer wrote, "Charges of Com- 
munist infiltration, encroachment of television, arduous and 
unfair taxes, declining receipts for all except the most suc- 
cessful pictures—all these are obstacles that can be overcome 
only if we harness in one great unified effort the resources 
and abilities of everyone in the business. . . ." 

The designation of a three-man executive committee com- 
posed of representatives selected by Allied States Association, 
Theatre Owners of America and the Motion Picture Associa- 
tion could be the first step towards making COMPO again a 
significant force. 
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Developments and trends that shape 
the motion picture industry's future. 


> The trailer picture is changing 
and the companies can be expected 
to give much closer attention in the 
future to the whole problem of pic- 
ture-introduction. Distributors are 
coming to realize that different 
types of theatres demand different 
types of trailers and that it is worth 
while to cater to these requirements. 
Look, too, for a more imaginative 
approach to the problem of trailer 
production for television. 


>» There is significance in the fact 
that the vast majority of films 
turned out during the past few years 
are based on original scripts. In 
part this reflects the lack of ade- 
quate source material in the realm 
of the theatre and the post-war 
novel. Exhibitors have reason to 
welcome the trend toward originals 
for the values in stories written for 
screen presentation exclusively. 


> Continuation of the overseas in- 
formation media investment guar- 
anty program now seems almost 
certain, since the Senate Foreign 
Relations Committee has included 
this in its version of the foreign aid 
bill. The Committee specified that 
the president could switch the pro- 
gram from the Mutual Security 
Agency to the State Department or 
whatever agency he wanted. 


> The unsettled steel situation in 
the U. S. and a serious copper strike 
in Chile are delaying government 
decision on relaxation of theatre 
construction controls. NPA officials 


would like to do it, but want to 
make sure the materials situation 
will not turn for the worse. 


> The importance of drive-in thea- 
tres in the general entertainment 
scheme of things, rather than being 
in the casual “drop in” category of 
a few years ago, is pointed up by 
the big campaign to start within a 
few days, with 24-sheet posters pro- 
moting the open air houses, dotting 
billboards in 36 states. 


> Just how expensive trust litiga- 
tion can be is seen in the refusal of 
the Supreme Court to review the 
precedental Brookside anti-trust 
case. This means that the eight ma- 
jor distributors must pay $1,250,000 
in damages, plus attorneys’ fees, De- 
velopments like this are causing the 
arbitration brain trusters to work 
harder than ever to reach some kind 
of over-all agreement between ex- 
hibitors and distributors. 


> The product is getting unprece- 
dented attention and there is a 
tendency towards better advance 
planning. Sales meetings, such as 
the ones being conducted by Metro 
and Paramount, are analyzing the 
detailed marketing potentials of 
pictures in a determined effort to 
explore every possible angle. Twen- 
tieth Century-Fox’s impressive an- 
nouncement of its 1952-53 produc- 
tion slate satisfies not only the need 
of the publicity people but also 
plays squarely into the hands of 
exhibitors. 


> Look for a number of motion pic- 
ture companies to apply for avail- 
able UHF television channels. The 
feeling is that, unless the picture 
firms get a foothold in the TV medi- 
um, they will have to pay dearly in 
the end when the only avenue open 
to them will be to buy an already 
established station. 








WILLIAM FOX DIES 


William Fox, famous ——_ pioneer, died May 8th at Doctors Hospital, New 
n 


York City, folowing a long il 


ess. Mr. Fox withdrew from the public eye and 


industry affairs twenty years ago following financial complications which involved 
the Fox Film Corporation, which he founded, and his personal affairs. He has since 
been living at his home at Woodmere, Long Island. 

[A detailed biography of William Fox will be published in next week’s issue of the 


HERALD. ] 





St., Urban Farley, advertising representative, Telephone, Financial 6-3074; Wa ashingto n 
editor, 4 Golden Square. Correspondents in the principal capitals of the world. Me 


thirteen times a year as Section || of Motion Picture Herald; Motion Picture Daily, ir Fes nati ional Moti on °p cture pom nan 





alia 


MOTION PICTURE HERALD, MAY 10, 1952 


"Ne ows abt Cha 


; er Quigley Pub 
ac and Fame. 


Rockefel tor Cantor, New York City 120. Teleph one Cir cle 7-31 00; Ca ble address ""Quigpu bco 
e-Pre ] Vic 


aymond Levy, Vice-Presiden 
tion Editor how Gelienies 
ephone, GRa 2145; Chicago, 120 So. L 
Hope Williams Burnup, manager, Peter Bur 
ations: Better Theatres, publ ished 


9 








‘ trees [5555553333550 
PPPESPSO ESSE EEESESESSSSS OS OSSeSESesE SESE SSSSSSSSOSSSSSESOOSES 











») PARAMOUN me . are 100 per 
ind the United Cerebral Palsy Drive, Leon 


th organiza 

Receiving 

oster girl Vivian 

sre UP vice-presi 

d Robert Weitman. Repub- 
er, ‘Miracle in Motion,” 


M 20th-Fox's ‘Belles 
testant Motion 

berge ( sles pron ture Coun rd Ste eft, Christian Herald 

ioneer Press and Dispatch motior publisher, preser plaque to William C. Gehring, 


istant sales manager. 


Raa 


Cost eeeeeecoeroseeseesoeososes Seeseeeeesocses 
CPt OPeeeesessesereseseebesssesessedssssssstsssssseseceree 








MOTION PICTURE HERALD, MAY 10, 1952 





petreteretesttsectes 








Sse ssssosssescessssesesess. | | 


TWO DAYS ales discussions at the Monogram 
ON THE SET of Paramount’ llied Artists stuc above. the scene above 
"Shane " star Alan Ladd, re eft tO gn eate BY - astei VICE 
poses at the left with New i i j 
York visitor George Brandt 
of the Brandt circuit of 
New York. 
utive producer. Other 
nce were G. Ralph Branton, vice 
| n ubi ty 





AWARDS right, by the British Film Acagemy 
to Stephen Bosustow, left, for cartoon char 
acter ‘Gerald McBoing-Boing,"’ and to 

Walt Disney, also holding scroll, for "Beaver 


Valley.’ With them are Robert Haddow 
British Los Angeles consul; Dr. Roger Manvell 
British Academy; and Charles Brackett 
president of the Academy of Motion Picture 
Arts and Sciences, whose governors tendered 


the luncheon. 


AWARD, below, by the Catholic Institute 
of the Pre in New York, to Leo McCarey 
producer of "My Son, John,"’ and guest 
speaker at communion breakfast. In array 
below are General Carlos P. Romulo, Georg: 
Sokolsky, Mr. McCarey, and Richard Reid. 


GEORGE RAFT, in Lippert's "Loar 
friends in a Philadelphia appearance. 
Paul Castello, Lester Krieger, Je 
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Engel, and Arthur Greenblatt. 











steeee 
5 oS S099 90999999999 991 


MOTION PICTURE HERALD, MAY 10, 1952 " 


ae 





ME SA RE SE Rs SR ie OE) BE On Po ees ere i ees en: er ee 


WEIIssesvesocccccccvocscclsss Lessee C CTC C CT ee ee Setssesesescoss 








By the Herald 
above 


ating head of the 
ircuit and other 


za Brazileira De Cinema 

and Mauro Paes de Almeida, hi 

with Arthur F. Baldwin, right, of Na 
tre Supply. The men, in New York 

tudying possi nternational film 

in 1954, to lebrate Sao Paulo's 400 


By the Herald 


WELCH, produ f Para 
S face,’ starring Bob 


f Pa etace 
me : 
luesday in 


cer 


ae 
New Y while appearing 
69 time a cc ast tour for 

COMPO It was the greatest educa 
ion,’ he declared, adding he found people 
wanted only ‘fun’ from 
He also feel 
ion fan 

and laugh 


same 


audience 
preachment. 
realize 
go tor »wooys and Indian 
ctures s ld aive them the 
His next wi > "Six And Seven 
Park Avenue."' 


nn 
picture not 


hould 


producer televi 
Ind p 
Shee 

g. 
Eighth 
” 


Pro 


PREVIEW IN WASHINGTON, left 

Columbia's "Walk East On Beacon." 
cer Loui 

Nich f the FBI 
d, of California 


Knowland 


Je Rochemont. left, chat 
| and Senator 


with Loui 


and Mrs. William 


MOTION PICTURE HERALD, MAY 10, 1952 


SBSBIIIIsIISsse8e 





SIISIIIITSITIISSIISIIII III IsIssssssssssse 





12 





ee a eT. Ts ie. PM i il, fee |” ee 2 


ALLIED WON'T BUDG 
ON ARBITRATION STAN 


Board Reaffirms Policies 
For Rentals and Bidding; 
Selling Methods Blasted 

COLORADO SPRINGS: At a 


meeting here May 3 and 4, the Allied States 
board of directors emphatically reiterated its 


two-day 


position that no arbitration system can be 
unless it film and 
competitive bidding 

The board further called on the distribu- 
tors to eliminate alleged abuses in the bid- 
ding system by making public the results of 
bids, at least to the parties involved. And 
it singled out Paramount for criticism of its 


effective covers rentals 


selling practices. 


National Board Meeting 
Followed by Convention 


The board’s spring meeting was followed 
by the annual convention of Allied Rocky 
Mountain Independent Theatres at the An- 
tlers Hotel. There was an unusually large 
turn-out for the board’s deliberations which 
took place at the plush Broadmoor Hotel. 
All but four of the directors were present 

It became clear immediately that, while 
Allied had its reservations over the way the 
arbitration talks were going, it would con- 
tinue in the discussions with the distribu- 
tors which are scheduled to be resumed in 
New York May 26. The board passed a re- 
solution to this effect which follows: 

“Resolved, that the board regrets that the 
distributors are apparently unwilling to 
agree to an all-inclusive arbitration system 
along the lines recommended by Allied; that 
its committee (Wilbur Snaper and Nathan 
Yamins, with Abram F. Myers as counsel) 
be instructed to continue the negotiations in 
hope of securing such an all-inclusive sys 
tem, and that approving or disapproving 
action be deferred until a final draft of a 
plan acceptable to the distributors is pre 
sented to the Allied board.” 

In connection with its action on competi 
tive bids, the board issued the following 
statement: 

“Allied always has opposed competitive 
bidding for many reasons which have often 
been expressed, especially that it tends to a 
monopoly by the exhibitor having a ‘long 


purse.’ 


Competitive Bidding Said 
Still Being Imposed 
“Nevertheless, this board recognizes that 
despite its protests competitive bidding still 
is being imposed by the distributors upon the 
exhibitors and 1s that many com- 
plaints have been received at national head- 
quarters of irregularities in the considera- 
tion of the bids and awarding of the pictures 
“This board is convinced that the only 


aware 


wav in which these abuses can be eliminated 


and confidence in the practice maintained, 
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THE ALLIED STATES ASSOCIATION board meeting. Some of the members: standing, in 
order, are Ben Marcus, Milwaukee, treasurer; and Trueman Rembusch, named Allied repre- 
sentative for COMPO. Seated, John Wolfberg, Denver, secretary; Col. H. A. Cole, Dallas; 
Wilbur Snaper, New Jersey, president, and Abram F. Myers, Washington, chairman and gen- 


eral counsel. 


ali bids to 


an award has been made, 


is for the distributors to reveal 
the bidders after 
and the board call upon the distributogs to 
institute this reform 

“In view of the fact that open bidding 
prevails in public contracts and in other in 
dustries, we can only assume that blind bid 
used by the distributors for the 
purpose and with the effect of 
irregularities and discriminations in making 


ding is 
concealing 


awards,” 

The first order of business on the agenda 
of the board was to approve the proposal to 
have an interim committee operate the Coun 
cil of Motion Picture until 
such time as it is possible to obtain a new 


Organizations 


Trueman Rem 
busch, Indiana director on the Allied board, 
was named as Allied’s representative on the 
COMPO board 

\ statement by the Allied 
igain declared the organization’s support for 
COMPO and stressed the belief that it 
would be helpful in working out many ot 
the industry’s problems 

Many of the Allied Rocky Mountain dele 
gates arrived early and sat in on the board's 


president for the Council 


board Once 


conferences. Later, a number of board mem 
bers stayed over to attend the convention 
They included Mr. Myers, Mr. Snaper, Ben 
Marcus, Col. A. H. Cole, Jack Kirsch and 
Ben Berger. 

The board 
to the discussion of grievances having to do 
with film selling and, on the basis of area 


reports, came to the conclusion that Para 


devoted a good deal of time 


mount was the worst offender in this respect 
Specifically, Allied accused Paramount of 
the following abuses 
Over-allocating pictures; zone 
bidding and mass bidding; refusing to re 
proven 


imposing 


allocate pictures even after they are 


box office 7 


Pine 


inferior at the continuing dis 


tribution of Thomas pictures even 


though Pine-Thomas productions are being 


shown free on television; using top box of 
fice attractions, such as “Sailor Beware,” to 


increase top rentals, thereby establishing 
new precedents and a yardstick for a gen 
eral increase in all future deals; 


the “absent 


employing 
treatment” in solicitation by 


sales representatives; and instigating the 
practice ot “increased admission priced pic 


tures.”’ 


Other Companies Also 
Cited As Unfair 

However, the Allied directors did not stop 
with Paramount. Other companies also were 
The board 
condemned company practices which forced 


cited as unfair in their practices 
increased admissions at 
Specifically, it cited the fol 
MGM with “Quo Vadis” ; 
“Samon & Delilah” and 
Earth”; Warner 
\ Streetcar Named Desire” 
Century “David 
rhe statement covering this 


exhibitors to charge 
the box office 
lowing ¢ xamples 
Paramount with 
rhe Greatest Show on 
Brothers, 
and Twentieth 
ind Bathsheba.”’ 
\llied complaint runs as follows 
Admittedly, this industry faces a declin 
ing bex office and more 


with * 


Fox with 


there is 
a wide chasm between receipts of top pic 
tures those that called ‘run 
of the mill.’ Concurrent with this shrinking 
box office during the past year the exhibitor 
has faced a demand from various film com 


than ever 


and might be 


panies tor such confiscatory terms and under 


such unprofitable conditions that an in 
creased admission price at the box office is 
taced 

‘A practice this could well be 
called suicidal when viewed from an indus 


try standpoint.” 


such as 





AD RATE UNFAIR. 
EDITORS 


Bamberger Address Heard 
by North Central Allied; 
Berger Named President 


VAEAPO 


is a part 
rew ©O home 
North and 
Minnesota 


| by the conven 


Oppo 
cent Federal admission 


1 Allied to 


irected n 


called tor rigid 


l itional 
repeal 
the only other new 


erg 
eT Le 


tr, 
\llied group was James 


Minn., treasure 
Peaslee Stillwater 
R } 


1 resident ; 


vice-president Risch 
Minn second vice 

Red Wing, Minn ecretarv, 
Minneapolis, 


Kane execu 


iles promotion man 
ldress betore 


unlairne 


ulverti 


TOLD 


i the department stor other local 


nerchant, with the rate, of course, depend 
ing on how much space contract for 
in advance 
Mi Bat 
that 
. policy of giving the exhibitor a lower rate 


berger said he thought it “pe 
established 


culiar” some 


papers have 


he places an ad on a page other than thx 


gular amusement page, and, in conclusion 


called for greater betweet 


theatres, 


cooperation 
vspapers ind pomting out that 
they are a vital part of our economy 


Mr. Mann, in 


representatives, 


welcoming the 


new sp ipet 
ce scribed the commo 
ind theatres 
Main 


likewise, they 


ground existing for new pers 


They both “make for a Street 


inv town 7 he said, and, 
both depend on a lively Main Street for 
success.” \t the same time 


their economic 


} 


that the 
ittitude on the 


he expressed hope meeting would 


bring about a changed part 


of the press toward Hollywood 


“Another Hollywood” 


Said the retiring president 


Hollywood 


ibout It is an eart 


know, another 
read 
Hollywood that is turning out the finest pic 
turéS in its history. It ts a Hollywood, not 
of Communists, but of Democrats and Re 
1, above all, Americ: 
George Murphy, MGM < star, 

I vudiences on. the 
returning t film 


rtainment. He 


with this surance, the 


, 
public in iT 
ventior that television 
West oast ire 
theatres solid 


good ente 


dod 
dded 


motion 
picture history by 
production 
led Claude 
nt, Minnesota, and Margaret 


RKO actres 


Sheri 


Universal's Blumberg 40th 
Anniversary Drive Ends 


Saturday, Mav 3, the end of the 
Muambhero } 
slumberg 40th 
Winners of the 


nnounced 


marked 
18-week Nate 


S35 000) 


Nineteen 


soon 
branches were 
s the drive 
was the 


(,reen 


1A (ailim Ne \\ ( 
Kansas City, Jack 
southern 


eCarthy’ 


livisions 


200 in Tournament 
Participants in the golf tournament 
it Vernon Hills Country Club. 
rk. will be limited to 
nde New York 


Schwalberg and 


May 
Puckahoe 
2). the Cin 
has announced 
Harold 


it B'rith affair 


Rinzk 





ARBITRATION UNIT 
TO MEET MAY 13-14 


A two-day meeting of the Com- 
mittee on Rules of the Industry Ar- 
bitration Conference has been called 
for May 13-14 by Herman M. Levy, 
chairman, at the New York head- 
quarters of the Theatre Owners of 
America. Members of the committee 
who have been notified are: Adolph 
Schimel, Austin Keough, Irving Mo- 
ross, L. S. Hamm, Abram F. Myers, 
Milton C. Weisman, Mitchell Klupt, 
Theodore Black and Robert W. 
Perkins. 


Allied Unit 
Gets Report 
On Caravran 


RADO SPRINGS 
occupied delegates at the opening 
l week of the convention of Allied 
Rocky Mountain Independent Theatres, pre- 
sided over by Neal Beezley, president. 
Wilbur \llied president, told the 
more than 40 theatre owners in attendance 
that national headquarters were working to 





COL( General topics 
sessions 


ere this 
Snaper, 


good advantage on buying problems of mem- 
hers and were accomplishing results that 
would be impossible without Allied. Charles 
Nile s, treasurer, spoke of “pepping up” the 
Caravan so as to furnish more and livelier 
to be more often and 


information, issued 


with more tollow-up on grosses. 
Council of Motion Picture 
Col. A. H. Cole said the 
attempt was like attempting to build 
the top 10-story building first, 
nd couldn’t be He praised the Texas 
COMPO organization which was working 
it the local level with theatre men and the 
public and said that it was up to each theatre 


man to make COMPO work in his situation 


Pathe Industries wil 
Change to "Chesapeake" 


Pathe Industries stockholders, 
Cleveland April 30, resolved to change the 
amie of the company to Chesapeake Indus- 


Discussing the 
Organizations, 
first 
story ot a 
done 


meeting in 


authorized an addi- 

common. stock, 
ind reelected as directors Donald Carter, 
dwin Cox, Kenneth M. Young, William C 
MacMillen, Jr., Robert W. Purcell, and 


Charles Shipman. 


tries, Ine YIso they 


tional 1.000.000 shares of 


Within the next few weeks, 24-sheet post- 
rs urging motorists to “Attend a Drive-in 
Movie Tonight” will make their appearance 
mn highways in 36 states. The campaign 1s 
scheduled to start May 15, according to Jack 
of Commonwealth Drive-in 
Theatre Owners 


Braunagel, head 
Theatres and chairman of 
f America drive-in committee 
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One purpose... ONE GOAL... 


We of Warner Bros. are always mindful of the 
faith and confidence placed in us by exhibitors. 
Throughout our many years in this industry this 
relationship has been a major inspiration in the 
pioneering we have done and in the contributions 
we have made to the success of the motion 
picture theatre. 


Now again we recognize our opportunity to 
serve our industry. 


On these pages you see the accomplished 
result of one purpose, one goal —to give Warner 
exhibitors assurance of an uninterrupted flow 
of the finest product our Studio has ever provided. 
To this project the full power and all the vast 
resources of Warner Bros. Studios are dedicated 
in the greatest coordinated effort in their history. 


With the broad scope, the freshness and the 
importance of these attractions —the vast major- 
ity in color —showmen can enthusiastically offer 
their public a steady succession of the kind of en- 
tertainment that has made our industry so great. 
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iS DOWER in Preparation! 


“THE JAZZ SINGER DORIS DAY DANNY THOMAS 
"THE EDDIE CANTOR STORY 

“THE SEA ROGUE ERROL FLYNN 

"HIS MAJESTY O’ KEEFE: Lieciticcuor] BURT LANCASTER 
“KISS ME AGAIN [WatiiciGouor) victor HERBERT'S IMMORTAL MUSIC 

“BY THE LIGHT.” SILVERY MOON’ (reciciuoe] DAY M*°RAE 
“THE GRACE MOORE STORY {recitsicc.oe] 

"THE SYSTEM HUMPHREY BOGART 

"BROADWAY REVISITED” JANE WYMAN [WisiceCo.os 
"COME ON, TEXAS” RANDOLPH SCOTT [watiekcouor] 
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THE END OF THE RAINBOW © [WitiiciGo.oe) 











BASED ON A COMEDY 
BY DAMON RUNYON 


And There’s POWER. z 


RT SUBIECTS 
WARNER BROS. SHO 
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JOHNSTON SEES 
FUTURE FOR INDUSTRY 


President of MPAA Details 
Six-Point Program With 
Recommendations 


\ six-point program of suggestions and 
recommendations to insure future industry 
progress and well-being is outlined by Eric 
Johnston in the annual report of the Motion 
Picture Association of America issued last 
week. It was the first published version of 
the report since March, 1946. 

The general tone of the MPAA presi- 
dent’s summation of 1951, which he headed 
“A Year of Growing Confidence,” was one 
of optimism. Of 1952 he said the industry 
was moving into the year “with a strength- 
ened sense of confidence in its future.” 


Popularity Is Cited 
Of American Films 

Mr. Johnston referred to the increasing 
popularity of American films in the foreign 
market, touched on technical developments 
and restrictions imposed on exhibition by 
the National Production Authority, dis- 
cussed the opportunities presented by theatre 
television and paid tribute to the industry’s 
Production Code which he credited with 
having given the industry “a firm base on 
which to build good will and public respect.” 

In conclusion, and leading into the formu- 
lation of his six points, Mr. Johnston said: 
“T am confident that the motion picture 
industry can move forward to new successes 
from its accomplishments of 1951—with a 
pattern for progress fashioned from experi- 
ence, from a realistic appraisal of its prob- 
lems, and a clear definition of its needs.” 
He then cited the following conditions that 
should be met to bring about industry pros- 
perity and advancement: 

1. Continued improvement in the quality, 
diversity and appeal of motion picture en- 
tertainment is of prime importance. All 
reports from the studios herald another great 
year of outstanding motion pictures to fol- 
low the successes of 1951. 


Improved Showmanship, 
Promotion Is Urged 


2. Showmanship methods and more inten- 
sified promotional efforts to support the 
pictures should be further improved, both at 
the national and local Techniques 
powerful enough to penetrate the growing 
ranks of selective film-goers must be devised 
to build box office response to films which 
now offer such a variety in treatment and 
theme. This program is a joint one with 


levels. 


exhibitors. 

3. The traditional machinery of the in- 
dustry for distribution of films in this coun- 
try should be streamlined. Changing pat- 
terns of demand, transportation and popula- 
tion have dislocated the accustomed patterns. 
For the sake of economy and of better ser- 


MOTION PICTURE HERALD, MAY 10, 1952 





PCA APPROVED 
291 ORIGINALS 


Of the feature pictures reviewed 
and approved by the Production Code 
Administration in 1951, 291—or 67.3 
per cent—were based on original 
screen stories, 25—or 6.3 per cent 
were made from stage plays, 70— 
or 17.2 per cent — derived from 
novels, and 25—or 5.8 per cent— 
used short stories. These totals are 
part of a chart showing the source 
material of feature-length pictures 
approved by the PCA between 1935 
and 1951. Of the features handled 
by the PCA in that 16-year period, 
5,244—or 63.7 per cent—used origi- 
nal scripts. 





vice, there are many possibilities which an 
industry that is determined to be modern 
and up-to-date must explore for itself. 

4. The international market is of 
importance to the industry and to the nation. 
There are few American industries whose 
portion of income from exports is so great 
No other industry makes a greater contribu 
tion to the promotion of the democratic way 
of life throughout the world. 

5. The invention and development of new 
technical methods can open new doors of 
opportunity for the industry. Further efforts 
in the field of technical research, in the 
utilization of new media such as frequency 
space for Theatre TV, and in developments 
in the use of sight and sound are urgent. 


great 


Removal of Barriers 
Claimed Essential 


6. The removal of barriers to the indus- 
try’s welfare is essential. There have been 
increasing impediments to the industry's 
progress from taxes, anti-trust litigation and 
censorship. The industry is carrying a 
burden of direct taxes on theatre admissions 
which is unfair and discriminatory. Reliet 
must be sought by bringing the economic 
fatts to the attention of the lawmakers. 

One of the projects the entire industry 
is looking forward to is the completion of 
a workable arbitration system. Among other 
things, such a system may materially reduce 
the financial drain on the industry of anti 
trust litigation, I am hopeful the months 
ahead will bring a clearcut test in the Su- 
preme Court of the United States of the 
constitutionality of motion picture censor 
ship,” he said. 

Mr. Johnston said the long and gradual! 
recession of box office receipts from the 
record peak of 1946 had been halted in April 
of 1951 and he credited this to ‘the success 
ful effort of the motion picture studios to 


BRIGHT 


improve their product.” In 1951 alone, he 
said, Americans paid $1,300,000,000 to see 
motion pictures and American films got 74 
per cent of the world’s screen time 

“The motion picture theatre has become 
the focal point of family interest and enter 
tainment—the recipient of public recognition 
that the motion picture is America’s favorite 
source of relaxation and recreation,” the re 
port “This recognition stems in no 
small measure, I believe, from the industry's 
of self-regulation. The in 
repre 


read. 
broad program 
dustry’s voluntary 
sents carefully developed standards which 
won wide public 
fact, a 


Production Code 
through the have 
acceptance and approval. It is, in 
crystallization of the nation’s own standards 


vears 


of morals and good taste.’ 


Report Gives Details 
Of PCA Activities 

One of the tables attached to the annual 
report shows that, during 1951, the PCA 
analyzed and considered 1,958 books, plays, 
synopses and scripts. Other tables cite the 
amount of screen-time given to U. S. films 
in various areas of the world; the world of 
the PCA 1935 to 1951; 
the title registration bureau, etc. 

“Not in 
long a list of great pictures, outstanding in 
their entertainment and dramatic values,” 
said Mr. Johnston. The backs this 
a picture-layout and an extensive 


from activities of 


recent years has there been so 


report 
up with 
listing of the top 1951 product. Other de 
partments covered in the report include the 
International \dvertising 
\dministration, the Advisory Unit for For- 
eign Films, the Canadian Cooperation Pro 
ject, the Motion Picture Export \ssociation, 


Division, Code 


public services, Children’s Film Library and 
technical, library and educational services. 


Supreme Court Refuses 
Brookside Appeal 


HW’ ASHINGTON rhe 
early this week retused to hear 
of eight major distributors in the so-called 
Brookside case. This in effect upholds and 
puts into final form the decision of the 
Eighth Circuit Court of Appeals, awarding 
the Brookside Theatre Corp. of Kansas City, 
$1,250,000 in damages plus attorneys’ fees 


Court 
an appeal 


Supren 


and costs. Lower courts had found the dis 
tributors guilty of violating the anti-trust 
laws by conspiring to prevent the Brookside 
from obtaining pictures during 1936-37, 


Fabian Leads Yeshiva Drive 
S. H. Fabian, president of Fabian 
tres, was chairman of a fund raising dinner 


Thea 
May 2, in New York, for a $25,000,000 
Medical Center to be sponsored by Yeshiva 
University. The dinner was in 
tribute to New York State Attorney Gen 
Nathaniel Goldstein. 


form of a 


eral 
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SEEING IS 


Much as we would have wished, we could not bring 
thousands of exhibitors to California to see the great 
M-G-M attractions that are literally the talk of the 


industry! 


Therefore we are rushing prints as fast as possible for 
trade-showings so that exhibitors everywhere may attend 


our “Seeing Is Believing Trade Shows” of the pictures 


that are to be the life-blood of film business in the 


coming months! 


ATTEND THESE TWO 
TERRIFIC TRADE SHOWS! 


See for yourself these M-G-M attractions and watch for 


coming “Seeing Is Believing’ M-G-M Trade Shows! 





£ MAY 12-"PAT AND MIKE’ 


When Preview-audience reception confirmed M-G-M’s belief that this Tracy- 
Hepburn comedy is even funnier than “Adam’s Rib” we moved its release 
into early summer to give theatres the benefit of a truly outstanding attrac- 
tion when the need is greatest. A unique teaser campaign is under way 
across the nation that will continue from now right up to release. In 
addition to the stars, the new favorite Aldo Ray and a flock of headline 


male and female sports personalities make it the year’s most unusual offering. 
¢ 


20th- Fox Screen Room 1052 Broadway 

20th- Fox Screen Room 197 Walton St., N. W. 

M-G-M Screen Room 46 Church Street 

20th-Fox Screen Room 290 Franklin Street 
CHARLOTTE 20th- Fox Screen Room 308 S. Church Street 
CHICAGO H. igel’s Screen Room 1301 S. Wabash Ave. 
CINCINNATI RKO Palace Bidg. Sc. Rm. 16 East Sixth Street 
CLEVELAND 20th-Fox Screen Room 2219 Payne Avenue 
DALLAS 20th-Fox Screen Room 1803 Wood Street 
DENVER Paramount Screen Room 2100 Stout Street 
OES MOINES 20th-Fox Screen Room 1300 High Street 
DETROIT Max Blumenthal’s Sc. Rm. 2310 Cass Avenue 
INDIANAPOLIS 20th-Fox Screen Room 326 No. Illinois St. 
JACKSONVILLE Florida State Screen Room 128 East Forsyth St. 
KANSAS CITY Oth- Fox Screen Room 1720 Wyandotte St. 


20th- Fox Screen Room 151 Vance Avenue 
Warner Screen Room 212 W. Wisconsin Ave. 
20th- Fox Screen Room 1015 Currie Avenue 
20th-Fox Screen Room 40 Whiting Street 
20th-Fox Screen Room 200 S. Liberty St. 
M-G-M Screen Room 630 Ninth Avenue 
20th- Fox Screen Room 

Oth- Fox Screen Room 

M-G-M Screen Room 1233 Summer Street 
M-G-M Screen Room 1623 Bivd. of Allies 
PORTLAND B. F. Shearer Screen Rm. 1947 N. W. Kearney St. 
ST. LOUIS S’Renco Art Theatre 3143 Olive Street 

CITY 20th-Fox Screen Room 216 E. First St., So. 

SAN FRANCISCO 20th-Fox Screen Room 245 Hyde Street 
SEATTLE Jewel Box Preview Thea. 2318 ond Avenue 
WASHINGTON RKO Screen Room 932 N. Jersey Ave., N.W. 
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2 5/ 
LOS ANGELES United Artists’ Screen Rm. 1851 S. Westmoreland 5/12 


M-G-M presents Spencer Tracy « Katharine Hepburn in “PAT AND MIKE” co-starring Aldo Ray + with William Ching + and Sports Stars: 
Gussie Moran + Babe Didrikson Zaharias - Don Budge + Alice Marble + Frank Parker + Betty Hicks + Beverly Hanson + Helen Dettweiler 
Written by Ruth Gordon and Garson Kanin + Directed by George Cukor + Produced by Lawrence Weingarten 


MAY 19-"SCARAMOUCHE 


(Technicolor) 


Until you see it you can’t realize how truly great it is. Not since “Three 
Musketeers” has there been such a spectacular Technicolor entertaiament, 
packed with swashbuckling action, gorgeous women, reckless adventurers 
against a background of Technicolor beauty and pageantry. Preceded by 
a super advertising campaign in magazines, newspapers and other media, 
its World Premiere at Radio City Music Hall will be the opening gun in 
a history-making box-office career. 


ALBANY 20th-Fox Screen Room 1052 Broadway 5/19 
ATLANTA 20th-Fox Screen Room 197 Walton St., N 

BOSTON M-G-M Screen Room 46 Church Street 

BUFFALO 20th- Fox Screen Room 290 Franklin Street 

CHARLOTTE 20th-Fox Screen Room 308 S. Church Street 

CHICAGO H. C. Igel’s Screen Room 1301 S. Wabash Ave. 

CINCINNATI RKO Palace Bidg. Sc. Rm. 16 East Sixth Street 

CLEVELAND 20th-Fox Screen Room 2219 Payne Avenue 

DALLAS 20th- Fox Screen Room 1803 Wood Street 

DENVER Paramount Screen Room 2100 Stout Street 

DES MOINES 20th- Fox Screen Room 1300 High Street 

DETROIT Max Blumenthal’s Sc. Rm. 2310 Cass Avenue 

INDIANAPOLIS 20th-Fox Screen Room 326 No. Illinois St. 
JACKSONVILLE Florida State Screen Room 128 East Forsyth St. 

KANSAS CITY 20th- Fox Screen Room 1720 Wyandotte St. 

LOS ANGELES United Artists’ Screen Rm. 1851 S. Westmoreland HAH 


MEMPHIS 20th- Fox Screen Room 151 Vance Avenue 

MILWAUKEE Warner Screen Room 212 W. Wisconsin Ave. 

MINNEAPOLIS 20th-Fox Screen Room 1015 Currie Avenue 

NEW HAVEN 20th- Fox Screen Room 40 Whiting Street 

NEW ORLEANS 20th-Fox Screen Room 200 S. Liberty St. 
M-G-M Screen Room 630 Ninth Avenue 

OKLAHOMA CITY 20th- Fox Screen Room 10 North Lee Street 

OMAHA 20th-Fox Screen Room 1502 Davenport St. 

PHILADELPHIA M-G-M Screen Room 1233 Summer Street 

PITTSBURGH M-G-M Screen Room 1623 Bivd. of Allies 

PORTLAND B. F. Shearer Screen Rm. 1947 N. W. Kearney St. 

ST. LOUIS S’Renco Art Theatre 3143 Olive Street 

SALT LAKE CITY 20th-Fox Screen Room 

SAN FRANCISCO 20th-Fox Screen Room 

SEATTLE Jewel Box Preview Thea. ond Avenue 

WASHINGTON RKO Screen Room 932 N. Jersey Ave., N.W 
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M-G-M presents Rafael Sabatini’s “SCARAMOUCHE?” starring Stewart Granger + Eleanor Parker + Janet Leigh + Mel Ferrer + with Henry 
Wilcoxon + Nina Foch + Lewis Stone + Richard Anderson + Color by Technicolor + Screen Play by Ronald Millar and George Froeschel 
Licected by George Sidney « Produced by Carey Wilson 





STAR POWER & 


STORY QUALITY 


THAT’S WARNERS’ ONE-TWO PUNCH 
FOR °52 AND BOX OFFICE BRIGHTS 


KEY OFFICIALS of Warner Brother 
TNeSE Way r r T Willines p- wer 


“The San Francisco Story,’ a scene above 
from the picture in which Joel McCrea and 
Yvonne DeCarlo star. 


. y . , eee ie ere. | 
Eight Now in Work That's Gloria Swanson above, in her latest, 
; : "3 For Bedroom C.' Supporting her are 
Currently betore the « r are th James Warren, Hans Conreid, Steve Brodie 
na eight produ i and Fred Clark. 
WarnerC 


+h, 


sert 
MacRae an 


jer tar a 
The Man Bet ind the 


father and Jan¢ 
tarring Randolph 

more, and Jim McLa 

John Wayne Product 
tarring Wayne 

ically every pi 


1 the 


Will Rogers, Jr., portraying his father, in 
“The Story of Will Rogers.” 


Pirate’ serves to introduce the Continental 
beauty Eva Bartok to American audiences. 
t the least among the newcomers is Will 
who first — the cameras 
film biography of his father. 
itation programs for all of these 
way the moment the pic- 
production. To facilitate 
Mort Blumenstock, vice- 
of advertising and pub- 
moved his headquarters 
"She's Working Her Way Through College." from New York to the Warner Brothers 
It's Virginia Mayo, at the left, in a musical eee 
_in which her co-players are John Perri and n California. ’ 
“Glen Turnbull. ypical of the extent of the campaigns 
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is the announcement from Mr. Blumenstock 
this week that arrangements have been 
completed with U.S. Highway Association 
66 to rename Highway 66 "The Will Rogers 
Highway.’ The road covers 2,200 miles 
through eight states and hundreds of cities 
along “Main Street, U.S.A." The associa- 
tion also will distribute more than | ,000,000 
automobile shield stickers crediting "The 
Story of Will Rogers." 


Set Elaborate Promotion 


Other promotions will feature four-color, 
full page ads in all leading national maga- 
zines, tieups with Colgate Palmolive Peet, 
Lux and Chesterfield featuring in addition 
to the Rogers’ film, ‘The San Francisco 
Story,’ ‘She's Working Her Way Through 
College” and ‘Mara Maru." Exploitation 
for "Three for Bedroom C' has been 
worked out with the Santa Fe Railway 
whose Super Chief is featured in the film. 

Backing up these films there are, in va- 
tage of production, 46 properties 
from which the 1952 production schedule 
will be completed. Some of the titles and 
the producers assigned to them include: 

The Helen Morgan Story," Robert Arthur; 
‘The Private Life of Helen of Troy,'’ Sam 
Bischoff; The Grace Moore Story,’’ Henry 
Blanke; ''The Jazz Singer,'’ Louis F. Edel- 
man; a musical version of "Calamity Jane,’ 
William Jacobs; '’Sam Houston," Robert 
Sisk, and ''The Story of Eddie Cantor, 
Sidney Skolsky. 

In connection with this and other forth- 
coming product, Major Albert Warner last 
weekend brought to a conclusion the third 
and final meeting in Chicago of the com- 
pany's regional sales forces, called to out- 
line sales and merchandising policies. 


riou 


“A Complete Pattern” 


Major Warner, in a statement to the 
western division session meeting at Chi- 
cago's Blackstone Hotel, said that ''a com- 
plete pattern and flow of fine entertain- 
ment is the key to the future of the motion 
picture industry.’ 

The Chicago meeting, and the two pre- 
vious meetings in New Orleans and Pitts- 
burgh, he said, had ‘produced the most 
clear-cut expressions | have yet heard of 
basic showmanship principles.” 

Ben Kalmenson, vice-president in charge 
of distribution, sounded the keynote of the 
meetings, Major Warner said, when he 
called for "a continuous performance with 
aggressive merchandising. Continuity of 
fine entertainment must be our basic aim; 
not just one good picture at a time, but a 
continuous flow of good pictures. 

"Emerging from these meetings," he de- 
clared, "Il see the best kind of continuous 
performance of all—the continuous atten- 
tion to every picture by every branch of 
the mo industry; the distribu- 
tion for 


tion picture 


-e, the merchandising, advertising 
and publicity people and the alert exhibi- 


tors who are beginning their job on a pic- 


ture when the producer does. 
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The war scene is from "Top Secret," starring Cornel Wilde, above, and Steve Cochran, Kari 


Malden and Phyllis Thaxter. 


Errol Flynn, above, with 
Ruth Roman, in Mara 
Maru," a story of the Far 
East. 


Gilbert Roland is the star, 
at the right, of “The Mir- 
acle of Our Lady of Fa- 
tima," a Bryan Foy film. 


At the lower right, Ronald 
Reagan and Frank Lovejoy. 
in “The Winning Team." 
Doris Day is the feminine 
lead in this Bryan Foy 
baseball story. 


Jumpin’ Ray Bolger, danc- 
ing star, in a scene, below, 
from "Where's Charley?” 


It is ao Henry Blankeproduction, Lewis Seiler directing. 
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Produced by Associate Producer Directed by Screen Play by 


olor ROBERT BASSLER- ROBERT SNODY- LEWIS MILESTONE: HARRY KLEINER 


From a Story by MARTIN BERKELEY 


6) CENTURY-FOX BUSINESS! 





MGM BETS ON FUTURE. 


SETS 31 THROUGH 


Exhibitors at Studio Hear 
Plans for Expanded 
Production Output 


At the 
Believing” 
exhibitors at the 
Thursday, Dore vice-president in 
of production, announced a total of 
from that studio by 


opening session of the “Seeing Is 
leading 


studios 


America’s 


Culver City 


conclave o! 
MGM 
Schary, 
charge 


81 pictures to 


come 


January 1, 1954 
Nineteen of the 
release, 11 are 


active preparation 


productions ire completed 
and ready for in production 
and 53 are in 

Thirty-nine of the 81 
wority im 


in the 


pictures will be in 
Pechnicolor, 


new Ansco 
otter 


color, the n with a 
limited number 

“Such long-range plat powerful 
faith of 
future of the 
Phe 


is obviously 


evidence of the our company’s offi 


cials in the picture industry,” 
Mr 


producti 
and [ can thin rreater demor 


Schary said investment in such a 


n pt tremendous 


wran 
stration 


ot cot hidence iny business 


Varied Entertainment 

Is Program Feature 

MGM 
January 1, 


Phe 53 pictures on the future sche 
dule, to be produced prior to 
1954, represent all types 
They imelucde 


NAKED Spur 


ot screen entertain 


ment 
Technicolor, star 
Stewart, Robert Ryar lanet Leigh 
Meeker with Millard Mitchell, to be 
produced by William H, Wright and directed 
vy Anthony Mann 

Never Ler Me 
x” produced by 
Delmer Daves 

Younc Bess, Technicolor, 
Granger, Jean Simmons and Charles Laughton, 
to be produecd by Sidney Franklin and directed 
by George Sidney 

JuLIUS CAESAR 


Pit ring 
James 


Ralph 


Clark Gable, to 
directed by 


(0 
Clarence 


starring 
Brow1 


starring Stewart 


Shakespeare drama Tech 
John Houseman produces 
Marine, Ansco all-star 
Dore Schary 
rechnicolor, starring 
Pasternak 


nicolor, all-star cast 
[He MAKING OF A 
cast, to be produced by 
Cue STUDENT PRINCE 
Mario Lanza, to be produced by Joe 
ind directed by Curtis Bernhardt 
Town Grrl Pechn 
Powell, to be 
Kardos to direct 
Sonsin’ Women, Technicolor, with 14 
produced by Jack ¢ 
lect 1 lor ‘ be 


starring 
Pasternak 


SMALI 


produced by 


ummings 
produced by 


Tech 
Stewart 
Berman 


K 


starring 


producec 


produced 


1953 





ALL EXHIBITION REPRESENTED 
ON MGM STUDIO JUNKET 


“Seeing Is Believing.” 
So saying, MGM Wednesday transported 
100 assorted exhibitors, home office 
executives, and trade paper editors to the 
studio at the West Coast. 
and were to return that 


MGM 


a day 


ome 


They went by air 


way In between they were to see 


product at the rate of two pictures 

for three 
Thus, the company hopes, the message will 

go out from people who have seen, and now 

that ing MGM product 

the best in its history 

Che exhibitors represent some 


itres. And they also represent 


relieve up and con 
10.000 the 
portant 
organizations, mel the 
Motion Picture Or 
1 4 


exhibitor 
Council of tions. 
| cara 


lich was to oper hursday at 


York; 


Because 


pictures to [De oO 


itv. Music Hall, W 
Ivanh he Merry Widow,’ 


You're “Lovely To Lool \t.”” and 


“Pat And Mike.” Also to be shown were 
highlights of other pictures. 

The national theatre organizations and 
their officers who were to attend were: Al- 
lied States Association: Wilbur Snaper, 
president, Ben Marcus, treasurer, and John 
M. Woltberg, 

Independent Theatre Owners Association: 
Dave Weinstock, vice-president, New York; 
Max A. Cohen, William Namenson, and 
Julius Sanders 

Metropolitan Motion 
Edward N 
Harry Goldberg, 
Russell \ 
ind Leo Brecher, board chairman. 
America: Mitchell 
Rowley, Walter 


J. O'Leary, and 


secretary 


Picture Theatres 
\ssociation : Rugotf, president, 
second vice-president, 


Downing, treasurer, New York; 


Theatre Owners of 
Wolfson, president, John 
Reade, Jr., Max Connett, J. 
Leonard H. Goldenson. 
Western Theatre Owners: 
president, and Ben Levin, treasurer. 


Rotus Har vey, 





Angeli, Ri 
and Cyd 
ummings 


Pier 


Gassman 


SOMBRERO, Ansco, starring 
cardo Montalban, Vittorio 
Charisse, to be produced by 
and directed by Norman Foster 

DANGEROUS WHEN Wert, Technicolor, star 
ring Esther Williams, Fernando Lamas, to be 
produced by Ils with Charles Wal 
ters directing 

\pACHE TRAM 
be produced by 
Harold Kress 

REMAINS To 
to be produced by 

JEFFERSON SELLECK, starring 
to be written, produced and directed 
Mankiewicz 

YEARS AGO 
bie Reynolds, to be directed 
and produced by Lawrence Weingarten 
Marir, Technicolor, to be produced by 
Hornblow, Jr., and directed by Mervy1 


Jack ¢ 


George Wells 


ing Gilbert Roland, to 
1 directed by 


and 


starr 


Haves Goetz 


Be SEEN, to star Debbie Rey 
Arthur Hornblow, Jr 
Spencer Tracy, 
by Joseph 


nolds, 


Tracy and Deb 
Cukor 


to star Spencer 


by George 
Rost 
Arthur 
Leroy 
BATTLE ( { to be | 
nd directed by Richard Brooks 
AND Mr. McCuesney, starring 
with Donn 


Edwin H. Knopf 


S. Berman a 
My Mornes 

(areer Garsor 

produced by 


CAPTAIN. OvVICK VE! 


(rn 


Deutscl 
Missouri, Tec 
and Danny 
reed 

USE OF SEVEN FI 

William H. Wright 
Beau BruMME!I 

irt Granger, to be pre 
Crest OF THE WAVE 
ye written, produced 

ind Roy Bou 
lie Last 

Wilson 
MOONFLEET 


Wright 


ind 


Kaye 


duced by Pandro 


Winp From THE East, to be produced by 
Armand Deutsch. 

O, Promise Me, Technicolor, to be produced 
by Jack Cummings 

Rosinson Crusoe, Technicolor, — starring 
Stewart Granger, to be produced by Sam Zim- 
balist 

He ROMBERG Story, 
rechnicolor, to be produced by 

[ue SHERIFF OF SISKIYOU, 
by Stephen Ames 

A STEAK FOR 
Stephen Ames 

I Love Loutsa, Technicolor, starring 
\staire, to be produced by Arthur Freed. 

INTERRUPTED MELopy, Technicolor, starring 
Lana Turner, to be produced by Jack Cum- 
mings 

INVITATION TO THE DANCE, Technicolor star- 
Gene Kelly and Leslie Caron to be pro- 
duced by Arthur Freed and directed by Kelly 

Mocamso, Technicolor, starring Clark Gable 
to be Sam Zimbalist 

Montes, THE MATADOR, Technicolor, starring 
Ava Iner, Fernando Lamas, Ricardo Mon- 
talban, to be produced by Jack Cummings. 

produced by Sidney 


Wire, to be 


starring Kurt Kasznar, 
Arthur Freed. 
to be produced 


CoNnNigE, to be produced by 


Fred 


ring 


produced by 
Gare 


DREAM 
Sheldon 

FLESH AND DeviL, starring Ava Gard- 
Fernando vas and Ricardo Montalban, 
to be produced and directed by Clarence Brown 

GIvt mrt A BreAK, Technicolor to star 
Marge I Champion, produced by 
lack C1 

THE 
thew Rapt 

Men Don’t 
Ir 


FAST COMPANY, 


ner 


Gower 


SEARCH, pr 


produced by 


produced by Henry Jer 
il 
RIPTipE, produced by 


Set How Tuey Run 


Sol Fielding. 
produced by Sol Field- 
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(Continued from preceding page) 

Cope Turee, produced by William Grady, Jr. 

THE MANy Loves or Doste GILLts, to be 
produced by Arthur Loew, Jr. 

Currently before the cameras are some of the 
most important productions on M-G-M’s sche- 
dule, including : 

_PtyMoutH ApventurE, Technicolor, starring 
Spencer Tracy, Gene Tierney, Van Johnson, 
produced by Dore Schary, directed by Clarence 
Brown. ; 

_ PRISONER or ZENDA, Technicolor, starring 
Stewart Granger, Deborah Kerr, James Mason, 
produced by Pandro S. Berman, directed by 
Richard Thorpe. 

THE Story or 
all-star cast. 

TripuTte To A Bap MAn, starring Lana 
Turner, Kirk Douglas, Walter Pidgeon, pro- 
duced by John Houseman, directed by Vincente 
Minnelli. 

Litt, Technicolor, starring Leslie Caron, Mel 
Ferrer, Jean Pierre Aumont, produced by Ed- 
win H. Knopf, directed by Charles Walters. 

I Love Metvin, Technicolor, starring Donald 
O’Connor and Debbie Reynolds, to be produced 
by George Wells, directed by Don Weis. 

Time Boas, starring Glenn Ford and Anne 
Vernon, to be produced by Richard Goldstone 
with Ted Tetzlaff directing. 

Rogues’ Marcu, starring Peter Lawford, 
Richard Greene, Janice Rule, produced by Leon 
Gordon, directed by Allan Davis. 

Sky Fut or Moon, starring Carleton Car- 
penter, Jan Sterling, produced by Sidney Frank- 
lin, Jr. 

EVERYTHING I Have Is Yours, Technicolor, 
starring Marge and Gower Champion, Dennis 
O'Keefe, Monica Lewis, produced by George 
Wells, directed by Robert Z. Leonard. 

You For Meg, starring Peter Lawford, Jane 
Greer, Gig Young, produced by Henry Berman, 
directed by Don Weis. 


TureE Loves, Technicolor, 


MGM Sales 


Talks Begin 
At Coast 


MGM this week concluded the first of a 
series of five divisional sales meetings, called 
by Charles M. Reagan, general sales man- 
ager, at the St. Francis Hotel in San Fran- 
Beside the home office group, in 
attendance at the meetings were district and 
branch and under the 
supervision of George A. Hickey, western 
sales manager. 

The Central under 
John J. Maloney, sales manager, will meet 
at the Netherlands Plaza Hotel in Cincin- 
nati May 12-14. The third session will be 
held at the Wardman Park Hotel in Wash- 
ington May 15-17 for Rudy Berger's South- 
ern Division. The fourth find the 
Southwestern Division, John S, 
Allen, and the Midwestern Division, under 
Burtus Bishop, Jr., congregated at the 
Blackstone Hotel in Chicago May 19-22. 
The fifth and final meeting will be held at 
the Astor Hotel in New York for John P 
Byrne’s Eastern Division May 26-28 

Mr. group, which 
will attend all five sessions, includes E. M. 
Saunders, assistant general sales manager; 
H. M. Richey, assistant to Mr. Reagan; Jay 
Eisenberg of the legal department; William 
B. Zoellner, short subject and newsreel sales 
head; M. L. Simons, Mr. Richey’s assistant, 
and Dan S. Terrell, exploitation head. 


cisco, 


managers salesmen 


branches, 


Division 


will 
under 


Reagan’s home office 
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Terry Ramsaye Says 








E MILLE MILESTONE—From Holly- 

wood comes word that Cecil B. 

De Mille, foremost individual con- 
tributor to the box office of the motion pic 
ture across four decades, is ending his cor- 
porate business activities in Cecil B. 
De Mille Productions, Inc. The fact that 
he is now 71, and has the while enjoyed 
success in measure with his screen perform 
ance has a bearing. But that is obviously 
not the determinative. He enjoys contin 
ued vigor. He may, and probably will 
make some more pictures, but for some 
other corporation, like Paramount maybe. 
It is to be remembered that he has ad- 
mitted that "creation is a drug that | can 
not do without.’ So far it is a legalistic 
sort of Bernhardt farewell. 

The poignant aspect of the decision i 
that it is accompanied by the observation 
that taxations and the restrictions of busi 
ness have brought Mr. De Mille to his de- 
cision. He is quoted as considering that 
there is no healthy opportunity for the 
small corporation in such a field today, 
that only the greatest, most strongly bul- 
warked business organizations can survive 
and hope to prosper. So, if he works, it 
will be for somebody else. 

That is a pointed, personalized expres- 
sion of a progressively growing aspect of 
the American scene. More and more it is 
true that if one is to work he will be inevi- 
tably channelled into a job with "somebody 
else" in some ramification of some vast in- 
terest. Probably he will have to join a 
guild or union to do that. This we have 
seen in all manner of activity from the 
nickelodeon to the gas pump. 

And the end is not yet—after Big Busi 
ness comes Big Government, the State— 
steel for instance. 

on TO Mme 

STATISTICS—The world gross on "Gone 
with the Wind" at last and recent account- 
ing was $38,000,000, of which $16 million 
was foreign. That is about 42 percent so 
far from overseas, thus approaching the 
averuge ratio currently quoted at 44 per 
cent ‘for the American product. The other 
day “The Wind" had gone into its ninety 
fifth week in a Paris run. Clearly while 
average in ratios between and 
abroad, it is overwhelmingly the highest 
grossing picture in the annals 
dustry. 

Striking that favourite chord of mine 

entertainment only,'' it is more than obvi- 
ous that for those audience "The 
Wind" can be of basic appea 
only. On the average the Europeans are 
much more ardent patrons of the motion 
picture than we of 


home 


ot the in- 


oversea 
‘escapist 


its homeland are now. 


Probably the determinant is the fact that 
over there the motion picture for the multi 
tudes has far, far less competition than in 
the United States, and that it is, 
great majority, incomparably the best en 
tertainment buy—in many areas the only 
one—even as it was once over here. 

Inevitably that great and essential for 
eign market must exert a large influence 
on the output of Hollywood. In truth, of 
course, it long has. There has been little 
real consciousness among the critics, 
pundits and opinion makers of the real in 
ternational nature of the American motion 
picture. It is only relatively recently that 
our own Department of State has been 
aware. Most of the Government doesn't 
know it yet. 

An unhappy sequel for the struggling 
screen overseas comes with the obvious en 
deavour of some of their picture makers 
to make pictures in the inimitable and sleek 
Hollywood pattern for export to us. They 
are deceived by the acceptances of some 
of their wares among theatres serving our 
minority audiences, an acceptances won by 
their own special qualities of difference. 


tor the 


se rw rw 

IN TRANSIT—We have report that the 
Kansas-Missouri Theatre Association is con 
sidering holding its spring convention on a 
train on the way to that Hutchinson open 
ing of ‘Wait Till the Sun Shines, Nelly. 
Sounds reasonable. It carries this observer 
back to when the century was in its teens 
and he was officially connected with nine 
teen corporations and directors’ meetings 
were held on the inter-office telephone 
while stockholders’ meetings, slightly more 
formal, were often held in the elevator on 
the way to lunch—lots of business, lots of 
decisions quick, action quicker. 


na we 


NATURE NOTE—Out the luring window 
faced by this typewriter a pair of ebullient 
robins are planning a home high up in a 
ixty foot willow. It was only a handful of 
ye terdays, it seems; that 
mere whip carried in between 
forefinger to be planted by the spring and 
encouraged to reach up to the sun. Now 
watched with opera 


lawyers, 
rw 


willow was a 
thumb and 


those nestlings will be 
glasses. Two decades 
that tree started up 


have passed 


since 


ana much that was 


important in the ve between seems 


j 


less significant than it. Like as not it will 


be there many a decac home for 
of robin d many 
the things that happen the 
no more important either. 
vision cliffracted thre ugh the invisible grat 
ng of time, which being nothing endures. 


generations many of 
while wi pe 


Perspective is 

















the eyes 
of the 





the eyes 

of the 
industry 

are on this... 














Louis de Rochemont’s 


greatest since 


“The House on 


92nd Street” 


A thrill’m?| 
Walter Winchell | | 


"Movie of 


ah soserta PICTURES ; the Week” 
<< LOUIS de ROCHEMONT'S | took 4 | 


Production of 
“Triple A” 


Louis Sobol 
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if BEACON, 


; | starring GEORGE MURPHY: Finlay Currie - _— 


Story and Screenplay by LEQ ROSTEN + Suggested by THE CRIME { 








HOOVER + from THE READER'S DIGEST » Produced 
cooperation of the FEDERAL BUREAU OF INV; 











46 PICTURES ARE 


SET BY 20th-F 


17 Films Ready for Release; 
Close to Half of Coming 
Product to Be in Color 

this week dis 

of its 3 production pro 


Darryl F. Zanuck called “the 


st long-range production schedule in 


lwentieth 
letail 


which 


Century-Fox 


1952 


company’s history.” 


that the studio 


color by 


The breakdown showed 


is 17 


Pechnicolor, 


pictures, nine of them in 


completed and awaiting release 


Twelve more Technicolor, are either 


Six 1m 


hooting or ready to vo before the « imeras, 


including eight im 


produced during the 


additional 17 
will be 
rhirty-one scripts are being pre 


Tech 


and] an 
Pechnicolor, 
summer 
pared ot which eight will be made in 


nicolor. 


Long-Range Programs Vital 


Mr. Zanuck, 20th-Fox 
I production, said: “Never in the 


vice-president in 


irge ol 


history of the film industry has the urgency 


i long-range production program been so 


|. Maximum economy without the sacri 


only Way 


! efficiency and quality is the 


ritical problems we are now faced with 


be met and overcome 
Mr. Zanuck 


( Sievel a 


imnounced he had named Sol 


executive producer in charge of 
studio. He 


il production at the 


diately new 
in the 


includk 


exercising his 


r musical pictures now 


stage This does no 
in production—Far 


Tonight We 


‘tars 


projects now 
Dake i Wife, 


Broadway” 


Sing 


woadhounds of and and 
Stripes Forever.” 
Following is a report on the stage of Mr 
nuck’s production program: 
Picture ompleted and ready for release 
lechnicolor, 
Debra Paget. 
Anne Baxter, 
Pechnicolor, 
“Diplo 


Patricia 


Belles On Their Toes,” 
Myrna Loy 
Poker Flat,” 
Kangaror 
Peter 


(rau 
utcasts ot 
Robert 
O'Hara Lawtord 


ureen 


Couriet Ivrone Power, 


N 
“Les Miserables” Ready 
lechnicolor, Dale Robert 
We're Not Married,” 
David Wayne, Ginger 
“Wait ‘Til the 
l : Peters, 
or Hugo's * Misera 
fennie, Debra 


Drear Boat,” 


Sun 


chnicolor n 


What Price Glory,” 
Dailev James Cagney 
Bother to Knock,” 

Widn 


Fechnicolor, pl 


Don't 
Richard ark 


1otograp!l 


32 


Wilderness,” 
Hunter. 


Ginger 


the Argentine ‘Lure of the 
Technicolor, Jean Peters, Jeffrey 
“Monkey Grant, 


Rogers, “Treasure of the 


Business,” Cary 
Marilyn Monroe. 
Golden Condor,” Technicolor, photographed 
in part in Guatemala 

O. Henry’s “Bagdad on_ the 
rhis picture includes five of O. Henry’s most 


Subway ‘pe 


popular stories : “The Clarion Call,” Richard 
Widmark, Dale Robertson, “The Cop and 
the Anthem Marilyn Monroe, David 
Wayne, “The Last Leaf,” Anne Baxter 
Jean Peters, “The Gift of the Magi,” Jeanne 
Crain, Farley Granger, and “The Ransom ot 
Red Chief.” 


Hemingway Story Filmed 
Ernest Hemingway's “The Snows of Kili 
manjaro,” Technicolor, Gregory Peck, Susan 

Hayward, Ava Gardnet 

Pictures in production or ready for imme 
diate production are 

‘Stars and Stripes Forever,” Technicolor, 
Clitton Webb, Ruth Hussey. “Pony Soldier,” 
Mit 
Technicolor, 
Pinza 

Fechnicolor, 
Mitzi 
Anne 


Fechnicolor, Tyrone Power, Cameron 
chell. “Tonight We 
David Wayne, \nne 
‘Bloodhounds of 
Mitzi Gaynor, 
My Wite’s Best 
MacDonald Carey. 
“Night Without 
Linda Darnell. “Something for the 
produced by Sam Engel; 
W ise ‘Big Man,” 
Widmark. “The 
rechnicolor, Betty Grable 
Niagara,” Pechnicolor I ‘ 


Marilyn Monroe 
Daphne Du 


Sing,” 
Bancroft, Ezio 
. ; * 
roadway, 
Green 


scott srady, 


Friend Baxter, 
Slee] Garv Merrill 
Birds,” 
directed by Robert 
Dru, Richard 


Takes Wife,’ 


Dale Robertsor 


Joanne 


Farmer 


Maurier’ My 
lly Johnson 


(ous 
Rachel,” produced 
“Powder River.” Techr produced by 


Andre Hakim 


Summer Production Set 


Pictures scheduled 
ulmer are 

Irving Stone’ 
produced by 


Fechnico 


ok Ethel 
White Witel 


d by Otto Lang 


Doctor,” 
lobruk ) 


| by C,eorge 
} ] 
produced 

] 


Saddle for Gobi,” produced 


Rubin. “Baptism of Fire,” produced by 
Willian Bloom. 
by Jul . 
produced by David Hen 
Across the Sea,” produced by 
“Music in the Air,” Technicolor, 


] Jessel “King 


“Blaze of Glory ’ produced 
Schermer “The Form Divine,” 
pstead Hands 
Stanley Rubin 


prodt ed 
I 1c 


wv Ceorge 


Rifles,” Technicolor, produced by Frank P. 
Rosenberg. “Ramona,” Technicolor, pro- 
duced by Philip Dunne. “Taxi,” produced 
by Sam Engel. 

Other stories in preparation for later pro- 
duction are: “Father Junipero Serra”; 
“Nearer My God To Thee”; “Three Fled”; 
“The Story of Jezebel”; “The Face In the 
“On to Oregon”; “The W. C. Fields 

“Mabel and Me”; “Daddy Long 
Legs”; “The Greeks Had a Word For It’; 
“There’s No Business Like Show Business”: 
“My Book and Heart”; “A Star In the 
West”; “Rescue On Station Charlie’; 
“Twelve Mile Reef”; “Affair At St. Al- 
bans”; “Cameo Kirby”; “Heaven High, Hell 
Deep”; “The Arms of Venus”; ‘May the 
Best Wife Win”; “It Happened In Sun Val- 
ley”; “Assignment In Stockholm’; “Single- 
Handed”; “The Steeper Cliff”; “Smoke Bel- 
“The Number”; “The Late Christo- 
Bean”; “The Girl From Moulin 
“Brotherhood of Fear” and “Santa 


Deep” ; 
Story”; 


lew”: 
pher 
Rouge” ; 
Fe.” 


Rotus Harvey Pronounces 
For Government Control 


In the form of an friend’s 
letter stating the problems of a subsequent 
run exhibitor, with a well-built theatre, H. 
V. (Rotus) Harvey, president of Western 
Owners, last week, agreed that 
control of regulation of the 
“perhaps the only course 


answer to a 


Theatre 
governmental 
film industry 1s 
left.” 

The “friend” had believed the 
western exhibitors would demand such regu- 
lation, and Mr. Harvey remarked in part: 

\t first, I thought my friend was just 
plain crazy; but, after spending a couple of 
hours discussing his suggestion, I, too, began 
to wonder. I began to believe that he was 
right, for it did seem that all previous efforts 
to get production and distribution to adopt 
a ‘live and let live’ policy had failed... .” 


said he 


Universal Sales Staff 
At Chicago Meeting 


Universal Pictures has scheduled a series 
of top level sales and promotion meetings 
of its home office sales executives, district 
managers and promotion executives at the 
Hotel Blackstone in Chicago May 14, 15 and 
16. Sales and promotion plans for “The 
World In His Arms” and other top product 
to be released by the company during the 
Alfred 
iff, vice-president and director of world 

nd Charles J. 


inager, 


summer months will be discussed 


domestic 
of sales 


Feldman, 


will head group 


executives attending the 1 


Oresman Acquires RKO Stock 

\. Louis Oresman in March acquired an 
1,600 shares of RKO Theatres 
stock, the Securities 
Commision has reported, in 


idditional 


Corporation 


common 
and |} xchange 
Washington. This brought his holdings to 


18,100 shares. 


Other transactions reported, 
were a transterence sale by Jack L. Warner 
i 6,200 Warner Brothers com- 
Edward Muhl of 200 


Universal common. 


shares of 
mon; and sale by 
shi res of 
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MOVIES RIDE THE CUSHIONS Yofustor Is 
FOR PLUSH EXPLOITATION 


by JAMES IVERS 
Che people of 
ihout the 


t level n 


Colorado and Utah he 
last week in 
likely to be 


movies tones 
tizer 

ple trom all ove! 
it The occasion was 


hrough the two states 


illyhooing the picture and 


tation platforms and 
itres and at 


street 
Rotary and ¢ 
luncheon dienes 
10 citie 
re trom Hollywood 
spitalitv. and enthus 


tates 


luxe was by the Denver 


and the 


ind Rio Grande, pro 


by the inexhaust 


included Laura E1 


Zasu Pitts and 


Denver 


May 1 wi 


} 
annual 


pat ucle 
ung banquet of the Gover 
pitality Conference devote 

virtue 


ill Denver 


rated 


theatre 


pening t the 


{ Denh 
From there the expedition rod 
ial train—Vistadome, lout 


bar stocked for any en 


bite to 


ergency 
consolation for 
presidential private car cor 
lent—through the Roval 


Canyon, over the Tenne 


t! Western Slope through 


and at 
forgotten by the 
nor by the more than 50 m Wspaper 
the country who heard 
i pre pre SSIVE 


with a sta 


weather 
of Colorado and Utah; 


picture 
ount. Its title, by co 


THE PITCH. J. Carrol Naish, of the cast of 
“Denver and Rio Grande” barks the picture 
at the Skyline Theatre, Canon City, opening. 


Ruby 


he Wester: 
Che four day 
the picture 
troupe at the 
Mair 


(sien, 


7 


Junction; and th 


ooper 
1, Salt Lake City, with 
extra performanc: tation platforms, the 


luncheons 


Colorado Fuel & Iron mills, civic 


pleasant vantage 
ind Utah 
» publicity, tl 


) FTOSSE 





Sen. Mundt Takes Floor 
To Laud "John," "Beacon" 


The ot p industry this 


yunt’s “My John” a 

Walk East on Beacon’—by Senator K: 
Mundt (R., S.D.), a key figure in the Con 
Alger Hiss 


Senate floor to 


gressional investigations of the 
Sen. Mundt 
praise “My 


I 


took the 
Son John” for “faithfully and 
feelingly depicting the evil poisons of God 
film as 


stirring, 


less Communism” and described the 


“undoubtedly the greatest, most 


34 


picture of the past decade 
Beacon,” said the senat _- 

and compelling picture o1 

theme, demonstrating dramatically 
nerica’s great FBI is operating to 


penetrate and punish the Communist spy 


ipparatus in America.’ 
Open 3 New Canada Drive-ins 

The Franklin & Herschorn circuit of 
Canada plans to open its three new 900-car 
drive-ins in the Maritime Provinces in the 
middle of May. They are located near St 
John, between Sydney and Glace Bay on 
Cape Breton Island and outside of Halifax 


Re-elected 


elected 


was named a vice 


Eric Johnston was re president 
and Ralph D. Hetzel, Jr. 
president when the board of directors of the 
Motion Picture Association of America held 
its first quarterly meeting in New York last 
week. 

Re-elected with Mr. Johnston were Joye 
O'Hara, Joseph I. Breen and John G. M 
Carthy, vice-presidents; Fred W. DuVall, 
treasurer ; Schreiber, secretary, and 


Weber, 


annual meeting of the 


Sidney 
Stanley assistant treasurer 
At the 
Association, 
eeting, all of the present directors 
elected. Mr Hetzel has the title of as 
istant to the president in charge of the 


ew York office. 


The board unanimously adopted a 


members ot 


which preceded the board 


were 


resolu 
tion extending “warm expressions of thanks 
ind appreciation to Mr. William F. Rodgers 
ior his undertaking to 
| representatives at the in 
and for his 


the dis 


act as chairman of 


the distributors’ 
dustry conference on arbitration 
devoted and effective leadership oi 
ae 


butors’ conferees.” 


Mr. Johnston announced the membership 
he MPAA committees for 1952. Follow 
hese groups 
Finance, M1 
National 


Law Com 


£ the chairmen of t 
Johnston ; 
bership, Jack Cohn; 

W. Schwalberg: 
\ustin C. Ke 
ough; international affairs, Mr. McCarthy; 


Executive, M1 
DuVall; met 
listributors, A 
General Counsel 


idvertising and publicity 


directors, C harie 
Simonel Council, 
Howard 

el: exhibitor and 
Ned E. Depinet ; foreign legal advisory, Ro 
international film relations, 
Walton C 
Blumberg ; 
John 


li; Advertising Advisory 
Dietz; copyright law, Adolph Schi 
community relations, 
ger C. Clement; 
newsreel, 
Nate ] 


tations, 


Lawrence Lipskin; 
Ament; public relations, 
Paul 


}. O'Connor; 


Raibourn; soli 


research, 
television, Leopold Friedman; 


titles, Albert S. Howson 


Toronto House Reports 
$56,114 Year Profit 


TORONTO 


Operating profit of Eastern 


Theatres, Ltd 
the Imperial, 7 increased 
694 last from $141,895 in 


innual report to shareholders shows. 


, the company which operates 
to $175,- 
1950, the 
How 


tax 


oronto, 
year 
ever, an Dominion 


increase in income 


) 


provision and $6,732 in provincial income 


tax (including prior year adjustment) 


brought the net profit down to $56,114 from 


g 
$57 R23 
DI7 OL. 


General Precision Net $35,660 
General Precision Equipment Corporation 
and subsidiaries report that for the three 
months March 31, net income 
amounted to $35,660, equal to six cents per 
share 


ended 


of common. Last year’s similar period 
brought $167,882, equal to 28 cents per 
share. Directors Tuesday declared a divi- 
dend of 25 cents per common share, payable 
June 15 to stockholders of record June 2 
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Allied Picks 
Rembusch 
For COMPO 


rhe plan for the appointment of a three- 
man interim committee to run the Council of 
Motion Picture Organizations—until a new 
president is appointed—was approved last 
weekend by the Allied States board of di- 
rectors, who named Trueman Rembusch as 
committee. The 
action was taken at the board’s meeting in 
Colorado Springs. 

Earlier, the Motion Picture 
of America announced after a meeting in 
New York that it “enthusiastically” ap- 
proved the COMPO plan and would ap- 
point its representative in the near future. 
Theatre Owners of which is to 
furnish the third man for the committee, is 
expected to announce its decision shortly. 

Before announcing their approval, the 
MPAA paid tribute at a luncheon to Arthur 
L. Mayer, retiring COMPO executive vice- 
president, for his accomplishments during 
the past years. Mr. Mayer left the 
COMPO post May 2 and took off for 
Europe by plane two days later. 

Other COMPO 
Maurice Bergman, director of public rela 
tions for 


its representative on the 


Association 


America, 


two 


news on the front: 
weekend began a 
12-day speaking tour in Ohio on behalf of 
COMPO include 
before Rotary, Kiwanis, Lions and Shrine 


Universal, last 


which will appearances 
clubs, the Grange, the American Legion and 
Meeting of the Air” television 
show in Columbus. Title of his address is 
“The Movies Are Your Business.” Nine 
Hollywood personalities will make a Movie- 


a “Town 


time U.S.A. tour of the Memphis exchange 


territory next week 


RKO Theatres Net Profit 
For First Quarter Listed 


Consolidated net profit of RKO Theatres 
Corp. and subsidiary companies for the first 
quarter of 1952 was $137,867, after taxes 
and all other charges, compared to $441,941 
for the same period in 1951, the company 
disclosed here yesterday. For the 13 weeks 
ending March 29, 1952, $7,264 was realized 
as a net profit on the sale of capital assets, 
compared to a $370,703 net profit in the same 
category in the 1951 quarter. 

Profit from operations for the first quarter 
of this year $806,060, compared to 
$1,093,000 for the same period last year. 
Dividends and other income for the first 
13 weeks of 1952 were listed at $56,693, 


Atlas RKO Profits Cited 

Atlas Corporation realized “nearly $12- 
000,000” from its RKO Corp. investment, 
Floyd B. Odlum, president, said last week, 
following the annual stockholders meeting. 
Mr. Odlum also thought the production end 
of the film industry would be “fully im- 
mersed” in television to meet the competi- 
tion offered by home TV. 


was 
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HAITI SPREADS HOSPITABLE 
ARMS TO "LYDIA BAILEY” 


AM 


“e360 @: 


THE PRESS, as it began its “junket to the island Republic, Haiti, Caribbean scene of the 
Twentieth Century-Fox feature, “Lydia Bailey.” To the unusual world premiere went mem- 


bers of the press, and two of the stars, Anne 


by CHARLES S. AARONSON 
PORT AU PRINCE: The Republic of 


Haiti, that strangely mountainous tropica 
nation in the heart of the blue Caribbear 
turned loose all of its exotic 
weekend to hail 20th Century-Fo 
Bailey,’ and to greet and tre 
hundred representative 
Stateside. 

Representing magazine 
the trade press, the contingent was 
non-stop from Idlewild, New York 
Pan-American special plane, touching down 
on Pan-Am's air strip at Port au 
Haiti, capital of the small 
hours and 50 minutes later. 

The group received, during 
day stay, what might be descr 


newspaper 


Prince 


republi seven 


‘full treatment'' from a naturally hospi 
people, aided in no small 
true, by the Haitian Tourist Bureau. 

Lydia Bailey,"’ done in color by Techni 
color and based on the best selling hi: 
torical novel of several years ago by 
Kenneth Roberts, tells a bit of the story 
of Haiti's early struggle for freedom from 
the rule of the France of Napoleon 
Bonaparte, hence a world premiere in Port 
au Prince had full justification. 

The Republic of Haiti, up to and includ 
ing President Paul Magloire, turned the fu 
force of its varied charm in the directior 
of the visitors from the United State: 
wining them, dining them, and showing 
them the beauty that is Haiti, all of which 
surrounded, in point of time, the piece de 
resistance, the formal opening of "Lydia 
Bailey,’ Sunday evening. 

The first world premiere held outside the 
confines of the Continental United States, 
it was attended by the elite of Haitian 
society, Government officials, led by the 
President and the Diplomatic Corps. 

Anne Francis, feminine star of the film 


measure 


Francis and William Marshall. 


and William Marshall 
acc ympanied The 
f the United 

and the picture 


grout ang as emi aries 
States, 20th Century-Fox 

captured Port au Prince 
No less than 25,000 
iTy ; inh abitant j ea the 
otorcade ft 


truggie. 


ysplay ft 


na aance 
3+ the National Palace ent white 


cture 


a maanifi 
dominating the centra juare of 
icturesque city, n ng beneath 


>] ng and 


on built é 
15,000 
+} mc untainc us crags which 


north end of Haiti 
of the palace of Sans S 


at the cost of som 


high above 
ts ruin 
The press group was quartered in vari 
in Petionville, some 15 les from 
Prince 


e these hotels are 


mile 

which becomes a fact w 

7 e ituated hi 
a ee ; 

hills which lend to Haiti the 


Alps 


uperb 


appellation of the 
The 


they are unexpected. 


tinctive 
Caribbean. view are a 


There was much more, but in sum, it 
erved to add perhap 
f mortar to the wall of friendly relations 
fostered among sister Republics the world 
ver by the representatives of the United 
States. The motion picture's prime func- 
tion is but where its promo- 
tion serves to reach a friendly hand acros: 
to another, it has served a double useful 
purpose. In Haiti “Lydia 
Bailey" it served such a purpose well. 


another small cubit 


to entertain 


welcome to 











trom 


THE GREATEST SHOW ON EARTH gave 
him his big opportunity with Cecil B. 
DeMille. Next he plays the lead in an im- 
portant adventure film, “The Savage”’. .. 


THE ATOMIC CITY, now having its first 
engagements, focuses industrywide atten- 
tion on this new actor who will also soon 
be seen prominently in “Stalag 17”... 


eo 
aramoune... 


Jan Sterling 


THE REBEL will be her next picture. 
She played top comedy in “Rhubarb” 
and for her dramatic work in “The Big 
Carnival” won an “Oscar” nomination... 


Mg fe 
bis . 


nee ee. 
ae <a ha 


B 


eae og wg 
Sate (PILOT 


- 


Fe ge 


a, 


ty 


Anna Maria Alberghetti 


THE STARS ARE SINGING will be next 
to frame the superb soprano voice of 
the teen-age star first heard with Bing 
Crosby in “Here Comes The Groom”... 


Don Taylor 


STALAG 17 is the film he has just com- 
pleted for Director Billy Wilder. Soon he 
will start a lead role in ‘“‘Pleasure Island,” 
a romantic tale of the South Pacific... 


Peter Baldwin 


THE TURNING POINT, starring William 
Holden, was Peter’s first Paramount pic- 
ture. Soon after this is released, he will 
also be seenin Billy Wilder's “Stalag 17”... 








Paramount, The Star Company, year after year sends the boxoffice the 
biggest marquee names whom exhibitors annually vote the industry’s — 
top money-makers. Now we present a dozen fresh young personalities 
as your assurance that the new star talent, which is so vital to our 
business, is constantly being developed for you at the Paramount Studio... 


Audrey Hepburn 


ROMAN HOLIDAY, to be filmed here and 
in Italy by William Wyler, will introduce 
to screen audiences the sensational star of 
thecurrent Broadway stage play, “Gigi”... 


THE SAVAGE, new frontier epic, gives 
Joan a big boost toward stardom. She 
will also be importantly featured with 
Bob Hope in “Military Policemen” . 


(Mats of this star lay-out ore available. Write us for them.) 


WAR OF THE WORLDS, H. G. Wells’ 
science-fiction masterpiece, will give him 
an even more bigger role than he plays 
in “The Atomic City” or “Stalag 17”... 


Tom Morton 


THE STARS ARE SINGING will present 
this romantic, rugged hero to movie fans. 
We predict that he’s got a great future 
as a leading boxoffice moneymaker... 


Rosemary Clooney 


THE STARS ARE SINGING, a big mu- 
sical in color by Technicolor, will be the 
first film for the recording star who clicked 
as the “Come On-A My House” girl... 


Re 


os AROS 


FILM DEBUT SOON in a Paramount pic- 
ture to be announced shortly . . . for the 
girl who is unanimously considered the 
finest young actress yet toappearon TV... 





PARAMOUNT IN 
TOP PROGRAM 


Balaban Hails Production 
Schedule as Pledge of 
Faith in Film Future 


HOLLYWOOD 


week-long sales 


Highlighting Paramount’s 
ind merchandising confer 
here tor 


production and distribution 


ence 


executive vas the announcement at mid 


week of a pre of forthcoming product 


1 De 


gram 


July, 1952, an 


between 
than two 
Pechn 
Freeman, 
Don 
n charge of production before the 
it the 
includes pictures which 


i] picture more 
which will be in color by 
revealed by Y. Frank 
lent and studio head, and 
meeting held studio in three 
The program 
editing 


mpleted, in production, in 


ufhciently advanced to go before 


the cameras. 
Sees Retail in Industry 


Barne Balaban Paramount Pictures 


the program as an indica 


faith in the 
business’ 


pany’s “supreme 


otion picture 
unprecedented not only 
thout precedent in sc« 
places Par mount 
in its history.” 


it thie 


intensive sessions 
president of Paran 
poration, said the 
} 


ig le ague 


Peter Hanson, 
ge Marshall 


Succeeds “Quartet” 

3 all-star cast and successor 

rio 
Laurence 


directed 


Olivier and Jer 
and produced by 


lechnicolor, starring Bob 
Roy Rogers, directed 
produced by Robert 


EFACE, 
ussell and 


and 


Technicolor, starring Bing 
Ethel Barrymore, 
and produced by 
Technicolor, starring 
Meeker, a William 
luction directed by 

lor, starring 

Craig 
} 


Richard 


Jame s 


Arlen, produced by Nat Holt and directed by 
Jerry Hopper 
Tue BLAzinGc Forest, Technicolor, produced 
by William Pine and William Thomas, starring 
John Payne, William Demarest, Agnes Moore 
j Richard Arlen and Susan Morrow, di 
Edward Ludwig 
THe TURNING POINT 
Holden, Edmond O’Brien and Alexis 
directed by William Dieterle and produced by 
Irving Asher 
ARIBBEAN 


head, 


rected by 
William 


Smith, 


starring 


Technicolor, starring John 

Arlene Dahl and Sir Cedric Hardwicke 
Francis | produced by Willian 
and William Thomas and by 
Ludwig 


(,OLD 


Sullivar 


directed 


Edward 
Two for Martin-Lewis 


[He Stooce and JumPING JAcKs, two Dean 
Martin and Jerry Lewis comedies completed 
by Hal Wallis, both directed by Norman Tau 
of these will be scheduled for release 
and the other in 1953 
1952 Christmas-New Year holiday at 
traction, Paramount plans to release Roap TO 
Bar, starring Bing Crosby, Bob Hope and 
Dorothy Lamour, in Technicolor 
Among those planned for release in 1953 are 
Tue Easr (completed), star 
Alan Ladd, Deborah Kerr, Charles Boyer 
orinne Calvet, directed by ( Vidor 
duced by Everett Riskin 
he following, all currently in the editing 


rog. One 
this year 


As the 


THUNDER IN 
ring 


harles 


Litre Hal Wallis pro 
Burt Lancaster and Shirley 
Moore with Richard 


SHEBA 
starring 
co-starring Terry 

veckel 
William Holden, Don 
silly Wilder pro 


STALAG 1/, starring 


Taylor and Otto Preminger 
duced and directed 

produced by George 
d, Jean Arthur, Van 


SHANE, Technicok 
with Alan 
} 


and Brand 


stevens 
Heflir 

MILITARY POLICEMEN, wit 
Mickey Rooney and Marilyn Maxw 
by George Marshall and 
Pugend 


Pal to Produce One 


War or THE WorLpDs 


by George Pal 


n 
Bob Hope 
ell, directed 


b Harry 


produced 


produced 


Alan 


Farrow 


Borany Bay Pechnicolor 
add, James Mason, directed 
1 produced by Joseph Sistrom 

Zone, Technicolor iald 
onda Fleming and Estelita, produced 
lliam Pine and William Thomas, an 
Lewis R. Foster 


PRropic 


lirected by 

\lso aimed for 
roductions which are set to star 
ind October 1, 1952 


1953 release are the following 


t between now 


PLeasureE Is! 
cast including 
British 


AND Techmcolor, with a top 
Taylor Leo Genn, three 
actresses brought here for the film 
Dorothy Bromiley, Audrey Dalton and Joan 
Flan, and Elsa Lanchester. F. Hugh Herbert 
will direct, with Paul Jones as the producer 


Von 


Tue Stars Are SINGING, Technicolor, star 
ring Anna Maria Alberghetti, Rosemary Cloo 
ney, Lauritz Melchior and Tom Morton. Nor 
man Taurog directing and Irving Asher pro 
ducing 

Roman Howtpay, William Wyler production 
Gregory Peck and Audrey Hepburn 
Express, Technicolor, starring 
Heston, Rhonda Fleming 


with 
Pony 
Holt, Charlton 
lan Sterling 
Tue Reset, Technicolor, Pine-Thomas, star 
John Payne, Arlene Dahl, Jan Sterling 


Nat 


and 


ring 


and Lyle Bettger. Edward Ludwig will direct. 

Hovupin1, by George Pal. 

SAPPHIRE SAL, Technicolor, an all-star com- 
edy, teaming producer Robert Welch and direc- 
tor Frank Tashlin. 

Jamaica Run, Technicolor, Pine-Thomas, 
starring Ray Milland and Wendell Corey. 
Lewis R. Foster will direct. 

Litt_e Boy Lost, starring Bing Crosby and 
Claude Dauphin. The producer will be William 
Perlberg and the director, George Seaton. 

Topsy anp Eva, Technicolor, to star Betty 
Hutton and Ginger Rogers. Harry Tugend 
will produce 

Girts Are Here to Stay, Technicolor, star- 
ring Bob Hope. The director will be Claude 
Binyon and the producer of the picture will be 
Paul Jones 


Ginger Rogers Signs for 
Three Paramount Films 


(singer Rogers has signed a three picture 
contract with Paramount Pictures, it was an 
nounced this week in Hollywood. Her first 

under the deal will be “Topsy and 
a musical biography of the Duncan 
, in which she will co-star with Betty 
Hutton and which will be produced by Harry 
Her scheduled to be 
described as a “tune-filled ex- 
3roadway background, 


picture 
Eva,” 
Sisters 
Tugend second is 
“Rosalind,” 
travaganza” with a 
to be produced by Pat Duggan and directed 
by Julius Epstein. Tentatively set as Miss 
Rogers’ third picture is “The New Haven 
Story,” to be Robert Emmett 
Dolan 


produce d by 


Universal Has New Type 
Television Promotion 


Universal-International has developed a 
television program and is ser 
vicing it to some 52 TV stations coast- 
to-coast. Titled “Movie Star Album,” the 
first in the series is a biographical history 
of Universal star Joyce Holden. In addition 
to 21 8x10 mat stills, it a script 
and an open-end interview with Miss Holden 
on a transcription. While the stills of Miss 
Holden early childhood and her 
career through the present day are televised, 
the local TV announcers will be able to in 
terview her script and her 
answers on the transcription. The initial 
program is tied in with “Bronco Buster” in 
which Miss Holden is co-starred with John 
Lund and Scott Brady 


new type of 


includes 
trom het 


through their 


Allied Gulf's Board 
Discusses Sales Tax 


Allied Gulf State members will again at- 
tempt to have abolished the Louisiana two 
per cent theatre sales tax, the board, meeting 
in New Orleans April 29, decided. Don 
C,eorge, Shreveport exhibitor, heads the tax 

mmittee. Also discussed was organization 

i a New Orleans Variety Club 


Buchman Contempt Trial 
Set for May 26 


3uchman, producer, will be tried 


Sidney 
for contempt of Congress. He 
for refusing to answer a subpoena for ap- 
pearance and testimony before the House 
Committee on Un-American Activities. 


was cited 
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TRADE SHOWINGS 


ALBANY 
Fox Scr. Rm. Tues. 5/20 2:00 P.M 
1052 B' way 

ATLANTA 
RKO Scr. Rm. Tues. 5/20 2:30 P.M. 
195 Luckie St. N.W. 

BOSTON 
RKO Scr. Rm. = Tues. 5/20 10:30 A.M 
122-28 Arlington St. 

BUFFALO 
Mo. Pic. Oper. Ser. Rm. 
498 Pearl St Tues. 5/20 2:30 P.M 

CHARLOTTE 
Fox Ser. Rm. Tues. 5/20 2:00 P.M 
308 S. Church St. 

CHICAGO 
RKO Ser. Rm Tues. 5/20 2:00 P.M 
1300 S. Wabash Ave. 

CINCINNATI 
RKO Ser. Rm. Tues. 5/20 8:00 P.M 
12 E. 6th St. 

CLEVELAND 
Fox Ser. Rm Tues. 5/20 2:30 P.M 
2219 Payne Ave. 

DALLAS 
Rep. Ser. Rm Tues. 5/20 2:30 P.M 
412 South Harwood St 

DENVER 
Para. Ser. Rm Tues. 5/20 2:00 P.M 
2100 Stout St. 

DES MOINES 
Fox Ser. Rm. Tues. 5/20 1:30 P.M 
1300 High St 

DETROIT 
Blumenthals Ser. Rm 
2310 Cass Ave. Tues. 5/20 2:30 P.M 

INDIANAPOLIS 
Univ. Ser. Rm. Tues. 5/20 1:00 P.M. 
517 N. Illinois St 

KANSAS CITY 
Para. Ser. Rm. Wed. 5/21 2:30 P.M 
1800 Wyandotte St 

LOS ANGELES 
RKO Scr. Rm Tues. 5/20 2:00 P.M 
1980 S. Vermont Ave 

MEMPHIS 
Fox Ser. Rm Tues. 5/20 12:15 Noon 
151 Vance Ave 

MILWAUKEE 
Warner Ser. Rm. Tues. 5/20 2:00 P.M 
212 W. Wisconsin Ave 


@ LOST toa love without question! .. . The er = |INNEAPOLIS 
fire of “DUEL IN THE SUN”; the tender- [7935s Pca ical 
ness of “THE SONG OF BERNADETTE”. Merce tn te.5.20 200 Po 





40 Whiting St. 


NEW ORLEANS 
Fox Scr. Rm. Tues. 5/20 10:30 A.M 
200 S. Liberty St 

NEW YORK 
RKO Ser. Rm Tues. 5/20 2:30 P.M 
630 Ninth Ave. 

OKLAHOMA 
Fox Ser. Rm Tues. 5/20 10:30 A.M 
10 North Lee St 

OMAHA 
Fox Ser. Rm Tues. 5/20 1:00 P.M 
1502 Davenport St 

PHILADELPHIA 
RKO Ser. Rm Tues.5/20 2:30 P.M 
250 N. 13th St 

PITTSBURGH 
RKO Scr. Rm. Tuey. 5/20 1:30 P.M 
1809-13 Blvd. of Allies 

PORTLAND 
Star Ser. Rm. Tues. 5/20 2:30 P.M. 
925 N.W. 19th Ave. 

ST. LOUIS 


RKO Scr. Rm Tues. 5/20 1:30 P.M 
3143 Olive St. 


oP i ees SALT LAKE CITY 
‘ s ; Fox Ser. Rm. Tues. 5/20 1:30 P.M 
eve : 7 é : 216 East Ist St. South 
| A POWELL- PRESSBURGER PRODUCTION Ley SAN FRANCISCO 
| : » Aa Fox Ser. Rm. Tues. 5/20 2:00 P.M. 
A SELZNICK PICTURE ers tee’ 245 Hyde St. 
Written, Produced and Directed by 
SEATTLE 
Jewel Box Ser. Rm. 
2318 2nd Ave. Tues. 5/20 1:30 P.M 
SIOUX FALLS 
Hollywood Thea. Tues. 5/20 9:30 A.M. 
212 N. Philips Ave 
WASHINGTON 
Film Center 
Ser. Rm. Tues. 5/20 2:00 P.M 


932 New Jersey Ave. 





LAWRIE REPORT 


ON NFFC YEAR 


Points Out Profits and 
Says Production Cost 
Has Declined in Year 


by PETER BURNUP 


LONDON Suave, 
Haldane 
Finance 


had a roseate air when he faced a press con- 


banker 
National Film 
director, 


ac complished 
James Lawrie, the 
Corporation’s managing 
lerence here last week following publication 
of the Corporation’s annual accounts 

He pointed to the prohits made by the cor 
poration which, seen against the background 
of the millions loaned by the government in 
the three years of NFFC existence and put 
out in the chancy Sritish film 
infinitesimal Profits 
to £10,891 The accounts 
showed an overall deficiency to date of 
£364,304 Nevertheless, the 
previous year’s profit-and-loss account had 
revealed a deficit of £675,850 converted now 


enterprise ot 
production appeared 
for the 


year Can 


EE a 


into a profit for the year. 


Shared in Five Pictures 
The profit arose in an excess of the inter- 
est charged to the customers over tiv 
t paid by NFFC to the 


2 


rowers paid £206,357 


inter 
( Bor 
NFF¢ 

vhereas the government charged the cor 
poration on £109,237 only.) But NFF( 
hared also in the profits on five of the films 
which it had helped finanes Mr 
leclined to name the films in question, saying 


government 
interest to the 


Lawrie 


t would be to other to do so 


NFFC’ 


£32,996 


untait pictures 


share in the fortunate five came to 
Mr. Lawrie feels that next year both the 
number of films the 
profit should be considerably larger. 
en had the that 


unnual 


amount of 
News 
stock 


accounting otf 


such and 


feeling they were 
lders attending an 

stewardship of their affairs. Mr. Lawrie 

ed that his operations had led to a sub 
ntial reduction in all production costs. 
films 
duced 


last two 


ge excess over budget on 
wer £175,000 has been 1 
irs by 74 per 
11 out of 12 
t one 
ind £125,000 


cent, but in the 
went over budget, as 


19 costing between 


out of the 


#75000 
Balcon Loan Surpris 


Sir Michael Bal 
NEEC borrow 
urprise in the 

liy - } 


oked 
but Reginald ker, Eahi 
hief, quickly explained that Ealing does not 


NFEFC to make 
a loan when the finished pic- 


yusiIness 
borrow money fron 
but that it takes 
is delivered to the 
Arthur Rank’s 


and to tide the 


pictures, 


in this 
Film Dis 


company over 


ture distributor 


Case J General 
tributors 
until distribution receipts are in 

Mr. Lawrie n the 


claimed that past year 


the average amount of screen-time got into 
the can per day had gone up from 1.18 to 
1.66 minutes. And he was willing, too, to 
claim that his Group Three Scheme—de- 
signed to help on novitiates in the business— 
had already thrown up promising candidates 
for Fame. 
Questioned about two notorious flops 
known to have been special pets of Mr. Law- 
rie, the NFFC chief urbanely confessed to 
the complete failure of the films in question 
but maintained nevertheless that they were 


“artistic successes.” 
“Tough” Policy Cited 


Sack of all that 
beneficence, however, was a sense of NFFC 
toughness to the supplicants. Mr. 
admitted that certain of his corporation’s 
methods were what he called “unpopular but 
NFFC, he 


two 


amiable, apparent, 


Lawrie 


inevitable.” said, has been con- 


centrating on methods ; 
involving the 


profits on winners are 


financing one 
that 
distributed until 


been recovered, 


grouping of films s 
not 
the losses on the others have 
and the other financing films singly and tak 
share of the prohts to 
losses on other individual pictures. 
The just issued accounts show that £1,610, 
OW) has been provided against possible losses 


ing a large covet 


on £5,307,303 of net advances outstanding. 


Prospects of repayment of a considerable 
part of those advances lic much in the 


uncertain future, £1,000,000 of those possible 


very 


losses are notorious ad 


vance of £3,000,000 to British Lion 


set against the now 


Mr. Lawrie admits that the Eady Plan has 
made his path easier in the last year. But 
examination of his report discloses that dis 
tributors have benefited more therefrom than 
NFFC and that “Eady” adds to the profit of 
already profitable films rather than run-of- 
the-mill productions. On a 
films in which NFFC was interested the 
portion of profitable pictures not 


increased greatly by the plan. The estimated 


sample of 34 
pro 


has been 


number has increased only from 13 to 


or 17. 


Rank Optical Company 

Shows £211,621 Profit 

LONDON Arthur 
Rank’s British Optical and Precision Engi- 
neers Ltd., for 1951 show 

for the better, revealing a 


Preliminary figures of J 


i pronounced turn 
proht 
of £211,621 against £116,073 in the previous 


vear 


group net 


rhe figures were struck, more 
the payment in tax of 


with £77,088 in 1950 


ilter 
£304,020 con pared 


over, 


Payment of preference dividends has been 
brought up to date but Mr. Rank has decided 
that the time has not yet come for a resump- 
tion of dividend payments on the ordinaries 
He takes the view that the company’s liquid 
resources require to be conserved 


British Units 
Noisy Over 
w.8. Pact 


LONDON: With the parties directly con- 
cerned—the British Government and_ the 
Motion Picture America— 
preserving an aloof silence, other interests 
persist in providing voluble counsel on the 
pending review of the Monetary Agreement. 

In its annual report issued last week, 
British Equity joins the clamor raised at 
the A.C.T. meeting; although it is fair to 
report, not with the violent anti- 
Americanism. The report laments that there 
has been no improvement in the production 
ot British films during the year; fears that 
the figures show that British production is 
becoming stabilized at a low level. 

Says the report: “The resources of the 
film production industry sufficient to 
produce at least double the number of films 
which we have been turning out during the 
There are sufficient stu- 
dios, actors and ideas available. 
It is, however, doubtful this 
tenial capacity for increased production will 
remain in being. Studios are being sold and 
to other purposes. Thus during 
the past year Teddington Studios, with their 
two large stages, have been sold. 

“It is ironic to recall that Teddington 
Studios were re-equipped after the war with 
f claim the War 

Now all this money 


\ssociation of 


same 


are 


past three years. 
technicians, 


whether po- 


converted 


the proceeds of a from 
Damage Commission. 
and effort have been lost. Another example 
is Denham Studios which are still 
Rumor has it that they, too, are in danger 
The human resources of the 
industry are dwindling in the way. 
Many technicians are finding other jobs and 
their skill and training is thus lost. British 
studios employ only half the number of tech- 
craftsmen, etc. who were employed 
during the peak period at war’s end.” 

Phe report reveals that in association with 
other unions on the Film Industry Employ- 
the A. C. T.— 
Equity is engaged in formulating proposals 
for the revision of the Agreement. It claims 
uso that the problems of the industry can- 
not be solved “until there is a fundamental 
change in its structure which will give the 


closed. 


of being sold. 
same 


nicians, 


ees Council—they include 


producer a large share of the box office.” 


Foreign Aid Measure Is 
Approved by Committee 


The foreign aid bill approved by the Sen- 


ate Foreign Relations Committee in Wash- 
ngton provides for continuation of the Gov- 
ernment’s information media guaranty pro- 
gram, “under such agency as the President 
may determine.’ 

Under the program, the Government guar- 
intees film companies and other information 
media they will be able to convert into dol- 
lars part of their earnings from sending 
films, books, magazines, and newspapers to 
foreign areas. 
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that ONS, a woman 
to a strange lover 


and a 


DANGEROUS Lovey 


ait THE Tad ONG 








_ sii aN FAY au PEL IN 


and STEVEN GERAY - DIANA GRAVES + ODETTE MYRTIL Direc y WILLIAM SPIER ROY KELLINO 
‘reenplay by PAMELA KELLINO and JAMES MASON + Produced by JAMES MASON 


a PORTLAND PICTURE 


’ A REPUBLIC PRESENTATION 





cople in x = ews 


W. C 


iles manager 


GEHRING, executive assistant general 
20th Century-Fox, ad- 
the Philadelphia 
Motion Picture Reviewers organization at 
i luncheon May 1 at the Warwick Hotel 
He forthcon ing 
stressed public 


for 
lressed 800 members of 


discussed product and 


relations topics designed 


to foster good-will for films 


ALFRED W 


Goldwyn 


Crown, vice-president of Samuel 
left week by 
ind ¢ France, as 
Society of Indepen- 

Producers at the 


Production, this 
Paris 
representative of the 
dent Motion Picture 
forthcoming talks on the U.S.-French film 
The both 
countries will discuss film imports and the 


plane for 


annes, 
igreement representatives ot 
conversion ot 


earnings 


CuHarites M 


charge ol 


A MORY 
sales for 
left New 


weekend 


vice-president 1n 
Souvaine Selective 
York for London by 
short 


Pictures, 
last 


ove! 


plane for a visit to 


ook new pictures 

Davin Burstren, former secretary and gen 
eral the Selznick Releasing 
Organization, has joined the legal staff of 

Artists SEYMOUR 

PEYSER, vice-president and general counsel 
t United Artists, announced this week 


counsel of 


United Corporation, 


General Decrease Shown 
In Tax Collections 

WASHINGTON General 
M irch, 
t $6,000,000 below those 


tax 
February 


admission 
collections in reflecting 
ness, were alnx 
March, 1951, one o he sharpest year 
nonths, the Bureau 
reported last week 
nted to $19, 
625,450 last 

first three 

almost 


quartet 
include 


specta 
ition pic 
ctions, m 
garden and 
} 
rcharges, 


ompared 


Two Anti-Trust Suits 
Fi'ed In New York 


combined 
$7,500,000, were 
rt in New 

W. Fried 
al Enterprises, 
$4,500,000 in damages 


Orro W manager of film manufac- 
turing at Eastman Kodak 
Kodak Park plant, has retired after com- 

years of service with 


COOK, 
Company’s 


pleting nearly 32 

the company. 
Saut MALIsow has 
ager in ©Minneapolis, succeedmge RALPH 
PreLow, who resigned effective April 26 
Mr. Malisow formerly assistant to 
Moe Levy, Midwest division manager 


Was 


Liza WILson, writer and press agent, has 
been appointed Hollywood editor of The 
American Weekly, Ernest V. HEyN, edi 
tor, has announced 


Georce Trempceton, Hollywood director, 
writer and actor, has been named by the 
State Department to head the motion pic- 
ture the Office of the U. S 
High Commissioner in Germany. Under 
the program, documentary and other films 
are produced and distributed in Western 


program in 


Germany 


Max SHEINI 
f the 


has been appointed manager 


Calgary branch of International 
Distributors by D. \ 


ger, whose offices are in 


ROSEN, gen 


Toronto 


Houston Will Soon Have 
Twin Screen Drive-in 


Houston’s biggest drive-in, 


ter, which will have the 
screens back-to-back, will 
ine 1, 
nt... builders of 


The 


* drive 


Gordon 
the 
theatre, d 
in, will 


Julius 
nounced 


SOO car 
il is situated on 10% The 
for the convenie: of pa- 


trons who want to see onl 


two screens are 
, a , 

t reguiar doub.e teatul 

cluded for the 

will be two large snack bars 


itre s 


convenience of the 

Current plans 
ire for the theatre to show only “first drive 
within a month of their 


theatres 


in run pictures,” 


presentation in downtown 


been promoted to the, 
post of 20th Century-Fox branch. man+# 


NPA Doubles 
Allowance 


WASHINGTON: Starting the thir. 
juarter, the amounts of metals which manu 
facturers of theatre equipment and other 
“self-certify” have been roughly 
the National Au- 


with 


items may 
doubled by 
thority 

Self-certification is a procedure whereby 
a@ tmafiiifacturer writes his priority 
etickets” certain amounts of metals, with 
out Wa ‘to come to NPA for an official 
government priority It is designed to 
eliminate % Work both the manu- 
factureriagid or NPA, 

EffeétWe July <1, manufacturers of so 
called. Cf&ass-B° products, including most 
items of theatre and film equipment, will be 
able to self certify up to 60 tons of carbon 
steel 
stainless, 3,000 pounds of copper and 4,000 
pounds of aluminum, providing these allow- 
the amount of metals 
an average quarter of 1950 


Production 


own 


for 


steel, 16 tons of alloy 500 pounds of 


ances do not exceed 
used in 
\t present, these firms are allowed to self- 
certify up to 30 tons of carbon steel, eight 
tons of alloy steel, 500 pounds of stainless, 
3,000 pounds of copper and 2,000 pounds of 
iluminum. 
their 
1950 consumption, will, starting July 1, be 
able to certify up to 
one ton of alloy steel, 500 pounds of copper 
and 1,000 \t present, 


write their own 


\ll manufacturers, regardless of 


25 tons of carbon steel, 


pounds of aluminum 


such firms are allowed to 
tickets for five 
1,000 pounds of alloy steel, 500 pounds of 
iduminum. No 


allowed or would be 
pro- 


only tons of carbon steel, 


and 500 pounds of 


] 
steel 1s 


copper 
stainless now 


lowed for self-certification to these 
ducers 


House Un-American Group 
Hears Robinson Again 


Robinson, making his_ third 
House Un 
in Washing 
oath that 


wr, knowingly, a 


Edward G 
voluntary appearance before the 
American Activities Committee 

ast week, testified again under 
he was never a C¢ 


ellow traveler or Communist sympathizer 

liberal Demo 
luped and used” 
which had used 


He added, 


to contront 


Soaks vated 4 
id he had beet 


vy Red front organizations 
his name for “hidden purposes.” 


No one has ever been willing 
¢, under oath 


equivocally charge me with membership in 
other subversive 


free fron unity, and un- 


the Communist party or any 
rganization. No one can honestly do so.” 


V & S Lease New York Theatre 


ition, headed by 
taken a 21- 


V & S Amusement Corpor 
Joseph and Seymour Selig, have 
the Rosedale theatre located 

nt to Parkchester Village, New York 

. from the Rosedale Engineering Corpo- 
deal was 3erk and 
theatrical realty specialists, and 
brings to eight the number of theatres now 


&S 


veal lease on 


arranged by 
14 
id 


owned and operated by \ 
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Television Harnessed 
To Benefit Pictures 


by WILLIAM R. WEAVER 
Hollywood Editor 


The successful harnessing of television by 
the motion picture may not be so remote as 
is generally presumed, and may be accom- 
plished first, appropriately, in Los Angeles, 
where the critter wears seven heads but al 
ready has been broken to halter. 

Perhaps the most striking use of television 
is that made of it by the Pacific Drive-In 
circuit’s 16 installations in and around the 
city. Under terms of a trade deal with 
KLAC and KLAC-TV, independent radio 
and television station, the drive-ins use a 15 
minute music program featuring the station’s 
five disc jockeys preceding the first show, 
and a 10-minute program between shows. 
Reciprocally, KLAC and KLAC-TV plug 
the drive-ins throughout the day and eve- 
ning, both vocally and with film trailers 


Television, Radio Plugs 
Total 522 in 6 Months 
Searcely less striking are statistics 
piled by Pictures showing that 
television and radio plugs originating in 
Hollywood (all stations) during the past six 
months numbered 522, and paid off so well 
this intensified, 
in especially for lending 
and staff as well as 


com 


Columbia 


that effort of kind will be 
(Columbia 
studio 
talent, for 


And i 


goes 


11 
1Olk, 


technical 
el and interview programs). 


striking than either of these, for 


the 24-hour span covered, is the fusilade of 
10- and 20-second spots spread over all the 


outlets by | -ippert 


Pictures 


every time a 


Lippert release opens locally. 


Still to come, possibly to 


the final 


set 


pattern of television promotion, is the project 


nurtured by 


National 


Theatres’ Thornton 


Sargent which contemplates outright spon- 


sorship of a standard half-hour show 


New Medium Is Useful 


In Economic Way 


While progress on the exploitation side 
goes forward, the critter is proving pretty 


useful also in an economic way 


Screen 


Actors Guild, the 


The Screen 


Directors Guild, 


the Screen Writers Guild and the AFL Film 


Council (that 


takes in about 


everybody ) 


claim the coming of television has reduced 


the unemployment problem to a remnant of 


what it was 


That is to Say, television, es 


pecially television film production, affords a 


picture professional 


knows how to do when 


studios ; 


work of 


for less mone vy, to be sure, 


the kind he 
he can’t find it in the 
but work 


It may be skimpy, but it keeps his hand in 


And it’s a good, if stern, teacher 


Bit by bit, evidence piles up to indicate, 


as mere opinion so often does not, that tele 


vision’s ultimate place in the motion picture 


scheme of things will be one of an advertis- 


medium and 


ground, 


ing 


proving 


training 
experimental 


school, maybe 


laboratory 


Could be a pretty good thing. 


Seven Features Started 

Seven features started during 
week, and six others were completed, bring- 
ing the shooting level to 32 

Warners started the tuneful ‘Desert 
Song,” color by Technicolor, with Rudi Fehr 
as producer, Bruce Humberstone directing, 
and with Kathryn Grayson, Gordon MacRae, 
Raymond Massey and Dick Wesson in the 
cast. 

MGM started two pictures 

“Time Bomb,” with Glenn 
Vernon, Victor Mattern 
is being filmed in England by Richard Gold- 
stone, with Ted Tetzlaff directing 

“Rogue’s March,” produced by Leon Gor- 
don and directed by Alan Davis, has Peter 
Lawtord, Janice Rule and Richard Greene 
2(th-Fox, is 


were the 


Anne 
others, 


Ford, 


and many 


“Bloodhounds of Broadway,” 
being produced by George Jessel and direc- 
ted by Harmon Jones, with Mitzi Gaynor, 
Scott Brady and Mitzi Green 

Columbia’s Sam Katzman began shooting 
‘Jack McCall, Desperado,” directed by Sid 
nev Salkow, with George Montgomery 
Vincent M. Fennelly went to work on 
The Maverick,” a Wild Bill Elliott 


r Monogram, with Phyllis Coat 


vehicle 
opposite 
| with Thomas Carr directing 
Thor Productions, releasing through 20th 
‘Panic Stricker with 
Cotten and Teresa Wright in the pr 


rol Bert Friedlob is producing 


Stone directing 


launched Joseph 
ncipal 


\ndrew 


Yankwich Investigation Aske 
Richard B. Vail, Illinois 


Representative " 
House Judiciary 


Republican, has asked the 
the official conduct 
Court ot . 
Phe 
Lester Cole’ 


Inc 


Committee to investigate 
of Federal District 
Judge Leon Yankwich 
in the trials of writer 


Los \ngeles 
presided 
ize 


uit agait Loew’s 





THIS WEEK IN PRODUCTION: 





20TH GENTURY-FOX 


Bloodhounds of 


STARTED (7) 


COLUNIBIA 
Jack McGill, 
perado 
INDEPENDENT 
Tanic Stricken (Thor 
Prod.-20th Fox 


release ) 


MGM 
Time Bomb 
( England) 


Des- 


Rogue’s March 


MONOGRAM 
The Maverick 


sroadway 
WARNER 
The Desert Song 
(Technicolor ) 


FINISHED (4) 
MONOGRAM 


Sea Tiger 
REPUBLIC 
Ride the 
20TH CENTURY-FOX 
Night Without Sleep 
WARNER BROS. 


Danger Forward 


Man Down 
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SHOOTING (25) 


ll 


COLUMBIA 

The Outlanders 
(Scott-Brown Prod 
Technicolor ) 


INDEPENDENT 

Lady in the Feg (In- 
tercontinental 
Films - London - Lip- 
pert release) 


MGM 


Sky Full of Moon 
(Las Vegas) 
Tribute to a Bad Man 


Prisoner of Zenda 
( Technicolor ) 
Plymouth Adventure 
( Technicolor) 
Lili (Technicolor) 
Everything I Have Is 
Yours 


MONOGRAM 
Army 


Bound 


PARAMOUNT 
Road to Bali 
(‘Technicolor ) 


REPUBLIC 
Thunderbirds 


RKO RADIO 


Hans Christian An 


UNIVERSAL-! NT’ 
Magic Lady 








derson (Goldwyn 
Prod.-Technicolor) 

20TH CENTURY-FOX 

Tonight We Sing 
(Technicolor ) 

Stars and Stripes For 
ever (Technicolor) 

My Wife's Best Friend 

Monkey Business 
(formerly “Darling 
I Am Growing 
Younger” ) 

Pony Soldier 
(Technicolor ) 


LIT 


Gun Hand 
(Technicolor 
Willie and Joc 
at the Front 
Bonzo Goes to ( 
City 
(Technicolor 


Beck 


ollege 


Beneath the Sea 


WARNER BROS. 
Springfield Rifle 
(WarnerColor ) 
The Iron Mistress 
(Technicolor ) 
April in Paris 
(Technicolor 





Universal 
Editing 14 


Universal-International editing activity is 
at the year’s peak, with 14 pictures currently 
in the cutting Half of these are in 
color by 

Virgil Vogel is working on three pictures: 

Untamed and 
starring Joseph Cotten, Shelley Winters, and 
Srady;: “Just Across The Street,” 
x Ann Sheridan and John I 
‘Ma and Pa Kettle at Waikiki,” 
jorie Main and Kilbride 

Others are Angel,” starring 
Yvonne De Carlo and Rock Hudson; “The 
Man,’ Robert Julia Ad 
ams, Hudson, in Technicolor; “The Duel 
At Angel Creek,” Audie Mut 
phy, Faith Domergue, and Stephen Me 
Nally: “The Black Castle,” with McNally 
Richard Greene, Boris Karloff, Paula Cor 
Chaney; “Francis To 

Donald O'Connor; “It 
with Irene Dunne, Dean 
“Against All 


Flynn 


rooms. 
Technicolor 

Frontier” in Technicolor, 
scott 


id; and 


Mar- 


tarring 
with 
Percy 
“Scarlet 
Ryan 


Texas with 


Fechnicolor 


day, and Lon (70es 


West 


Grows On 


Point,” with 
rrees,” 


Joan Evans; 


Fechnicolor, with 


“Yankee 


Jagger, and 


Flags,” in Errol 
and Maureen O'Hara 
in Technicolor, with Jeff 
Susan Ball; “Sally 
Ann Blyth 

Raiders,” in 
and Viveca Lindfors; 
\bbott 


Juccaneer,” 
Chandler, Scott 
And Saint 

Edmund 


Brady, and 
\nne with 
Gwenn; “The 


Richard 


and 
Pechnicolor, 
( onte 


\laska,’ 


with 
ind “Lost In 
Costello 


with and 


More U-I Stock For Decca 
WASHINGTON: Decca Records last week 
Securities 


and Exchange Con 


5,000) additional 


informed the 
that it 
warrants for purchase of Universal Pictures 


mission acquired 


common stock during March. The purchase 
Decca’s War 


to 37.500 


holdings of Universal 


rings 


“GLORY 


20th-Fox Screen Room 
20th-Fox Screen Room 
M- Screen Room 
20th-Fox Screen Room 
20th-Fox Screen Room 
H. C. Igel’s Screen Room 
RKO Palace Bidg., Sc. Rm. 
20th-Fox Screen Room 
20th-Fox Screen Room 
Paramount Screen Room 
20th-Fox Screen Room 
Max Blumenthal's Sc. Rm. 
20th-Fox Screen Room 
Florida State Screen Room 
20th-Fox Screen Room 
United Artists’ Scr. Room 
MEMPHIS 20th-Fox Screen Room 
MILWAUKEE Warner Screen Room 
MINNEAPOLIS 0th-Fox Screen Room 
NEW HAVEN 20th-Fox Screen Room 
NEW ORLEANS 20th-Fox Screen Room 
NEW YORK M-G-M Screen Room 
OKLAHOMA CITY 20th-Fox Screen Room 
OMAHA 20th-Fox Screen Room 
PHILADELPHIA M-G-M Screen Room 
PITTSBURGH M-G-M Screen Room 
PORTLAND B. F. Shearer Screen Rm. 
ST. LOUIS S'Renco Art Theatre 
SALT LAKE CITY 20th-Fox Screen Room 
SAN FRANCISCO 20th-Fox Screen Room 
SEATTLE Jewel Box Preview Thea. 
WASHINGTON RKO Screen Room 
M pr t RY ALLEY e Starring R 
M tir nd | 


ALBANY 


CINCINNATI 
CLEVELAND 
DALLAS 
DENVER 

DES MOINES 
DETROIT 
INDIANAPOLIS 
JACKSONVILLE 
KANSAS CITY 
LOS ANGELES 
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HERALD EDITOR CITES 
TOP-GROSSING FILMS 


The one and only "message" peo- 
ple like to get in motion pictures is 
that “pretty girls, sex, glamour and 
adventure — are fun." That's what 
Terry Ramsaye, consulting editor of 
Motion Picture Herald, has to say 
in the May issue of Films in Review 
in which he cites the top money- 
making pictures in the years from 
1948 to 1951. His information is 
based on the Herald chart pub- 
lished at year's end since 1948. ‘The 
truth was, and is, that people do not 
go to the movies for political indoc- 
trination, psychological education, or 
identifiable propaganda, regardless 
of its intent," Mr. Ramsaye wrote. 
"The public goes to the movies to 
be entertained, and the gross reve- 
nues of pictures shows what the pub- 
lic thinks the pictures were worth." 





Skiatron Appeals to the 
Department of Justice 


The alleged reluctance of the majority of 
film product to the 
Skiatron subscriber-television system has re 


companies to supply 
sulted in representatives of the company con 
ferring in Washington with the Department 
of Justice, Arthur Levey, Skiatron president, 
the stock- 
holders, in New York last week 

Mr. Levey told the stockholders he be 
lieved that eventually the companies would 
“go along” with the system's proposed test 
in the New York area. Skiatron will apply 
to the Federal Communications Commission 
its test in August 
WOR-TYV, he 
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TV Feature 
Cost Given 


WASHINGTON: The CBS, ABC and 
DuMont television networks spent almost 
$1,800,000 on the purchase of feature motion 
pictures in 1951, the Federal Communica- 
tions Commission was told here last week. 

Figures were provided by the networks 
in the course of the Paramount hearings. 
The National which is 
not a party to the hearings, was not asked 
to supply the data. The combined expendi- 
ture for all type films by the three networks 
in 1951 amounted to $3,599,478. 

Donald A. Stewart, film buyer for the 
DuMont network, told the Commission that, 
should the proposed merger between United 
Paramount Theatres and the American 
Broadcasting Company go through, it would 
place other buyers of films for television in 


Broadcasting Co., 


“a substantially inferior position.” 

Early this week, Arthur Levey, president 
of Skiatron Electronics and Television 
Corp., began what will be long and detailed 
testimony on Scophony Corporation of 
America. Mr. Levey, formerly president of 
Scophony, is expected to be on the stand 
until next discussing the 
six-year tie-in between Scophony and Para- 


well into week, 
mount Pictures. 

The breakdown of network expenditures 
on film ABC had spent $1,339,479 
for all types of film during 1951. The 
figure given by DuMont was $553,000 and 
CBS total of $613,000 for 
$27,000 for non- 


showed 


reported a 
feature-length films 
feature length material. 

Meanwhile, the FCC said this week that 
six independent theatre owners will testify 
it the United Paramount hearings on how 
they are affected by the circuit’s activities. 
They are: Mrs. J. M. Anderson, Boone, 
Ia.: Carl Knudsen, Seward, Neb.; Fred F. 
Curdts, Greenville, S. Car.; Charles Walder, 
Miami, Fla.; Arthur F. Saas, Chicago; and 
Sam C. Myers, Chicago, identified as a 
brother-in-law of Balaban, Para- 
mount Pictures president. 


and 


Sarney 


Loew's Loses Plea 
On Chicago Bidding 


Loew’s, Inc., in the Federal Court in Chi- 
cago last week lost its plea for a decree 
ordering competitive bidding in the Jackson 
Park zone. The court dismissed the Jeffery 
theatre from the hearing. The Jackson Park 
theatre now has free access to product, with- 
out bidding for it. 

In the same district, Government attorneys 
last week also asked Federal Judge Barnes 
his order quashing the 
-in theatres for 


for clarification of 
anti-trust suit 
illeged price fixing. 

In Buffalo, Charles A. Smakwitz, Albany 
Warner Theatres, a first 
witness in the conspiracy suit by 
Bordonaro Brothers, denied conspiracy to 
withhold product from the Palace theatre, 
Olean. Named in the suit are Warners, 
RKO, and I 


against drive 


zone manager for 


detense 


iramount. 
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ALBANY 


A number of theatres have been booking 
pictures staring Greer Garson, Audrey Tot- 
ter and Victor Jory, and tieing in the ad- 
vertising with recent local appearances of 
the stars as part of the ‘“Movietime U.S.A.” 
unit. The reception which the stars received 
in the small cities and towns was “terrific,” 
Harry Lamont, exhibitor chairman, re- 
ported. The Hollywood contingent—it also 
had Don Taylor, Archie Mayo and Sam 
Marx —conducted themselves “perfectly.” 
Taylor seemed to be a favorite with teen 
agers. Variety Club members and 
other industry friends of Max Friedman 
expressed the hope that success would be 
his in assuming from Warner Theatres 
operation of the Babcock and Temple, 
Wellsville, in the western district. Fried- 
man had recently resigned as chief buyer 
and booker for the circuit in the zone offices 
here after 17 years’ service. Neil 
Hellman plans to close the Paramount and 
Royal theatres, Albany, May 11, according 
to stories on Film Row. It is said he does 
not contemplate reopening the two neighbor- 
hood houses. Hellman’s Troy theatre, the 
Palace, is dark as the result of a fire which 
recently caused severe damage to the in- 
terior. Don Moger, Warner exploiteer 
from Boston, spent two days here with Mrs. 
Grover Cleveland Alexander on behalf of 
“The Winning Team,” scheduled for a June 
showing at the Strand. 


ATLANTA 


Mr. and Mrs. Jim Ulmer (he is head 
booker Paramount Exchange) are the par- 
ents of twins, a boy and a girl. In for 
a booking trip were: Hugh Thomas and 
Mose Waller, Trail-Drive-In, Sarasota, Fla. ; 
Nat Hancock, Jefferson, Jefferson, Ga.; 
Walter Morris, Pike, Knoxville, Tenn.; 
Oscar Lam, Lam Amusement Co., Rome, 
Ga.: Mrs. M. M. Osman, Strand, Coving- 
ton, Ga.; John Hackney, Porterdale, Ga.; 
Mr. and Mrs. Ben Harris, Starlight, Drive- 
In, Tallapoosa, Ga.; Nat Williams, Thomas- 
ville, Ga.; Spence Pierce, Knoxville, Tenn. ; 
Ebb Duncan, Georgia theatre owner ; Sidney 
Laird and L. J. Duncan, Al-Dun Amuse- 
ment Co., West Point, Ga.; The Martin 
3oys, Martin Theatres, Columbus, Ga.; 
J. H. Thompson, Martin and Thompson, 
Hawkinsville, Ga., and John Thompson, 
Skyview Drive-In, Gainesville, Ga. ; 
The Florida State Theatres, Jacksonville, 
Fla., has announced the sale of their Dreke 
theatre, Deland, Fla., to Geo. Stonaries. .. . 
Howell and Pegan has purchased the Lake 
Worth theatre, Lake Worth, Fla., from 
W. R. Shafer. Curt Shreve, southern 
district manager of Manley Popcorn Co., 
confined to his home on account of a heart 
attack and low blood pressure. Jack 
Hunt will marry Dot Prince of La Grange, 
They will spend their honeymoon in 
Florida:, .- -. H.-C. Austin 
Ardmore. 


Ga. 
Mexico and 
has opened his new drive-in at 
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BOSTON 


Sam Horenstein, Manley’s district man 
ager for New England, celebrated his 65th 
birthday and 25 years with the Manley Com- 
pany on April 15. In commemoration of 
both anniversaries, the Manley company 
presented him with a solid gold watch suit- 
ably engraved. Ray Feeley, executive 
secretary of Independent Exhibitors, Inc., of 
New England, attended the spring board 
meeting of national Allied in Colorado 
Springs, representing the New England 
unit. Affiliated Theatres’ president 
Arthur Howard and his wife Carol recently 
celebrated their 25th wedding anniversary. 

Graphic Theatres circuit has reopened 
their two Maine drive-ins with Al Lashway 
managing the Rockland theatre and Harold 
McCool handling the Bangor drive-in. . . . 
“Tomorrow Is Too Late,” Italian film dis 
tributed in this area by Joe Levine, of Em- 
bassy Pictures, is set for its New England 
premiere at the Hill Theatre on 
May 23, with Frank Cronin helping man 
ager Tom Dowd on the ballyhoo. . . . 
Jack Freeman won the highest average and 
the high 3 string for the top award in the 
final standings of the Theatrical Bowling 
League, with the Kenmore team, captained 
by Joe Sandler, winning the best out of 
eight entries. New officers for the 1952-53 
season will be announced by the executive 
committee shortly. 


BUFFALO 


The City Board of Stadium and Audi 
torium has been upheld by Supreme Court 
Justice Raymond A. Knowles in awarding 
to Dewey Michaels, prominent local ex 
hibitor (Palace and Mercury), the 1952 
contract for stock-car races in the Civic 
Stadium. Three other bidders had asked that 
the contract be annulled. The members of 
the board, with one dissenting voice, 
awarded the contract in March to Mr 
Michaels on his bid of 20% of the gross 
receipts for the city. The contract runs 
until October 5 and calls for a program ot 
36 races. The visit to Buffalo and 


3eacon 





WHEN AND WHERE 


May 19-21: Annual convention, 


Indepen 
dent Theatre Owners of Ohio, Hotel 
Hollenden, Cleveland, O. 

May 19-21: Convention, Independent The 
atre Owners of Arkansas, Marion Hotel 
Little Rock, Ark. 

May 28, 29: Annual convention, Kentucky 
Association of Theatre Owners, Brown 
Hotel, Louisville, Ky. 

June 17, 18: Annual convention, New Mex 
ico Theatre Association, La Fonda Hotel, 
Santa Fe, New Mexico. 





western New York cities of the Hollywood 
Movietime personality caravan was a huge 
success and brought a lot of good will to 
the industry. Geo. H. Mackenna of Basil 
Theatres and William Dipson of Dipson 
Theatres, did great jobs as co-chairmen in 
lining up the appearances of the stars. 

Mrs. Grover Cleveland Alexander was a 
Buffalo visitor the past week, coming here 
in behalf of Warner Brothers’ “The Win- 
ning Team.” Mrs. Alexander was accom- 
panied on her tour by Art Moger of the 
WB exploitation forces. She was widely 
interviewed by press, radio and TV and was 
guest at a luncheon at noon in Hotel Statlet 
She threw out the first ball at the Buffalo 
Syracuse game in the evening in Offerman 
Stadium Alex Stornelli has re-opened 
the Star in Middleport Jack H soyd 
has taken over the Star in Caledonia. ; 
Mark L. Sanders now is managing the 
Seneca drive-in near Geneva Toronto, 
which now is getting its TV from WBEN 
TV in Buffalo, will start its own telecasts 
late in August on Channel 9. It is under- 
stood that TV ad rates in Toronto will be 
$1600 hourly. Eddie Cantor was in 
town last May 4 to put on his one-man show 
in Kleinhans Music Hall in behalf of the 
Red Cross blood drive \ pint of blood was 
the admission ticket 


CHICAGO 


Business continues in the doldrums here, 
with the exception of the drive-ins which 
have just had two of the biggest week-ends 
in their history. With grosses sagging, an 
other wave of theatre closings seems immi 
nent; already, the Star, in Chicago, opet 
ated by Richard and Morris Salkin, has 
closed, and the Anderson Circuit has shut- 
tered its Times theatre, Morris, Ill 
Dave Batke, co-manager of the Commercial, 
Chicago, has moved to the Hilltop Drive-in, 
Joliet, for the summer. His colleague, John 
Praught, carries on at the Commercial. 

The 4 Star, Chicago, got a plug in the col 
umns with its jungle display in the lobby, 
advertising the engagement of “The African 
Queen.” The 300-seat Astor, in down- 
town Chicago, has been using newspaper 
ids for the first time in several, years. ; 
Manta and Hammond 41 Drive-in 
has inaugurated a series of Sunday after 
noon United Protestant services by Dr 
Preston Bradley, which will continue 
throughout the summer. No admission will 
be charged and no collections will be taken 
at 4 o’clock Sunday after- 
Oriental, Chicago, raised 
including tax, 


Rose’s 


up. Services are 
noons The 
ts top admission to 
for the p.a. of Johnny Ray 
Otto K. Ejitel threw a cocktail 
Cecil B. DeMille to celebrate the 
engagement of “The Greatest Show on 
Earth” at Eitel’s Palace. . rhe La Salle 
Drive-in, jointly owned by the Alliance and 
Alger circuits, opened last week with 

evenings of free shows Che north 
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THEATRE EXECUTIVE ADDS STATION 


BRANCHING OUT. B. R. McLendon, second from left, operator of the Tri- 
States theatre circuit, pays a visit to his new station, KLBS, Houston, Texas. His 
Trinity Broadcasting Corporation acquired the station, formerly KLEE, and has 
added it to the Liberty Broadcasting System, of which Mr. McLendon is co-chair- 
man. The price was reported more than $300,000. Greeting Mr. McLendon are 
Helen Jones, KLBS receptionist, and Tom Cavanagh, left, station manager. With 
Mr. McLendon on the trip from Dallas is Ray A. Lewis, right, general manager of 
Trinity. The — purchased outlet is in the Milby Hotel, Houston, and has three 
1 


broadcasting stu 


os and one auditorium studio holding 100. 
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the Starlight, Colorado Springs, Colo., and 
Kenneth Lemke has been made manager of 
the Motorena, Greeley, Colo rheatres, 
ywners of both, have announced they are en- 
larging the Starlight from 650 cars to 1,000 
cars, after which they will compete tor first 
run product Harold Greene, Columbia 
branch Salt Lake 
for con Robert 


together 


Lee 


nanager at City, was in 
Hill, Denver 
they talked 
Intermountain 

Forrest 
preniuere of 


ferences 
branch manager, and 
ules with Robert Selig, Fox 
executive vice-president 
Tucker, in for the world 
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DES MOINES 


Ed Delaney has decided not to rebuild his 
Lyric theatre at Marcus theatre 
burned to the ground about months 
igo. Mr. Delaney based his decision not to 
rebuild on the heavy expense involved ; 
The town of Mapleton and the Mapleton 
theatre, operated by Doc Naulteus, played a 
big part in the 
for victims of the rampaging Missouri river. 


flood 


Loe 
went to 


anager, and salesmen 
ind Wm. Haefliger 


sales n eeting 


three 


iecent flood relief program 


Evacuees from the nearby area were 
fed and housed in Mapleton and free films 
shown to these people every afternoon 
during the flood crisis Phe ial show- 
ings were given through the co-operation of 
the following film exchanges: Paramount, 
Fox, Warners, M-G-M and Columbia 
A native of Sioux City, who has become a 
star in Hollywood, paid a five-day visit to 
her home town. She is Delores Gay, dancer 
1 soon to be seen in a picture with 


were 


spec 


ind singer, 


Gregory Peck. Miss Gay renewed acquaint- 
ances in Sioux City during the recent Sports 
and Builders show. Fire broke out in 
the Varsity theatre in Dubuque two hours 
after it Damage was estimated at 
several thousand dollars. Screen, draperies 
and curtain were destroyed. C. J. O'Rourke, 
nanager, said the theatre will be closed 
three weeks for repairs The Rialto at 
Missouri Valley has reopened after being 
closed for the duration of the flood 


DETROIT 


Saul Korman is continuing his stage show 
policy at his Broadway-Capitol, after the 
Tommy Dorsey show proved such a success, 
by having Pee Wee King’s Western Variety 
revue for a one-week stand Dave 
Idzal, manager of the Fox, had a new 30 
foot plastic molded screen installed in the 
5,000-seat house. Oscar Gorelick, man- 
ier and owner of the Carmen, is resuming 
his law practice. His father, Phillip, will 
operate the theatre Juan Morales, Jr., 
manager of the Model, is planning to build 
a theatre for showing of Mexican films 
only. Film Truck Service has moved 
into offices in the Film Exchange Bldg. They 
were formerly located in the Fox Theatre 
Building Earl J. Hudson, president 
of United Detroit Theatres, has been re- 
elected as president of the United Cerebral 
Palsy Association of Michigan sae 
African Queen” is doing top notch business 
at the Fox with Vadis” in second 
place still going strong in its tenth week at 
the Adams The RKO Uptown ts 
showing Dr. Silkin’s “Asylum of Horrors” 
on the stage The next meeting of 
Allied Theatres of Michigan board of direc- 
tors is scheduled for May 14. 
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HARTFORD 


Tent 31, Variety Club of Connecticut, will 
sponsor its second annual all-star vaudeville 
show at the Shubert Theatre, New Haven, 
shortly. All proceeds will go to the Variety 
Club Heart Fund. Harry F. Shaw, 
division manager, Loew's Poli-New Eng- 
land Theatres, and Mrs. Shaw are on a 
vacation cruise Al Schuman, gen- 
eral manager, Hartford Theatre Circuit, 
Hartford, and Mrs. Schuman, have returned 
from a two-month vacation stay in Miami 
Beach. Ray Title has resigned as man 
ager of the E. M. Loew’s Hartford Drive-in, 
Newington, Conn The Pike Drive-in, 
Newington, Conn., has a new policy of open 
ing its children’s playground on Sunday 
afternoons at 2. The drive-in, managed by 
Paul W. Amadeo, opens its boxoffice at the 
regular late afternoon time, however 
Connecticut State Treasurer Joseph A 
Adorno, son of Sal Adorno, Sr., general 
manager, M&D Theatres, Middletown, 
Conn., has been re-elected treasurer of the 
Eastern Connecticut Republican Associa- 
tion Jim McCarthy, manager of the 
Warner Strand, Hartford, is in Miami, Fla., 
on a vacation. Jim Totman, assistant 
zone manager, Warner Bros. Theatres New 
England zone, New Haven, is back from a 
Philadelphia visit. He was called down by 
the sudden death of his brother-in-law. 

L. J. Calvocoressei, father of John Cal 
vocoressci, partner in the Community 
Amusement Corp., Hartford, is dead. 


INDIANAPOLIS 


The Fountain Square group closed the 
Sanders this week, to convert it into business 
rentals. It did the same with the Granada 
last year. Several local neighborhood 
houses now are operating only five nights 
a week. Two have cut to a one-show-a-night 
policy. John Malone, MGM. division 
manager, was here last week to help out 
while branch manager Foster Gauke1 
on vacation Joe Cantor, owner of the 
Cantor Circuit, gave a cocktail party in his 
home May 4 for Carl Shalit, Columbia dis- 
trict manager. Wm. Carroll, secretary 
of the Allied Theatre Owners of Indiana, 
reports registrations for this week’s spring 
convention at French Lick will near 100. . 
The Hudson circuit opened its new drive-in 
at Kendalville May 9. \ new 1,000 car 
drive-in to be known as the National is 
under construction on US 40 east of Indian 
apolis by Jacob M. Smiler. Cost is estimated 
at $200,000 Present capacity of 10 
Marion County (Indianapolis) drive-ins has 
been put at 8,500 cars by film row observers. 


KANSAS CITY 


Potter and associates, owners of 
the Frontier drive-in at Atchison, Mo., said 
all equipment was removed before the 
Missouri overflowed it; and that reopening 
is planned for May 10. At the Riverside at 
Kansas City, also flooded, the equipment had 
been removed in plenty of time. . “With 
a Song in My Heart,” in its second week, 
from the Fox Midwest’s four 
Esquire. The Kimo 
85ce for adults, 65c 
for students, 25c for children, as a double 
bill starts. “The Medium” and “Dance 
Magic”. Previous price scale was 9c, 75c. 

“Navajo” after its third week at the 
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Warwick is tollowed by “Mr. Peek-A-Boo” 
... “The man in the White Suit” is in its 
fourth week at the Vogue. Mickey Rooney 
appeared twice on the stage oi the RKO 
Missouri on opening night of “Sound 
Off’; and talked with high school pape 
reporters in the afternoon. ‘Mutiny’ and 
“Love Is Better Than Ever’, ran six days 
at the Midland; were tollowed by “The 
Wild North”, that opened big. Miss 
Ruth Turgeon, secretary to Harry Ham 
burg, branch manager, Paramount, is using 
her vacation to make an air trip to Paris 

William Gaddoni, branch manager, 
Loew’s, has received his appointment as dis 
tributor chairman tor Movietime U. S. A. 
and similar activities for the Kansas City 


area. 


LOS ANGELES 


Henry Herbel, Warner district manager, 
Fred Greenberg, branch manager, Bill Wat 
nough, George Tripp, Joe Sariaty and Frank 
Reiner, planed to Chicago to attend the re 
gional sales convention presided over by Ben 
Kaimenson. The Columbia exchange 
threw a party for Jules Neddleman, who is 
leaving shortly to join the Air Force 
Mike Carl Young, manager of the Midway 
theatre, Los Angeles, found $1,500 in cash 
and $1,500 in express money orders under 
one of the theatre seats. He discovered the 
owner to be a resident of Glendale and hut 
ried to the address to return the money, and 
as a reward he received a “thank you very 
much.” ... Bill Peck of the La Moda, Atas- 
cadero, was huddling with Harry Rackin and 
Sid Lehman. ... Also in town was Lloyd Mil 
ler of the 99 Drive-In, Bakersfield The 
new clerk typist at the RKO exchange is 
Ramona Blanco, who hails from Texas. 
Nickey Neiderhauser, secretary at Warner 
Bros., is resigning in a few weeks in ordet 
to take up residence in Seattle and assume 
her housewifely duties there Lucille 
O’Brien, secretary to Everett Sharp at 
i WC, is vacationing at home midst a tangle 
of wallpaper, paint and painters. Dick 
McKay, film buyer for Arizona Paramount 
and Aurelius, district manager, 
planed in from Arizona Seymour Peiser, 
former advertising and publicity director for 
FWC, has joined the Sherril Corwin organ 
ization Out of towners seen on the 
were Harold Martin, San Jacinto, and Ben 
Bronstein, Palm Springs Visiting the 
Warner exchange was Betsy Bogart, who 
was the first booker employed by the Warner 
Bros., when they combined with First 
National pictures in 1922. was with 
the company for 23 years 


LOUISVILLE 


According to an article appearing in the 
Louisville Times here, “Loew’s theatre 
wants someone to crack a safe in its lobby 
and keep the contents in connection with 
‘My Six Convicts.’” The safe contains a 
Sond, gifts and merchandise 
orders, totaling more than $50. . Phil, 
Harden, a member of the local IATSE 
and newsreel representative in the Louisville 
area, has contracted with Associated Press 
for the filming of the Kentucky Derby for 
television. . . . Joseph McHugh of the Falls 
City Theatre Equipment Co.’s staff has been 
elected corresponding secretary of the St. 
Xavier High School’s Alumni Associatien. 
. . . Out of town exhibitors seen on the row 
recently included: Oscar Hopper, Arista, 
Lebanon, Ky.; Homer Wirth, Crane, Crane, 


George 


row 


Setsy 


$25 Savings 


Ind.; E. L. Ornstein, Ornstein Theatres, 
Marengo, Ind.; Luther Knifley, Art, Knifley, 
Ky.; Bb. A. Kannapel, Sky-Line Drive-ln, 
Madison, Ind.; Mr. & Mrs. Fred May, Royal, 
Carrollton, Ky.; Bob Enoch, State & Grand, 
Elizabethtown, Ky.; James H. Totten, Lake 
view Drive-In, Pendleton, Ky While 
the admission prices at the first run down 
town theatres, and the subsequent run neigh 
have been more or less 


borhood theatres 


staple, it has been noted among some of the 


drive-ins that admission have been 
raised from approximately 8 to 10c per ticket 
for adults. ... The Kentucky Association ot 
Theatre Owners are making final prepara 
tions for their convention to be held at the 
Brown Hotel here May 28 and 29 

\s usual quite a number of celebrities repre 
sentative of the film industry were on hand 
for the annual running of the Historic Ken 
tucky Derby Film star Tim Holt and 
his company, including “Chito” Martin, and 
Black Jack O'Shea were visitors in the state 
and were scheduled for personal appearances. 


MEMPHIS 


M. A. Lightman, Sr., president of Malco 
Theatres, Inc., vacationing in Miami, Fla., 
was one of the competitive honor winners 1n 
the Southeastern Regional Bridge Cham 
pionships there. 3en Bluestein and M. 
H. Brandon, Memphis delegates to Variety 
International meeting at Las Vegas, were 
eye-witnesses to an atom bomb blast near 
there Jack runstill, manager, Cross- 
town, and Mrs. Tunstill are vacationing in 
Oklahoma City Marvin Morris, assis- 
tant manager of Warner theatre at Memphis, 
has resigned to accept a position in Houston 
and has been succeeded by Henry Rogers, of 
Memphis. Nelson Towler, division man 
ager, Atlanta, was a visitor at Lippert Pic- 
tures Memphis exchange. Ben Y. Cam 
mack, RKO district manager, Dallas, was in 
Memphis on business. Neil Murphy, 
salesman, Monarch, is back on the job after 
... Clayton Tunstill, divi 
sion manager, Malco Theatres, Inc., made a 
business trip to Helena, Ark Allen 
West, son of J. A. West, owner of Holly- 
wood Theare, Memphis, is seriously ill at 
Methodist Hospital in Memphis. Allied 
worked with MGM and Loew’s State and 
Loew's Palace to bring 11 movie stars, di- 
to bring 11 film stars, di 


prices 


i leave of absence 


Loew's Palace 
Cotton Carnival 


MIAMI 


Samuel Abrahams and Irving [-isenstat 
recently sold the Dixie drive-in to the Me- 
Comas family, owners of the Tropicaire 
drive-in. J. M. Arnold of Lotiisville, Ky., 
will be in charge at the Dixie. For the 
run of “The Battle of Apache Pass,” Tim 
Tvler, manager of the Miami theatre, had an 
uninhibited usher in full war paint and loin 
cloth, seated on the guard rail of the box 
office, beating rhythmically on tom-toms. 

.. Burton Clark of the Boulevard drive-in 
reported the returr of hillbilly square danc 
ing and entertainment for the Sunday shows 

. Harvey Fleischman of Wometco’s finds 
the popular “Big League” contest has stirred 
up more enthusiasm than any previous con- 
test and he attributed it to the weekly score 
announcements. The top four, Carib, Mira- 
cle, Lincoln and Surf, retained their posi 
tions. Harry Kronewitz, recently re- 
turned from service, is now managing the 
Parkway Bud Childress is out at the 


(Continued on following page) 











inned from preceding 


, page) 
Essex as student assistant to manager Wal- 
ton Oakerson. . Sam Carver has returned 


to the Tower as aide to Bill Goller 


MILWAUKEE 


lhe Mozart theare, owner by A. Provin 
zano, closed its doors May 5 Harold 
Pearson, executive secretary, and Ben Mar 
cus, Wisconsin’s National director, went to 
Colorado Springs to attend the national Al 
lied board meeting. ... During Easter week, 
Joe Reynolds rented out the Oriental theatre 
in the afternoon to the B’Nai B'rith Shore 
wood Chapter for a benefit show, featuring 
the “Wizard of Oz.” lony Curtis was a 
in while here last week prior to the 
world premiere ot "No Room for the Groom” 
for the Milwaukee Cancer Crusade His 
vife, Janet Leigh, over the 





busy mi 


flew here for 


veekend to be with Tony 


NEW _ ORLEANS 


Allied Gulf member their 
onthly meeting on April 29 included presi 
dent, Abe chairman of board, L 
{ Montgomery vice-pre sident, F. G. Pratt, 
Jr.; secretary, Harold Bailey Warren, 
Phillip ind J ick Salles resumed the 
onstruction of their drive in at ¢ 
than a interruption 
plan to have it completed tor a June 1 
Making the rounds of ex 

re } M Jones, manage ot 

Page M. Baker, Theatres 
ompany; Tom McElroy, Shreve 

pP . ». M. Sellers, Yam 
Opelousas Slated to attend 
iles meeting in Washintgon, D. C. on May 
ire Manager J umes Briant and salesmen, 
Bridges, H. P. Mosely and Ralph Hogan 
Richard Lefty and 
Soignet were here on a shopping tour 
their new 
Jayou country on the 
. Mrs 


boy, 


atte nding 


Berenson; 


have 
ovington 


ilfter more yeal 


drive-in; 


drive-in, 


MGM 


Guidry, Cheramie 
R. | 
lor equipment 
300-car-drive 


and supplies for 
in in the 
Golden Meadows-Cut Off highway 
Floyd Paddock gave birth to a baby 
April 30. She is the former Colleen Gilmore 
igle Lion and Republic Pictures Ex 

Mrs. Babe Cohen entered sap 

spital for surgery Harry Rosen 

recall to Army Air Force on 
sales staff, is back in civilian life and 
uned 20th Fox sales force Henry 
who has 20th-Fox here as 
inager and salesman and recently as 
transferred to 


petore 


SeT ve d 


mayreyr igain was 
issistant to division manager Paul 
Jerry Kennedy, who has been theit 
or many vears, take over as 


Matherne has 
Previously he 


will 
Curtis 

iles force 
Nationa 
outhern representative 
ent Co. and head of 

is reported doing 
ifter an 


in Baton Rouge, La 
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screen Service 


return home 
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“| liked the part where the fat man sat on your hat!” 


Duncan, has been named n of the Air 
in theatre r. and M1 sob 
iT ido tor a week’s 


booker for Barton 


Line drive 
Barton, 
vacation Mr. Barton is 
Theatres Mrs. Ethel Dinkens, manager 
of the Sky Train theatre, three lectures 
on “Theatre Management” at the Midwest 
High School Mr. and Mrs. Harold 
Combs, have returned from Chicago where 
they attended the 
Distributors. Mr 
Concessions of the 
Knob Hill Theatre, 


seven 


1 


have to Col 


gone 


Rave 


convention of Tobacco 
Combs is manager of the 
Barton Theatres . The 
is now showing first run 
acts from the 
ented May 2 
Week 
Ritz 


pictures — stage 
recent Central Daze, were pres 

and 3 as special features of the Ritz 
“My Son John” at the 
Tulsa, Okla 


showing of 
rheatre, in 


OMAHA 


Thomas Lund, who 
gie medal for pulling a boy to 
crash at the Grandview 


stock car 
Bowl and Drive-In Bellevue, 
has now 


recel 1 a Carne 
salety ina 
Racing 

Neb., 


$50,000 for 


neat 
sued for 
sulterec 
RKO-Brandeis 
Morton, an ex 


last summer 


injuries he claims were lin the acci 


dent Larry Caplane, 
manager, announced Jin 
convict, will appear 
showing of “My Six Convicts” 
\Miskell reported 
novies through May and June at 
mount but will book stage 
the theatre available to civi 
Manager Don Shane 
) at the Omaha, witl 
to publicity work fo 
Variety Club layout 
stone otel 1s 


Frank Parmenter, son of Mr. and 


in connection with 
Willian 


rristates will not 


here 


show s 


rental 


HAY . 

Mrs. L. D 
Parmenter of Omaha, is production manager 
“Dangerous Assignment.” 


getting a good | 


m Paramount's 


Branch manager Frank Hannon and the 
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Warner sales staff were in Chicago last 
week for a district meeting. ... Dr. Michael 
Blank, brother of A. H. Blank of Des 
Moines, president of Tristates Theatres, was 
buried at Beth El Cemetery. MGM 
cashier Dodie Kosiut was crowned queen of 
the Union Pacific Sports Club, “Tue 
African Queen” did plus business at the 
State but other first runs had trouble with 
par, with few making the grade 


PHILADELPHIA 


The latest count brings the total of drive- 
ins in the territory to 85 theatres Victor 
H. Blane, Chief Barker of the local Variety 
Club, is out of the Jefferson Hospital after 
surgery. . . . Iz Borowsky closed his New 
Jewel and Harry Perleman closed the West 
\llegheny, both small neighborhood houses. 

Mrs. Mike Felt, wife of the independent 
circuit head, was re-elected president of the 
Variety Club’s Ladies Auxiliary The 
Tannenbaum interests, which operate the 
Surf, formerly the Palace, in Atlantic City, 

’. J., have taken over the Lyric there with 
owner S. William Ford leaving the 
industry after 32 vears in the field. . .. New 
ound equipment was installed with the open 
ing of the Wysox Drive-In, Wysox, Pa., 
Marvin Sands, who also op- 
Starlite Drive-In, Tunkhan- 

Birk Binnard, lessee-man- 

Penn, West Reading, Pa., 
change in policy to art pic- 
Amvets’ Post, Summit Sta 
is showing free 
adults alike in 
1 week ° The 


forme? 


operated by 
erates — the 
nock, Pa 
ager ot the 
announced a 
tures Phe 
1 movies for chil- 
Sweitzer’s Hall 
“Sunday Star,” 
Wilmington, Del., has 
expanded its “Movie Time Table” to cover 
the entire week Tony Curtis and Piper 
I i 1 May 14 for the opening of 


(Continue pposite page) 
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their “No Room for the Groom” at the 
William Goldman’s Midtown on May 14. 
Esther Williams will make a personal ap- 
pearance in town for the premiere of “Skirts 
Ahoy” the last week in May. ... The Town- 
ship Board of Supervisors in Bensalem 
lownship, Pa., voted a 10 per cent amuse- 
ment tax which is expected to raise $4,000 
annually. Ellis Theatres, independent 
circuit, 1s equipping the projection room on 
top of the Warner Building where it main- 
tains offices The Avon Motion Picture 
Corporation, which took over Warners’ 
Queen and Arcadia in Wilmington, Del., an- 
nounced that G. Earl Smith, former manager 
ot the Queen, would be in charge of both 
houses with Edmund Travers coming in as 
assistant manager of the Queen. The 
Mount Penn Drive-In, Mount Penn, Pa., 
opened for week-end operations from Friday 
to Sunday inclusive. ... The Midway Drive- 
In, Lewistown, Pa., reopened for the cur 
rent 


PITTSBURGH 


Perry Nathan of National Screen Service 
is being commended for his excellent work 
in sending shows to the suburban veterans 
hospital. He is a past commander of Variety 
Club Post 589 of the American Legion. . : 
Eddie Cantor did a great job in getting more 
than 5,000 to give a pint of blood to the Red 
Cross to see his Syria Mosque show. Variety 
Club Tent No. 1 took steward Joe Ferris 
and projectionists Dutch Lauth and Joe De 
Man to the National convention at Las 
Vegas for their excellent work in sparking 
the club’s charities last year. Larry 
Knree, manager of the Warner Theatre, has 
resigned that post and Ben Davies also quit 
a similar position at Warner’s Victor Thea- 
tre. John Petros, Jr., has taken over the spot 
vacated by Davies. ... Wally Allen, general- 
manager for the Allied-Motion Picture 
Theatre Owners of Western Pennsylvania is 
ailing and was absent from his desk for a 
few days. The Harris organization 
hosted the Variety Club’s weekly family 
night and attracted a capacity crowd. ; 


PORTLAND 


Business is way off here. Three first run 
houses are showing studio previews this 
week to hypo business. Local amusement 
parks and Portland Meadows opened this 
week. .. Martin Fox took over as city man- 
uger for the John Hamrick chain, replacing 
Virgil Faulkner. . . . Portland’s only News 
reel Theatre, managed by Marty Foster and 
Frank Breal, going great... . Jack Matlack, 
J. J. Parker executive, to MGM_ sessions 
at Culver City. Keith Petzold, J. J. Parker’s 
Broadway theatre manager, appointed thea- 
tre industry chairman for the Red 
Drive. . . . Capitol theatre closed down after 
many years of operation. . . . United Artists 
theatre set to go double bill soon after show- 
ing single bills for years and years. Art 
films will be the second picture. |. . Neigh- 
borhoods are doing big boxoffice business 
with first runs scratching for products. .. . 
Arnold Marks and Herb Larsen, drama 
critics for the Journal and Oregonian, off to 
the Paramount premiere of “Denver and the 
Rio Grande” in Denver. 


PROVIDENCE 


Loew's State Theatre presented one of 
their infrequent stage shows featuring Les 
Paul and Mary Ford, in addition to their 


season. 





Cross 
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screen fare, “The Wild Blue Yonder,” to 
make a record-breaking show. Ethel 
Waters played a one-night stand in ‘“The 
Member of the Wedding” at the Metropoli- 
tan.... E. M. Loew’s Drive-In theatre, and 
the Bay State Drive-In packed them in with 
“A Streetcar Named Desire’ presented 
simultaneously. . . . The Carlton, after pre- 
senting a horror-show of the Frankenstein- 
Dracula calibre a week previously, offered 
an all-prison show featuring “Prison Break,” 
and “Warden of the Big House’ on the same 
program. 


SAN FRANCISCO 


M. R. “Duke” Clark and Mrs. Clark are 
visiting son Robert, sales manager of Para- 
mount... . Tony Fursee, formerly of Uni 
versal, Los Angeles, was transferred here 
to supplement the sales department when 
Dick Colbert stepped up to sales manager. 
... Pat Patterson, Astor Pictures, is in New 
York buying films, Harry Coburn 
Columbia auditor, is at the local exchange. 
Sales Manager Mel Klein, is making a trip 
up the north coast in the interest of Colum 
bia pictures. Issy Wolfe, National 
Sereen Service salesman, is in the Santa 
Cruz territory. . . . RKO’s “Half-breed” is 
set to premiere at the Golden Gate May 14. 
Janis Carter will be on hand for personal 
appearances and interviews. Perry 
Leiber will accompany her from Los An 
geles. .. . In keeping with Loew’s Warfield 
policy of promoting from the ranks, manage1 
soyd Sparrow has appointed former door 
man Harry Morgan to assistant, replacing 
John Whatley, resigned to live with his jan 
ily in Germany. Joseph Pitruzuello, usher, 
will take the doorman’s job June 1 
John Parsons, Telenews division manager, 
and Robert Kronenberg, president, Manhat- 
tan Films, have purchased the 462-seat Ful 
ton in Fresno from Westland Theatres. Ray 
Epperson, former manager of the Oakland 
Telenews, has been named manager of the 
newly acquired house. 


SEATTLE 


John Hamrick Theatres, Inc., dissolved its 
unified advertising and publicity department 
in a move to streamline and economize ad- 
vertising. In the future, each theatre man- 
ager will create his own advertising cam- 
paigns. Willard Coghlan, former advertis- 
ing manager, has been promoted to assistant 
city manager... . Marvin Fox, former man- 
ager of the Orpheum, has been transferred 
to Portland replacing Virgil Faulkner as city 
manager. Bill Kelly is the new first assis- 
tant manager of the Orpheum and, Keith 
Stowe has been named second assistant man- 
ager... . Pete Muhe has been named assis 
tant manager at the Music Hall. . Neal 
Walton, branch manager of Columbia Pic 
tures was in Yakima conferring with Junior 
Mercy. . Columbia’s “The Marrying 
Kind” and “My Six Convicts” have been 
booked at the Fifth Avenue theatre. 
Jack J. Engerman, branch manager of the 
Seattle and Portland office of Lippert Pic 
tures, was home with a bad cold 


ST. LOUIS 


press 


The St. Louis chapter of the American 
Red Cross has established a blood bank for 
the men and women associated with the mo- 
tion picture film business in St. Louis and 


their families. Blood received for this bank 
will also be available for the armed forces. 


. St. Louis’ two legitimate theatres, The 
American and The Empress, closed for the 
season April 27. Both will resume opera 
tions next fall. . . . Motion picture theatres 
in the St. Louis area haven't been affected 
by the flood waters of the Missouri and Mis 
sissippi Rivers as yet. Not one house closed 
down Arthur N. Baebler, district man 
ager for the Alexander Film Company, was 
killed April 21st in an automobile accident 
... Mrs. John E. Friede, a past president ot 
the Better Films Council of Greater St. 
Louis, state president of the Missouri Fedet 
ation of Women’s Clubs, presided at the 
state convention. Sarah Blecher, member 
of the staff of National Screen Service, en 
gaged to Norman W. Rudman of Abilene. 


g 


TORONTO 


Dewey Bloom, MGM publicity, still con- 
fined aiter three weeks at his home with a 
Gordon Beavis formerly 
the Odeon, Ottawa, now man 
iger of the Biltmore, Toronto Tony 
Ranicar, advertising-publicity chief for War 
ners in Canada, attended the WB meeting 
in Pittsburgh Gordon Stulberg, for- 
merly ot Toronto, counsel for the Screen 
Writers Guild to. visit week 
towards the end of the month. Jack 
Bateman, formerly with Famous Players 
V department has joined CBC TV depart 
ment. . . . Dr. Morris Nathanson well 
known heart specialist in Los Angeles, died 
at the age of 59 in that city. He was a 
brother of Henry L,. Nathanson, MGM 
president in Canada, and the late N # 
Nathanson, one of the founders of Famous 
Players Canadian Corporation. 


VANCOUVER 


serious cold. 
manager ot 


here for a 





All British Columbia drive-in theatres 
report better business than for the compar 
able period last year . A move to allow 
smoking in local theatres is meeting with 
opposition in letters to the news 
Theatremen want no part of it, due 
to the fire hazard. . . . Raymond McDonald, 
a member of the British Columbia 
board, was moved up to the position ot chief 
censor to fill the post of the late Jack 
Hughes. Daylight saving time which 
started Sunday, and the return of night base 
ball, hit theatre grosses badly. The only 
pictures to show any strength were the 
Canadian premiere of “The Wild North” at 
Ivan Ackery’s Orpheum and “Ma and Pa 
Kettle at the Fair’ at the Vogue. ... Build- 
ing has started on the first outdoor theatre 
in the Kootenay’s district of B.C 


WASHINGTON | 


George Crouch, Warner Bros. 
zone manager, was married to Mary Davis, 
Warner Booking Dept., on May 1... . 
Local showmen on the committee to establish 
the “Kfar Truman” village in Israel, a haven 
for homeless Jews of Europe, is Frank M. 
Boucher, general manager of K-B Theatres ; 
Sam Jack Kauiman, Loew’s Capitol theatre 
orchestra leader ; Joel Margolis, manager of 
Loew’s Palace theatre; and Jack Foxe, direc 
tor of publicity, Loew’s Theatres. The com 
mittee will sponsor a dinner at the Statler 
Hotel on May 26, with proceeds going to the 
establishment of the village. Vice-President 
Barkley is honorary chairman of the drive. 
... The Pitts-Roth Circuit opened the Suf 
folk drive-in theatre at Suffolk, Ba. 


strong 
pape! s 


censor 





general 
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J. Beresin 
New Head 


Of Variety 


LAS 


final 


VEGAS 


business 


Delegates at the fourth and 
week of the 16th 
annual convention of Variety Clubs Interna 


session last 


tional here unanimously elected Jack Beresin 
Barker to suc 


last day 


new International Chief 
d Mare J. Wolf. The 

included the 
the site 
Elected to 


stant 


business 
election of Mexico City 


of the 1953 Variety convention. 


succeed Mr Jeresin as first 


chief barker was George Hoove1 


who in turn was succeeded as second assist 
Dalla 


were re 


Murray 
elected 


ant by John Rowley of 
Weiss and Eby 


property master and dough guy, respectively, 


George 
while J ick Chisholm of Toronto was elected 
pre guy. On a motion made by Mr 

ley, Mr. Wolt was made honorary main guy, 
q t which he will hold tor life. Col 
William McCraw was unanimously reelected 


lirector. 


Row 
i po 
RCCULIVE 


Earlier the 
O'Donnell as 


convention elected sob 
Variety's representative on the 
Council of Motion 
with Mr. Wolf 


Speaking at a 


Picture Organizations, 
as alternate 

Charles 
Skouras recommended that a two-reel colot 
hort 


final session 


ubject be professionally produced and 
exhibited in theatres, telling the story of the 
Variety Clubs, possibly titled “The Heart of 
and that all theatres play 
the subject at average two-reel rental prices. 
The suggestion supported by Mr. 
O'Donnell who pledged his circuit to book 


Showbusiness,” 
was 
the subject. 


The approved a 


through which local tents will get assistance 


convention also plan 
from a public relations campaign for better 
local and The 
1952 conclave concluded with the Humani- 
Award dinner at which Helen Keller 
recipient of the award. The 
Miss Keller by 
director of the 
the Blind 


newspaper radio coverage. 
tarian 
was named 
iward was accepted for 
Robert Barnett 


\merican F 


executive 
oundation for 


U-I's "Groom" Has Big 
Milwaukee Premiere 
Universal-International’s “No Room for 
the Groom” had its world premiere May 6 at 
Milwaukee’s Warner 


the C er Society ol 


i benefit for 
Making 
promo- 


theatre as 
Milwaukee 
personal appearances and aiding the 
tional events were stars of the picture, Tony 
Curtis and Laurie, assisted by Chill 
Wills ic radio and TV stations, 
newspapers | civic groups went all out to 
campaign which was high 
a parade and Mayor 
May 6 as “Pre- 
city’s joined 


cooperate 


lighted by a luncheon 


Zeidler’s proclan atior 


1] 


niere Day.” ll the theatres 
in displaying material announcing the Cancer 
Fund Sentinel 


and contests 


premiere The Milwaukee 
Vilwaukee 


tied in with the opening and the presence of 


lournal sponsored 


Curtis and Miss Laurie 
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JACK BERESIN 


Wald Buys 


Out Krasna 


Jerry Wald has 
Wald-Krasna Productions, of his 
Norman Krasna 
rector 

RKO Radio has distributed Wald-Krasna 
product It termed the 
able and said it eliminates the need for 
executive producers, and added RKO plans 
are for making of only high budget films, 
which Mr. Wald will produce personally. 

The Wald-Krasna team had made for 
RKO “The Blue Veil,” “Clash By Night,” 
“Behave Yourself,” and “The Lusty Men.” 
Cash involved disclosed, but 
reported in six figures. Mr, Krasna, it was 
added, will henceforth concentrate on writ- 


acquired the 


interest in 
partner, 


writer, producer, and di 


“parting” as amic 


two 


was not was 


ing 

Continuing as president and vice-president 
of the corporation will be David Tannen- 
baum and Milton E. Pickman, the latter 
also general manager. 


"Red Ball Express’ 
Opens in San Francisco 


Universal-International’s “Red Ball Ex- 
press” opened May 1, at the Orpheum, San 
Francisco, with stars’ personal appearances, 
promotional events, extensive cooperation by 
the U. S. Army Transportation Corps., and 
observance by the city of “Army Transpor 
tation Day,” proclaimed by the Mayor. The 
stars were Jeff Chandler and Charles Drake. 


McCarey Defends Hollywood 
Immorality in Hollywood was minimized 

in a speech in Toronto last week by pro- 

ducer-director Leo McCarey who addressed 


the Canadian Association of Advertisers. 
Introduced by John J. Fitzgibbons, president 
and managing director of Famous Players 
Canadian, Mr. McCarey said: 
percentage of the morality and immorality 
in Hollywood is just the same as anywhere 
else. We have some wonderful people there.” 


“T think the 


Back COMPO 
Says Mayer 
On Leaving 


Stronger support for the Council of Mo- 
tion Picture Organizations was urged last 
week in a final message by Arthur Mayer, 
retiring as vice-president. Mr. Mayer said 
he had support, but would 


ilvocate 


received great 


that his successor receive even 
more 

He lett York Sunday for Europe, 
after writing letters of appreciation to edi- 
tors and industry leaders, and going over the 
final draft of a book, “Merely Colossal,” 
which Simon and Shuster will publish. 

The organization currently is being run 
by Robert W. Coyne, COMPO special coun- 
sel. The Motion Picture Association, Thea- 
tre Owners of America and the Allied States 
Association shortly will name a three-man 
governing committee, to head the body until 
1. COMPO preside nt can be elected. 

Mr. Mayer’s tenure since August 10, 1950 
was marked by the drive for funds and or- 
ganization ; “Movietime 
U.S.A.” and institutional newspaper adver- 
tising; the “round-table” all-industry con- 
ference on the Coast; the unfavorable article 
by Life magazine and replies to it; and the 
industry’s gradual realization it needs a 
general public relations program 


New 


projects such as 


Eastman First Quarter 
Grosses $1 19,000,000 


Eastman Kodak’s preliminary consolidated 
sales for the first quarter of the year amount 
to approximately $119,000,000, shareholders 
were told at the annual meeting in Fleming- 
ton, New Jersey, last week. The amount last 
year was approximately $120,000,000. 

This is virtually holding its own, Thomas 
Hargrave, president, said, adding that most 
of the company’s major photographic lines 
are showing sales increases, and sales of 
film, paper, and chemicals are also above last 
year’s. 

“A possible sales increase, however, will 
not produce a proportionate increase in earn- 
ings. Increased costs and slightly higher 
taxes make that impossible. In our equip- 
ment plants, metal restrictions have made it 
impossible in the past year or so to manu- 
facture as many of the products as we could 
have sold,” he said 


Agree On Japanese Imports 

The 10 members of the Motion Picture 
Export Association this week agreed on the 
number of pictures each will distribute in 
Japan during the period April 1 to Septem- 
ber 30. Japan has agreed to the importation 
of 63 pictures during the six months. MGM 
was allocated nine, Paramount and Warner 
Bros., seven each, Twentieth Century-Fox, 
eight, RKO Radio, Universal and Columbia, 
six each, United Artists and Republic, five 
each, and Allied Artists, four. 
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Fox Issues 
Trailers 


For Video 


Exhibitors who believe, as Twentieth 
Century-Fox does, that they may use tele- 
vision to aid their business, shortly will be 
given trailers for use on that medium. The 
service will be without charge. 

The company has begun making such 
trailers, one lasting one minute and the other 
20 seconds, for its forthcoming “Kangaroo”, 
made in Technicolor in Australia. It will 
continue making such trailers for other pic- 
tures it deems suitable to advertise over 
television, Charles Einfeld, vice-president, 
announced in New York over the weekend. 

The only requirement an exhibitor must 
comply with is a schedule of stations he 
intends to use. The company will make the 
trailers in numbers sufficient to the demand 
It stresses thot continued production depends 
upon the response to its offer. It hopes its 
exhibitor customers will report on success 
of the new kind of advertising. 

The trailers are especially devised for tele- 
vision audiences. The longer one will be for 
regular spot advertising; the other for sta- 
tion “breaks.” The company will distribute 
them directly to the exhibitors. 


Legion Places Five 
Films in Class B 


Of 21 films reviewed this week, National 
Catholic Legion of Decency has found five 
which it terms morally objectionable in part 
for all. These are “Geisha Girl’, “Life of 
Donizetti”, (Italian) “Outlaw Women”, 
“The Lion And the Horse”, and 
Shark”. 

Placed in Class A, for adults, are “Beware, 
My Lovely”, “Maytime In Mayfair”, and 
“Wall of Death”, “High Noon”, “Without 
Warning”, Waco”, “Carbine Williams”, 
“Wings of Danger”. 

In Class A, for general patronage, are 
“Man From The Black Hills”, “Wild Stal- 
lion”, “The Atomic City”, “Barbed Wire”, 
“Rough, Tough West”, “Jour De Fete”, 
(French), “Kisenga, Man of Africa”, and 
“Wild Horse Ambush”. 


“Loan 


Mexican Exhibitors Close 
Houses Mexican Labor Day 


Mexico City had no motion picture thea- 
tres open May 1, Mexican Labor Day. Some 
115 theatres closed, costing the theatre men 
an estimated $115,000. Exhibitors by law 
were allowed to open 3:00 p.m. This would 
have permitted employees to parade. Fear 
of violence decided closings, however. 


House Kills Trust Bill 

The House Judiciary Committee last week 
killed a bill to allow plaintiffs in anti-trust 
actions to veto defendant’s motions to trans- 
fer cases to different courts. Presently, ap- 
proval of such motions is the courts’ func- 
tion. 


MOTION PICTURE HERALD, MAY 10, 1952 


IN NEWSREELS 


MOVIETONE NEWS, No. 37— Supreme Court on 
steel seizure. Russians fire on French airliner. Oil 
industry strike. U. S. deports 268 aliens. Salt Lake 
City battles floods Eisenhower in farewell tour. 
Glove fashions. 

MOVIETONE NEWS, No. 38—Truman tour of White 
House. Tokyo Reds riot. Wasp-Hobson rescue. Ike 
bids farewell to his G.L.’s. Apple queen. 
Kentucky Derby 

NEWS OF THE DAY, No. 271-—Steel crisis. NATO 
troops fire last salute to Ike. French airliner shot up 
by Reds. Israel's fourth birthday. Summer fashions 
British horsemen in Olympic tryouts 

NEWS OF THE DAY, No. 272—Jap Reds battie police 
61 saved from sea. Carrier crew aids children. Amer 
ican mother of 1952. Ike’s goodbye to G.L.’s in Ger 
many Kentucky Derby 

PARAMOUNT NEWS, No. 74— Red jets fire on French 
plane. Eisenhower farewell tour of Germany. 
fourth birthday. Fashions for Main Street 
the steel industry 

PARAMOUNT NEWS, No. 75. Reds 
Chinese American mother of 195 
soccer cup final. 78th Kentucky Derby 

TELENEWS DIGEST, No. 18-B— Steel case tests 
executive powers. Tragedy at sea. Soviet jet shoots 
airliner. General Eisenhower's farewell in Germany 
Jaseball news. 

TELENEWS DIGEST, No. 19-A— White 
negotiations collapse ke sees Chancellor 
Japan’s first week of independence 

UNJVERSAL NEWS, No. 557--Supreme Court on 
steel crisis. News in brief: floods in France, fire in 
Indo-China, air raid drill in New Jersey. Sports 
horse-racing, partridge shoot 

UNIVERSAL NEWS, No. 558—Naval disaster. May 
Day. News in brief: U. S S. Antietam, Hill Gail 
wins Kentucky Derby 

WARNER PATHE NEWS, No. 76-Ike bids troops 
farewell. NATO Council holds first Paris meeting 
*Iastic auto. “Big Bell” returns to Vienna. Fashions 
Lion and horse at dinner. Motorcycling. 

WARNER PATHE NEWS, No. 77-—-Tokyo Reds riot 
Tragic Navy collision. Mr. Truman shows the Whit 
House. 





blossom 


Motorcycling 


Israel's 
Crisis in 


woman 1s 


House stee 
Adenauer 





Benjamin Rechetnik Dies 

Benjamin Rechetnik, father of Sidney Re- 
chetnik of the Warner Brothers home office 
publicity department, died in New York 
Tuesday. He was 67. Funeral services were 
held Wednesday at the Westminster Chapel 
in Brooklyn with burial at Mt. Lebanon 
Cemetery. Mr. Rechetnik is survived by his 
wife, Martha, his sons, Sidney and Joseph, 
a daughter, Mrs. Sarah 
four grandchildren. 


Harold Loeb 


Harold Loeb, a veteran of over 40 years 
with Twentieth Century-Fox, died in Chi- 
cago May 4. He was 53 and had been 
suffering from a heart ailment. Mr. Loeb 
is survived by his wife, Catherine, a son, 
William, a daughter, Fern, and a brother 
and a grandson. 


Otto Franz Rhein-Schrading 

Otto Franz Rhein-Schrading, German 
actor, di¢d April 30 in Milwatukee. On stage 
in the German language theatre, and in sil- 
ent films, he was known as Otto Rhein. He 
played in old Essenay pictures. 


Ellenbogen, and 


Maurice Alschuler 

Maurice Alschuler, 68, owner of the Vi- 
sion theatre, Chicago, died at his home in 
Chicago May 4 at the age of 68. He is 
survived by his widow, Rose, a son, Frank 
and a daughter, Beatrice. 


Fred Crowe 

Fred Crowe, 73, manager of the Erlanger 
theatre, died in Chicago May 5. He is sur- 
vived by a brother and a sister. The Er- 
langer has been a down-town legitimate 
theatre since 1938. 


Robbins 
Replies On 
Trust Suit 


other item in operation 


Virtually every 
of theatres has increased in 
dously during the past 30 years, with the 
exception of trailers and accessories, Her- 
man Robbins, president of National Screen 
Service, pointed out last week, in his New 


cost tremen- 


York headquarters, by way of comment on 
the Government’s anti-trust action naming 
his company and major distributors. 

Mr. Robbins noted that the point 
raised by the Government’s New York anti- 
“restraining” 
“tends 


main 


trust division office was that 
the flow of trailers and accessories 
to increase admission prices to the public for 
i major medium of entertainment.” 

Said Mr. Robbins: “Everyone will recog 
nize how this 
heartened by the immediate response of ex 
who hail National 


a constructive advertising influ- 


incorrect statement is. [ am 


hibitor organizations 
Screen as 
ence in the motion picture industry.” 
“Exhibitors, in recognition of our rela 
tionship, see only an injury to themselves 
and an injustice to us, in the present sunt. 
We are confident that we will demon- 
strate that this suit is a misguided effort.” 


United Artists’ Canadian 
District Becomes Division 


United Artists Canadian district has been 
expanded into a division, and Charles S. 
Chaplin has been made Canadian general 

The district had been part of the 
division. The part of a 
general area realignment. United 
Artists has_ three the 
mentioned, an east-south, and a west, cap- 
tained by Milton Cohen and James Velde, 
respectively. 


manager 
Eastern move is 
sales 
one 


now divisions, 


Screen Directors Guild 
Wins Wage Increases 


Raised minimum scales mark the agree- 
ment reached between the major studios and 
the Screen Directors Guild, meeting on re- 
visions in the eight year contract signed in 
1950. The raised minimums include a four 
week guarantee at $550 weekly, for westerns 
under $100,000; and a five and one half week 
guarantee at the same weekly salary for 
other features 
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HELP WANTED 


MANAGERS, ASSISTANTS—PLACEMENT SER 

mfidential nation-wide servi nquiries invited 
from rt nts and employers MORGAN PERSON 
NEL AGENCY ) West 42nd St., New York City 


rHE 
rHt 


ATRE 
A\TRE 


MANAG ER ANDERSON 
M 


APPLY 
CORP Il 


THEATRES 


WANTED THEATRES AND DRIVEINS, NEW 
England and New York. BOX 2648, MOTION PIC- 
TURE HERALD 


THEATRE MONTGOMERY 
y theatre, remodeled, everything. Going to 
ROBERT THOMPSON 


THE \TREI ONLY ONE IN CHIC AG SUBURB 
18,000. Owner now lives in Florid ling price it 
i t cooling system, 0 seats 
Read for immediate 
t $199. per 

{ 


ypreeze Blvd., 


Balance 


A. LUND, 501 Seal 


: pme 
take $14,000 dowr 


BUSINESS OPPORTUNITIES 


SEAT 


y yards elastic, 


COVER BUSI 
6,500 yards leath 
rette 4,000 zippers vers fit all chairs. Complete, 

rUFFORD TN Front St., San Diego, 


PATENTED THEATRE 


Includes 15,800 


DRIVE-IN (EQUIPMENT 


BOOST CONCESSION GROSSES WITH LOW- 
ost “Concession stand announcement records”. Cus- 
tom recorded for your individual drive-in. Write 
FREDLO RECORDERS, 243% 16th Ave., Moline, Tl. 





HURRY! HURRY! HURRY! ORDER NOW AND 

en it 8 Und 1 ble $70M. Complete dual 

i 1 1,5 n-car speakers $15.95 

wit nctior ilable y easy payment 

S. CINEMA 
19 


CORP 


SUPPLY 
POSITION WANTED 


THEATRE MANAGER, 
n. 1 P ut 


R 
Rest eferet 
HERALD 


Icy Rt 


USED wcopmewalh 


THEATRE MARQU EE, 
with Wagner 10” letters. 
shutters, RCA sound No 105 
IKW. LEONARD SOSKIN, 1 
troit 4, Mich 


YEARS OLD, 
Simplex projectors, rear 
Two Brenkert lamps, 
»248 Grand River, De- 


TWO 


S-T R E-T C YOUR $$ AT S. O. S RECTI 
her ul $ gated lenses $100 pr Changeovers 
with ts ch $ 5 ir a amepr oofed, fungus 
proofec ens sq. ft.; be 494c. S. O. S 


! 6c sq ; 
( mich MW. Ne ‘St PPLY CORP., 604 WN nd St.. New 
; 


POPCORN MACHINES WITH FREE SUPPLIES 
that return their - igh grade beautiful 
models, five nley’s, like ne 
Also Hamilton s s, $98.50. KLINKEL 


MACHINES, Albion, 


sizes w bargains 
POPCORN 


SUPER-SIMPLEX MECHAN 


ticket ma 


SHOP! COMPARE! 
isms, rebuilt, $850., 1 
excellent, $44.50; wire and urn reels, ex 
cellent, $1.00; Powers mee! anism rebuilt, $114.50; 
pair Gardner 1-KW lamphouses and rec rebuilt, 
$495. STAR CINEMA gt PPLY “West th St.. 
New York 19. 


unit hand rated 


chine 


BY S. O. S. MEANS EQUAI 
ctifiers $795. Holmes 
arcs $1,295 


REBUILT 
Simplex H. L. ares 
lual outht c cng wit 
amp. Generat ats 
ae O's CINEMA SUPPLA 
St.. New York 19. 


ro NEW 
Edu 


$495 vailable 
CORP., 604 W 





SEATING 


ADD YOUR 
Prices start 
CINEMA 


MILLION CHAIRS SOLD SINCE 192 
QO. S 


name to S satished customer 
letin 


nd St 


chair t 


Send for 
St P P Ly CORP., 604 W 


BOOKS 





MAGIC SHADOWS—THE STORY OF THE ORI- 
gin of Motion Pictures by Martin Quigley, Jr.. Adven- 
turous exploration of all the screen’s history told in 191 
crisp pages and 28 rare illustrations. Exciting reading 
for now and authoritative reference for tomorrow. A 
Georgetown University Press book. Price, postpaid, 
$3.50. — a dd BOOKSHOP, 1270 Sixth Ave., New 
York 2, N 


RICHARDSON’S BLUEBOOK OF PROJECTION 
Best Seller, since 1911. Now in 7th edition. Revised 
to present last word in Sound Trouble Shooting Chart 
Expert information on all phases of projection and 
equipment. Special new section on television. Invalu- 
able to beginner and expert, $7.25 postpaid. QUIGL a 
BOOKSHOP, 1270 Sixth Avenue, New York 20, N 


NEW EQUIPMENT 





RECTIFIER BULBS, %.75; 
white sound screen, top quality, 35c ft.; Exciter 
lamps, 39c; parts for Simplex and Powers, 30% dis- 
count; Universal splicers, $5.69; photocells from $2.25 
STAR CINEMA SUPPLY, 44] West 50th St., New 
York 19. 


FIRST QUALITY 





WHY PAY MORE 3UY TEMPERED MASON- 
ITE marquee letters '—35c; 50c; 10/’°—60c; 12”. 
85c: 14” Z any olor. Fits Wagner, 
Adler, Be signs os “CINEMA SUPPLY 
CORP., nv W. 52nd St., New York 


VENTILATING EQUIPMENT 


THESE Ser ES 
fans, 12° 5.50; 
deliveries blo pwers 
CINEMA 
York 19. 


HEAT BUT 
blade 


BEAT THE 
Ball-bearing 
¢ $37.50: 1§ $45.5( 
Send for deta] oe O=<3 


shers 
CORP., 604 W. New 


NOT 


bucket 


ind air w 
SUPPLY 


STUDIO EQUIPMENT 





CHOOSE FROM 
Howell studio $1,950.; 
$695.; Cineflex com 
Solarspots $69.50; 
Reeve 35mm _ recorder 
$1,995: animation stands $1,495. up; Bell & Howell 
Smm printer $1,495.; 16mm sound readers $139.50. 
E very ything for Hoag dio ape atory or cutting room. 
Trades taken fo ulog supplement. S. O. S 
CINEMA SUP P L Y CORP, 64 W. 52nd St.. New 
York 19. 


CAMERA—ACTION! 
cameras. Bell & 

- magazines 
value, $1,295., 
5,000W $77.50; Art 


LIG HTS 


enses 
$2,000 


Sunspots 





BUSINESS BOOSTERS 





COMIC BOOKS, AV oe ogy . AS PREMIUMS, 
giveaways at your kiddy show arge variety, latest 
newsstand editions. COMICS” PRE ‘MIUM CO., 412% 
Greenwich St., N. Y. C. Publications for premiums 
(exclusively) since 1939 





PRICES AND CAT 


MARBLES, TACKS be: BALL. 
CH New 


alog on request. HE T. 3074 Park Ave., 
York 5 





SERVICES 





BEST QUALITY SER 
COMPANY, Shelbyville, 


BLOWUPS 
PORTRAIT 


THEATRE 
vice STITES 
Ind 





CARDS, PROGRAMS, HERALDS, 


WINDOW 
CATO SHOW PRINTING CO., 


photo-offset printing. 
Cato, N. Y 





Translux Stock Fight 
Is Called ° Harassment” 


pp lagement 
stock 


latest 


he recent 
ind the 
oid the election 
: opposi- 
Mason 
} 
election 
xies were solic 


Securities and 


The Mason group 
» latter body the proxy statements 


Exchange Commission 
has told tl 
made by vin management were “false and 
nisleading.”’ 


WB Declares Dividend 


At a special meeting of the board of di 
rectors of Warner Brothers Pictures in New 
York Tuesday, a dividend of 25c per share 
was declared payable July 5, 1952, to the 
common stock at the 
1952 


} 14 , -] ‘ 
holders of close ot 


business, June 6, 


U.A. Makes Distribution Deal 

United Artists has concluded a long-term 
deal with Uniao Cinematografico Brasileira, 
the largest national film company in Brazil, 
U.A. will take over the physical 
distribution of U.C.B.’s feature films, shorts 
and service them through its 
nationwide network of exchanges in Brazil. 
The agreement, which goes into effect July 
1, was finalized in Rio de Janeiro by Arnold 
M. Picker, UA vice-president in charge of 
distribution, A. A. Ribeiro, 


whereby 


and newsreels, 


foreign and 


president of U.C.B. 
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An International Association 


It 5 Not Playing 


‘UCCESS of the “Presidential Poll” con- 
ducted by Fox-Midwest theatres is suf- 
ficient indication that theatre managers 

can do this sort of thing elsewhere, in the 
heat of the political summer ahead. Ballot- 
ing in Fox theatre lobbies was held with all 
formal safeguards against abuses, even to 
the extent of having ‘“‘watchers’”” appointed 
by the two major political parties to super- 
vise and inspect the voting. And the results 
were so well regarded by the dignified Kan 
City Star as to constitute a formal 
front-page box, day after day through the 
entire period. 

his theatre poll, in Kansas and Missouri, 

foretold the outcome of the actual primaries 
held later, and offered some stimulation to 
registration and “getting out the vote.” 
Now, as indicated in the adjoining box, the 
Soy Scouts will put on their own campaign, 


sas 


with this end result in view. Theatres every- 
where can participate in such a worthy en- 
terprise. We suggest that special trailers be 
made to tie in with this activity. Check with 
and leaders for 

program. Display a 


your civic 
your place in such a 


poster throughout the summer. 


newspaperman 


Theatres have long been warned not to 
“play politics,” and we certainly urge them 
not to, in local affairs. But a national elec- 
tion is a different matter 


more than selling the basic idea of citizen 


You are doing no 


ship, and proper regard for one’s country. 
Some industry leaders of our acquaintance 
plea than we are 
willing to, on this page. They say that it’s, 
part of public relations and community in- 


have made a_ stronger 


terest to bring this right down to the local 

Maybe so, but watch out that you 
make enemies. Some political differ- 
ences are never quite reconciled, and former 
pass by without speaking, because 
they voted differently. You can’t afford that 
sort of result for political reasons 


level 


don't 


triends 


There is a good chance to cor yperate with 
schools, in anything of such civic impor- 
tance. The have the 
for being impartial and unpolitical, but they 
nust train their students in the 
citizenship, and the necessity for going to 


schools same reason 


ways of 


of Motion Picture Showmen — Walter Brooks, Director 


Politics To Build Patriotism 





The national campaign undertaken by 
the Boy Scouts of America to urge citizens 
to register and vote this Fall, is seen by 
Dr. Arthur A. Schuck, Chief Scout Execu- 
tive, as the opportunity to make a great 
contribution to America. In a message to 
543 local councils, representing 2,942,779 
Boy Scouts and leaders, he says the Scouts 
are doing "a good turn" to the nation. 

In cooperation with Freedom Founda- 
tions, Inc., one million of the posters 
shown above will be placed on display to 
remind citizens to register. Just before 
Election Day, November 4th, the Scouts 
will place Liberty Bell cut-outs on 30,000,- 
000 door knobs, urging every citizen to 
vote. The campaign is entirely non-par- 
tisan, without reference to any candidate 
or party. It has earned the endorsement 
of patriotic agencies and civic-minded 
individuals, all over the country. 





the polls. If you can encourage joint par- 
ticipation in patriotism, with your theatre 
and the school system cooperating, you have 


hit upon a fine idea for public relations. 
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Allied 


qg their 


survey 


Theatre Owners of Indiana, in 
recent bulletin, comment on the 
been 


which Sindlinger & Co. have 


making in the Chicago area. This view of 
facts and figures—and the future, makes a 
lot of sense, which is more than can be said 
For instance, the aver- 
1947 went to the movies 
16.6 times in 1951. He 
movies in 1947 as com- 
1951. The average 
household spent 13.5% of its enter 
tainment budget for movies in 1947, but only 
7.4% in 1951, 

But in the meantime, the number of house- 
holds in the U. S from 1947 


to 1951 and the average admission price in 


ot many 
age individual in 
29.1 against 
spent $9.17 at the 


$7.65 in 


surveys 
times 
with 


pared 
U.S 


increased 16% 
creased 15%. Because of these compensat- 
ing factors, the total U. S. 
11% in that period and it has 
apparently levelled off at that point. Sind- 
linger points out the fact that since the aver- 


movie gross de- 
clined only 


age householder is only spending 7.4% of his 
recreation dollar, it should be an encourag- 
ing sign that a potential exists to increase 
this Also that there will be a 
natural increase in total gross and that 
special efforts—meaning exploitation at the 
point of sale—might the in- 
dustry’s gross 20% above the 1951 level, as 


business, 
ror 


“ 


well increase 
V-weary audiences turn again to theatres 
tor entertainment 
certed 


Better pictures and con- 
taken into 
plus factors, according to 


industry drives are not 
account, but are 


Sindlinger 


Pearce Parkhurst, writing his reports of 
“What the Picture Did For Me” from the 
Lansing Drive-In theatre, Lansing, Michi- 
gan, used the expression that such-and-such 
a picture had. a “LDIT rating,” which sent 
ali of us looking in the Motion Picture 
Almanac and elsewhere for an organization 
this alphabetical abbreviation. It 
wasn't the Legion of Decency, so what? 
Finally, we figured it out. What Pearce 
means is the Lansing Drive-In Theatre rat- 
ng! Which is exactly what we wanted in 


the first place! —Walter Brooks 


using 





Skillful ee 


OUR FAVORITE among recent newspaper 
advertisements is the example at right, placed 
by our old friend Morris Finkel, owner of five 
neighborhood theatres in Pittsburgh. He 
praises ''Singin' in the Rain'"—playing first- 
run, downtown, at Loew's Penn theatre. Read 
the copy, note the artistic and friendly ap- 
proach, calculated to make friends and in- 
fluence people, to believe that movies are 
better than ever. 


~ “VASTLY AMUSING” * | 
—N_Y Tomes 


CONTINUOUS | 
PERFORMANCES | 
now 


Popular 
Prices rr aid 


St Ave 2 Sm St + MU BOIM 
ai mitts, 
au a 12 215,4 


= 
ert eerte vee 


WORLD, 49.57.9555 Ee rte Then 


HE PICTURE wit, THAT ! 


ast oy Feeling 


<GINGIN' IN 
AA THE RAIN" 


.¥ Gene Keuty DONALD O'CONNOR 
Deseit E REYNOLDS 





WE ARE FIVE 


jependent Neghborhood Thesiers and ni “ 


WE LOVE Pas 


MGM's SINGIN’ IN THE RAIN" snd > 


WE URGE you 


and Inends to hurry right 


ARE We ‘Bat WITH SPRING? 


are Ai t Tey armel 

who go to see it at 

> see it a se ‘ 

r thesiers, (2) that ever e 

end a! least two more people 

t when we play it 


507 PL EASE, PLEASE 


Huiry over to LOEW'S PENN, today 


Sincerely 
S HILLTOP « CAPITOL MT OLIVER 
2 ARCADE + SHADYSIDE Theatr>s 


‘Oy ) VADIS 


(Withet Goest Thou”) 


IS AS BIG AS THE 


y ind they still are coming to the 
ede Theatre 


*05¢m cose 





onsen es ame 
MADISON SQ, GARDEN 


TW 1 CE Street at 8th Avenue 


D ‘ LY 
2:15 & 8:30 P.M. 
Through Sunday 
Wight, Mayil 


DOORS OPEN 
at lend7 


The Greatest Show on Earth 
HOHN R RINGLING ‘norTH 





PAT 
NORTH | VALDO GOETZ 
Choreography: EDITH 


Stupendous New 1952 Edition 


Presenting the SUPER-SPECTACLE waee* 


Tw Good OldTimes’ 


Show's Salute from the Sad 
ing Rex and His Merry rpg 


‘MARDI GRAS’ 


TO de VASCONCELLOS, 

















and t CIANA & FREIO “ 
EQUESTRIAN E EXHIBITION. EXTRAORDINAR 
pectin and ETHEREAL EXTRAVAGANZA 


RFLY LULLABY’ 


with ay PINITO DE Daring, Leg 
ol it & 60 Lovely Le whe ves 


with e Man in the 

w_and 8 Coruscating Constellation of Stars & 

Huge Host of Thriliin B . ts te ons —— 

Presented for the 

Oscar Konyot’s COMEDY. LIONS 

Ferocious Man-Eaters in MBA’. Clown Conduct, 

The Great ROM . | Desemetely 

Dangerous Drive 

1 sat vaste tuTomosne: 
istic St 


rf 
APES; The FENIS FER yd Rolling Cylinder 
Sensation ; 0 MATE! Wire Troupe 
the Most ost F‘ighening Featsthat Ever Chilled a Spine, 
DIETER Wire Ju esting Marvel ine 

ofty Lui 

and score: ‘Fes The eu ahes RICORIS- RiccETT 
BisBinis: FRIELANIS - weimouts; caeta 
THER; GIMMAS Troupe: LULLY KOMLER & 
feeotr “Gumus and Many More of Like Renown 
Riding LOYALS with JUSTINO, 
Horse-to-Horse Somersauiting Whirtwind 
Reckless | Cycling | Flying CONCELLOS, 
RODRYS | CHALUDIS | Comets & Artonys 
The Startungly Sensational SIMILIS; Fearless 
FREDONIAS: FREDDIS: ag iby BORKARA Ss; 


RT, Eminent Equine 
ascent ‘ihe a, ree es MARA; 
CHA ISTERS and innumerable 

Other roan, ies Portents met 
KELLY and OTT! rinces of Be td 
3 ey ty, Tr & Dancing HORSES 
© HERDS of ELEPHANTS | 100 CLOWNS 


Gargantua The Second & Mile. Tote 
Famous Young GORILLAS 


WORLD'S LARGEST TRAVELING MENAGERIE 
GREAT NEW CONGRESS OF FREAKS 
PRICE (iax iat) ¥Y GHTS & MATINEES: 

$1.50, 2.50, 3.00. 3.50. 5.00,5 50,6 50 
Tickets admitting to ptt S ng including seats) 
CHILDREN UNDER 12 HALF PRICE 
Every Afternoon except Saturday and Sunday 
MAIL ORDERS FILLED PROMPTLY 
Send check or money order with self odd: ered slomp- 


ed envelope to BNGUNG CIRCUS Mod Se Gorden 


eee ENR SRN, TTT 
wwuvuvveuvvvse0TF 
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More News 


From Film 
Suppliers 


MGM’s acces 
has brought us a set 
11x14 color stills that Metro is 
National Screen 
makes news because of the 


Steve Davis, representing 
sory supply sources, 
of the new 
now providing through 
and it 

quality the 
these are not the old fashioned gelatin prints, 
so long common in lobby display, and usually 
out of These are sharp, bright color 


of Kodachrome quality, and they literally 


service, 


and price. In the first place, 


tocus 


sell Technicolor with equal quality in the 
And _ the the 
lowest price in the market—made possible 
by subsidized mass production. Steve says, 
“If this sounds like a sales pitch. . . it is.” 
\lso in the mail, is a sample of Para- 
mount’s “pink sheet” of 
advertising aids, sort of 


display. cost is $1.50 a set, 


new selling and 
a super pressbook 
supplement, for pictures that will be current 
this Spring. 
and 
ibove the 


It is to be a quarterly issue, 
things and 
and _ stimulate 
Written for 
showmen everywhere, and written by show- 


will contain 
usual, to excite 


showmen at the point of sale. 


many extra 


recognize the fine hand 
of Jerry Pickman’s staff at 
work 


A New Twist in 


Cooperation 

We think that Starkey Howard, manager 
of the Waco 
N. ( 


betore 


men, too, tor we 


Paramount at 


Drive-In theatre at Goldsboro, 
has something new in tieups, 
in these pages. R. E. 
nager of Statesville Pheatre 
Boone, N. C., says that the 
In has sold its five-minute in- 


never 
reported (gle, 
veneral n 
Corporation at 
Waco 
termission to a local radio station, and when 
the break the 
“You are now listening to the station” 
—which immediately tunes in via the drive 
system. It’s 


Drive 


comes, a trailer on screen 


savs 
in speaker an exchange, with 
the station paving off in spot time, but it’s 


vem 
i new deal 





“ON YOUR LEFT...” 
ON Y ee 

+ the 

paper advertising the 

New York, and all around 
We want you to study this 


ne way a sample of 


that 


small TY PE Ind note that 


owd, everytning stands ouf. 


sed this 





SHOWMEN 


IN ACTION 





Albert J. Clarke, manager of the Majestic 
theatre, Providence, planted good telephone 


displays in department store windows for 


“Phone Call From a Stranger.’ 


Metro 


made 


Hoffman, manager of the 
politan theatre, Washington, D. ¢ 
an effective hook-up the 

counters of large downtown stores to pro 


mote “Tl You in My 


Sidney 
with 
See Dreams.” 

Music Box 


interesting 
lobby 


Smith, the 
theatre in Seattle, arranged an 
local 


American in 


manager ot 


Cass 


with a dise 


“An 


tieup jockey as a 


stunt for Paris.” 

Louis Fishkin, manager of the Randforce 
Commodore theatre in Brooklyn, used au- 
thentic “Wanted” posters of Police Depart- 
ment origin, as display for ‘Detective 
Story.” 

v 

Martin Simpson, manager of the Down 
town theatre in Toronto, a recent visitor in 
New York and a caller at the Round Table 
for a chat about things in general 

Ervin J. Clumb, manager of the Town 
theatre, in Milwaukee, executed a tieup with 
the local Schuster chain of book 
exploit 25c¢ edition of “Death of a Salesman.” 

v 


John Dostel, manager of the 


stores to 


RKO Or 
pheum theatre in New Orleans, maneuvered 
a tie-in with local juke box operators to plug 
star of “Man in the 


Tennessee Ernie, 


Saddle.” 
has the Apaches hitting the 
promotion 


Universal 
war-path again as a tour for 
‘Battle of Apache Pass” 
up through 2: 
hound bus 


and whooping it 


cities via chartered Grey 


Lester Pollock displayed a mannequin in 
1 wedding dress as a lobby display for “Invi 
tation” at Loew’s theatre in Rochester, with 
a theme 


an invitation to a wedding as 


magazine 


Larry Levy, manager of Loew’s Colonial 
honest-to- 


bally- 


theatre, Reading, Pa., has an 
high-in-the-air 


Rain.” 


goodness blimp, with 


hoo for in the 


v 


manager of | 


Singin’ 


state 
theatre, Syracuse, had a perambulating 24- 
sheet stand, touring the town on a truck, and 


Sam Gilman, oew’'s 


facing two ways in front of the theatre, as 
display for “Singin’ in the Rain.” 


v 


manager of the Riverside 
street 


with 


Roy Pierce, 
theatre, 


ballvhoo for 


Milwaukee, used convincing 
‘Westward the Women” 
i covered wagon and characters to match 
v 

Bob Helm, manager of the United Artists 
theatre, San Jose, Cal., 
marched down the main 
Marine 


current 


staged a street pa 
rade of 20 units who 
honor ot the and 


Hell !"—his 


stem in 
Retreat, 


Corps 
attraction 
Bernard Joffee, manager of the Tower 
theatre, Kansas City, poses with a tall trick 
(femme!) and ballyhoo for 


rider street 


send of the River 
v 
Bud Parker, manager of the 
tre, Watsonville, Calif., has 
theatre front 


treatment tor 


Center thea 
a particularly 
itself 


which lends 


‘The 


attractive 
to sceni Big Trees.” 
v 
Gandall, Universal 
Kansas City 


i children’s talent 


Willian 


fieldman in 


International 
served as mastet 
remonies tot contest 
held at Sears-Roebuck store, 

j 


rood promotion tor 


all in the name 

send of the River.’ 
v 

illiam T, Whalen, formet 

the New York Police 


through the midwest, 


chiet detective 
Department, on 
speaking in Salt 
Columbia's “The 


City, tor sniper 


Signore Jack Sidney sends us a commu- 
Italy, decorated with beautiful 
When 


Baltimore, 


nication 


tron 
stamps and pert uning te the run ot 


in Rome” theatres in 


Mrs. Wilma Totten, roving Round Table secretary, was made welcome at the London office of 
Quigley Publications, at 4 Golden Square. Here, left to right, Miss Lily Watt, Scotland's only 
woman manager, who came down from the Odeon, Coatbridge; John McCallum, Miss Audrey 
Totten, Mrs. Wilma Totten, Miss Chrissie White (Mrs. Edwards), Henry Edwards and Miles 
Malleson. Henry Edwards is an old friend,we remember and cherish his delightful British ad- 
dress in our personal files, "Henry Edwards, Gracious Pond, Chobham, Surrey, England.” 
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WORKI 


More than 100 newspaper men and women 


ll over the country engaged re 
t four-day, 745-mile 
Colorado Rockies, 


Denver and 


train trip 
rails 
—for the 
ount’s 


over the 
Rio Grande”- 


city world premiere of Paran 


epic of the same tith Phe accumula 


effect of this publicity and the satur 
eres constitute the best pre 
the month, 


with reverbera 


own to subsequent run Following 


opening im Denver, the n 


Wspapel 
t went by speci 1 


| il train to ¢ 
Pueblo, ¢ 


} 
inon Catv, Salis 


lunction, 


Travel Literature 
Sells the Film 


] 
elevel 


denver and Rio Grande 


100,000 copies of a If 


t1 older stvle 
ind filled = witl 


otion picture, which will 

woth the railroad and 
booklet will pick up 
elling values of he 


yvenents 


future 


click-papet azine, “Colorado 


interesting con 

cal version and 
“Den 

will be a 


writers on the 


nd the Rio Grande,” and 


oft wmtormation to 
ubject The magazine 1s one ot the finest 


xamples of color art aml has pages of 
of Colorado scenery 
ture The 
valuable for it 


fictional backg 


They Have Their Own 
Kodachrome Picture 


Kodachrome 


locations in the p! 


derful 

story ol 
tells both 
rounds 


twice 


ictual and the 


lso, the D&RGW has its own 
ter Kodacl 


the tT 1c il 


1l6-milli 


rome color film for non 


distribution and for joint 


promotion il 


benefits ! iin contains 


ascinating “behind t scenes of 


hooting of the rail pic, and runs 
thereby longest 


and other 


qualitving as the 
railroad 


is shown 


WESD ot the 
iva eraRails 


DENVER AND RIO GRANDE WESTERN RAILROAD 


THE DIRECT CENTRAL TRANSCONTINENTAL ROUTE 


throughout the country. The “trailer,” how 


ever, does not include the dramatic and sen 
sational train wreck which 1s the 
highhght of the 


railroad 


spec tacular 
film. Toy 


and travel executives were 


theatrical feature 
included 


tour in Colorado, and 


back to 


in the contingent on 
take 
audiences 


\s a 


age which 


will this publicity their own 


further addition to the color-cover 


Paramount has provided, full 


color 4x5 transparencies made direct fron 
been sent to non 
others 


r description of the 


the Technicolor film have 


competitive key 


who can use color in tl 


city newspapers and 


"ON THE RAILROAD 


0: 


NAT HOLT’s 


rs BR 


PARAMOUNT TECHNICOLOR 


‘Denver and Rio Grande” at local level 


The most extensive saturation bookings 


Paramount's history have been set for 


Denver and Rio Grande” in conjunction 
series of 
Denham 
other 


open- 


with the eleven city premiere. A 


ieres will start at the 
tollowed by ten 
than 125 
These 
in turn by upwards ot 500 open- 
ings throughout the West, 
Angeles, San Francisco 
eattle, all in the 


1 


Denver, 
tour, and more 


he inter-mountain area will 
be tollowed 
ncluding Los 
Portland and 
Colorado 


—IV. B. 


pattern of the 
preniere 
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National Pre-Selling 





Ten million individual plugs (that’s the big 
gest figure so far this month, but it's early in 
fay!) are claimed for Twentieth-Century 
Fox’s “Pride of St. Louis” in a tieup with 
Royal Desserts and Royal Gelatin Desserts. A 
photograph of the star is currently featured on 
the backs of some 10,000,000 packages now on 
the shelves of leading grocery and super mar 
kets. And five thousand (that’s more moderate ) 
radio spots are being broadcast by the same 
sources for the benefit of the Dizzy Dean auto- 
biography. Cooperative advertising, placed by 
the food stores, will appear in 309 newspapers 
in 290 cities, coast to coast 

& 


Vay, released Satur- 
“My Son John” 
selections, with 


runner-up. The 


American Magazine for 
day on the newsstands, puts 
at the top of their list of movte 
“Walk East on Beacon” as a 
magazine credits “Belles on Their Toes,’ 
“Young Man With Ideas,” “Macoa” and 
“About Face” and uses an interesting repro- 
duction of movie-size still reproductions in 
olor to set off the double page. Debra Paget 
dancing pose, in color “Japanesi 
MGM's “Movie Calendar of the 
runs just one page ahead of the Amer 
at the “Movies of the Month’ 

ae 


The 1952 Award of the Catholic Institute 
of the Press was presented to Leo McCarey, 
producer of Paramount’s “My Son John” at 
a Communion Breakfast at the Waldorf last 
Sunday, and the benefit of this public ap- 
proval and praise will be made apparent in 
the fields of newspapers, magazines, motion 
pictures, radio, television and allied indus- 
tries. The Award is made each year to the 
person who has distinguished himself by the 
manner in which he has reflected Christian 
principles and fostered good citizenship in 
his chosen field. 


jets a trom 
Sandman.’ 


Vonth” 


ican’s peck 


Thi Imerican Trucki Iss 
60,000 truckers im 48 
Votors Truck Di 
dealers from Coast-to-Coast, have bees 
the premiere f “The Red Ball 
Express,” Universal-International saga of the 
Irmy Transportation Corps, which wil 

rld premiere at the Orpheum 


ciation, re pre 


States, and 


S1on thro 


SCHIIMNG SONG 
the General ugh 
GMC 


tied-in for 


hav 
Theatre in 


ifs We 


To get the most out of the personal ap- 
pearance of a Hollywood star, try to spot 
him or her in the department in a local store 
that is featuring merchandise tied in with the 
picture. Here is Chariton Heston, who rose 
to new prominence in “The Greatest Show on 
Earth” making a store appearance in the 
glassware department of the Jones Store in 
Kansas City, Mo., with an exhibit of Libbey’s 
new “Circus” glassware. 
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Friday. The premiere will 
picture throughout the 
with the observance of 
“Armed Services Week,” starting May 17 
The Army has issued directives to all mstalla 
tions to lend fullest possible cooperation to ex 
hibitors on local play-dates. The picture has 
the endorsement of the American Legion, V et- 
erans of Foreign Wars, American Veterans’ 
Committee, and other organizations 

* 


Francisco, on 
launch openings of the 
country m connection 


San 


Summer will be ushered in officially with 
a Walt Disney “Donald Duck School's Out 
Festival” which keys this typical showman- 
ship event in many theatres. In New York, 
a tie-in has been made with Macy’s which 
plans to carry last ads when school closes 
in this area, promoting the new Donald Duck 
rubber shoe for children. Sid Kramer, RKO 
Radio shorts subjects manager, is planning 
400 bookings of the Donald Duck shorts in 
metropolitan theatres during the period of 
the promotion. 

e 


Twentieth Century-Fox devised an unpre 
cedented advertsing splash for “Belles on Their 
opening at the Roxy theatre, with a 
series of teaser ads appearing “run I 
paper” in the World-Telegre Journal 

ican and Daily News “se member of the 
fabulous family, including Jeanne Crain, Myrna 
Loy and Debra Paget, briefly appears with 
text referring to the theatre ad in the amuse 
ment pages, where the entire group are 
assembled in large display Copy is cute 
and the family will appeal to all families for 
their charm, Al Lichtman, director of distri 
bution for 20th Century-Fox, will 

Christian Herald herald plaque honoring “Belle 
on Their Toes” as the outstanding picture 

the month of May 


Toes,” 


space 


accept th 


American Legion magazine for 
to 3,600,000 subscribers this week, but 
newsstands, has taken an 
lead editorial urging its readers 
picture, the Le WVcCarey-Param 
John.” The editorial, 
This Movie” points 


t the me 


unusual 
ning a 
a motion 
t ‘My Son 
To Se 

film can be one 

er made,” and says “it ts 
{merican wall see 


every 


Jacqueline Neben, manager fot 
Photoplay magazine, 
pink package of advertising aids prepared for 
AMC stores, in the pre-selling of 20th Century 
Fox's Their Toes.” Kit contains 
some attractive 
people wearing model fashions that we hope 
become popular in this neighborhood, and a 
check list from which store managers may 
order exciting Hollywood hoopla for the bet 
ter merchandising cof both picture and products 
advertised in Photoplay. Campaign is timed 
exactly to hit store counters and theatre box 
offices with the issue of the magazine and the 
release of the picture 


promotion 


submits a sample of het 


“Belles on 
attractive photos of still more 


Fine Institutional Ad 
From Vic Sicilia 

Vie Sicilia, 
Wolf’s Y. & W 
Indiana, submits 
Star 
umn ad 
theatre’s 
is the 


Mare 
Muncie, 


Vuncie 


city manager fot 
Rivoli theatre in 
a tear-sheet of the 
full-page-deep, three-col 
which used to celebrate the 
25th Anniversary. “25 Years New” 
headline, and the follow-up copy sells 
Giant-Size and other up-to- 


showing the 
was 


the new screen 


the-minute equipment 





STORE NAME 


recommends that you 








ond 
Ernestine Gilbreth Carey, 


co-authors of 


CHEAPER BY THE DOZEN 


A best-selling book you'll want to own —all about 
that Cheaper by the Dozen” family as they 

grow up, and fall in and out of love 3] 
Illustrated, $3.00 * 


- And see the movi, 3 
(DATE) € 4 


(THEATRE) 


They re back in 
the movies, too — 


Belles on Bata 
their Toes 


With 
»” TECHNICOLOR <©- 


Myrna Loy 
Jeanne Crain 
and 
Hoagy Carmichael 


ate PLGA STE 


Book Shops 
Cooperate 


20th Fox 


Thomas 


Century 
tieup with the 


I 
e distribution of 
ibove, for dealers throug 
but also carries with it the 
publishing house to pay one-fourt! 
cost of the 


lox al 
tion, the 


space, in 
dealer and the 
Thomas 


Tree 


cooperation 
local 


Crowell 


theatre 


give dealers one copy ot 


rheir Toes” for every dozen copies ordered 


which is a customary bonus for ilers to 


embrace promotional deals and undertake to 


cooperate in beneficial advertising 


This is a generous and progressive exan 


pre-selling adverti 


right at the 


and cooperative 


local le vel 


SPECIAL_ TRAILERS 
GOOD and FAST 


and packed with SELL-MANSHIP is what 
you always get from reliable 


3 
7 

Z 
Z 





Columbia 


. . .« the original exhibitors’ reports department, established October 14, 1916. 


In it 


theatremen serve one another with information about the box office performance of 


BEWARE SPOOKS: Joe | 


product—providing a service of the exhibitor for the exhibitor, ADDRESS REPORTS 


What the Picture Did for Me, Motion Picture Herald, Rockefeller Center, New York 20. 


TRIO: 


rawtord 


Hayter 
Some liked it 
for ouble feature p 


Kathleer 


James 


nall town 


Ay 4 Francis ( 


Realart 


ies ; poste sepge et acing + tae A HORRORS: Rober 
Wedne 1 " 4 ra i ise one of these for 
“ ; eas 


SUNNY SIDE OF THE STREET 
Tor Arde Af ttle 


Republic 


HONEYCHILE: 


low 


SOUTH OF CALIENTE: f 


Rogers 


YES SIR, MR. BONES 


wer ng 


Twentieth Century-Fox 


ANNE OF THE INDIES 
J D Pag A 


| get x 


Metro-Goldwyn-Mayer 


AMERICAN IN PARIS, AN: Ger 


l 


Vir 


CARNIVAL 
S t MW 


R 


CARNIVAIL 


Monogram 


JOE PALOOKA IN THE SQUARED CIRCLE 
I I Sat 


} I i ( 


Paramount 
RHUBARB 


I Sat \ 


Harrison 


SECRET OF CONVICT LAKE, THE: F: 
G I \ go ‘ t 


Anne 


United Artists 


SILENT CONFLICT: Bill Boyd 
d by Bill Boyd as Hopalong 
office to his tans. Played Friday, 

9.—Pearce Parkhurst, Lansing 
Michigar 


A typical western 


save Cassidy which has 
at the box 
April 18, 19. 


Theatre, Lansing, 


Universal International 


YOU NEVER CAN TELL: 
Dow--A clever comedy that 
audiences. Doubled 
West Small town untry 
still hurt by last floods 
Wednesday, April 18, 19.—S. W. Boot 
Rich Hill 


Dick 


] j 
pleased 


Powell, 
relatively small 
Autry in “The Old 
patronage Situation 
Played Tuesday, 
Booth Theatre, 


Peggy 


with Gene 
and « 


year's 


Warner Bros. 


DISTANT 


Mari 


trom 


wper Aldon—A 
beginning 
is excellent, and 
Everglades adds 
and thrills. Th 


} 
shown 


DRUMS: Gary ( 


“ story thrill packed 


t s and 
* rating: Good. Played 
=| > 3 24 


April 22, 23, 
Lansing, 


Theatre, 


JIM THORPE—ALL, AMERICAN: 
Phyll } th } licar 


Burt Lancaster 
ixter \nother z disapyx , 


ntment, This i 
community 

weather was too 

for several 

I didn’t see this, 

Friday, 


Cochran, 
Armored 
which gives the 

although not 
» militar strategy It 
ice to please the audience 
April 


sing rive-Ir heatre, 


the Third 
pictur 1 of adventure 


S ARE COMING, THE: Steve 
Aldor This is the story f th 


Shorts 
Columbia 


voc pigr sees JUMPERS: \ i Sports 
rood ar! Plaz tre 


nd Rankiu rt 1am, 


Very 
Ont., 


JIMMY McHUGH’S SONG PARTY: Screen Snap 
t Ver Enj i t too few who saw 
H t Rankin, Plaza Theatre, Chath 


Twentieth Century-Fox 


CUEST, THE: Short | 
subject { one | st 


Ww 
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Fabian Theatres Plan 
Promotional Drive 


Fabian Theatres during June, July and 
\ugust will embark on an intensive drive 
for increased grosses, sparked by a sharing 
plan whereby every manager will partici- 
pate in any increase in gross over the same 
period last year. In addition, circuit heads 
S. H. Fabian and Sam Rosen will award 
substantial cash prizes to those managers 
who lead the circuit with the highest per 
centages of increase in gross over 1951. De 
tails of the contest plus promotion plans 
and ideas will be presented to the Fabian 
managers at a day-long meeting at the Hotel 
\stor in New York May 6. Because in 
tensified feature picture merchandising will 
be the most important activity in the drive, 
Charles Einfeld of Twentieth Century-Fox, 
S. Barret McCormick of RKO Pictures and 
Max Youngstein of United Artists will be 
among those addressing the managers. 

A Clever Herald 

W. S. Samuels, manager of the Lamar 
theatre, Beaumont, Texas, sends a clever 
herald addressed “If I Were President—If 
I were a School Teacher—If I were a Poli- 
tician—but since I’m only a movie fan, | 
attend the Lamar Theatre.” 


Show Films 20 Hours 

Detroit’s first theatre to announce a policy 
of showing first run films almost around the 
clock is the Palms. Hours will be from 
10:45 A. M. to 6 A.M. 





Short Product in First Run Houses 


NEW YORK — Week of May 5 
ASTOR: FDR—Hyde Park Pictorial Films 
Feature: My Six Convicts olumbia 


CAPITOL: Music Quiz 
Dog Trouble 
Feature: Carbine Wiliams 


CRITERION: Springtime in Mexico.RKO Radio 
Kiddin' the Kiddin Warner Bros. 
Feature: The Green Glove United Artists 


GLOBE: 14 Carrot Rabbit Warner Bros. 
Sportlight Paramount 


Feature: Red Mountain Paramount 


MAYFAIR: Casper Takes A Bow Wow 

Paramount 

Paramount 
Paramount 


Fresh Water Champs 
Feature: The Atomic City 
PARAMOUNT: Water Jockey Hi-Jinks 
Paramount 
Basketball Headlines of 1951....RKO Radio 
Feature: Macao RKO Radio 


RIVOLI: Fun Aft the Fair Paramount 


Paramount 
20th-Fox 


20th-Fox 


Big Sister Blues 
Feature: Pride of St. Louis 
ROXY: Off to the Opera 
Accent On Balance 
Feature: Belles on Their Toes 20th-Fox 
WARNER: Water, Water Every Hare 
Warner Bros. 
So You Want to Enjoy Life... .Warner Bros. 
Danger Is My Business Warner Bros. 
Feature: Mara Maru Warner Bros. 


CHICAGO — Week of May 5 


EITEL'S PALACE: Two Mouseketeers...MGM 
Jasper National Park G 
Feature: Singin’ in the Rain 
ESQUIRE: Olympic Elk 

Feature: The Narrow Margin 
SURF: They Ali Like Boats.... 
Little Bo Beep 

Feature: Man in the White Suit 
ZIEGFELD: Off to the Opera 
Majestic Redwoods 

Feautre: Passion for Life 


MGM 
RKO-Disney 
RKO Radio 


...Paramount 
Warner Bros. 
Universal 


20th-Fox 


Brandon 





Paramount Looking For 


"Miss Slick Chick" 

Paramount is launching a_ search for 
“Miss Slick Chick of New York” in con 
nection with the opening of their Techni 
color. musical, “Aaron Slick of Punkin’ 
Crick” at the Globe theatre on Broadway 
lo enter, you mail a full length photograph 
calculated to intrigue the judges with your 
obvious qualifications, and winners will be 


elected by ballot after their photos are posted 
in the Globe lobby Winners will receive 
Helbros wrist watches and valuable gift 


certificates 


Mohme Now in Canada 

Gustave Mohme, who has been distribut 
ing Mexican pictures in the United States 
from Mexico City, and also has been 20th 
Fox manager there, has opened an exchange 
in Montreal, 





COLUMBIA PICTURES ANNOUNCES THAT PRINTS OF THE FOLLOWING 
PICTURES ARE NOW AVAILABLE IN OUR EXCHANGES FOR SCREENING 





LORETTA YOUNG 
1s PAULA 


with 
KENT SMITH * ALEXANDER KNOX 
v f 
Screen Play by JAMES POE and WILLIAM SACKHEIM 


Produced by BUDDY ADLER Directed by RUDOLPH MATE 


BRAVE WARRIOR 


in color ty TECHNICOLOR 


savie SON HALL 


with 
CHRISTINE LARSON « JAY SILVERHEELS « MICHAEL ANSARA 


Written for the Screen by ROBERT E. KENT 
Produced by SAM KATZMAN © Directed by SPENCER G. BENNET 











CHARLES STARRETT e SMILEY BURNETTE 


» THE ROUGH, TOUGH WEST 


with JACK MAHONCY e CAROLINA COTTON e PEE WEE KING & HIS BAND 
Written by BARRY SHIPMAN 


Froduced by COLBERT CLARK © Directed by RAY NAZARRO 





MONTANA TERRITORY 


in Color by TECHNICOLOR 


with 
LON McCALLISTER » WANDA HENDRIX + PRESTON FOSTER 


Written by BARRY SHIPMAN 


Produced by COLBERT CLARK « Directed by RAY NAZARRO 
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INDEPENDENT FILM BUYERS 
REPORT ON PERFORMANCE 


Film buyers of independent circuits in the U.S. rate current 
product on the basis of its performance in their theatres. This 


report covers 110 attractions, 4,705 playdates. 


Titles run alphabetically. Numerals refer to the number of en- 
gagements on each attraction reported. The tabulation is cumula- 
tive. Dagger (+) denotes attractions published for the first time. 
Asterisk (*) indicates attractions which are listed for the last 


time. 


EX means Excellent; AA—Above 


BA—Below Average; PR—Poor 


THE FILM BUYER'S RATING 


Aaron Slick from Punkin Crick (Para.) 
African Queen, The (UA) 

Aladdin and His Lamp (Mono.) 

An American in Paris (MGM) 

*Anne of the Indies (20th-Fox) 
Another Man's Poison (UA) 

At Sword’s Point (RKO) 


*Barefoot Mailman, The (Col.) 
Battle at Apache Pass ( Univ.) 
Belle of New York (MGM) 
Bend of the River ( Univ.) 

Big Trees, The (WB) 

Boots Malone (Col.) 

Bright Victory (Univ.) 

Bugles in the Afternoon (WB) 


Callaway Went Thataway (MGM) 
Calling Bulldog Drummond (MGM) 
*Cave of the Outlaws (Univ.) 
Cimarron Kid, The ( Univ.) 

Close to My Heart (WB) 


Deadline U.S.A. (20th-Fox) 

Death of a Salesman (Col.) 
Decision Before Dawn (20th-Fox) 
Detective Story (Para.) 

Distant Drums (WB) 

Double Dynamite (RKO) 


E opement (20th Fox) 


+Family Secret, The (Col.)} 
Finders Keepers ( Univ.) 
First Time, The (Col.) 
Five Fingers (20th-Fox) 
Fixed Bayonets (20th-Fox) 
Flame of Araby ( Univ.) 
Flaming Feather (Para.) 
tFor Men Only (Lippert) 
Fort Defiance (UA) 

Fort Osage (Mono.) 


Girl in Every Port, A (RKO) 

Girl on the Bridge (20th-Fox) 
Golden Girl (20th-Fox) 

Greatest Show on Earth, The (Para.)} 
Green Glove, The (UA) 


Harlem Globetrotters, The (Col.} 
Here Come the Nelsons ( Univ.) 
Honeychile (Rep.} 

Hong Hong (Para.) 


I'll Never Forget You (20th-Fox) 
I'll See You in My Dreams (WB) 


) 


Indian Uprising (Col.) 
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Invitation, The (MGM) 
It's a Big Country (MGM) 
| Want You (RKO) 


Jack and the Beanstalk (WB) 
Japanese War Bride (20th-Fox) 
Just This Once (MGM) 


Lady Pays Off, The (Univ.) 

Lady Says No, The (UA) 

Las Vegas Story (RKO) 

Let's Make It Legal (20th-Fox) 
Light Touch, The (MGM) 

Lone Star (MGM) 

Love Is Better Than Ever (MGM) 


Ma and Pa Kettle at the Fair (Univ.) 

Man in the Saddle (Col.) 

Marrying Kind, The (Col.) 

Meet Danny Wilson (Univ.) 

Model and the Marriage Broker, The (20th-Fox) 
Mutiny (UA) 

My Favorite Spy (Para.) 

My Six Convicts (Col.} 


On Dangerous Ground (RKO) 


Pandora and the Flying Dutchman (MGM) 
Phone Call from a Stranger (20th-Fox) 
Pride of St. Louis (20th-Fox) 

Purple Heart Diary (Col.) 


Quo Vadis (MGM)} 


*Raging Tide, The (Univ.) 
Rancho Notorious (RKO) 

Red Skies of Montana [(20th-Fox) 
Retreat, Hell! (WB) 

Return of the Texan (20th-Fox) 
River, The (UA) 

Room for One More (WB) 


Sailor Beware ( Para.) 

tScandal Sheet (formerly The Dark Page) (Col.) 

Sellout, The (MGM) 

Silver City (Para.) 

Singin’ in the Rain (WB) 

tSnow White and the Seven Dwarfs (RKO) 
(reissue) 

tSomething to Live For (Para.) 

Son of Dr. Jekyll (Col.) 

Starlift (WB} 

Steel Town ( Univ.) 

Strange Door, The (Univ.) 

Streetcar Named Desire, A (WB) 

Submarine Command (Para.) 


Tanks Are Coming, The (WB) 
Tembo (RKO) 

Ten Tall Men (Col.) 

This Woman Is Dangerous (WB) 
Too Young to Kiss (MGM) 
Treasure of Lost Canyon ( Univ.) 


*Unknown Man (formerly Behind the Law) 
(MGM) 


Viva Zapata! (20th-Fox) 


Weekend With Father ( Univ.) 
Westward the Women (MGM) 
When Worlds Collide ( Para.) 

Wild Blue Yonder (Rep.) 

Wild North, The (MGM) 

With a Song in My Heart (20th-Fox) 
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The Outcasts of Poker Flat 
20th-Fox—Bret Harte Tale 


A suspenseful, well-acted drama about good 
and evil has been fashioned by 20th Century- 
Fox from Bret Harte’s classic tale about a 
group of misfits, sent on their way by the 
righteous citizens of a California mining town 
in the last century. The fine cast is headed by 
Dale Robertson and Anne Baxter, with Cameron 
Mitchell, Miriam Hopkins and Billy Lynn 
offering first class support. It’s a film of adult 
appeal, which begins as a character study and 
builds slowly to an outright suspense climax 

The “Outcasts” of the title are Robertson, 
a slippery gambler; Miss Baxter, unhappy wife 
of a Poker Flat gunman; Miss Hopkins, a 
fancy lady of some repute, and Billy Lynn, a 
drink-sodden old derelict. The motley quartet 
is kicked out of town when Mitchell, Miss 
Baxter’s husband, robs the local assayer’s office 
and thus brings on a local clean-up drive 
Robertson, a lone wolf, tries to shed his com- 
panions as they head on horseback up into the 
mountains A snowstorm, however, maroons 
them together in a mountain cabin, at which 
point the drama begins to shape up with all the 
action taking place within and around the snow 
bound cabin 

Mitchell shows up and with the only gun, 
keeps the outcasts at bay, brow-beating them 
and driving Miss Baxter into the arms of the 
gambler. It becomes a race against time when 
the gunman learns that his wife has sent part 
of his loot back to Poker Flat in hopes of get 
ting the irate citizens to come retrieve the 
rest and in this way bring help to the stranded 
crew. Of the outcasts, only Miss Baxter and 
Robertson remain. 

Acting honors go to Mitchell, a new star 
definitely on the way up. Not far behind are 
Robertson, who gets a slight change of pace 
here, and Miss Baxter, who can be as appeal- 
ing as she is intense. Drama is predominant 
throughout, although Billy Lynn offers some 
sad and gentle comic relief 

Julian Blaustein produced and Joseph M 
Newman directed the screenplay by Edmund H 
North 

Seen Ith Century-Fox screening room m 

Reviewer's Rating: Very Good 
ANBY 
] 81 _minutes 


py mony Baxter 
Robertson 

riam Hopkins 
Cameron Mitchell 

] Lynn, Dick Rick 
John Ridgely, Harry 


No Room for the Groom 


Universal—Domestic Comedy 


Tony Curtis and Piper Laurie, particular 
favorites of the younger set of film-goers these 
days, work nicely together in this light comedy 
about a soldier and his secret bride 

Produced by Ted Richmond and directed by 
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Douglas Sirk, the picture moves at a good 
pace with the situations timed to bring chuckles 
if not hilarious laughter all the way through 
“No Room for the Groom” is good family 
entertainment except for a minor flaw where 
the writers make use of mental disturbance as 
a device for humor. Although these sequences 
are certainly not offensive in the strict sense 
of the word, certainly they will not sit well 
with persons sensitive to the subject 
Curtis and Miss Laurie have good support 
from Don DeFore as a solid, stable and affluent 
citizen who would marry Miss Laurie, and 
Spring Byington as the fluttery mother-in-law 
who takes heart attacks because she'd rather 
not have Curtis as a son-in-law. When Curtis 
goes into the Army, he secretly marries Miss 
Laurie who with her mother had been living 
in Curtis’ house. With the husband gone, Miss 
Byington invites all her relatives to move in 
with her when they go to work in DeFore’s 
cement factory. When the groom comes home, 
there is no room for him 
Jetween trying to keep their marriage quiet 
(so not to upset mother), and DeFore trying 
to get rights to run a railroad spur through 
Curtis’ property, there is hurrying and scurry 
ing about until the bride realizes, after all, 
that her husband was right and her mother 
nothing but a cigarette-smoking bettor on the 
horses 
Curtis and Miss Laurie are good looking and 
refreshing as the young couple while the sup 
porting cast does what it has to do satisfac 
torily. The screenplay by Joseph Hoffman is 
based on a story by Darwin L. Teilheit 
_Revie wed at the RKO 23rd street theatre in 
ew York, at a sneak preview, where th 
audience seemed to have a good time during 
the film. Reviewer's Rating: Good—Cuariers 
J. Lazarus 
Rele ase date, May, 1952. Running time, 82 mi 
PCA No. 15826 General auc lassificatior 
Ivah Morrell Tony Curtis 
Lee Kingshead Piper Laurie 
Herman Strouple m DeFore 
Byingt n 
» Aaker, Lillian 
Lynn Hunter 
»AKCT 


Janet 


The Fighter 


U.A.-Gottlieb—Mexican Rebel 


Based on Jack London’s tale of a Mexican 

Indian who used his prowess in the boxing 
to buy guns for a rebel cause, “The 

ig ” is a leisurely paced and interesting 

film which might do better in “art house” 
situations than in most general runs. It has 
been beautifully photographed by James Wong 
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Howe in such a fashion as to almost distract 
attention from the story which, in a way, suf 
fers from a split personality. On the one hand, 
it is a story of a fight against oppression and, 
on the other, a story of a prize fighter. Richard 
Conte plays the title role with utmost gravity 
and gets outstanding support from Lee J. Cobb 
as the Mexican guerilla leader of 1910 

The film opens with Conte escaping from 
Mexico across the Rio Grande to El Paso 
where he joins a group of Mexican expatriots 
dedicated to the cause of the rebels. The group 
needs money to publish their newspaper and 
for this reason Conte reluctantly goes into the 
ring. In an extended flashback, the audience 
is shown how his entire family and his sweet 
heart were murdered by soldiers of the tyran- 
nical government, and thus how he came to 
join the cause. When rebel leader Cobb decides 
that words are no longer effective against tie 
enemy. Conte maneuvers himself into a fight 
with a champion to pay for guns for his com 
patriots. Conte wins the climactic bout and 
last seen rejoining his friends south of the 
border for what, it is assumed, will be a suc 
cessful attack on the despot 

Since the film’s footage is about equally 
divided between the two story segments and 
since, despite the scenes of violence, the ideals 
for which Conte is fighting are never defined 
with any particular depth, the over-all impact 
is less than that of individual scenes. Alex 
Gottlieb produced and Herbert Kline directed 
from a screenplay by Aben Kandel and Kline 

Seen at United Artists screening room in 

rk Reviewer's Rating Good.—V. ( 
date, May 25 Running time, 78 mir 


AN 15743 


Reel idience classificatio: 
rd Conte 
Brown 
»bb 
Roberta Haynes, Hugh S 
Martin Garralaga, Argenti 
Jr., Margaret Padilla, Pa 


° 

The Wild Horse Ambush 
Republic—Rough Ridin’ oe 

Most of the ingredients of a xk Western 
ire to be seen in this new Republi release 
featuring “The Rough Ridin’ Kids.” Unsophis 
ticated “small-fry” audiences, however, should 
find enjoyment in the elemental plot in whicl 
good and bad fight it out with much riding and 
fisticuffs. And, with two children featured in 
the main roles, the identification of the audi 
ence with what is unfolding on the screen is 
greatly enhanced 

Little “Red” and “Judy,” played respectively 
by Michael ¢ hapin and Filene Janssen, < St 
picious of a neighboring rancher. Their 
picions prove correct, for the rancher is 
leader of the Harkins gang. Harkins and 
men are engaged in counterfeiting Mexican 
pesos and using a herd of wild horses in an 
ingenuous method of exporting the pesos over 
the Mexico-Arizona border 

Following a number of close calls with the 
gang, the two children enlist the aid of a Mexi 
can government agent, parading as a bandit 


(Continued on following pace 
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ADVANCE SYNOPSES 


APACHE COUNTRY 

(Columbia) 

PRODUCER: Armand Schaefer. DIREC- 

TOR: George Archainbaud. PLAYERS: 

Gene Autry, vet Buttram. 
\ STER ( \utry 





AFRICAN TREASURE 
(Monogram) 
PRODUCER: Walter 
TOR: Forde Beebe 

j 


Shefheld. Laurette 


Mirisch. DIREC 


PLAYERS 


THE WORLD IN HIS ARMS 
(U-1) 

PRODUCER: Aaron 
TOR: Raoul Walsh 
Peck, Ann Blyth 


Rosenberg. DIREC 


LAYERS 


Pechnicolor 
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Johnny 


Gregory 


Alaska. There he meets 


been 


Russian 
Russian 
marriage with a nobleman just one 
stop behind her on a world cruise. Miss Blyth 

Peck fall in love but bet I an be 
virtually kidnap, by her Rus 
ind taken up t Peck saves 

but not before a blazing sea battle with 
1-to-hand 


the waters oft 
Ann Blytt 


tlee ing a 


ountess, who has 


irried, she is 


Russian gunboat and a 
battle with the unwanted 
THE | DON'T CARE GIRL 
(20th-Fox) 
PRODUCER: George Jessel. DIRECTOR: 
Lloyd Bacon. PLAYERS: Mitzi Gaynor, 
David Wayne, Bob om. pean gra 
MUSICAI Here t ‘ 


Tanguay with Mitzi 
\ 


Gaveet 


musical comedy star of the pre-World War | 


Mitzi 
weak 


ou 

Me 
THE WINNING TEAM 
(Warner Bros.) 
PRODUCER: Bryan Foy. DIRECTOR: 
Lewis Seiler. PLAYERS: Doris Day, Ron- 
ald Reagan, Frank Lovejoy. 

DRAMA. The life-story of Grover Cleveland 
Alexander, one of baseball's greatest pitchers 
with Ronald Reag pl he pitcher and 
Doris Day ! 
Nebraska to 


» linen 


SHORT SUBJECTS 
OLAF LAUGHS LAST (Columbia) 


»medy Favorites (4433) 

Olaf, played by El Brendel, i shy young 

n very much in love \ nne Jeffreys 
whose interest is in handsom orge Lewis 
\nne’s father insists tl s go out with Olat 
nraging Geo ! kidnap 


kid 





TOO MANY WIVES (RKO Radio] 
Leon Errol ( 
‘Leon E reel again is having wite-trouble and 
the latter goes home to mother To please his 
boss, who likes his employees to conduct a 
happy home, Leon gets the lady next door to 
pose as his wife when the boss comes to dinner. 
Mrs. Errol shows up in the midst of the pro- 
ceedings, as well as the husband of the lady 
next door. Nobody is believed by anybody and 
. goodly amount of crockery is smashed. 
Running time 16 minutes 


THE HAPPY COBBLERS (20th-Fox) 
Technicolor (5211) 

a quaint village years ago there lived a 
who had lost his art because of the in 
firmities of old age. One band of merry 
1 beautiful 
nair of shoes. whic cobbler, the next morn 
thinks his old dog made. When the king 
the news, he invites the dog to the palace 
him some shoes. It looks as if the dog 
1, until the merry elves reappear to save 
and the old cobbler putation 


‘unning time 4 minutes 


STAGE HOAX (U-I) 
Wood V oodpecker chnu 
(7353) 

Woody Woodpecker tries to hitch-hike across 
the desert but all the stagecoaches rush by him 
in a cloud of dust until he disguises himself as 

woman. Wally Walrus picks him up and even 
buys him a meal—until he learns the truth. 
Woody then disguises himself as Buzz Buzzard, 
the notorious outlaw, and gets another ride 
until the real Buzz shows up, setting the scene 
for a duei of wits 
Kunning time 


BICYCLE THRILLS (Columbia) 
World of Sports (4804) 
World of Sports this time goes to 
look at bicycle racing, which is the 
port of the Dutch he first scenes show the 
finals of the sandlot championship, where the 
uture stars get their competitive baptism, From 
vere the camera ranges to a country 
hampionship and then to the giant Olympic 
stadium in Amsterdam for a series of cham- 
races from sprints to 30-mile grinds. 
time 10 minutes 
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SLIGHTLY AT SEA (RKO Radio} 


Comedy (Re 
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23504 ) 
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LAND BEHIND THE DIKES (U-I) 
The Earth and Its Peoples (7367) 

A pictorial view of The Netherlands and the 
ever-continuing struggle of its citizens to keep 
the sea from reclaiming the land. We also are 
shown an average [Dutch dairy farmer and 
something of the problems he faces in day-to- 
day livin 1g 
Runni fi né 


DUTCH TREAT IN SPORTS 
(Warner Bros.) 
Technicolor Sports Parade 
Fancv horseback riding at the 
Horse Show as Rotterdam, sulky racing, con 
ventional horse racing and bicycle racing are 
just a few of the Dutch sports shown in. this 
film. Also a highlight is the fabulous flower 
festival at Aalsmeer 
Running time 


GRIZZLY GOLFER (Columbia) 
Mr. Magoo Cartoon (4702) 

The near-sighted Magoo is off for a spot of 
golf with his lame-brained nephew, Waldo. 
Unfortunately, the course is right in the line 
of fire of feuding mountaineers. Another odd 
addition is a bear whom Magoo mistakes for 
Waldo. The bear joins as caddie and helps 
Magoo to a fine round which ends amid a 
fusillade from the mountainers’ rifles 
Running time 7 minutes 


GHOST OF THE TOWN (Paramount) 
Casper Technicolor (B11-4) 


Casper, the friendly ghost, is banished from 
Ghost Town because he refuses to join the 
ther ghosts in a spook campaign. Out in the 
big wide world, Casper saves a baby from a 
burning building and becomes a hero pro- 
claimed by the press of the world. When 
Casper is honored by the “Ghost of the Town” 
TV program, the other ghosts almost—but not 
quite—ruin fun 
Running time 


NYOKA AND THE TIGERMEN (Republic) 
15-Chapter Serial 

Clayton Moore and Forbes Murray, archeolo 
gists, obtain an ancient papyrus giving them 
instructions for locating the long-lost tablets of 


20 minutes 


(8504) 
International 


10 munutes 


Cartoon m 


Casper’s 
7 minutes 


Hippocrates, recording all the 


edge of the ancient Greeks. In Arabia they seek 
Kay Aldridge, the only person able to decipher 
the tablets, but run into trouble from Lorna 
Gray, exotic ruler of a band of cutthroats, who 
wants the tablets for her own ends After 
numerous scrapes with death, Moore, Murray 
and Miss Aldridge locate the tablets as well as 
1 great treasure which they plan to use to build 
a hospital to benefit mankind. William Witney 
directed and W. J. O'Sullivan was 
producer, 


FATHER'S LION 
Walt Disney Cartoons (24107) 

Again Goofy is Mr. Geef, this time on a 
hunting trip in the mountains with his young 
son. A rather patient lion puts up with Geef's 
near misses and tall tales of bravery and even 
wants to share Geef’s sleeping bag. The fright 
ened hunter and his son, however, eventually 
succeed in alienating the lion, following which 
there is a battle royal and the beat a 
hasty retreat. 
Running time 


HYPNOTIZED (20th-Fox} 
Terrytoon, Technicolor (5212 
In his continuing campaign against the mouse 
named Little Roquetort, the cat employs hyp 
notism. First he “freezes” Roquefort in mid 
air, then makes him believe he is a bird and 
then a dog. Eventually the mouse gets a chance 
to learn a little hypnotism and turns the tables 
on the arrogant cat 
Running time 


RANDY BROOKS (Columbia) 
Variety Favorites (4953) (Re-Release) 

Featured with Randy Brooks and his orches 
tra are vocalist Billy Usher, the Harris Trio 
and Eleanor Teeman, tap dancer. The songs 
offered include “Crying Again,” “Shindig at the 
Joneses” and “The Main Idea.” 
Running time 


GUN TO GUN (Warner Bros.) 
Featurette in Technicolor (Re-Release) 
Romance and drama in California of 
Robert Shayne falls in love with the 
a cattle rancher who is the victim of bullying 
by the local tax collector and judge. Taking up 


medical knowl 


associate 


(RKO Radio) 


Geefs 


7 minutes 


7 minutes 


11 minutes 


(8104) 
1848 


miece of 


who is killed by tne 
the villains to jus 
on the ranch with 
upita 


\nita 


cause of the ranche 
tax collector, Shayne brings 
tice and is able to settle down 
his lady love. Others in the cast are I 
Toval, Pedro de Cordova, Harry Woods, 
Camargo. 
Running tine 
LUNCH WITH A PUNCH (Paramount) 
(E11-4) 


with his nephews and 
his 


20 minutes 


peve Cartoon, Technicolor 

Ott on a pieng 
Oyl, Popeye is telling 
and how, with the aid of 
whip Bluto for Olive Oyl’s 
Bluto suddenly turns up at the 
Popeye into a tree trunk, the nephews 
about the spinach, eat and qui 
patch the bully in a fashion of which P« 
is proud 
Running 


MAN WITH A RECORD (RKO Radio) 
Screenliner (24205) 

Che operation of the 
an organization interested in 
victs, is shown in this Screenliner 
released from prison, Charles Brown finds it 
difficult to make a new life because of the stig- 
ma of his record. Just as he is ready to return 
to the criminal path, the Society steps in, offer 
ing him a job as a cabinet maker and helping 
him to re-establish faith in himself 
Runnina time 


BLUE BARRON AND HIS ORCHESTRA 
(U-1) 
Vame Band Musical (7305) 

Blue Barron and his orchestra play six num 
including “Bunny Hug,” “Undecided” and 
“Cruising Down the River.” Aiding the music 
makers are The Modernaires, Gino and Suz 
anne, The Blue Notes and Betty Clark 
Running time 15 


LAND OF MIRACLES (Warner Bros.) 
Technicolor Special (8005) 

Herein are presented some of the 
miracles which make America strong 
the incandescent lamp, phonograph, 
cotton gin, the reaping machine, radio 
pictures, typewriters, automobiles, et 
Running time 17 
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THE RELEASE CHART 


Index to Reviews and Advance Synopses, with 
Rating Data in PRODUCT DIGEST SECTION 


Release dates and running time are furnished as soon as avail- 
able. Advance dates are tentative and subject to change. Run- 
ning times are the official times supplied by the distributor. 

All page numbers on this chart refer to pages in the PRODUCT 
DIGEST SECTION of MOTION PICTURE HERALD. 

Short Subjects Chart with Synopses Index can be found on 


pages 1347-1348 issue of April 26, 1952. 


Feature Product by Company starts on page 1337, issue of 


April 26, 1952. 


TITLE—Production Number—Company 

AARON Slick from Punkin Crick 
(color) (5119) 

About Face (color) (122) 

Across the Wide Missouri (color) 
{208)* 

Adventures of Capt. Fabian (510!) 

African Fury (formerly Cry, the 
Beloved Country) (Brit.) 

African Queen (C)* UA 

African Treasure (5207) Mono. 

Aladdin and His Lamp (color) (5299) Mono. 

American in Paris, An (color)* (209) MGM 

Angel With the Trumpet (Brit.) Snader 


Para. 
WB 


MGM 
Rep. 


UA 
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Alan Young-Dinah Shore 
Gordon MacRae-Eddie Bracken 


Clark Gable-Ricardo Montalban 
Errol Flynn-Micheline Prelle 


Canada Lee-Sidney Poitier 
Humphrey Bogart-Katharine Hepburn 
Johnny Sheffield-Donna Martell 
Patricia Medina-John Sands 

Gene Kelly-Leslie Caron 

Eileen Herlie-Basil Sydney 


*Following a title 


Running 
Time 


Release 
Stars Date 
95m 
94m 


Apr.,'52 
May 31,52 


78m 
100m 


Oct. 23,'5! 
Oct. 6,'51 


104m 
104m 


Feb.,'52 
Mar. 21,'52 
Apr. 27,'52 

Feb.24,'52 
Nov.9,'51 
Dec.20,'5! 


67m 
113m 
98m 


For exploitation see Managers’ Round Table section. 


indicates a Box Office Champion. 


Picture ratings under National Groups are estimates by 
leading women's organizations and national review committees: 
A—Adults (over 18 years), Y—Youth (ages 12 to 18), C—Chil- 
dren (ages 8 to 12)) Legion of Decency Ratings: A-!, Unobjec- 
tionable; A-2, Unobjectionable for Adults; B, Objectionable in 
part; C, Condemned. 

(S) before a page number indicates advance synopsis. 


—-RATINGS 
Herald 
Review 


7 REVIEWED — 
(S) synopsis 
Issue Page 


Nat'l 
Groups L.of D. 
Good 
Good 


1245 AYC 


1313 


Feb. 23 
Apr. 12 


Good 
Good 


1041 
1042 


AY 
AY 


Sept. 29 
Sept. 29 


Excellent 


Good 


26 1213 
1169 
(S) 1358 
1230 
997 
1154 


Jan. 
Dec. 29 
May 10 
Feb. 9 
Sept. | 
Dec. 15 


AYC 
Very Good 


Excellent 
Average 
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TITLE—Production Number—Company 
20th-Fox 
UA 


Anne of the Indies (color) (134) 
Another Man's Poison 
African Fury (formerly Cry, the 
Beloved Country (Brit.) UA 
Anything Can Happen (5117) Para. 
Apache Country Col 
At Sword's Point (color) (220) RKO 
Atomic City, The (formerly Los 


Alamos) (5120) Para. 


MGM 
Col. 
Univ. 
MGM 


BANNERLINE (206) 

Barefoot Mailman, The (404) 

Battle at Apache Pass (color) (217) 
Belle of New York (223) (color) 
Belles on Their Toes (color) 20th-Fox 
Bend of the River (color) (212)* Univ. 
Big Night, The UA 
Big Trees, The (color) (117) WB 
Bitter Springs Ealing-Bell 
Black Hills Ambush Rep. 
Black Swan, The 20th-Fox 
Blackmailed Bell 
Blazing Forest, The (color) Para. 
Blue Veil, The (263)* RKO 
Bonnie Prince Charlie (C) (Brit.) Snader 
Boots Malone (419) Col 
Border Saddlemates (5143) 
Brave Warrior (color) 
Bride of the Gorilla 
Brigand, The (color) 

Bright Victory (208) 
Bronco Buster (color) (219) Univ 
Browning Version, The (Brit.) (281) Univ. 
Buffalo Bill in Tomahawk Territory UA 
Bugles in the Afternoon (color) (116) WB 
Bushwackers, The Realart 


Rep. 
Col. 
Realart 
Col. 
Univ. 


CAGE of Gold (Brit.) 

California Conquest (color) 

Callaway Went Thataway (214) 

Calling Bulldog Drummond (213) 

Captain Blood (110) 

Captain Boycott (Brit.) 

Captain Pirate (color) (43!) 

Captive City 

Captive of Billy the Kid (5046) 

Carbine Williams 

Caribbean Gold (C) 

Carrie 

Carson City (color) (123) 

Cat Creeps, The 

Cat People, The (267) 

Cave of the Outlaws, The (color) 
(201) 

Chicago Calling 

Christmas Carol, A (Brit.} 

Cimarron Kid, The same! (213) 

Close to My Heart (107) 

Cloudburst ( Brit.) 

Clouded Yellow, The (Brit.) 

Colorado Sundown (5141) 

Come Fill the Cup (106) 

Crazy Over Horses (5114) 

Criminal Lawyer (412) 

Cripple Creek (color) 

Crosswinds (color) (5104) 


Mono. 
Col. 
Col. 


Para. 


DANGER Is a Woman (French) Discina 
Darling, How Could You (5108) Para. 
David and Bathsheba (color)*(203) 20th-Fox 
Dead Man's Trail (5243) Mono. 
Deadline, U.S.A 20th-Fox 
Death of a Salesman (423) Col. 
Decision Before Dawn* (205) 20th-Fox 
Denver and Rio Grande (C) (5115) Para 
Desert Fox, The (130)* 20th-Fox 
Desert of Lost Men, The (5063) Rep. 
Desert Pursuit (5209) Mono. 
Detective Story (5111)* Para. 
Devil Makes Three, The MGM 
Diplomatic Courier 20th-Fox 
Dishonored Lady Astor 
Distant Drums (color) (!11)* wB 
Double Dynamite (formerly 
It's Only Money) (214) 
Down Among the Sheltering Palms 
(color) 
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RKO 


20th-Fox 


Release 
Date 


Nov.,’5! 
Jan.16,'52 


Stars 


Jean Peters-Louis Jourdan 
Bette Davis-Gary Merrill 


Feb.,'52 
May, 52 
May,'52 
Feb.,'52 


Canada Lee-Sidney Poitier 
Jose Ferrer-Kim Hunter 

Gene Autry 

Cornel Wilde-Maureen O'Hara 


Michael Moore-Nancy Gates June’ 


Oct. 12," 
Nov.,' 
Apr..,’ 
Feb.,’ 
May, 
Feb..,’ 

Dec.7,' 

Mar.29,' 


Sally Forrest-Lionel Barrymore 
Robert Cummings-Terry Moore 
John Lund-Jeff Chandler 

Fred Astaire-Vera Ellen 

Jeanne Crain-Myrna Loy 

James Stewart-Arthur Kennedy 
John Barrymore, Jr.-Joan Lorring 
Kirk Douglas-Patrice Wymore 
Tommy Trinder-Chips Rafferty Oct. 1,’ 
Allan Rocky Lane May 20,’ 
Tyrone Power-Maureen O'Hara (reissue) June,'52 
Mai Zetterling-Dirk Bogarde Oct.15,'51 
John Payne-Susan Morrow Sept.,'52 
Jane Wyman-Charles Laughton Oct.,'5! 
David Niven-Margaret Leighton Jan.,'52 
William Holden-Johnny Stewart Jan.,'52 
Rex Allen Apr. 15,°52 
Jon Hall-Christine Larsen June,'52 
Lon Chaney, Jr.-Barbara Payton Oct.,'51 
Anthony Dexter-Jody Lawrance June,'52 
Arthur Kennedy-Peggy Dow Jan.,'52 
John Lund-Scott Brady May, 52 
Michael Redgrave-Jean Kent Nov.,'5! 
C. Moore-Slim Andrews Feb. 8,'52 
Ray Milland-Helene Carter Mar. 8,'52 
John Ireland-Dorothy Malone Nov.,'51 


Dec.,'5! 
Not Set 


Jean Simmons-David Farrar 
Cornel Wilde-Teresa Wright 
Howard Keel-Dorothy McGuire Dec. 28,5! 
Walter Pidgeon-Margaret Leighton Dec. 14,5! 
Errol Flynn-Olivia de Pavilland| reissue) Dec. 15,'51 
Stewart Granger-K. Ryan (reissue) Oct. 1,'5! 
Louis Hayward-Patricia Medina Not Set 
John Forsythe Apr. 11,'52 
Allan Rocky Lane Jan.22,'52 
James Stewart-Wendell May, 52 
Arlene Dahl-John Payne Oct.,'52 
Jennifer Jones-Laurence Olivier Aug.,’52 
Randolph Scott-Lucille Norman June 14,'52 
Paul Kelly-Noah Beery, Jr (reissue) Dec.,'51 
Simone Simon-Kent Smith (reissue) Feb.,52 


Corey 


Nov.,'51 
Jan. 11,'52 
Nov. 30,'5! 

Jan.,'52 
Nov. 3,'51 
Jan. 31,'52 

Not Set 

Feb. 8,'52 
Oct. 20,'51 
Nov. 18,'51 

Oct.,'51 

Not Set 

Oct.,'51 


Macdonald Carey-Alexis Smith 
Dan Duryea 

Alistair Sim-Kathleen Harrison 
Audie Murphy-Beverly Tyler 
Gene Tierney-Ray Milland 
Robert Preston-Elizabeth Sellers 
Jean Simmons-Trevor Howard 
Rex Allen-Mary Ellen Kay 
James Cagney-Phyllis Thaxter 
Bowery Boys 

Pat O'Brien-Jane Wyatt 
George Montgomery-Karin Booth 
John Payne-Rhonda Fleming 


May,'52 
Oct.,'51 
Feb.,'52 
June 22,'52 
May,'52 
Feb.,'52 
Jan.,'52 
June,'52 
Oct.,'51 
Nov. 19,'51 
May 6,'52 
Nov.,'5! 


Henry Vidal-Maria Mauban 

Joan Fontaine-John Lund 

Gregory Peck-Susan Hayward 
Johnny Mack Brown-Barbara Allen 
Humphrey Bogart-Ethel Barrymore 
Fredric March-Mildred Dunnock 
Richard Basehart-Gary Merrill 
Edmond O'Brien-Sterling Hayden 
James Mason-Jessica Tandy 

Allan Rocky Lane-Mary Ellen Kay 
Wayne Morris 

Kirk Douglas-Eleanor Parker 

Gene Kelly-Pier Angeli Aug.,'52 
Tyrone Power-Patricia Neal July,"52 
Hedy Lamarr-Dennis O'Keefe mae Feb. 1,'52 
Gary Cooper-Mari Aldon Dec. 29,'51 
Dec.,'5! 


Frank Sinatra-Jane Russell 


Mitzi Gaynor-David Wayne June,'52 


Running 
Time 


8im 
89m 


104m 
107m 
62m 
8im 


85m 
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TITLE—Production Number—Company 


EDWARD and Caroline aaa Comnl. 
Elephant Stampede (5110) Mono. 
Elopement (141) 20th-Fox 
Encore (Brit.) Para. 


FABULOUS Senorita (5125) Rep. 
Faithful City, The (Israel) RKO 
Family Secret, The (414) Col. 
F.B.I. Girl (5002) Lippert 
Fighter, The UA 
Finder's Keepers (211) Univ. 
First Time, The (424) Col 
Five (391) Col. 
5 Fingers (208) 20th-Fox 
Fixed Bayonets (140) 20th-Fox 
Flame of Araby (color) (207) Univ. 
Flaming Feather (C) (5118) Para. 
Flesh and Fury (formerly Hear 

No Evil) (214) Univ. 
Flight to Mars (5103) (color) Mono. 
For Men Only (5102) Lippert 
Force of Arms (102) wB 
Fort Defiance UA 
Fort Osage (color) (5102) Mono. 
Francis Covers the Big Town Univ. 
Francis Goes to West Point (224) Univ. 


GALLOPING Major, The sere 
Girl in Every Port, A (218) 
Girl in White, The 
Girl on the Bridge 

(formerly The Bridge) (139) 
Glory Alley 
Gobs and Gals (5128) Rep. 
Golden Girl (color) (136) 20th-Fox 
Golden Hawk, The (color) Col 
Golden Horde, The (color) (134) ot 
Great Adventure (5021) ppert 
Greatest Show on Earth (C)* i690) po 
Green Glove, The UA 
Guest of the House 
Gunman, The (5252) 


Souvaine 
RK 
MGM 
20th-Fox 
MGM 


Astor 
Mono. 


HALF-Breed (color) RKO 
Harem Girl, The (422) Col. 
Harlem Globetrotters, The (405) Col. 
Has Anybody Seen My Gal? (226) 

(color) Univ. 
Hawk of Wild River, The (482) Col. 
Hellgate (5113) Lippert 
Here Come the Nelsons (210) Univ. 
Highly Dangerous (5029) Lippert 
High Noon UA 
Highwayman, The {AA-20) (color) AA 
Hold That Line (5211) Mono. 
Holiday for Sinners MGM 
Honeychile (color) (5121) Rep. 
Hong Kong (color) (5109) Para. 
Hoodlum Empire (5105) Rep. 
Hot Lead (209) RKO 
Hotel Sahara ( Brit.) UA 
Hour of Thirteen, The MGM 
House of Horrors Realart 
Hunchback of Notre Dame, The (266) RKO 


| DON'T Care Girl, The (C) 20th-Fox 
1 Want You (251) RKO 
Igloo Realart 
I'll Never Forget You (formerly Man 

of Two Worlds (color) (142)  20th-Fox 
I'll See You in id Dreams (112)* ws 
In a Padded C Realart 
Indian Godden calen (417) Col 
Invitation, The (130) Univ. 
Island of Desire (formerly Saturday 

Island (C) UA 
It's a Big Country (215) MGM 
Ivanhoe (color) MGM 


JACK and the Beanstalk (C) (118) WB 
Japanese War Bride (202) 20th-Fox 
Jet Job (5215) Mono. 
Jet Pilot (color) RKO 
Jim Thorpe—All American (101) WB 
Joe Palooka in Triple Cross (5118) Mono. 
Journey Into Light (132) 20th-Fox 
Jumping Jacks Para. 


PRODUCT DIGEST SECTION, MAY 10, 1952 


Release 
Date 


Apr.,'52 


Stars 


Daniel Gelin-Anne Vernon 
Johnny Sheffield-Donna Martell 
Clifton Webb-Ann Francis 
Roland Culver-Glynis Johns 


Estelita Rodriguez-Robert Clarke 
Jamie Smith-John Slater 

John Derek-Lee J. Cobb 

Cesar Romero-Gene Evans 
Richard Conte-Vanessa Brown 
Tom Ewell-Julia Adams 

Robert Cummings-Barbara Hale 
William Phipps-Susan Douglas 
James Mason-Danielle Darrieux 
Richard Basehart-Michael O'Shea 
Maureen O'Hara-Jeff Chandler 
Sterling Hayden-Arleen Whelan 


Jan.,'52 
Feb.,'52 
Oct.,'51 
Mar.,'52 
Dec.,'5! 
Jan.,'52 
Feb.,'52 


Mar.,'52 
Nov. 11,'51 
Jan. 11,'52 
Sept. 15,51 

Nov. 9,'5! 
Feb. 10,'52 
Not Set 
July,'52 


Tony Curtis-Mona Freeman 
Marguerite Chapman-C. Mitchell 
Paul Henreid 

William Holden-Nancy Olson 
Dane Clark-Tracey Roberts 

Rod Cameron-Jane Nigh 

Donald O'Connor-Yvette Dugay 
Donald O'Connor-Lori Nelson 


Not Set 
Jan.,'52 
May,'52 


Basil Radford-Janette Scott 
Groucho Marx-Marie Wilson 
June Allyson-Arthur Kennedy 


Dec.,'5! 
Not Set 
May 1,'52 
Nov.,'51 
Not Set 
Oct.,'51 
Dec. 7,'51 
July,'52 
Feb. 28,'52 
(reissue) May 15,52 
Apr. 13,'52 


Hugo Hass-Beverly Michaels 
Leslie Caron-Ralph Meeker 
Bernard Bros.-Cathy Downs 
Mitzi Gaynor-Dale Robertson 
Sterling Hayden-Rhonda Fleming 
David Farrar-Ann Blyth 
Dennis Price-Jack Hawkin: 
All-Star Cast 

Glenn Ford-G. Brooks 
Anne Baxter-Ralph Bellamy 
Whip Wilson-Fuzzy Knight 


Not Set 
Feb.,'52 
Nov.,'51 


Robert Young-Janis Carter 
Joan Davis-Paul Marion 
Thomas Gomez and Globetrotters 


July,'52 

Feb.,'52 

June 6,'52 
Feb.,'52 
Oct.12,'51 

Not Set 

Oct. 21,'51 

Mar. 23,'52 
July,52 

Oct. 20,'51 
Jan.,'52 
Apr.15,'52 
Oct.,'51 
Oct.15,'51 
June,'52 
(reissue) Jan.,'52 
(reissue) Feb.,'52 


Piper Laurie-Charles Coburn 
Charles Starrett-Smiley Burnette 
Sterling Hayden-Joan Leslie 
Ozzie Nelson-Harriet Nelson 
Dane Clark-Margaret Lockwood 
Gary Cooper-Grace Kelly 
Wanda Hendrix-Charles Coburn 
Bowery Boys 

Keenan Wynn-Janice Rule 

Judy Canova-Eddie Foy, Jr. 
Ronald Reagan-Rhonda Fleming 
Brian Donlevy-Claire Trevor 
Joan Dixon-Tim Holt 

Yvonne De Carlo-Peter Ustinov 
Peter Lawford-Dawn Addams 
Robert Lowery-Virginia Grey 
Charles Laughton-M. O'Hara 


Not Set 
Jan.,'52 
Jan.,'52 


M'tzi Gaynor-David Wayne 
Dana Andrews-Dorothy McGuire 
Native Cast (reissue) 


Dec.,'5! 
Jan. 12,'52 
Feb.,'52 
Jan.,'52 
Feb.,'52 


Tyrone Power-Ann Blyth 

Doris Day-Frank Lovejoy 

Olsen and Johnson {reissue} 
George Montgomery-Audrey Long 
Dorothy McGuire-Van Johnson 


June 20,'52 
Jan. 4,'52 
Aug.,'52 


Linda Darnell-Tab Hunter 
All Star Cast 
Robert Taylor-Elizabeth Taylor 


Bud Abbott-Lou Costello 

Shirley Yamaguchi-Don Taylor 
Stanley Clements 

John Wayne-Janet Leigh 

Burt Lancaster-Phyllis Thaxter 
Joe Kirkwood 

Sterling Hayden-Viveca Lindfors 
Dean Martin-Jerry Lewis 


Apr. 12,'52 
Jan.,'52 
Mar. 23,'52 
Dec. 22,'51 
Sept. |,'51 
Sept. 16,51 
Oct.,’51 
Not Set 


Running 
Time 


90m 
Tim 
82m 
89m 


80m 
86m 
85m 
74m 
78m 
74m 
89m 
93m 
108m 
92m 
78m 
78m 


83m 
72m 
93m 
100m 
8Im 
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TITLE—Production Number—Company 


Jungle Jim in the Forbidden Land (429) pf 
Jungle of Chang (208) 


Jungle Manhunt (411) ‘Cal. 
Just Across the Street (223) Univ, 
Just for You (color) Para. 
Just This Once (224) MGM 
KANGAROO (color) 20th-Fox 
Kansas Territory (formerly Vengeance 

Trail (5225) Mono. 
Kid from Amarillo, The (488) Col. 
Kid Monk Baroni Realart 
Konga, The Wild Stallion (418) Col. 
LADY from Texas, The (color) (136) Univ. 
Lady in the lron Mask 20th-Fox 
Lady of Burlesque Astor 
Lady Pays Off, The (202) Univ. 


Lady Possessed, A (5104) Rep. 


Lady Says No, The UA 
Laramie Mountains (485) Col. 
Las Vegas Story (217) RKO 
Last Musketeer, The (5142) Rep. 
Laughter in Paradise [(Brit.) Stratford 
Laura 20th-Fox 


Lavender Hill Mob, The (Brit.) (280) Univ. 


Lawless Cowboys (5155) Mono. 
Leadville Gunslinger (5171) Rep. 
Leave Her to Heaven (color) 20th-Fox 
Leave It to the Marines (5005) Lippert 


Les Miserables [Ital.) Lux 
Let's Make It Legal (133) 20th-Fox 
Light Touch, The (212) MGM 


Lion and the Horse, The (119) (C) ws 
Loan Shark (5111) Lippert 
Lone Star, The (222)* MGM 
Longhorn, The (5223) Mono. 
Love Is Better Than Ever (225) MGM 
Love Nest (131) 20th-Fox 
Lovely to Look At (color) MGM 


Lure of the Wilderness (formerly Land of 
the Trembling Earth) (color) 20th-Fox 
Lydia Bailey (color) 20th-Fox 


MA AND PA Kettle at the Fair (216) _ 
Macao (224) KO 


Magic Carpet, The (410) (color) Col 
Man Bait (5103) Lippert 
Man from the Black Hills (5242) Mono. 
Man in the Saddle (color) (420) Col. 
Man in the White Suite, The (Brit.) Univ. 
Man on the Run (Brit.) Stratford 
Man With a Cloak, The (207) MGM 
Mara Maru (120) weB 
Marrying Kind, The (425)* Col 
Maytime in Mayfair (Brit.) (C) Realart 
Medium, The Lopert 
Meet Danny Wilson (205) Univ. 
Minnesota (color) Rep. 
Mr. Congressman MGM 
Mister Drake's Duck (Br.) UA 
Mr. Imperium (color) (203) MGM 
Mr. Peek-A-Boo [Fr.) UA 
Mob, The (407) Col. 
Mode! and the Marriage Broker, The 

(201) 20th-Fox 
Montana Territory (color) Col. 
Mummy, The Realart 
Mummy's Curse, The Realart 
Murder in the Cathedral ( Brit.) Classic 
Mutiny (color UA 
My Favorite Spy (5110)* Para. 
My Six Convicts (430) Col. 
My Son, John (5116) Para 
NARROW Margin (226) RKO 
Navajo Lippert 


Never Take No for An Answer (Brit.) Souvaine 
Night Raiders (5251) Mono. 
Night Stage to Gaiveston (475) Col. 
No Highway in the Sky 


{formerly No Highway) (121) 20th-Fox 
No Resting Place (Irish) Classic 
No Room for the Groom (220) Univ 
Northwest Territory (5124) Mono. 


UA 
Col 


OBSESSED (formerly Evil One) (Br.) 


Okinawa (432) 


1362 


Release 
Stars Date 

Johnny Weissmuller-Angela Greene Mar.,'52 
Documentary of Siam Nov.,'51 
Johnny Weissmuller-Sheila Ryan Oct.,'5! 
Ann Sheridan-John Lund June,'52 
Bing Crosby-Jane Wyman Sept.,'52 
Peter Lawford-Janet Leigh Mar.,'52 
Peter Lawford-Maureen O'Hara June,'52 
Bill Elliott-Peggy Stewart Apr. 20,'52 
Charles Starrett-Smiley Burnette Oct.,'51 


Richard Rober-Bruce Cabot May, 52 


Fred Stone-Rochelle Hudson (reissue) Feb.,'52 
Mona Freeman-Howard Duff Oct.,'51 
Louis Hayward-Patricia Medina June,'52 
B. Stanwyck-Michael O'Shea (reissue) Apr.!,'52 
Linda Darnell-Stephen McNally Nov.,'51 
James Mason-June Havoc Feb.,'52 
David Niven-Joan Caulfield Jan. 14,52 
Charles Starrett-Smiley Burnette Apr.,'52 
Jane Russell-Victor Mature Feb.,'52 
Rex Allen-Mary Ellen Kay Mar. 1,'52 
Alistair Sim-Fay Compton Nov. 11,51 
Gene Tierney-Dana Andrews (reissue) May,'52 
Alec Guinness-Stanley Holloway Oct.,'51 
Whip Wilson Nov. 7,'5! 
Allan Rocky Lane Mar. 22,'52 
Gene Tierney-Cornel Wilde (reissue) June,'52 
Sid Melton-Mara Lynn Sept. 28,'5! 
Gino Cervi-Valentina Cortesa Mar. 24,'52 
Claudette Colbert-Macdonald Carey Nov.,’5! 
Stewart Granger-Pier Angeli Dec. 7,'51 
Steve Cochran-Black Knight Apr. 19,'52 
George Raft-Dorothy Hart May 23,'52 
Clark Gable-Ava Gardner Feb.,'52 
Bill Elliott Nov. 25,'5! 
Elizabeth Taylor-Larry Parks Mar.,'52 
William Lundigan-June Haver Oct.,'51 
Kathryn Grayson-Howard Keel July,'52 
Jean Peters-Jeffrey Hunter July,'52 
Dale Robertson-Anne Francis June,'52 
Marjorie Main-Percy Kilbride Apr., 52 
Robert Mitchum-Jane Russell Apr.,'52 
Lucille Ball-John Agar Oct.,'51 
George Brent-Marguerite Chapman Jan. 25,'52 
Johnny Mack Brown-James Ellison Mar. 2,'52 
Randolph Scott-Joan Leslie Dec.,'5! 
Alec Guinness-Joan Greenwood Apr.,'52 
Derek Farr-Joan Hopkins Feb. 26,'52 
Joseph Cotten-Barbara Stanwyck Oct. 19,'51 
Errol Flynn-Ruth Roman May 3,'52 
Judy Holliday-Aldo Ray Apr.,'52 
Anna Neagle-Michael Wilding Apr.,'52 
Marie Powers-A. M. Alberghetti Not Set 
Frank Sinatra-Shelley Winters Feb.,'52 
Rod Cameron-Ruth Hussey Not Set 
Van Johnson-Patricia Neal July,52 
Douglas Fairbanks, Jr.-Y. Donlan Sept. 21,'51 
Lana Turner-Ezio Pinza Sept.,'51 
Joan Greenwood-Bourvil Oct. 21,'51 
Broderick Crawford-Betty Buehler Oct.,‘51 
Jeanne Crain-Thelma Ritter Jan.,52 
Lon McAllister-Wanda Hendrix June,'52 
Boris Karloff-David Manners (reissue) Dec.,'51 


L. Chaney, Jr.-Virginia Christine (reissue) Dec.,'5! 
Fr. John Groser-Alexander Gauge Mar. 25,'52 
Patric Knowles-Angela Lansbury Mar. 14,'52 
Bob Hope-Hedy Lararr Dec., 51 
John Beal-Gilbert Roland Mar.,'52 
Helen Hayes-Van Heflin Apr.,'52 
Charles McGraw-Marie Windsor May, 52 
Navajo Indian Cast Feb. 12.'52 
Denis O'Dea-Vittorio Manunta Not Set 
Whip Wilson Feb. 3,'52 
Gene Autry Mar.,'52 
James Stewart-Marlene Dietrich Oct.,'51 
Michael Gough-Eithne Dunne Not Set 
Tony Curtis-Piper Laurie May,'52 
Kirby Grant-Gloria Saunders Dec. 9,'51 
David Farrar-Geraldine Fitzgerald Sept. 7,'51 
Pat O'Brien-Richard Denning Mar.,'52 





REVIEWED — 


=synopsis 


Running S) 
Time Issue 
65m Mar. 8 
67m Nov. 17 
66m Oct. 6 
Apr. 26 
Mar. | 
90m Jan. 19 
Dec. 22 
73m Aug. 18 
56m Oct. 27 
80m Apr. 26 
65m 
78m Sept. 22 
Fim May 1,'43 
80m Oct. 20 
87m Feb. 23 
80m Dec. | 
54m Apr. 12 
88m Jan. 5 
67m 
98m Dec. | 
88m Oct. 14,'44 
82m Oct. 20 
58m 
54m Mar. 29 
110m Dec. 29,45 
66m 
122m Mar. 22 
77m Oct. 27 
93m Nov. 3 
83m Mar. 22 
79m May 3 
90m Dec. 22 
70m Oct. 20 
8im Feb. 9 
84m Oct. 20 
Apr. 19 
Apr. 19 
Mar. | 
87m Mar. 22 
80m Mar. 29 
84m Sept. 29 
78m 
5im 
87m Nov. 17 
85m Apr. 5 
82m 
Bim Oct. 6 
98m Apr. 5 
93m Mar. 15 
94m Apr. 26 
85m Sept. 15 
88m Jan. 19 
Apr. 19 
76m Aug. 18 
87m May {2 
74m Sept. 22 
87m Sept. 8 
103m Nov. 24 
May 3 
74m Dec. 3,'32 
60m 
140m Apr. 5 
77m Mar. | 
93m Oct. 6 
104m Mar. {5 
122m Mar. 22 
70m Apr. 12 
70m Feb. 9 
82m Mar. [5 
bim Mar. 22 
98m July 21 
80m Apr. 26 
82m May 10 
éim 
77m Sept | 
67m Mar. | 
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7~ REVIEWED— -———-—-RATINGS . 
Release (S) synopsis Nat'l Herald 
TITLE—Production Number—Company Stars Date Issue Page Groups L.ofD. Review 


Oklahoma Annie (color) (5122) Rep. Judy Canova-John Russell Mar. 24,'52 Apr. 12 1314 AYC A-| Good 

Old West, The (473) Col. Gene Autry Jan.,'52 Jan. 12 1186 AYC A-| Average 
On Dangerous Ground (215) RKO Robert Ryan-Ida Lupino Jan.,'52 Dec. | 1125 A A-2 Very Good 
One Big Affair UA Dennis O'Keefe-Evelyn Keyes Feb. 22,'52 Mar. 8 1262 B air 
Outcasts of Poker Flat 20th-Fox Dale Robertson-Anne Baxter May,'52 May 10 1357 Very Good 


Outlaw Women (color) (5105) Lippert Marie Windsor-Richard Rober May 2,'52 Apr. 19 1321 Average 
RKO : 


Overland Telegraph (216) 


PACE That Thrills, The (213) RKO 
Painting the Clouds With Sunshine 

(color) (105)* WB 
Pals of the Golden West (5102) Rep. 
Pandora and the Flying Dutchman 

(C) (Brit.) (217) MGM 
Pat and Mike MGM 
Paula Col. 
Pecos River (484) Col. 
Perfectionist, The (French) Discina 
Phone Call From a Stranger (204) 20th-Fox 
Pirate Submarine (5110) 
Pool of London (Brit.) (183) 
Pride of St. Louis (211) 
Private Snuffy Smith 
Purple Heart Diary (421) 


QUO Vadis (color)* 


RACKET, The (210) 

Raging Tide, The (203) Univ. 
Rains Came, The 20th-Fox 
Rancho Notorious (color) (221) RKO 
Rashomon (Japanese) (268) RK 
Red Badge of Courage, The (204) 

Red Ball Express (218) 

Red Mountain (color) (5113) 

Red Planet Mars 

Red Shoes, The (color) (Brit 


Tim Holt-Richard Martin 
Bill Williams-Carla Balenda 


Dennis Morgan-Virginia Mayo 
Roy Rogers-Dale Evans 


James Mason-Ava Gardner 
Spencer Tracy-Katharine Hepburn 
Loretta Young-Kent Smith 
Charles Starrett-Smiley Burnette 
Pierre Fresnay 

Gary Merrill-Shelley Winters 
Special Cast 

Bonar Colleano-Rene Asherson 
Dan Dailey-Joanne Dru 

Bud Duncan-Edgar Kennedy (reissue) 
Frances Langford-Lyle Talbot 


Robert Taylor-Deborah Kerr 


Robert Mitchum-Lizabeth Scott 
Shelley Winters-Richard Conte 
Myrna Loy-Tyrone Power (reissue) 
Marlene Dietrich-Arthur Kennedy 
Toshiro Mifune-Machiko Kyo 
Audie Murphy-Bill Mauldin 

Jeff Chandler-Alex Nicol 

Alan Ladd-Lizabeth Scott 

Peter Groves-Andrea King 

Moira Shearer-Anton Walbrook 
Richard Widmark-Constance Smith 


Dec.,'51 


Dec. 8 1134 
Mar. 15 1282 


Sept. 8 1005 
Jan. 19 1194 


Oct. 13 1057 


. 29 (S)1299 
Dec. | 1126 
May 3 1350 

» 2 1185 


tt 974 
I 1253 


. 10 1102 
. 24 1118 


. 20 1065 
» 43 1057 
. 8,'39 

9 1229 
12 1185 

. 8 981 
3 1349 

» 17 1109 


48 4357 
. 26 1213 
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Good 
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Average 


Good 


Fair 
Good 
Very Good 


Good 
Very Good 


Good 
Superior 


Very Good 
Very Good 


Very Good 
Excellent 
Good 

Very Good 
Good 


Excellent 
Very Good 


UA 
Red Skies of Montana (color) (207) 20th-Fox 
Retreat, Hell! (115) WB Frank Lovejoy-Anita Louise 24 a 1230 
Return of the Texan (209) 20th-Fox Dale Robertson-Joanne Dru 5 . 16 1237 
Reunion in Reno (135) Univ. Mark Stevens-Peggy Dow : . 29 1041 
River, The (color) UA Radha-Esmond Knight 15, . 8 1006 
Road Agent (223) RKO Tim Holt-Norine Nash Be Oe 1230 
Rodeo (color) (5104) Mono. Jane Nigh-John Archer *\ 1262 
Room for One More (113)* Cary Grant-Betsy Drake . 26, , a2 1185 


Good 

Fair 

Very Good 
ood 

Good 

Good 

Excellent 

Good 


ASS LEASE PIRI RMAF TARR PEEORSBOR Dara 


>>P>e > > 


ee * he 


WB 

Rose of Cimarron (color) (212) 20th-Fox Jack Buetel-Mala Powers s coe 1262 
Rough Tough West (487) Col. Charles Starrett-Smiley Burnette 

Royal Journey (color) (Can.) UA Documentary 


Mar. 15,'52 . 8 1261 Very Good 


> >>r>*>>> 
—-=—-N —_-—-b 


; 


SAILOR Beware (5114)* Para. Dean Martin-Jerry Lewis Feb.,'52 _ 4 1125 Very Good. 
Sally and Saint Ann a Univ. Ann Blyth-Edmund Gwenn July,'52 
San Francisco Story (121!) WB Yvonne De Carlo-Joel McCrea May 17°52 . 12 1314 Good 
Saturday's Hero (for. The Hero) (318) Col. John Derek-Donna Reed Sept.,'5! . 25 989 Excellent 
Savage, The (color) Para. Chariton Heston-Susan Morrow July,'52 » 19 ($)1322 
Scandal Sheet (415) Col. Broderick Crawford-Donna Reed Mar.,'52 ~ 2 1186 
Scaramouche (C) MGM _ Stewart Granger-Janet Leigh June,'52 
Scarlet Angel (C) (222) Univ. Yvonne De Carlo-Rock Hudson June,'52 . 26 (S)1330 
Sea Hornet, The (5105) Rep. Rod Cameron-Adele Mara Nov. 6,'51 og 1042 
Secret of Convict Lake, The (123) 20th- Pox Ethel Barrymore-Glenn Ford Aug.,'5! 30 913 
Sellout, The (219) MGM_ Walter Pidgeon-Audrey Totter Feb.,'52 . 18 1153 
Shadow in the Sky (221) MGM _ Nancy Davis-James Whitmore Feb. 15,'52 . 22 1162 
Shane (color) Para. Alan Ladd-Jean Arthur Not Set . 19 ($)1323 
She-Wolf of London Realart June Lockhart-D. Porter (reissue) Dec.,'5! 
Silver City (color) (511 Para. Edmond O'Brien-Yvonne de Carlo Dec.,'5! .29 1042 
Singin’ in the Rain (aie (227)* MGM _ Gene Kelly-Debbie Reynolds Apr.,'52 . 15 1281 
Skirts Ahoy! (C) MGM _ Esther Williams-Barry Sullivan May,'52 12 1313 
Sky High (5024) Lippert Sid Melton-Mara Lynn Oct. 19,'51 
Small Back Room, The (Brit.) Snader David Farrar-Kathleen Byron Not Set . 23 1246 
Smoky Canyon (483) Col. Charles Starrett-Smiley Burnette Jan.,'52 ce 1222 
Smugglers, The {pei ) (color) Astor M. Redgrave-R. Attenborough (reissue) Oct. 1,'5! 31°48 
Sniper, The (434) Col. Adolphe Menjou-Arthur Franz May,'52 22 1290 
Snow White and the Seven Dwarfs 

(292) RKO Disney Feature (reissue) Feb.,'52 . 25,'37 
Somebody Loves Me (color) Para. Betty Hutton-Ralph Meeker Oct.,'52 3 (S)1350 
Something to Live For (5105) Para. Joan Fontaine-Ray Milland Mar.,'52 5 2 1221 
Son of Dr. Jekyll (409) Col. Louis Hayward-Jody Lawrence Nov.,'51 : a7 1074 
Son of Paleface (color) Para. Bob Hope-Jane Russell Aug.,'52 19 (S)1322 
Sound Off (color) (428) Col. Mickey Rooney-Ann James May,'52 } AB 1313 
South of Caliente (5151) Rep. Roy Rogers-Dale Evans Oct. 15,'5! oe 1095 
Spider and the Fly, The (Brit.) Bell Eric Portman-Nadia Gray May 1'52 r. 29 1298 
Stage to Blue River (5156) Mono. Whip Wilson Dec. 30,'5i 
Stagecoach Driver (5153) Mono. Whip Wilson Dec. 30,'5! 
Starlift (109) WB AISI Star Cast Dec. 1'51 3 1093 
Steel Fist, The (5217) Mono. Roddy McDowall-Kristine Miller Jan. 6,'52 
Steel Town (color) (215) Univ. Ann Sheridan-John Lund Mar.,'52 ee 1261 
Stolen Face (5109) Lippert Paul Henreid-Lizabeth Scott May 16,'52 
Stooge, The Para. Dean Martin-Jerry Lewis Nov.,'52 29 «(S)1298 
Storm Bound (5032) Rep. Constance Dowling-Andrea Checchi Dec. 15,5! ob. 2 (S)1223 
Storm Over Tibet (416) Col. Diana Douglas-Rex Reason Not Set c. 29 1169 Good 
Story of Robin Hood (C) Disney-RKO Richard Todd-Joan Rice Not Set 22 1289 Very Good 
Strait Jacket Realart Ritz Brothetrs (reissue) Feb.,'52 
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Reieas« Running no Net Herald 
TITLE—Production Number—Company Stier Dete Time issue Page Groups LofD Review 
. 9 e (204 vr ~heries Laughton-Bo Keno Dec.,’5 Sin No» 1094 é A-2 Fe 
Astor Medy Lamaerr-George Senders (reissue) Jen. 5,'57 OUr Nov. 2, 4¢ 
v JA Angeice Mautt-Aiexzender Ceric Mer. 28,52 85n Ap y 315 Average 
Ker Penny Edwards-Robert Clarke No 5,‘5 54n Noy. 24 te Ae] Feir 
Je 04)" we Vivien Leigh-Merion Brand Mer. 22,'5 22r June it be: A E Excelient 
3 “pper - -OkO-Laeche co e § S) A 
. g 5i¢ Pare William tHolden-Ner Oise Nov.,’5 87r Ser 998 s A-1 Sooec 
Stree ° 408) Cx enk Ton’ Arde Sept,’ Ser 998 4 Sood 
i Me ou pper yeorge Neeves-Phy Coate vor. 23,5 56 - 
- Wome © JA Boner Colleano-Gine Loliobrigide Me 5 Bor Fet 238 AY A-2 00d 
' v JA Mo Sheaerer-Robert Heipme Roedshow 38r Apr. 7€ 79 AY A-Z Excellent 
éi¢ e ‘ moo 5006 vPpyer Kobe ~arke-Me mMetche we 4 5 own 
I . 9 28 MGM Murphy-Nancy Dev Apr. 5 65r Me 1254 AY A-2 Soo 
as 4 . ve we wen-Maer Aido No § 90nr No 1094 AY A Sood 
erge d RKC Linde Dougie Apr. 5 60r Ag - 30¢ - GSooc 
T *) u 25 RKC rser-Dorothy Hert Apr.,'5 80r Mer. 2 129 A Sooc 
‘ iv 5 Mor Leo Gorcey-hiunt: He June 15,'5 
C 205 RKC hiowerd Hill end Wild Anime Jan.,'5 80r Dec. 22 16 AY A-2 GSooc 
all Me z }* (413 Ce Burt Lencaster-Jody Lawrence Dec.,'5 970 Oct. 2 107 AY 8 Sooc 
olor MGM Esther Williams-riowerd Kee Oct. 5,'5 77n sept. 15 tC AY A-7 Very Sood 
524 Mo Joh Mech Brown-Jimmy Elliso Je 5 A 
wine 5146 Mor Johnny Meck Browr De 5 54r 
. sCu olc 47 Co Pau! Henreid-Je# Donne Apr.,'5 Me g $)126 AYC ry 
ya e A 20th-Fox Tyrone Power-Joen Fontaine eissue) Mey, 5 Or Mey 16. 47 
“ Dengerow 4)* we Joen Crewford-Dennis Morge Feb. 9,'5 Vie Jan. 2¢ 1214 - Lg ‘S00¢ 
Gedroc ¢ ol” a4 we Gior owenson-Jaemes Werre June 2!,'5 140 Mey (S} 138 
Me Asto r Beronove-Devid Siive No 5 B2n 
S e Tripe 9 John Payne-Maureen Ore eissue}) June,’5 bor Mer. 14,47 
Browns § Days (6 John riowerd Davies-Robert Newtor Nov. 2,'5 93n Oct. 2 1074 AY A Sooc 
. Lete {ite Pier Angeli-Vittorio De Sice Ap 52 1030 Apr. 19 1322 AY A-2 Excellent 
Kis y Ver Jonnson-June Aliysor Nov. 23,'5 Sin Oc 27 1073 AY A Sood 
e wide (219 riol Not Se 60r Fet 2 1222 A Sood 
ure o ost Canyo C 209 Univ William Powell-Julie Aden Mer.,'52 Bin Feb. ié 1237 AYC A Sood 
Po Pare William riolden-Alexis Smith Nov .,52 Apr. 26 S$) 1330 
che Broedway {color} *(264) RKO Tony Martin-Janet Leig! Nov..'5 Dor Oct. 2 1066 AY A-2 Excelient 
UNKNOWN MW € Benind 
the w 2i0 MGM Walter Pidgeon-Ann Herdin Nov. 16.5 86r Oct. 26 065 AY E Sood 
known World (510 pper Bruce Kellogg-Merilyn Nes! Oct. 26,5 63r Nov. 3 094 A GSooc 
ah Wag Tre 5054 Ret Rex Allen-Penny Edward Oct. 15,°5 67 Nov 3 1095 AY A- Sood 
f gies (5114 pper Jack Werner-Nedie Grey Apr. 755 83n Mer. 22 1290 A-2 Excellent 
f 35 ¢ Gene Autry Nov.,’5 63n Nov. iC 102 AY A. Sood 
j ’ i 206)" 20th-Fox Marlon Brando-Jean Pete Mar., 52 3m Fet 6 27279 «AY A-7 Excelient i 
} 
WACC 224 wv, Ww Bil! Elliot Feb. 24.5 o8r Me 256 A-2 Very Good 
3 vv 520 Mo Peggie Castie-Rod Camero June 29,5 | 
We ? t shine Ne | 
color 20th-Fox Jean Peters-riugh Mariowe Ju ¥. 5d Aer. 19 S) 1322 A-2 j 
Weik Eas Bez 426 Co George Murphy-Virginie Gilmore No Set 98r Apr. 26 1326 A Very Sooo 
We 3 E Reaier usen Shew-Maxwel!l Reed Pr 6m 80r Apr. 19 32 A-2 Fair — 
ekend with Fathe 206 Uni» Van Heflin-Patricie Nee Dec., 5 83n Dex 126 AY A Very Sood 4 
y J 20th-Fox Ginge Roge David Wayne July, § i 
v ‘ MON Rober y Denise Derce é §7 me Nov. 24 gp AY A-7 Sood i 
re 29 MoM Van Johnson-Pau! Dougie Apr. 52 Ber Mer 253 A Very Sood j 
vv ‘ p Ric do Derr-é are Rust No . Rn Sept 998 AY A? Very Good 
4 RKC Elliot? Reed-C e Balende ona - 82n Oct. 27 1075 AY A Fair 
¥ 525 v Whip Wiisor Pe. O, Oe Dec. 29 (S$ 70 
222 t KY Richard Carison-Grete Gy Mer. 57 IIe Mar 5 (282 AY AZ Good 
vv 54 / nhnny Mack Growr Oct § S8n 
Ay 8 Yond Rey Wendel! Corey-Vere Raisto Dec. 5,'5 9Brr a 2 33 AY A Sood i 
y : Re Michee! Chapin-Eilene Jansse Apr. 16°52 S4n May 357 A Sood 
P Rea 2 Kruger Amelita Ward e@issue Feb.,'52 é3nr 
Ww Yort 22 MoM stewart Granger-Cyd Charisse Mer... 52 97 Jan. 19 9 AYC A-2 Good 
Wile P The 208 Aone t Johnson-Edger Buche Apr. 27,82 A 
Wing ge pee Zachary Scott-Robert Beatty Ap 52 on A-2 
vv y wet - Dey-Ronald Reager June 26 52 Yon Mey [0 >) 1358 
iv y y , Fos u Heyward-David Wayne Apr.,’5 - Feb. 23 245 AYC £ Excelient 
“V vv r é n Willlams-Meg Rance Mey 6 57 Sar As E 307 A-2 Very Good 
vv ? t Co J Ke Dirk Bogerce Not Set 88rr Feb. 23 246 A 8 Geod 
vv . ; Rex Pe y Edwards-Ross Elliot? Jan. 15,52 60m Feb 222 A-2 Fair ! 
" Boy E ol t denrey Dec..,'5 830 dos 5 78 A Averege 
, ; Gregory Peck-Ann Blytt Not Set May 10 (S)1358 
ANK f 4 f & er-Jean Wile Mey. 52 67 n Apr 2 AY A Average é 
wi c é 4 Weyne M Adrie Oct. 14,5 740 Aug. | S A-2 i 
t t atiord A ee! Volen-Jeck Warne Mer. 17,52 82r A-2 
we i 
Aayer Kingsley Estela inde Al Meijie Mar. 24,52 80n Apr. 19 322 Cc Very Sood 
M ty Jes MGM P Ford-Ruth Romer May, 52 b4rr Mar 254 A-2 Feir 
y Scerface (6 MKD R. Attenborough-H. Baddeley Nov. 7,'§ On Nov. 10 03 A-2 Good 





FEATURES LISTED BY COMPANIES—PAGE 1337, ISSUE OF APRIL 26, 1952 F 
SHORT SUBJECTS CHART APPEARS ON PAGES 1347-1348, ISSUE OF APRIL 26, 1952 
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T often happens that the best advertising 
copy was not written for that purpose. Noth- 
ing can be more convincing than a spontane- 
ously written expression of sincere opinion. 
Hence this series of extracts, reproduced 
from some of the many letters to the editor 


of the ALMANAC. 


This one from the President of Donahue & 


Coe, Ine. 











NS Sd Churchill sees it... 





The current issue is completely sold out. 

A Reservations are now being made for the 

A QUIGLEY ee enlarged new 1952-53 edition, at the un- 
PUBLICATION f changed price of $5 per copy postpaid. 


Quigley Publishing Company, Inc. 
1270 Sixth Avenue, New York 20, N. Y. 


THE INTERNATIONAL REFERENCE BOOK 





DN i Pais eta IN iN A oll a a ed 
On the way IN... On the way aa 


¥ STANDEES @ 
| SELL yourtf{7S/ 























\ fe 


COMING 
and GOING, 
your patrons 
Uj, will be sold when 
“TRACTION g they see these 
Colorful, Cut-Out 
DISPLAYS that 
stand out in your Lob- 
by, Foyer or Out- 
Front ... they need no 
frame and the beau- 
tiful fluorescent-lighted base 
adds to the SOCK and 
brings out the COLOR! 


Get full details 
from your NSS Salesman or write 


een ote Te wi our nearest NSS Exchange! 
JOAN EVANS VIVIAN BLAIN y wig 9g 


one oe 


}, COMING { ' Mac ATTRACTION § 


NATIONAL Ne COCO? SERVICE 


/ PRIZE RABY OF THE (NDUSTRY 





ON PICTURE 
™ A fT | 

















e DESIGN e¢ PHYSICAL OPERATION + VENDING | 


BUYERS number 


Ava 


ile 


THE BUYERS INDEX fi 
f 








Just as a small frame in a strip of film throws a 


large picture on your screen, so the small space 


you use for vending equipment to sell Coca-Cola 


projec tsa large protit on your ledger. People come 
back again and again to the house that offers them 
refreshment with entertainment. Their satisfaction 
becomes your extra profit when you make 
Coca-Cola available to them. You can choose from 
a variety of vending methods. For the money- 
making details, address: The Coca-Cola Company, 


P. O. Box 1754, Atlanta, Georgia. 





1. POSTURE SHAPE —Form- 
fitting back and spring-cush- 
ion seat of INTERNATIONAL 
“2000” are prepositioned for 


2. DEEP-COMFORT PADDING 
—Back and seat padding of 
INTERNATIONAL 2000" offers 
relaxation comparable to finest 


3. SMOOTH DESIGN—No 
protrusions, no exposed 
nuts or bolts to catch cloth- 
ing or hamper comfort 


4. MODERN STYLING — Attrac- 
tive upholstery, tasteful over-all 
design of the INTERNATIONAL 

2000" add a new note of style 
to your theatre 


comfortable seating \ ‘ living-room furniture 











LUXURY FURNISHINGS and solid 
comfort make today’s home a pleasant 
place in which to relax and enjoy life 
It's your competition it's your worn- 
ing to take a close look at appearence 
and comfort in your theatre 


COMFORT end STYLE are built 
into the INTERNATIONAL 
“2000 choir. Check it for the 
features today’s patrons 
demand 


offer “living-room” comfort 
with INTERNATIONAL Chairs 


ky TODAY'S COMPETITIVE PICTURE, home comfort has be- 
come a feature attraction, Do you offer the ‘comforts of 
home” in your theatre? You can if you instali International 


MAKE THIS 80-MINUTE TEST 


Go ahead~—sit in one of your present chairs. Stay there through 
an entire feature. Can you honestly say you're comfortable? 
Or do you begin to wriggle before the last reel goes on? If you 
P don’t feel completely relaxed in your present seating, remem- 
Chairs. ber, your patrons don’t either. You owe it to your customers to 
consider INTERNATIONAL chairs. 

See the INTERNATIONAL “2000” chair and the extra-luxury 
INTERNATIONAL ‘'2300” chair at your RCA Theatre Supply 
Dealer's. He'll be glad to talk over the economics of adding 
home comfort to your theatre. 


INTERNATIONAL chairs are the ‘‘easy chairs” of the thea- 
tre. Yes, when you buy INTERNATIONAL, you add “‘living- 
room” comfort to your theatre—and you get long-wearing 
chairs, styled in the modern manner. 


THEATRE EQUIPMENT 


RADIO CORPORATION of AMERICA 


ENGINEERING PRODUCTS DEPARTMENT, CAMDEN. NN. J. 








Re-seating with 


Bodiform 


"exceeds our expectations” / 


Read Mr. Christiansen’s letter, and note his 
emphasis on comfort, beauty, and durability 

and on the fact that American Chairs in use over 
20 years—in a downtown theatre—were still 

“in such good condition that we installed them 
in one of our other theatres.’’ Hundreds of 
Bodiform installations, after years of hard use, 


are still giving excellent service. 





eo - cat Ws 
<< 


Michigan Theatre, Muskegon, Michigan, recently re-seated with 1,108 American Bodiform Chairs No. 16-001 


vintiitiimamnuee Cas Seating Company 


Grand Rapids 2, Michigan © Branch Offices and Distributors in Principal Cities 


Manufacturers of Theatre, Schoo/, Church, Auditorium, Transportation, Stadium Seating, and Folding Chairs 
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THE MOTIOGRAPH MODEL ‘*AA‘’ 


Sold through carefully selected dealers. 


Inc. 


America’s Oldest Manufacturer of Projection Equipment 
4431 W. LAKE ST. CHICAGO 24 ILL. 
PROJECTORS © SOUND SYSTEMS © PROJECTION LAMPS © IN-CAR SPEAKERS © MOTOR-GENERATORS 


EXPORT DIVISION (Except Canada) 
FRAZAR & HANSEN, LTD., 301 Clay St., San Francisco 11, California 
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Three More Theatres Take 
FULL Advantage of 
Heywood-Waketield Comfort 


HE THREE THEATRES shown on these pages illustrate an important 

profit-building trend that is being followed by alert operators 
4 from coast to coast. This is to plan both modernization and new 
construction to assure every possible improvement in comfort for their 
patrons. Like a growing number of theatres, these show careful planning 
to insure for all patrons the extra comfort of Heywood-W akefield 
seating. At the same time, they take full advantage of the proved record 
of “Airflo” chairs for keeping loge sections profitably filled at a worth- 
while admission premium. 

Their operators are finding, as so many others have, that sections 
seated with “Airflo” Rocking Chair Loges fill first consistently at an 
increase in admission that soon pays off the cost of these luxurious 
chairs. They are finding, too, that added comfort throughout the house 
is reflected in increased repeat patronage as well as in a growing number 


of new patrons. 


HEY WOOD-/ 
WAKEFIELD 


ry 


EST {a2 


Theatre Seating Division 


MENOMINEE, MICHIGAN 


* Write today for the fully 


illustrated catalogue of 


Ileywood -Wakefield Theatre Chairs. 





In the recently modernized Bay Theatre, National City, California, Heywood- 
Wakefield seating was selected by Harry Goldfarb to replace the original in- 
stallation because of its added comfort. The 276 seats in the loge section shown 
to the right are Heywood-Wakefield “Airflo” Rocking Chair Loge model TC 
706. The remainder of the house is seated with 650 “Encore” TC 700 chairs. 
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Completely modernized by Jack Berman and Harry Goldfarb, the Linda 
Theatre, San Diego, was reseated throughout with Heywood-Wakefield chairs. 
The loge section at the left is seated with 200 TC 706 “Airflo” Rocking 
Chair units, while the 622 orchestra seats are “Encore” TC 700 chairs. 





The Garmar Theatre, Montebello, California, is a brand new house which 


provides one of the country’s most luxurious and comfortable settings for 
enjoying fine pictures. Operator A. J. Olander reports that the policy of 
planning extra comfort for all patrons is more than paying its way. The love 
section shown to the right provides 300 r'C 706 “Airflo” Rocking Chair Loges, 
while the orchestra is seated with 504 “Encore” TC 701 and 186 “Encore” 
TC 700 chairs, all of which have foam rubber-cushioned arms. 
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This is No. 19 for 
Western Electric Recordings 


Western Electric Recordings have won in 
19 of the 22 years that the Academy has 
established an Award for Excellence of Sound. 


Westrex has always considered these awards a challenge 
for the future. As research is the life blood of progress in 
industry, Westrex maintains laboratories in Hollywood 
which continue to engineer important improvements and 
developments in sound recording and reproducing. 


More films are being recorded today on Western Electric 
and Westrex equipments throughout the world than ever 
before. The answer is quality in our equipment from the 
microphone through the complicated re-recording process. 
An example is the Hydro Flutter Suppressor, an exclusive 
feature of Western Electric and Westrex systems, which 
itself won a special Oscar as a notable technical advance- 
ment in recording and reproducing equipment. 


Top-quality equipment and constant technical improve- 
ments are why Western Electric recordings so consistently 
have won awards for excellence of sound. 





1951 OSCAR 


For the best achievement in 


sound recording by a studio sound department 


/ 


won by The Sound Department of 
Metro-Goldwyn-Mayer 
For their Western Electric recorded film 
“The Great Caruso” 
Producer Joseph Pasternck 
Director Richard Thorpe 


Sound Director Douglas Shearer 
Recording ...... Western Electric 
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Updating Outdated 


Fronts Economically 


To consider the industry's 
problem of obsolescence within its exhibi- 
tion establishment as one of questionable 
risk is only to be realistic. How well 
founded the fear of further investment may 
be, no one knows.. The pessimist guesses, 
and the optimist estimates. But apparently 
both are inclined to suspend action. 

This is indicated by the fact that regard- 
less of acknowledged high quality of prod- 
uct, a press more laudatory than in many 
years, and an upturn in attendance that 
supplies specific refutations to the threats 
of television, the bulk of the industry's 
theatres remain reminiscent of times which 
other businesses have put behind them. 

Look up and down the street of most 
communities. That old building—the yel- 
low brick up above where the lawyers’ 
offices have been for a generation or more, 
the little display windows at the street, 
framed in wood, dimly exhibiting say, rows 
of shoes—even the older citizens of the 
town can hardly recall it. It has been re- 
faced—the lawyers’ windows themselves 
look different, somehow modern. 

And the shoe store—just what you see 
nowadays in the big city! 

Then down the street a couple of num- 
bers is the movie theatre, still playing day- 
and-date, architecturally, with the old, dis- 
carded shoe store! 


The front and entrance of a 
theatre are far from holding all that is 
critical in the dating of much of the indus- 
try's exhibition plant. But what is externally 
visible comprises the package. 

This being so, it may well be that the 
need for front modernization lacks recog- 
nition not so much as it lacks a willingness 
to spend the money thought necessary to 
meet it. Well, how much money is war- 
ranted? Perhaps more than the job, thor- 
oughly done, would require; on the other 
hand, less money, quite likeiy than an 
effective alteration would take. 

This is the approach taken elsewhere in 
this issue by Mr. Max Roche, New York 
architect who has attacked many such 
problems of careful expenditure. And by 
arrangement with Mr. Roche, we shall be 
glad to see what might be done, with sim- 
ilar consideration of financial limitations, 
with the fronts of actual theatres submitted 
by readers. 

Send a picture or two, with essential facts 
of the structural conditions, and we'll see 
what might be accomplished.—G. S. 











its soffit is redesigned and relighted, 
continuously with the vestibule ceiling. 
The keynote of the entrance should be 
“merchandising,” hence the box-office is 
moved to the front and side and in- 
tegrated with the entrance scheme. The 
step should be eliminated—milde ramp- 
ing might do it. Displays on side op- 
posite box-office should be continuous, 
perhaps penetrating into the lobby. A 
consideration in some situations sug- 
gested by this problem, is a turnstile. 








THAT A LARGE number — 
of the nation’s motion picture theatres 
are obsolete in plan and style, and often 
in facilities as will, must be apparent to 
the theatre business itself. It is to the 
public. And to theatre operators, this 
development probably occasions no great 
surprise. The facts of obsolescence have 
been growing larger and larger during 
the last ten years or so, for by far the 
bulk of the industry’s theatres were 
built before World War II, a big per- 
centage of them long before—and a 
great deal has happened since then, not 


only in theatre design, but in architec- 
ture generally. 

Under conditions of booming pros- 
perity, and of assurance that business 
will continue so, the industry would 
doubtless find the thorough moderniza- 
tion of so large an establishment a con- 
siderable financial problem, particularly 
if the job were to be carried out in a 
period of time advised by the degree to 
which thousands of theatres have fallen 
behind the times. 

Under present circumstances of un- 
certainty, as they have appeared to the 
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ing costs, the dein op olien 6 te Gals 


or swim with things as they are. 

How often, however, might the curse 
of shabbiness and out-of-date-ness be 
removed at an expenditure of money 
well worth risking? Quite a general 
change, effecting a really new architec- 
tural style and a modern atmosphere, 
can frequently be achieved, even in the 
oldest properties, for much less, so the 
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munity and in its functions, has been 


‘ restudied, with the factor of economy 


fundamentally considered. 

As indicated in this redesigning, there 
is no need, for the purpose of keeping 
costs under strict control, merely to re- 
hash the old with some new materials 
here and there. By applying new ideas 


ing to concepts long since out-of-date. 
But some years back there was less need 
to consider the tastes and conveniences 
of discriminating sections of the public— 
the motion picture had no general, con- 
sistent competition in the theatrical field. 

Today, however, with the advent and 
growth of television, the industry is using 

(Continued on following page) 





DAY JULy NINTH 
PIMLico 





\ 


Ie) | 


= 











In the modernization of the Parkway, the interior was 
also restyled, basically to open up the theatre to "light 
and air,’ as Mr. Roche urges in his adjoining discussion; 
and to remove outdated “gingerbread.” The stairway 
from the foyer (below) to sublevel lounge was originally 
walled in. The original forms of the auditorium were 
retained, but replastered and painted unobtrusively. 


— 


ad a 


eding page) trv’s aging exhibition establishment quee in many cases should be removed or 


raise the quality habilitated. moditied, since the advances in sign design 


1 order to lure the The studied use of new materials and have given the exhibitor a more flexible 


lighting methods, and the rearrange solution to this part of the problem. A 


patron trom the comtort of his home, and — new 
marquee is not used, willy nilly, over the 


? 
to command the ition of people hav ment of dark and delapidated spaces can 


many recreational intere d able accomplish a great deal at a modest cost. entrance to every other business establish- 
financially to indulge them This effort Every attempt should be made to open up 
The mar- should be revaluated.—Max Roche. 


ment then certainly the theatre’s use of it 
t unless the indus the entrance to light and air. 


, 
must certainly lose ettec 
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ITS A FEATURE 
ATTRACTION ‘.. 


that attracts more patrons 
to your theatre 








Leave it to KROEHLER 
—the world’s largest 
manufacturer of living 
room furniture to build seats 
with luxurious “‘living 
room” comfort! 


And that’s only one 
reason why it’s good busi- 
ness to modernize your seat- 
ing with new Kroehler 
Push-Backs. They give your 
patrons a real se// on your 





is 


BOOST CONCESSION SALES! Easy-to-leave, easy-to- 


; return to “Push-Back” seats make your concessions easy to 
house every minute of every reach, easy to buy! 


show. 


Progressive theatre 

management likes Push- 

Back* Seats, too. Their 

durability and low mainte- 

nance cost are thoroughly | 64 m1) Xs 
pryved by more than 13 1—Here’s the normal 2—Seated persons need 3—Relax—chair slides 


P P wr 
rears’ service. For com lete comfortable positionof not stand. A gentle back to normal sitting 
y Ss e Cc P the Push‘ Back Theatre movement of the body position. No standing 


facts, write today! Seat. slides seat back. up. No inconvenience. 


KROEHLER Gale bath THEATRE SEATS 


THE WORLD’S FINEST THEATRE SEATS 


*"Push-Back” is a trade-mark owned and registered by Kroehler Mfg. Co., Naperville, Ill. 
Canadian Theatre Chair, Ltd. 
Chicago 11, Ill. New York 16, N. Y. Los Angeles 7, Calif. Dallas, Texas 40 St. Patrick Street 
666 Lake Shore Drive One Park Avenue 2028 So. Vermont Avenue 2023 Jackson St. Toronto 2B, Canada 
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Showplace for 


Shoppers—with 
Checkroom for Food 


Built into a market structure serving a new resi- 
dential and business development of suburban 
Washington, the Langley theatre in Langley 
Park, Md., is another new operation in and 
around the nation’s capital of the K-B Amuse- 
ment Co. The Langley seats 1200 on one floor. 


Architects for the Project: 
CORNING & MOORE, Washington. 


Architects for the Theatre: 
JOHN J. ZINK and T. V. CRAYCROFT, Baltimore. 


CONSTRUCTION: 1 
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AUDITORIUM: With entrance 


ea between commer trontage 
nstituting the shoppi center, a 
haped tloor plan extends the aud 
um behind shops to the right 
the vestibule and lobby with the 
atter gn an axis with a | promenade 
ehinds the 
d belo 
ch narrow 
Tan 
ta 


alcove 
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MEZZANINE: A 
the ‘ r 


Da n if 


f , inge 
pastel shades, and an 
througho it the theatre 
pattern. It is laid over foam ru 


ana c SOmMsS are acot 
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x A Department Conducted by WILFRED P. SMITH 


. .. for many years manager of regular theatres, then of drive-ins, later drive-in circuit executive 


in charge of construction and operation; now operator of his own drive-in at Ledgewood, N. J. 








N DEALING with the inter- 
nal traffic plan and the ramp system, we 
come in this series to the earth-moving job 
of a drive-in project. This is a part of it 
which always is a big item in the budget, 
and can grow to be the largest. 

How large a percentage of the total cost 
it will ultimately represent depends upon 
some factors which will be fixed by the 
topography of the land, by the presence or 
absence of natural or public means of carry- 
ing rain water away from the tract, and to 
some extent by soil conditions. 

There is yet the possibility of another cost 
factor, this the variable one of error. The 
greatest chance for mistakes that are expen- 
sive to correct lies in grading for sightline 
clearance from cars to screen, and for drain- 
age of the ramp area and adjoining drives. 
Even if faulty ramp elevations and drainage 
slopes are discovered early in the grading 
job, correction can run into handsome fig- 
ures, for every day added to the time re- 


quired for crew and equipment hikes the 


cost substantially. 
ENTRANCE PLAN 


There can be so many different layouts 
for the entrance at the highway and the 
drive leading to the box-office that the 
writer has chosen to omit illustrative plan 
drawings of this area rather than to risk 
confusion of the reader. Relatively few 
examples could feasibly be given, and quite 
likely none would show a scheme best 
adapted to the conditions of a reader’s 
actual project. Just about every piece of 
land suited to a drive-in has characteristics 
—in dimensions, shape, relation to the high- 
way, etc.—which will advise, usually com- 
pel, location of entrance and disposition of 
traffic lanes and storage space more or less 
peculiar to itself. 

It should not be difficult to lay out an 
entrance scheme if one knows what the 
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objective is. Basic is the necessity to take 
cars off the highway fast enough at any 
time to prevent interference with through 


traffic. 


moreover, patronage is discouraged by con- 


Highway authorities require this; 


ditions which make it dangerous or even 
awkward for a turn into the 
theatre tract so as to get promptly and com- 
pletely off the highway. 


driver to 


Whether by laying out a winding type, 
or one that is relatively straight, one should 
arrange for an entrance drive not less than 
1000 feet long and at least 30 feet wide 
so as to provide for two safe lanes of cars. 
Thus one actually has 2000 feet for cars 
approaching the box-office, which means 
that at a peak period about 80 cars can be 
cleared through the box-office lanes and 
into the theatre area in about 5 minutes. 

Furthermore, as previously pointed out 
in this series, it is highly advisable to have 
this 
manner that a 


entrance drive in 
patron 
not to attend after he has entered, can get 


back on the highway with a minimum of 


an exit lane tap 


such who decides 


inconvenience to himself and others within 
the entrance drive. 


CAR “STORAGE” SPACE 


Besides a drive capable of moving cars 
through the box-office lane in a steady flow, 
parking space is necessary for storage of 
cars arriving after the ramps are filled (as 
shortly before the second show starts). 
Conditions of some sites compel placement 
of such storage space at some part of the 
tract well beyond the entrance area; how- 
ever, it is far better to have the overflow 
parking immediately adjacent to the en- 
trance drive, so that cars for which there 
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are not yet accommodations can be readily 
shunted into it as they come in. Then at 
show break, the stored cars can move in an 
orderly manner into the entrance drive and 
through a box-office lane into the theatre. 

Here again the value of an exit from the 
with the 
storage area adjoining the entrance drive, 


entrance lane comes to notice : 


patrons waiting therein who change theit 
minds can leave the tract without unduly 
disturbing regular traffic. 

In general, the objective is to provide for 
moving traffic off the highway in a steady 
flow, with as much maneuverability as 
possible, regardless of the amount of traffic 
either on the highway or within the theatre 
tract. 

For reasonable safety and convenience, 
one should figure that each car length needs 
space of about 23 feet when moving in line 
toward the box-office, or parked one be- 
hind the which is the they 
should be stored while waiting for a show- 
break. The hold-out, 
should accommodate not less than 50% of 


other, way 


storage, or area 
theatre capacity. 

In laying out the entrance drive, be sure 
to have it take a form and direction (pos- 
sibly adjusting the drive and the axis of 
the ramp-and-screen area, one to the other) 
so that headlights of entering cars do not 
spill into the ramps or on to the screen. 

If possible—and particularly should the 
entrance be on an arterial highway—intro- 
duce an auxiliary entrance lane several 
hundred feet in advance of the main en- 
trance (where the name and attraction sign 
is located). Such an advance entrance, 
known to regular patrons, reduces the num- 


ber of cars turning into the main entrance 
and therefore facilitates the attainment of 


a rapid flow of traffic off the highway (see 
top illustration, page 18, March 
Berrer THEATRES). 


issue of 


EXIT FROM THEATRE 


that the 
theatre 


It is sometimes thought main 


exit drive for evacuation of the 


proper need not be as commodious as the 


entrance drive. It is true that departing 


cars can move faster than those entering; 
however, the exit has to take care of a peak 
load otten 


and more of the attendance to leave at the 


more it is regular for 60% 
same time. 

Congestion is irritating to patrons, some 
of whom can’t keep their hands off the 
horn at the slightest delay; moreover, cars 
will start out, then if they have to stop, 
they'll 
enter the 


wait on the ramps until able to 


exit drive, which creates con 
fusion, or a situation requiring extra at 
tendants. 

It is therefore 


liberal with exit dimensions 


wise to be at least as 
as with those 
of the entrance. And the exit drive should 
be so placed and extended that there can 
even by a_ reckless 


be no_ interference, 


driver, with entering traffic. Avoid having 
traffic turning back on itself—keep it flow 
ing always in one general direction. 


RAMP-DRIVE RELATIONSHIP 


That entrance and exit drives, and the 
entire area of the theatre-proper, which 
includes drives giving immediate access to 
the ramps, are ultimately phases of the same 
layout problem, is likely to be so apparent 
to the reader that this relationship scarcely 
needs to be mentioned. We do mention it, 
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KIDDIE RIDES 


REFRESHMENT EQUIPMENT 


TYPICAL 
HIGHWAY 
LAYOUT 


NON-CIRCULAR AUTO RIDE 
WITH YOUR CHOICE OF LAYOUT 
LOW-COST, LOW-MAINTENANCE RIDE 


highway’’ for the kids. A non 

sturdy jeeps powered by storage 

y can be laid out to your specifications 

4 to 6 hours without re-charge 

Equipment furnished to re-charge batteries over-night 

Top attra » in any location. Write for details on 

this and other feature rides. Also a complete line of 
refreshment stand popcorn machines 

andy floss grills P. C. boxes ils salt 

ete STAR DISTRIBUTOR 


CONCESSION SUPPLY CO. 


3916 SECOR ROAD, TOLEDO 13, OHIO 








DRAW CROWDS 
WITH FIREWORKS! 
DRIVE-INS 
Boost Your 


Attendance 
with 


LIBERTY 
FIREWORKS 


The World's Finest Fireworks 
Greater brilliance, color, flash and noise. 


AK 


St 
S 


b> ‘4 3 3 


Send for our 60-page catalog in three colors 
containing Displays from $25.00 to $1,000.00. 


4t Direct From Factory to You Prices 


For inquiry postage-free postcard (Theatre Supply Mart 
nsert) may be used—reference number 00 


Our off on our I0-acre factory premises 


LIBERTY DISPLAY FIREWORKS CO. 


Box 98, Franklin Pert. ttl A Suburb West of Chicago) 
Telephon Gladstone 5-5050 











YOUR QUESTIONS ARE INVITED. If you have a 
problem of design or maintenance, the editors of 
BETTER THEATRES will be glad to offer sugges- 
tions. Please be as specific as possible so that 
questions may be answered most helpfully. Address 
your letters to BETTER THEATRES SERVICE DE- 
PARTMENT, Rockefeller Center, New York. 


OUTDOOR 
REFRESHMENT 
SERVICE 
from Coast 
to Coast 
over '/, Century 


Refreshment 
Service for 
DRIVE - IN 
THEATRES 


SPORTSERVICE CORP. 
SPORTSERVICE BLOG. * BUFFALO) 'N. Y 


however, to caution against jumping to 
conclusions concerning first attempts to de- 
velop an efficient plan. 

Ground conditions may favor a certain 
location for the ramps; however, before 
fixing that location, consider the kind of 
traffic Look for 
adjustments in the two physical provisions 
for the two functions—theatre and traffic— 
that will realize the best conditions for 
each according to the shape, contours and 
dimensions of the tract. If to get the 
layout providing for both 
theatre and traffic flow, means to move a 


system it may compel. 


best possible 


little more earth than a poorer plan would 


require, we prefer to spend the extra money 
on grading. It will pay off in the long run. 

Involved in the location of the ramp area 
is the screen tower, which introduces con- 
siderations of light from the highway, the 
drives, and from any surrounding buildings 
of the general area. This is not only a 
matter of light spilling on to the screen, but 
shining behind the screen so as to appear 
ilong an edge of the structure, or at some 
point immediately off a side. Such fringes 
or adjoining spots of light can objectionably 
invade vision of the picture 

It is also well to avoid having the picture 
visible from the highway, even at an angle, 
not because this might enable persons to see 
paving, but because it 


the show without 


might distract motorists and thus cause 
highway accidents. In fact, the police of 
some localities forbid setting the screen 
tower so that the picture can be seen trom 


the highway. 


THE RAMP SYSTEM 


In the ramp scheme we have a kind of 
ultimate 
floor 


slope of an indoor motion picture audi 


stadium which corresponds in 


function to the seating plan and 


torium. The drive-in designer is also deal- 
ing with sightlines—that is, clear vision for 
each spectator of substantially all of the 


picture. At the same time he is dealing 


with vision from inside an automobile, 
which he must consider to be a permanently 
enclosed model requiring that the perform- 
ance be viewed within the frame of a wind- 
shield. 

Dimensionally, this restriction is not so 
difficult to deal with as it might seem to be. 
Most of the ramps are far enough from the 
screen to bring the entire picture well 
within comfortable sight of persons in the 
rear as well as the front seat of the car. 
It is only from the first three or four ramps 
that cannot be 
allowed a full view of the picture (from a 


quarter to a third of it is cut off by the 


persons in the rear seat 


car top) without introducing distances from 
the picture, or reducing capacity, or increas 
ing forward ramp pitches, to an imprac- 
ticable degree. 


With 


front of the screen, it is obvious that each 


ranged in circular tiers in 


Cars 


tier must be at such elevation relative to 
the tier in front that occupants of any car 
in it can see over the car (or cars) in front. 
The size of the picture, and how high it is 
level of the 


throughout the area of the theatre-proper ) 


above grade (base ground 
are factors in determining what these eleva- 
Consider a sightline as a 


bottom of the 


tions should be. 
lever, with the picture at 
one end, the spectator’s eyes at the other, 
and the top of the car in front of the spec- 
tators as the fulcrum. In order to maintain 
clear vision, if you lower one end you must 
raise the other (lower drawing above). 
Applying this 
problem of sightlines, one can adapt a 


“lever system” to the 
scheme of ramp elevations to the natural 
topography of the land so as to move as 
little earth as possible. If the land natur 
ally slopes downward toward the location 
for the screen, the system 


selected ramp 


can slope in that direction. If the slope 
toward the screen is upward, ramp gradi- 
ents can conform to that natural contour. 
And quite as in the dual-incline floor slope 
auditorium, drive-in ramp 


of an indoor 


pitches can be bowled (lowest point some- 
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where near the middle) if flat ground o1 
other topographical conditions so advise. 


RAMP DRAINAGE 


Grading of the ramp area (and adjoin 
ing drives) must also provide for run-oft 
of rain water into the theatre’s drainage 
system, by sloping the surface to one side 
or the other, according to the location of 
the drainage ditch or sewer. Flow can 
extend entirely across the ramps from one 
side to the other, or to both sides from the 
middle (see accompanying diagrams). 

This lateral sloping must carry fat 
enough, and have a pitch great enough, to 
assure steady flow of rain water out of the 
area occupied by ramps and drives, without 
formation of pools except for the reasonable 
allowance of a little “bird-bath” here and 
there during a heavy shower. A rate of 
pitch of about 6 inches to 100 feet should be 
sufficient in regions of normal rainfall. 

It is of course important that rain 
drained out of the ramp area be carried 
completely out of the drive-in tract with 
such efficiency that no pools of water 
are formed in which mosquitoes can breed 
and which, becoming stagnant, might pro 
duce disagreeable odor. 

Of the methods of draining the ramps 
shown in accompanying diagrams (page 
17), that of sloping each ramp along its 
lowest level from the middle toward each 
side, has two advantages over the side-to 
side system—it reduces the lateral pitch to 
a minimum and it minimizes erosion, 


RADIAL PLAN 


‘The ramps form ares of uniform distance 
apart with the first one on a radius of 125 
feet from a point at the middle of the 
screen tower. This distance of the first 
ramp—its crest-—from the screen is adjust 
able to conditions; however, its approxima 
tion is recommended because it has been 
found a practicable compromise of traffic 
and projection (including visual) factors. 

Recommendations for this distance, the 
25 teet) 
and the depths of each succeeding parking 


depth of the first drive-out lane 


and drive-out section, are shown in an ac- 
companying schematic diagram (tof drau 
ing, page 18). It will be noted that the 
second, third and fourth drive-out sections 
are 2 feet deeper than those behind; the 
reason is that cars should enter the ramp 
feeder drives from a point toward the rear 
of the ramp area, and the turning radius 
for entering the forward ramps is relatively 
short. 

The distances between ramps here recom 
mended are a few feet greater than will 
be found in many drive-ins, particularly 
those built in earlier years of the innova- 


(Continued on page 26) 
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BALLANTYNE'S 


Completely Prefabricated 
Screen Tower. 


LOW-COST ERECTION—Through complete assembly on 
ground . face up. Raised into position with tractor. 
No scaffolds needed. 


To meet all the requirements of gov nt limitation order M-4 

Ballantyne offers a_ skillfully engineerec completely prefabricated 

screen tower for drive-in theatres. All timber used in the Boyer pre 

fabricated screen tower, distributed exclusively by Ballantyne, is 
Douglas Fir, select structural, as graded by the West Coast Bureau of Lumber, Grades and Inspection, or 
equal. The entire structure is anchored by 8 concrete footings, ¢ braced for maximum strength, and 
designed to withstand a 35-pound-per-square-foot i load. The entire screen area and screen border is 
covered with shiplap for added strength and protection to the picture screen A transite screen facing over 
shiplap insures flat picture surface. All members are 
pre-cut and drilled for quick and easy assembly. Com 
plete plans for erection are furnished. Shipped complete 
to your drive-in site on company truck. For low cost 
rigidity, durability, and easy erection you can’t beat the 
Ballantyne Prefabricated screen tower 


BALLANTYNE’S 


Dub'l-Conesrraxcr 


COMPLETE PACKAGED EQUIPMENT 
FOR DRIVE-IN THEATRES 


As the criginator of ‘‘packaged’’ equipment for drive-ir 
theatres, Ballantyne still offers the only complete 
package unit for any size theatre Included are 
In-a-car Speakers, Soundheads, Amplifiers (Single or 
dual channel). Ramp control panel. Projectors, Hi-Tilt 
Projector Bases, 18” Magazines, Projector Change 
overs, Arc Lamps, Rectifiers, Tungar Tubes, Lenses 
Electric Rewind, Hand Rewind, Rewind Table, Film 
Cabinet, Aluminum Reels, Film Splicer, Reel End 
Alarms. And a completely prefabricated screen tower 
Added to this is Ballantyne’s offer of a layout of the 
size drive-in you desire on your own piece of property 
including entrances, exits, ramp detail, projection and 
concession room plans, etc., free of charge. The job of 
building your drive-in resolves itself to your secur 
a dirt man and a local contractor to erect the projectic 
and concession room building. Your problem is reduced 
to the simplest terms. Write for complete free details, 
pictures, blueprints, and the name of your 
nearest Ballantyne Dealer 
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Ballantyne Dub’l-Cone Speaker is a revolution 
ary new development in drive-in theatre in-a-car 
speakers. It offers features never before found in 
any speaker, regardless of cost In fact, Ballan 
tyne brings you all of these features at a cost no 
greater than you pay for run-of-the-mill speakers 
the market today. And the Dub'l-Cone Speaker 
will outlast 3-to-l any other speaker available 
Again Ballantyne engineering brings to the 
irive-in theatre a product years ahead of the field 
in design, construction, and quality of reproduc 
- Z tion. The Ballantyne Dub’l-Cone offers all of the 
breakdown? Picts ye-in. nts, jesirable features of a top quality speaker, plus 
building - your . ariuding stee “ y advanced improvements which overcome practi- 
ne ait quantities, * cally all of the disadvantages of ordinary speaker 
i d 
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WRITE TODAY 


THE BALLANTYNE COMPANY 


1707-17 DAVENPORT ST., OMAHA, NEBRASKA, USA 








INEXPENSIVE @© ACCURATE 
QUICKLY INSTALLED 


To count is to control 
To control is to profit 


KNOW FOR SURE 
many cars are inside. 
How much space is available. 
How many sandwiches to make 
How much corn to pop. 
How many tickets are sold. 
How each day’s total compare. 


BE SURE 
Note tubes on each side of ticket 
office. Counter inside 


REGISTERS EVERY CAR 





Send for complete information or 


contact your jobber 
i 


K - HILL SIGNAL CO., INC. — UHRICHSVILLE, OHIO 














On the Hous 


* editorial reports and comment 


on events, trends, 


people and apinion 





A Project in Human Service 
That's Paying Off in Dollars 


SHOULD you be driving 
Dumont, la sorry, our 
but the U. S. Census 


Sureau says it had 718 inhabitants in 1950 


Ca neat 


ips don't show it 


turn down the dirt road that leads to 


trom the highw a ind look for a build 
which 


That's 


came by it 


home-made marquee on 


nscribed tl name of the town 


the town's theatre, and how it 
the burden o this 


If you re 


report. 
buving film and 
\Toines 


manager of the Na 


in exhibitor 
ut of Des 


Al Schuyler 


you probably 


ial Theatre Supply branch in the lowa 
netropolis \ ( 


the lowa territory tor 


Schuyler has been travel 
many vears, con 
equently he is pretty well equipped to 
inderstand the problems of the small town 


bitor. In 


exh recent vears they have hardly 
ween such as to encourage the establishment 
in out-of-the-way town of 


Nevertheless, the little 


Dumont [a., 


ofa the itre in 
18 inhabitants 
which 


Schuvler’s idea. 


plavhouse ot now 


wasts Wa \lr 


] 


In tellir Y about if, he said he occasion 


illy met men who believed in the poten 


towns, but they 


Ot course, 


tialities of the smaller 
didn’t want to take the risks. 
one wouldn't want to risk much money in 
a very small town; however, Mr. Schuyler 
telt sure that benefits of local shows could 
be enjoyed with only a very modest outlay. 

Finding support for this idea from Mrs. 
Roy H. Metcalfe, wife of the manager of 
the Times theatre in Cedar Rapids, her 
self a and a per 
son talented in 


former theatre manager 


interior decorating and 


Mr. 


look for a town suitable to his experiment. 


mural painting, Schuyler began to 


In the meantime he was joined in the proj 
ect by George Howard, a voung man who 
could serve as mechanic, 


carpenter, seat 


repairer and what-have-you-to-do. 


BUSINESSMEN ENTHUSIASTIC 


The town of Dumont was finally electec 
precisely, insists Mr. Schuyler, because it 
was a tiny community off the main high 


way, 20 miles from the nearest theatre, 


Personalities behind the project: A. C. Schuyler, 
who conceived it, and Mrs. Roy H. Metcalfe, who 
created the decor. 

had had a theatre before. “It 
says Mr. Schuyler, “the least likely 


place in which anyone would want to put 


and never 


was,” 


a theatre.” 


However, the enthusiasm of the local 
business men made up for the deficiency in 
numbers. They were willing to contribute 
$50 each to have a local theatre, that sum 
to be paid back if the project was a suc 
cess. And the Lions Club agreed to give 
the theatre $25 a week for a year, calling 
this contribution “Merchants Silver Dollar 
Nite.” 

So the Schuyler-Metcalfe- Howard com- 

Mr. Schuyler laid 
Mrs. Metcalfe de- 


She wanted the interior, 


bination was in business. 
out the general plan. 

vised the decor. 
so far as funds would permit, to reflect the 
landscape and the life of the region. She 
also wanted to give the townspeople and 





surrounding farm families a bright, color- 
ful place to go to. 

An inside box-office was built, joining 
a refreshment stand, which starts a rural 
theme carried throughout the interior. The 
refreshment stand is in a rustic style. The 
auditorium, with a ceiling in forest green, 
has murals by Mrs. Metcalfe depicting 
scenes of farm life. The screen curtain is 
elegant in its bronze crushed velvet, side 


A section of murals along auditorium sidewalls, 
in which Mrs. Metcalfe celebrated the local scene. 


wings are in green and red plush velvet; 
and Mrs. Metcalfe painted a heavy gold 
leaf arch around the screen opening, on 
both sides of which are flower boxes of 
luminescent paint, banked with native 
plants. The theatre is carpeted in  sand- 
color, green and burgundy; auditorium 
chairs are uphol- 
stered in burgundy 

and wheat color. 
Then at the rear 
of the auditorium is 
installed a_ private 
party balcony  seat- 
ing 50. It is painted 
canyon rose with 
gold leaf stripes a 


foot wide. Here 


Riedl inseas. shane chairs have moss 
ages the Dumont. green velvet backs 
and green leather- 

ette cushions. Also at the rear is a cry 
room, seating six. Its walls are done in 
bark and have Walt Disney characters 
painted on them by Mrs. Metcalfe. 

Operation of the Dumont is in charge of 
Boyd Bremner, a local man. Mrs. Met- 
calfe does the booking. And the project 
has a year of success under its home-made 
marquee 

‘The motion picture theatre in a small 
town can be as important,” observes Mr. 
Schuyler, reflecting on all the effort, ‘‘as 
the home, church or the school in the life 
of an individual. His family, his religion, 
his education and his pleasure make up the 
community scheme. It is up to us in show- 
business to make possible the pleasure 
brought by the motion picture, providing 
the proper environment so that it is in 
our theatres that people will want to spend 
their leisure time.” 

Dumont and its neighboring farms seems 


BETTER THEATRES SECTION 


HIGH MAINTENANCE COSTS 


Marlite prefinished wallpanels eliminate 
costly painting, periodic redecorating 


Here’s a simple formula for slashing 

high maintenance costs. Modernize with Marlite 
for beautiful walls and ceilings without 
annual redecorating expense. Only time-tested 
Marlite offers so many advantages. 


Installed quickly and easily with ordinary 
carpenters’ tools. Large panels cover 
big areas fast. No interruption of business. 


Exclusive high-heat-baked Marlite finish 
seals out dirt, grease, moisture... seals 
in lustrous colors. Resistant to beat, 
acids, alkalis, and stains. Wipes 

clean with a damp cloth. 


More than 60 striking color and pattern 
combinations. Plain, Horizontaline, Tile, 
Woodpanel and Marble for every 

room in every building. 


Job-proven for more than 22 years by 
leading architects and builders, Marlite 
installations soon pay for themselves 
through maintenance savings. 


Remodel with Marlite for beautiful theater 
interiors . . . foyers, entrances, lobbies, 
lounges, rest rooms, offices, candy cases, 
counters, doors and fixtures. See genuine 
Marlite at your building materials dealer 

or write MARSH WALL PRODUCTS, INC., 
Dept. 569, Dover, Ohio, Subsidiary 

of Masonite Corporation. 


for creating beautiful interiors 


PREFINISHED 


WALL and CEILING PANELS 
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The F & Y Building Service is the outstanding 
agency in Theatre Design and Construction in 
Ohio and surrounding territory. 


THE F & Y BUILDING SERVICE 
319 East Town Street Columbus 15, Ohio 

















35 YEARS OF WORLD LEADERSHIP 


CURTAIN CONTROLS 
ax® TRACKS 


Vallen introduced and only 
Vallen can provide 
All-Steel Noiseless 


® Round-the-Corner Tracks 


* Rear-Fold Ball-Bearing 
Tracks 


© Super Curtain Controls 
& 


BRING YOUR CURTAIN OPERATING 
PROBLEM TO HEADQUARTERS 


Write 


VALLEN, INc., AKRON 4, OHIO 


MORE 
BEAUTY in 
GRIGGS 
CHAIRS 


Their Beauty sparkles! 


Comfort — the minute 


they're occupied! 


Superior construction 


gives years of service 


WRITE FOR CATALOG 


GRIGGS EQUIPMENT CO. 


Belton, Texas 


THANK YOU 
Mr. Drive-in Exhibitor 


North, South, East and West for your many orders 


Your recognition of wonderful S.O.S. 

values has our shop working over- 

time keeping pace with demands. 
Complete Projection & Sound Equipment from $1595 


re 


Underground Cable, 2-cond., per 1,000 ft $70 


Tempered Masonite Marquee Letters 
4-inch 35¢; 8-inch 50¢; 10-inch 60¢ 


$.0.S. CINEMA SUPPLY CORP. 


Dept. A, 602 W. S2nd St hie: SOSOUND 


22 


to be responding to that idea. ‘‘Full houses 
nearly every night,” reports Mrs. Metcalfe 
And the Lions Club wught the lot 


theatre for the 


next 


door to the tarmers to park 


their cars In, 


Wisconsin Has 
New Regulations 
For Drive-Ins 


WISCONSIN has viven an 


future builders of drive-ins in that state 


pretty specific instructions as to what they 


can and cannot do, in a code prepared by 
the State Industrial Commission and sub 
mitted to exhibitors prior to final approval 
on April Ist. 


Following are principal 


provisions ot the new code 


ENTRANCES AND EXITS: 


Regulations of the State Highway Com 


mission tor driveways from property abut 


ting state highways must be met, along 


with these idditional 


Not 


provided for 


requirements : 
shall be 


road, but each 


more than one entrance 


each ACCESS 
entrance may be divided into two roadways 
and channelized to properly provide for 
turning right or left trom highway. 


Not shall be pro 


vided for each access highway but such enit 


more than one exit 


may be suitably channelized to provide for 


the highway, and 


trafic !ane shali be 


right and left 


turns to 
not more than one 
itted for each trafh« 
} 


] ] ] 1 
iy availaDdle to venhictes leaving 


pero lane on the high 
Sufhcient area shall be provided between 
ticket 


storage space tor vehicles equal to not less 
than 10 In all 
t 


sufficient storage space shall be pro 


the highway and booth to provide 


of the theatre capacity 
Casts 
vehicles will not back 


vided sO the up on 


the traveled way of the highway. Storage 
area shall be calculated on the basis of 162 
square feet per vehicle. 

hold-over area 


Furthermore, a storage 


having sufficient capacity to accommodate 


not less than 15° of the capacity shall be 
pre vided between the ticket booth and the 
ramp area 


SCREEN TOWERS: 


shall 


wind 


creen 


Phe 


al designed to 


tower supporting th 


resist a horizontal 


pressure of not less than 30 pounds for 


every square toot of exposed surface. Loca 
. . : 
tion of the screen shall be so oriented that 


hI 
the picture is not visible from any major 


highway. This does not apply to those 
» January 1, 1952 


SANITARY EQUIPMENT: 
number nxtures 
th 


rooms, the 


determining the 


ed tor tontet 


the theatre is established by allowing two 


ind one-quarter persons tor each vehicle 
accommodated, exclusive of vehicles parked 


in. the Where 


the public toilet rooms are so located that 


waiting or hold-over area. 
area in 
lighted 
shall be 


the patrons must cross the ramp 


order to reach them, a_ properly 


ind = obstruction-free approach 


maintained. 


RAMPS AND SPEAKERS: 


Ramps shall be spaced not less than 38 
feet apart and so designed that any vehicle 
can move from its parked position to the 
driveway 


exit without being required to 


back up. [Double system thus outlawed. 

Ed. ] 

All ramps, parking areas, entrance and 
exit driveways shall be properly surfaced 
with a gravel surfacing or better. 

There shall be not less than 18 feet dis- 
between speaker measured 


tance posts, 


parallel to the ramps. Each speaker post 
shall be with 


underground use laid in trenches not less 


wired wire approved for 
than 12 inches in depth. 

Where additional seating space is pro- 
vided for patrons using public transporta- 
tacilities, the 
shall be such that the sound will be 


tion speaker arrangement 
con- 
fined to the immediate seating area and not 


broadcast bevond the theatre enclosure. 


LIGHTING 

All entrance and exit highways shall be 
idequately lighted and properly marked to 
woid congestion and confusion and _ shall 
remain lighted throughout the performance 
and until the audience has left the area of 


the drive-in 


SPEED LIMIT: 
Notices of a shall 


displayed designating the 


permanent character 
be prominently 
maximum speed limit permitted for cars 
Parking lights shall be 


in the theatre 


within the area. 


used when cars are moving 


enc losure. 


RUNNING OF ENGINES: 


\t each performance an 
shall be 


forming the patrons of the danger of car- 


instructive 


trailer shown on the screen in- 
bon monoxide poisoning when the engine 
is running, and stating that when it be- 
comes necessary to run the engine, the 
windows of the vehicle should be opened 
it last one inch. 

The Wisconsin authorities define an out- 
place of outdoor 


theatre as “‘a 


used for the showing of plays, 


door 
assembly 
operas, motion pictures and similar forms 
of entertainment in which the audience 
views the performance from self-propelled 
vehicles parked within the theatre enclos- 
ure.” The requirements of the order apply 
to outdoor theatres now in existence as well 


is those constructed in the future. 


MOTION PICTURE HERALD, MAY 10, 1952 





Pare 
ba. " 


MIGHTY “90” 


75-150 Ampere 
High Intensity 
for screen widths more than 24 feet 


PORTABLE 


18 Ampere 
Low Intensity 
for screen widths up to 12 feet. 


JUNIOR HIGH 


350 Ampere 
High Intensity 
for 16-mm projection on screens up 
to 16 feet wide 


RECTIFIERS 
Strong also produces a line of 
dependable rectifiers which in 
cludes one designed especially 
for use with eacb lamp. All 
assure smooth output current, 
long tube life, low operating 
temperatures, and flexibility 

in control 


% TROUPER 


High Intensity 
Arc Spotlight. 


BETTER THEATRES SECTION 


TOLe 8 8 af, 


THE WORLD’S LARGEST 
MANUFACTURER OF 
PROJECTION ARC LAMPS 


More dealers sell, and more. theatres buy Strong- 


made lamps than any other kind. 


ELECTRIC CORPORATION 


As the only lamps produced complete within one 
factory, Strong lamps can be engineered to obtain 


the highést ‘efficiencies ever attained.; 


\ 


\ 


esa 


MOGUL 
45-70 Ampere 
High Intensity 
for screen widths up to 24 feet. 


UTILITY 
46 Ampere 


High Intensity 
for screen widths up to 20 feet. 


UTILITY 


One hilowatt 40 Ampere 
High Intensity 
for screen widths up to 18 feet. 


ers 


faa 


PRECISION REFLECTORS 





for all makes and models of 


projection are lamps 


ROUPERETTE 


Incandescent Spotlight. 








method in 
Management 


* 
staff supervision 
institutional advertising 
exploitation equipment 
housekeeping & maintenance 


and related activities 








Floor Care with 
Least Labor and Cost 


FLOORS IN theatre buildings 


resent DL investment that requires 


There are three essential con 


looked 


ring ability appearance 


tection 


tions to be after consistently: 
and — safe 
ling 


All of these are 


subject to wear, 


important in a theatre 


Floors are ind they often 
b repaired, or even replaced, long 


would be 


necessary if not given 
per treatment 

floors 
ittractive when prescribed meth 


make 


thu 


Secondly will always be cleaner 


i more 
ire followed. These, in turn, 


them easier to keep sanitary and 


maintenance becomes less hard 


keep floors safe to 


Correct 


routing 
It Is 
walk and 


1] 


will 


also vital t% 
work 


this In 


upon, methods 


issure this article, based on 
recommendations of various authorities, the 
ditterent 


asphalt 


care and maintenance ot two 


pes of flooring are considered 


" ‘| 
tile and terrazzo 


ASPHALT TILE 


installation of asphalt 
floor be 


four or 


the original 
is recommended that the 
thorough cleaning after 
five days Use i cleaning 
floor 


wool disc to 


riven a 
’ 

solution and 

i scrub brush or steel 


oil-like 


other foreign matter from the surface, then 


machine with 

remove any film or 
, 

rinse with clear water. 

When the floor is drv 


should be applied 


two thin coats of 


non-slip wax Then 


24 


Beginning a group of articles on 
correct methods of maintaining 


hard floorings and floor coverings. 


ifter a curing period of four to six months, 
all old wax should be stripped off and one 
thin coat of tile preserver applied. It 
desired, the floor can then also be rewaxed. 

Asphalt tile floors so protected in the 
beginning will thereafter require only dust 
mopping or vacuuming, and_ occasional 
buffing with a machine to keep them clean 


When 


damp 


normal use. 
they 


ind attractive—under 


conditions warrant, may be 


mopped with clean water, or washed peri 


odically with water and mild soap and 


rinsed. Be sure moisture is promptly re 
moved afterwards. 
Excessive use of water should be avoided 


at all 


may seep between the joints separating the 


times. If it remains too long, it 
individual tiles and work underneath, loos 
ening the tile from the sub floor. Use only 
cool or lukewarm water—never hot. 
Bufhng with a No. | steel wool disc o1 
polishing brush will help in restoring luster 
to the floor and reduce frequency of appli 
cations. Preserver or wax should be used 
as required, with care taken to insure that 
the floor surface is clean and dry first. 
Occasionally, where there is heavy 
trafic, dirt become so deeply im- 
bedded that the film, 
does not respond to the buffing treatment. 


When 


may 


preserver, Or Wax 


this condition best to 


eXtsts, if Is 


accumulated material and 


Procedure should 


remove all the 
start with the bare tile. 

that above for 

) 


new tile, using a floor machine with a No. 2 


be the same as described 
steel wool disc and cleaning solution. 

If asphalt tile has deteriorated, or faded 
in color badly, and replacement is imprac- 
ticable, the same initial cleaning methods 
After drying, however, apply 
tile preserver This will 
restore color and beauty to the floor. Its 
and minute 


can be used. 
before waxing. 


porosity is also reduced, 
scratches will be made smooth. 

Never use varnish, wood floor seals or 
spirit waxes on asphalt tile. Solvents in 
these finishes soften and ultimately break it 
down. Also, avoid the use of alkaline or 


caustic cleaners; in a short time they may 


cause damage beyond repair. 


TERRAZZO 


As with asphalt tile, it is important that 
terrazzo be given proper treatment in the 
beginning to keep maintenance to a mimi- 
After final floor 
should be thoroughly cleaned with solution 
It should then be rinsed and 


mum grinding, the 
and machine. 
a vacuum used to pick up the water. 

When be sealed; 


one coat usually being sufficient. 


dry, terrazzo should 
Sealing 
will prevent the absorption of water and 
other foreign which might 


matter cause 


well as protection 


Then 


staining as provide 


igainst “dusting” of the surface. 
two thin coats of wax can be applied, if 
desired. Use an applicator or short- 
stringed mop, and be sure the first coat is 
dry before the second is applied. 

A terrazzo floor treated in this manner 
“anti-slip” qualities, 


It will also leave 


will have excellent 
even after it is polished. 
a protective coating needing little upkeep. 

The terrazzo then will require only dust 
mopping or vacuuming, or an occasional 
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polishing to keep it clean. Water will be 
required for stubborn stains, however. 

Under heavy traffic, dirt may become so 
deeply imbedded that the finish does not 
respond to buffing. When this happens, 
remove the accumulated wax and prepare 
the surface as for new terrazzo. 

Terrazzo that has become scarred and 
pitted from caustic cleaners, or for other 
reasons, and dirt and grease have pene 
trated deeply, discoloring the surface and 
making effective cleaning impossible, can 
be restored by this method: 

Use a floor machine with a carborundum 
stone grinding disc to grind the floor to a 
new, clean surface. Grind the floor by 
sections, taking two to four sections at a T 8 EAT E R 
time. While grinding, keep the floor wet 


with clear water. After this operation, ¢ L E A N ‘ | C7 


clean the floer and refinish as above. 





Is yours the one out of 


Miniature “Theatre in every four theaters being ““Tor- 
Action” for Promotion nado cleaned” today? If not, 


you’re missing your big oppor- 


tunity to reduce cleaning hours 
with plenty of savings. Tornado 
offers faster, more thorough clean- 
ing of seats, floors, stairs, screens 
and other areas. It’s the ma- 


SOPOT IE ORAL OBE 


chine designed to answer each 
difficult problem of theater 
cleaning. 





AS HIS contribution to the British film 
industry's ‘Better Business Campaign,” 
Manager Leonard G. Webster, of the Savoy 
cinema, Northampton, built a large repro- 
duction of his theatre's proscenium arch 
and stage in the foyer, complete with floats 
and batten lighting, a small screen, curtains, ||| ; 
and hand-painted clocks on the sides. By ||| Asa 
means of a clever mechanical arrangement ||| 
behind the model, slides advertising com- q Blower 
ing attractions appear on the screen in a ; Sweeper 
realistic manner. 

On each side of the proscenium front are 
other slides illustrating forthcoming films, 
and these light up alternately as an addi- 
tional “eye-catcher." Overhead is a large 
sign reading “Let's Go to the Pictures''— 
the industry's slogan for its campaign. 

Due credit for erection of his brain child 
is given by Mr. Webster to his projection- 
ists, Freddie Allen and GS. Baker, who im- 
provised the mechanics with old materials 
and spare parts, including a cycle gear- As Shoulder -Type Vacuum 
wheel, an old flood lens, a powder barrel Tornado cleans stairs, seats, drapes, screens, 
and a gramaphone motor. A further devel- carpets—Is always at the operator's side, 
opment planned is to wire a speaker to the causes less fatigue. 
projection room so that a suitable sound- 
track can be relayed to the model. 


Public response to the miniature theatre 
has been “amazing,” says Mr. Webster. Learn the whole story about Tornado Theater Cleaning 


"There is always a large and interested Write for Bulletin 597 


audience watching.’ Furthermore, the in- 
terest of a number of firms in the model 


as an advertising medium has prompted the 
manager to make a |6mm film showing the ELECTRI MFG 
replica in action. 5 


5102 NORTH RAVENSWOOD AVENUE CHICAGO 40, ILLINOIS 


Tornado moves 
boxes, rubbish and 
debris four times 
faster than any 
other method— 
cleans where noth- 
ing else will. 
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Here's 
Your Big 


DOUBLE 
FEATURE 


in Safety! 








Theatre men everywhere 
rely on Dayton Safety Lad- 
ders for maximum safety 
and convenience. Ideal for 
your marquees—perfect for 
those odd jobs. 


Daytons are constructed of 
tested airplane spruce and 
reinforced with rigid steel 
supports to give great 
strength and lightness of 
weight. Sizes 3 feet to 16 
feet in height (measured 
from ground to platform) 
with Standard Rubber Safe- 
ty Shoes at no extra cost. 


Write Today for Bulletin No, 9 


Dayton Safety Ladder 
Company 


DAYTON SAFETY LADDERS 
QUEEN FIRE EXTINGUISHER 
SAFETY SUPPLIES 


2337 GILBERT AVE., CINCINNATI 6, OHIO 
In Canada—Safety Supply Company—Toronto 








MANAGER OF THE MONTH for MAY 





ALFRED LOWENTHAL 


Manager of the Fulton Theatre, 
Skouras Circuit operation in Jersey City 


PLACED IN charge of the 
25-year-old theatre in a Jersey City neigh 
Alfred 


Lowenthal set out to make it a prominent 


borhood a little over a Vear ayo, 


instrument of community service. | he 


originality and success of his efforts in pub 


lic relations, plus a “repair at-once” policy 
of maintenance that has made the most of 
the physical conditions provided him, have 
won him the Berrer THEATRES Manager 
of the Month Award tor May 

Beginning in the theatre business as an 
became 


Berlin, 


Germany. He came to the United States 


usher, Mr. Lowenthal ultimately, 


the operator of five theatres in 


in 1939, making a new start as a doorman 


at a theatre in New York. With his ex 


DRIVE-IN TRAFFIC 


Continued 


tion—vgreater, in fact, than those required 
by some state codes even today. Thirty 
eight feet have been thought sufhcient, and 
some codes illow 36 feet. 


Greater ramp depth became advisable, 


however, with the trend toward longet 
automobiles after the second World Wat 
\ distance of 42 feet 


mended for the first three damps 


is therefore recom 
and of 
40 feet for the others, with 13 feet a uni 
form depth for the parking incline, as indi 
l hese 


} 


measured as horizontal, not 


cated in the diagram (page 19). 
distances are 
parallel to the ramp slopes). 

This whole system of ramps, regardless 
of the total capacity of the drive-in, should 
form a segment whose sides are along lines 
extending trom the sides ot the screen at 
in angle not greater than 40 lo lengthen 
ires much beyond those extremes is to in 
vite complaints because of distortion of the 
picture. 

Capacity thus is properly expandable onl 


This 


trom the 


\ 
by increasing the number of ramps. 
however, reduces visual acuity 
rear ramps, since the viewing distance 
yreater from them. It may be pointed out 


of course, that technical factors of pro 
jection, sound and vision have not been 
thought to be as critical in the case of a 
drive-in as in that of an enclosed theatre. 

Viewing distances at drive-ins are regu 
larly—probably inevitably—greater — than 
those of enclosed theatres, where those six 
times the picture width are regarded 


high. For a drive-in it is practi 


perience, he soon 

obtained -a mana 

verial position. He 
managed various 
Skouras theatres in 
Jersey City over a 
period of six years 
before going to the 
Fulton. 

One of his public 
relations ventures to 
earn the 

good-will was an 


Fulton 
immense arrangement 
with civil defense radio operators of the 
area and the 


Army, by which patrons 


could send messages from the lobby to sol- 
diers in Korea. 

To children of the community, the Ful- 
ton has become a center of interest through 
special shows on holidays, some with gifts 
tor all, as at Christmas; others with prizes 
tor best costumes, ete., as at Hallowe'en, 


the give-aways being promoted through 


merchant tieups. 


AND RAMP PLAN 


om page 19) 


vreatest viewing distance to be ten times 
the width of the picture, and it is seldom, 
if ever, less. 

loday, with projection lamps of rela- 
tively high output, and faster optical sys- 
tems, it is possible to project a picture in 
the neighborhood of 55 feet wide with 
With this 


size, an eleventh, even a twelfth 


icceptable definition of image. 
ramp, 
would be within practicable viewing range 
of the screen, making this size an effectual 
“standard” for a drive-in of average ca- 
pacitvy—500 to 600 cars. 

The number of cars which can safely 
enter, park on, and leave each ramp de- 
termines its Capacity, except for those at 
which the main building (usually housing 
projection, refreshment and toilet rooms) is 
located. Ramp capacities are as follows: 

First, 24; second, 28; third, 34; 
40; fifth, 48; (next three allow for build- 
ing) sixth, 40; seventh, 44; eighth, 48; 
ninth, 66; tenth, 70; eleventh, 78; twelfth, 
82—giving a total car capacity of 604. 

Location of ‘the main building” between 


fourth, 


the fifth and ninth ramps (it used to be 
common practice to place it farther ahead ) 
is recommended because a building com 


bining retreshment-toilet facilities with 
projection (which is the most economical 
scheme) should be as close to the middle 
of the audience area as possible, and ad- 
vances In projection technique allow it now 
to be placed at this distance from the screen. 

In the next article further specifications 


of the ramp area will be presented. 
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Index to products Advertised 


MET SSS 


Firms are numbered for easy identification in using postcard. Dealer indications refer fo listing on following page. 


ADVERTISERS 


NOTE: See small type under advertiser's 
name for proper reference number where 
more than one kind of product is advertised. 


Reference Adv. 
Number Page 


I1—Adler Silhouette Letter Co. 72 
Changeable ietter signs: Front-lighted panels for 
Grive-is (iA), back-lighted — (1B), and 
changeable letters (iC). All dealers. 

2—American Mat Corp. 

Rubber mats and runners. Direct. 


3—American Seating Co. 
Auditorium chairs (3A), drive-in stadium seating 
(3A). NTS and direct. 

4—Automatic Devices Co. 49 
Curtain controls. Unaffiliated dealers and direct. 


5—Ballantyne Co., The 19 
Prefabricated sereen towers (5A), in-car ag 
(5B), drive-in package plan (5C). Dealers: |, 4, 
ie ae ry 34, 37, 44, 66, 69, 76, 79. gi, “Wor, 

112, 1 i 


6—Bausch & Lomb Optical Co. 68 
Projection tenses. NTS, dealers marked * and un- 
affiliated dealers. 


7—Breuer Electric Mfg. Co. : 25 


Vacuum cleaners. Direct. 


8—Canada Dry Ginger Ale, Inc. 33 


Soft drinks. Direct. 


9—Century Projector Corp. ; 59 
Projectors (9A). sound systems (9B). Dealers: | 
2, 7, 10, 19, 24, 28, 34, 37, 40, 41, 45, 52, 57, 59, 

63, 66, 69, 71, 82, 85, 87, 92, 95, 96, 102, 108, 112. 


10—Coca-Cola Co., The 2nd Cover 
Soft drinks. Direct. 


11—Concession Supply Co. 
Drive-in playground cone (11A), refreshment 
equipment (11B). 


12—Cretors & Co., C. ‘ 4\ 


Popeorn machines. Direct. 


13—Dawo Corp. 50 


in-car speakers. Unaffiliated dealers. 


14—Dayton Safety Ladder Co. 26 
Ladders. Direct. 


15—Drincolator-Icecreamolator Corp., The 30 
Beverage dispensers (i15A), ice eream machines 
(15B). Direet. 

16—F & Y Building Service, The 2! 


Architectural design and building service. 


|\7—Garver Electric Co. 71 
Rectifiers. Direct. 


18—Goldberg Bros. 59, 
Sand urns (18A), projection room tables (i8B), 
rewinders (18C). Ali dealers. 

19—GoldE Manufacturing Co. 72 
Portable color spotlight. All dealers. 


20—Griggs Equipment ¢ Co. < 


Auditorium chairs. 


21—Griswold Machine Works él 
Film splicers. Distributor: Neumade Products 
Corp. 


22—Helmco, Inc. 37 
Barbecue sandwich equipment (22A). hot chocolate 
dispensers (228), foumtainettes (22C). Direct. 


23—Hertner Electric Co. 69 
Motor-generators. NTS. 


24—Heyer-Shultz, Inc. 69 
Metal projector arc reflectors. Dealers marked * 
and 


25—Heywood-Wakefield Co. 6-7 


Auditorium chairs. Unaffiliated dealers and direct. 


26—Ideal Seating Co. 47 
Auditorium chairs (26A), drive-in stadium seating 
(268). Unaffiliated dealers. 


27—International Projector ~ 4th Cover 
Sound systems (27A), projectors (278). NTS. 


Reference Adv. Reference Adv. 


Number Number 
28—K-Hill Signal Co. 19 48—Radio Corp. of America 


Automatic car counter for drive-ins. Direct International Seat chairs. Dealers marked °. 
29—Kliegl Bros. 61 49—Raytone Screen Corp. 
pet lighting equipment. Direct Sereen paint (49A), projection sereens (498). All 
dealers 
30—Kollmorgen Optical Co. 55 50-——-RCA Service Co. 


Projection lenses. NTS and all dealers Parts and repair plan for projectors and " sound 
equipment. 
31—Kroehler Mfg. Co. 13 


Auditorium chairs. Unaffiliated dealers 51—Robin, Inc., J. E. 
Motor-generators Direct. 


32—LaVezi Machine Works 56 52S. O. S. Cinema Supply Corp. 


Projector parts. All dealers Distributors. 


33—Liberty Fireworks Co. 18 53—Simonin's Sons, Inc., C. F. 


Fireworks. Direct. Popping oils. Direct 


34—Lorraine-Carbons, Inc. 67 54—Sportservice, Inc. 
Projection carbons. Franchise dealers. Concession service. 

35—Magic, Fog, Inc. 52 55—Streuber & LaChicotte, Inc. 
Insecticide and fogging equipment for drive-ins. Voealite projection sereens. 
Direct. 


36—Manko Fabrics, Inc. 61 Projection arc lamps (56A), metal are reflectors 
Upholstering fabrics. Direct (56B), rectifiers (56C), spotlights (56D). All 


dealers. 
37—Manley, Inc. 31 Se ee 
Fepeere machines and supplies. Offices in principal 57—Switzer s Licorice Co. 
cities. Candy. Direct. 
38—Marsh Wall Products, Inc. 21 §8—Telesonic Theatrephone Corp. 
Architectural materials. Direct Group hearing aids. Direet. 


39—Miniature Train Co. SG! ga Theses Sant Sorvien Ca. 


Playground equipment for drive-ins. Direct. 


40—Motiograph, Inc. 5 Vall | 
Projectors. (404). ound = (40B). projection 60—Vallen, Inc 
are lamp: 40C) kers (40D), motor Curtain controls and tracks. Direct. 
generators. (ae). Unaffiliated. dealers, 


61—Wagner Sign Service, Inc. 
41—National Carbon Co., Inc. 3rd Cover Attraction panels (GIA), plastic letters (618). 
Projection carbons. Ali dealers. Dealers: 8, it, 42, 56, 66, 68, 74, 98 . 104 


42—National Seating Co. 72 ee 
Auditorium chairs. Direet. 62—Wenzel Projector Co. 

43—National Studios, Inc. 56 a oe 7 
Slides. Direct. 


44—National Super Service Co 49 63—Westrex Corp. 
Vacuum cleaners. All dealers. Foreign distributors. 


45—National Theatre Supply 45 64—Wheeler Insulated Wire Co., Inc., The 


Distributors. intercommunicating telephone systems. Direct. 


Theatre chair rehabilitation service. Direct. 





46—Norpat Sales, Inc. 46 65—Williams Screen Co. 
Hanover carbon savers. Projection systems. Direct. 
47—Poblocki & Sons 5! Jr. Co., Wm. 


Drive-in sereens (47A). portable debris cart (47B) 66—Wrigley, ou 
drive-in traffie sign (47C). Direet. Chewing gum ireet 


For further information concerning products referred to 
on this page, write corresponding numbers and your name 
and address, in spaces provided on the postcard attached 
below, and mail. Card requires no addressing or postage. 


To BETTER THEATRES Service Department: 


56—Strong Electric Corp., The 23, 


3 


71 


70 


70 


22 


Please have literature, prices, etc., sent to me according to the following 


reference numbers in the May 1952 issue— 


eeeeeee eeeeeee 
eeeeeee eeeeeee 
eeeeeee | eeeeeee 




















Theatre Supply Dealers 


Dealers in the United States listed alphabetically by states, numbered or other- 
wise marked for cross-reference from index of Advertisers on preceding page 


ALABAMA 
i—Queens Feature Services, (912% Morris Ave., Birmingham 


ARIZONA 
2—Girard Theatre Supply, 320 W. Washington St., Phoenix. 


ARKANSAS 
3—Thestre Supply Co., 102i Grand Ave., Fort Smith. 
4—Perrin Theatre Supply, 1008 Main St., Little Rock. 


CALIFORNIA 
Fresno: 
6—Midetate Theatre Supply, 1906 Thomas. 


Los Angeles: 
yy 2007 8. Vermont Ave.” 
. 1961 & Vermont Ave. 
, 1969 8. Vermont Ave. 
964 S. Vermont Ave. 


San Francisco: 
Netcom seeuse waive eet Golden Sate Ave. 
|0—Preddey lies, om, &, “¥o jon Gate Ave. 
‘18 F chester 
'2-—Western Thesirieal dosipnent, 33) Golden Gate Ave.* 


COLORADO 
Denver: 
13—Grabam Brothers, 548 Lincoln St. 
National Theatre Supply, 211! caemen | ® 
14—Service Theatre Supply, 2054 Bi 
i5—Western Service & Supply, 2120 8 Broadway. ° 


CONNECTICUT 


New Haven: 
16—Phillips Theatre Supplies, 130 Meadow St. 
National Theatre Supply, 122 Meadow St. 


DISTRICT OF COLUMBIA (Washington) 
(7}—Grtewt & Sons, 925 New Jersey Ave., N. W. 
\e—Bon Lust, 1001 New Jersey Ave., N. W. 


FLORIDA 

19—Joe Hornstein, 714 N. E. ist St., a 
20—Seutheastern Equipment, 625 W. Bay St., "gael 
2}—Untied Theatre Supply, 110 Franklin St., 

22—United Theatre Supply, 239 W. Flagler St.. ‘diam wd 


GEORGIA 

Albany: 
23—Dixie Theatre Service & Supply. 1014 N. Slappey Or 

Atlanta: 
24—Capital City Supply, 161 Walton St., N. / 
National Theatre Supply, 187 Walton St., N. 
25—Southeastern Theatre Equipment, 201-3 Luckie St., N. W.° 
26—Wii-Kin Theatre Supply, 150-4 Walton St., N.E 
ILLINOIS 

Chicago: 
27—Abbett Theatre Bag; sts S A —- Ave.” 
28—6. C. Anders 3i7 8. 

ner Theatr * bervie, 1258" vabesh “Ave 

36-—Movie Supply, 1318 S. Wabash Ave. 
National Theatre Supply, 1325 8. Wabash Ave 


INDIANA 
Evansville: 

Si—Evansvilie Theatre Supply, 2000 E. Chandler Ave 
Indianapolis: 

32—Ger-Bar, ine., ig A OV st. 

33—Mid-Weet Theatre S 

National Theatre Supply, 436 N. lilinels St. 


IOWA 


Des Moines: 
34—Des Moines Theatre Supply, 112! High St 
National Theatre Supply, (102 High St. 


KANSAS 
35—Southwest Theatre Equipment, 118%, W. 
Wichita. 


448 N. \ilinols St.* 


Douglas Ave., 


KENTUCKY 


Louisville 
36—Falis City Theatre Equipment, es S, Third St. 
387—Hadden Theatre Supply, 208 S. St. 


LOUISIANA 
New Oricens: 
. eo — Ave 
National Theatre Mn ag 220 8. Li 
39—Southeastern Theatre Equipment, 2h S$. Liberty st.* 
Shreveport: 
40—Alion Boyd Theatre Equipment, P. 0. Box 362. 


MARYLAND 

Baltimore: 
4i—Dusman Motion Picture Supplies, 12 East 25th St 
National Theatre Supply, 417 St. Paul Place 


MASSACHUSETTS 


Boston: 
42—Capital Theatre Supply, 28 Piedmont St.* 
43—Joe Cifre, 44 Winchester St. 
44—Independent Theatre Supply, 28 Winchester St. 
45—Massachusetts Theatre Equipment, 28 Piedmont St. 
National Theatre Supply, 37 Winchester St. 
46—Standard Theatre Supply, 78 Broadway. 


MICHIGAN 


Detroit: 
47—Amusement Supply, 208 W. Montcalm 
46—Ernie Forbes Theatre Supply, 214 W. “Montealm St.* 
49—MeArthur Theatre Equipment, 454 W. Columbia St. 
National Theatre Supply, 2312-14 Cass Ave. 
50—United Theatre Equipment, 106 Michigan St., N. W 


Grand Rapids: 


5i—Ringold Theatre Equipment, 106 Michigan St., N. W 


MINNESOTA 


Minneapolis: 
52—Minneapolis Theatre Supply, 75 Glenwood Ave 
53—Elliott Theatre Equipment, 1110 Nicollet Ave 
54—Frosch Theatre Supply, I!'i Currie Ave.* 
National Theatre Supply, 56 Glenwood Ave 
55—Western Theatre Equipment, 45 Glenwood Ave 


MISSOURI 
Kansas City: 
56—Missour! Theatre Supply, 115 W. 18th St.* 
National Theatre Supply, 223 W. 18th St 
57—Shreve Theatre Supply, 217 W ‘ath St 
58-—Stebbins Theatre Equipment, 1804 Wyandotte St 
St. Louis: 
59—Joe Hornstein, 3330 Olive St 
National Theatre Supply, 3212 Olive St 
60—St. Louis Supply Co., 3310 Olive St.* 


MONTANA 
6!—Montana Theatre Supply, Missoula 
NEBRASKA 
Omaha: 
62—Ballantyne Co., 1707 Davenport St 
National Theatre Supply, 1610 Davenport St 
63—Quallty Theatre Supply, 1515 Davenport St 
64—Western Theatre Supply, 2/4 N. [5th St.* 
NEW MEXICO 
65—Eastern New Mexico Theatre Supply, Box 1099, Clovis 
NEW YORK 
Albany 
66—Albany Theatre Supply, 443 N. Peari 
National Theatre Supply, 962 Broadway 
Auburn: 
67—Auburn Theatre Equipment, 5 Court St. 
Buffalo: 
68—Eastern Theatre Supply, 496 Pear! St.* 
National Theatre Supply, 500 Pearl St 
69—Perkins Theatre Supply, 505 Pearl St 
76—United Projector & Film, 228 Franklin St 


[Canadian dealers and Foreign Distributors are listed on page 63] 
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New York City: 


7i—Amusoment Supply, 341 W. 44th St. 


76—Star Cinema Supply, 441 W. 50th S 
Syracuse: 

77—Contral N. Y. Theatre Supply, 2/0 N. Salle St. 

NORTH CAROLINA 
Charlotte: 

78—Bryant Shasive Supply, 227 

78—Chariotte Theatre Supply, 116 

80—Dixie Theatre Supply, 213 W. 


P 
n Theatre Suppiy, 229 8. Church St. 
Greensboro: 
85—Standard Theatre Supply, 215 E. Washington St. 
86—Theatre Equipment Co., |! Edwards PI. 
OHIO 
Akron: 
87—Akron Theatre Supply, 120 E. Market St. 
Cincinnati: 
88—Mid-West Theatre Su upply, 1638 Central Perens.” 
National Theatre Supply, | Central Parkway 
Cleveland: 
National Theatre Supply, 2128 Payne Ave. 
89—Ohio Theatre Equipment, 2108 Payne Ave. 
90—Oliver Theatre Supply, 170i E. 23rd St.* 
Columbus: 
9i—American Theatre Equipment, 165 N. High St. 
Dayton: 
92—Dayton Theatre Supply, I1! Volkenand St. 
93—Sheldon Theatre Supply, 627 Salem Ave. 
Toled 
94—American Theatre Supply, 439 Dorr St. 
95—Theatre Equipment Co., 109 Michigan St. 
OKLAHOMA 
Otlchome City: 
96—Century Theatre Supply Co., 20 N. Lee St. 
oy—Howell” Theatre Supplies, 12 S. Walker Ave. 
National Theatre Supply, 700 W. a Ave. 
98—Oklahoma Theatre Supply, 628 W. Gran 
OREGON 
Portland: 

a Hc To as 8 . W. Kearney St.* 
F. Sheare N. aed om 
iescorheaies Uellitles. Supply, Weer N. earney St. 
102—Inter-State Theatre Equipment, 1923" n W. Kearney St 

PENNSYLVANIA 
Philadelphia: 
1083—Biumberg Bros., 1305-07 Vine St.* 
National Theatre Supply Co., 1225 Vine St 
Pittsburgh: 
104—Alexander Theatre Supply, 84 Van Braam St.* 
105—Atias Theatre Supply, 402 Miltenberger St. 
National Theatre Supply, 1721 Bivd. of Allies. 
106—Superior Motion Pleture Supply, 84 Van Braam St. 
Wilkes Barre: 
107—Vinecent M. Tate, 1620 Wyoming Ave., 
RHODE ISLAND 
108—Rhode Island Supply, 357 Westminster St., Providence. 


SOUTH DAKOTA 
109—American Theatre Supply, 316 S. Main St., Sioux Falls. 


TENNESSEE 

Memphis: 
110—Monarch Theatre Supply, 492 S. ~orane St.° 
National Theatre Supply, 412 S. Secon t. 
{1i—Tri-State Theatre Supply, 320 S. ‘Geeond St. 


TEXAS 
Dallas: 
112—Hardin Theatre Supply, 714 South Hampton Rd. 
be sa oe sd Bros., 408 S. Harwood St. 
4—Modern Theatre Equipment, 2/4 S. St. Paul St. 
National Theatre Supply, 300 S. Harwood 
115—Southwestern Theatre Equipment, 2010 Jackson St.* 
Houston: 
116—Southwestern Theatre Equipment, 1622 Austin St.* 
San Antonio: 
117—Alame Theatre Supply, 1303 Alamote St. 


UTAH 
Salt Lake City: 
116-—Iatermenatele go Supply, -* E. First South St. 
E. First South 


Theatre Supp 
(26-—Western Sound & Faulpment, 8 E. First South 8t.* 


VIRGINIA 
12i—Norfolk Theatre Supply, 270 Colley Ave., Norfoik. 
WASHINGTON 

Seattle: 
122—American Theatre Supply, 2300 First Ave. at Bell ~% 
ae ets State Theatre Cadi pment Co., 2224 _Seeond 


Theatre Seman 2400 Third Ave.* 
National Theatre Senet, 2319 Second St. 
125—B. F. Shearer, 2318 Second A 


F orty-F ort. 


WEST VIRGINIA 
126—Charieston Theatre Supply, 508 Lee St., Chartesten. 


WISCONSIN 
Milwaukee: 
127—Manhardt Co., 1705 W. Clybourn St.* 
National Theatre Supply, 1027 N. Elehth st. 
128—Ray Smith, oD W. State St. 
(29—Theatre Equipment & Supply, 1008 N. Seventh St. 





THEATRE 


SALES | 


What Theatres Are Doing About the 
Nickel-or-Dime Bar Problem 


EEN brewing 
in the candy industry is a ‘‘revo- 
lution” which will soon end the 
reign of the 5-cent bar. But is its 
natural successor a ten-cen bar— 
or are more pack specialties the 
answer? (see page 32). Here is 
how theatre merchandisers are 
seeking a solution in their field. 


note in 
the candy industry a clamor for replace- 
ment of the nickel bar with a dime bar. 
Further, and more recently, this repudia- 
tion of the time-honored nickel merchan- 


TODAY ONE can 


dise is being carried to the extreme of 
specialty 
packs as a possible substitute for bar candy, 


experimenting with low-priced 
at least to a substantia) degree. 

The problem is the familiar and very 
valid one of profit. 

In comparing these developments within 
the industry, with what is actually hap- 
pening in the theatre business, which has 
become a major outlet for the candy in- 
dustry, one finds practices which tend to 
back up the proponents of change. On the 
other hand, several interesting contradic- 
tions are revealed. 

For instance, the Sales 
Survey shows that the nickel bar is still 
the outstanding theatre 
patrons, outnumbering the dime bar by a 


1952 Theatre 


seller among 


BETTER THEATRES SECTION 


one. In 
bars 


ratio of almost two to many 
been 
of the 


(Incidentally, this 


tive-cent have 
raised to six and seven cents; 38% 

theatres this. 
does not mean that al/ of those charging 
the extra penny or two do not still sell 
some bars for a_ nickel. 
report at least two or three of the latter 


cases, however, 


report 


They generally 


among a predominantly six-cent stock. ) 
While more nickel than dime bars are 


latter their 
the theatres 
handling them is concerned. A total of 
85% sell the former; 74% the latter. 


Throwing some further doubt on the 


the 
own as tar as 


being sold, are holding 


number of 


dime bar as a solution for the profit prob- 
lem, is the fact that many theatres appar- 
ently deem it necessary to charge more than 
Of those reporting in the survey, 
their 


10 cents. 


8% have raised price to Il cents, 








SELLING CANDY AS 
A WHOLESOME FOOD 


®@ Candy has long been recognized a 
a source of quick energy. People have 
been eating it just for fun far longer 
than that. As a delicious, quick-acting 
food, conveniently available in 
variety, candy in the amount of a bar 
or a small pack is a perfect snack. 
When energy flags, spirits sag. Candy 
promptiy restores both. To make the 
public more conscious of this dual func 
tion—and thereby to answer those who 
think the eating of such "'sweets'’ should 


wide 


be discouraged—the candy industry this month begins a campaign 
and magazines, on radio and television, both nationally and locally, to sell the idea 
Introduced by ‘Candy Carnival Week 
the program is to include distribution of advertisement preprint 
other merchandising materia! to retail outlets. As an example of « 


of candy as a ‘fun food. 


the 


be used at theatres to expres 
counter poster is 


idea 
submitted. It is an idea that needs consiste 


Treat yourself to 


GOOD CHEER 
NEW ENERCY 


with Candy . . 


the delicious pick-me-up! 


n newspaper 


on May |8th 
treamers ar 

»py that might 
uggestion for a 


the accompanying 

















Answer 
To Your 





——— Fountain 
Problems! 


Two Sure-Fire Money-Makers 


Sell Soft Drinks and Ice Cream at a Sweet Profit! 


The DRINCOLATOR 


The ICECREAMOLATOR 


KS 


THE DRINCOLATOR-ICECREAMOLATOR CORPORATION 


A Division Of 


THE YOUNGSTOWN WELDING & ENGINEERING COMPANY 


3700 Oakwood Avenue Youngstown 9, Ohio 


| shown in the 








9 


In Saturday Eve- 
ning Post, Ladies’ 
Home Journal, Look 
and American 
Magarines. 


5¢ Bars; 10¢ 
Packs; Bite-Size 
in Bags; 6-Bar 


Toke-Home Pkg. TO HELP 


| M & M’s: Sc, 62%; 


and 12% are selling these bare at 12 cents. 

This wide range of prices at which both 
nickel and dime bars are being sold is 
following list of 1952 
Theatre Sales Champions and their run- 
ners-up (the list also indicates the current 
predominance of the nickel over the dime 
bar): 

Almond Joy: 10c, 76% ; 11¢, 11%; 12¢, 
13%. Baby Ruth: 5c, 37%; 6c, 
18% ; 10c, 29% ; 11c, 6%; 12c, 10%... . 
Bit-O-Honey: 5c, 61%; 6c, 27%, 10c, 
11%; 12c, 1%. Butterfinger: 5c, 
52% ; 6c, 27% ; 10c, 13% ; 12¢, 8%. . . . 
Clark Bar: 5c, 55% ; 6c, 17% ; 10c, 19%; 
Ile, 5%; 12c, 4%. . . . Good & Plenty: 
5c, 72%; 6c, 20%; 10c, 4%; 12c, 4%. 

Hershey: 5c, 39%; 6c, 17% ; 10c, 
28% ; llc, 7%; 12c, 9%; 25c, 6%; 30c, 
4%. . . . Mars: 5c, 6%; 6c, 2%; 10c, 
71%; 1c, 12%; 12c, 9%. 

Milk Shake: 5c, 70%; 6c, 25%; 10c, 
5%. . . . Milky Way: 5c, 65%; 6c, 
26% :10c,9%... Mounds: 5c, 3%; 
6c, 1%; 10c, 74%; 11c, 9%; 12c, 13%. 
: Nestles: 5c, 50% ; 6c, 20%; 10c, 
19%; 12c, 4%; 25c, 4%; 30c, 3%. ... 
Oh Henry: 5c, 56% ; 6c, 27% ; 10c, 17%, 

Old Nick: 5c, 55% 6c, 34%; 10c, 

11%. . . . Sky Bar: 5c, 86%; 6c, 14%. 
. 3 Musketeers: 5c, 82%; 6c, 18%. 
Tootsie Roll: 5c, 76% st; 22% ; 

10c, 2%. Welch's Coconut: 5c, 
69%; 6c, 14%; 10c, 13%; Ilc, 2%; 
12c, 2% 


O. 


SPECIALTY PACK SALE 


Advocates of the lower-priced specialty 
will find support for their cause in the large 
market which already exists in theatres. 
Fully one-half of the 1952 Theatre Sales 
Champions and runners-up are in_ this 
category. Following are the brands and 
prices at which they are sold: 


NICKEL SPECIALTIES: 

Dots: Sc, 71% ;: oe a 
Jujubes: 5c, 62% ; 6c, 38%. . . . Kraft 
Caramels: 5c, 62% ; 6c, 38%. . . . Life 
Savers: 5c, 84%; 6c, 16%. . . . Root 
Beer Drops: 5c, 76%; 6c, 24%. 
Suckers: °c, 86% ; 6c, 14%. 


29%. 


MIXED PRICES: 
Biack Crow: 5c, 72%; 6c, 27%; 25c, 
1%... . Boston Baked Beans: 5c, 66% ; 
6c, 14%: 10c, 16%; 1lc, 2%; 20c, 2%. 
Chuckles: 5c, 55% ; 6c, 32%; 10c, 
13% 2s e Goobers: Sc, 54% + 6c, 27%; 
10c, 12%; 11c, 7%. . Junior Mints: 
5c, 62%; 6c, 17%; 10c, 17%; 12c, 2%; 
30c, 2%. . Jujyfruits: 5c, 74% ; 6c, 
20% ; 10c, 3% > IIc, 3%. oe ae Licorice: 
5c, 66%; 6c, 28%; 10c, 6%. .. 
6c, 28%; 5 
25c, 3%. ° Milk Duds: Sc, 27 
6c, 10% ; 10c, 53% ; 11c, 2%; 12c, 7 
(Continued on page 38) 
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¢ Here’s a sure-fire recipe for popcorn profits: Buy MY MANLEY MACHINE 
a Manley Aristocrat popcorn machine and then display EARNED 32% MORE! 


it right out in front where everyone can see it... . just ‘ ‘ ; 
cities z ee We think the investment in 
the way it’s done in Theater No. 2, Lowry Air Base, : ; 
a new Aristocrat is definitely 


Denver, Colo. (photo above). When people can : 
. Oi: profitable. We were getting 
2 re » 
watch and smell that luscious popcorn being #151-00 ita _ lb. 
made before their very eyes, they dig down in bag with our old machine. 
a hurry for the price of a bag or box. Manley We are getting $161.00 per 
machines have eye-appeal. They draw people 100 Ib. bag on the Manley. 


see the rich beauty of a Manley machine and can 


to them and then clinch the sale for you. 





All you have to do is put "em where 
ae Te ce } ; 

they can be seen. Write today for more od Dave Bocas, Coovemen Acnasey, é| 

information on how to make more P Skyview Cruise-In Theater [ 


money out of popcorn witha Manley. tng) Lancaster, O. 


ee re 


| Manley, Inc., Dept. MPH 5-10-52 
1920 Wyandotte St., Kansas City 8, Mo. 


I am very interested in the big-yield Manley Machine. 
Please have a Manley man call and bring your new booklet, 
“How To Make Big Profits from Popcorn.” 


Name 
Address 
oC ees 


SALES AND SERVICE REPRESENTATIVES IN 29 CITIES Best Time to Call sicsintoccaeanals 
SEE YOUR TELEPHONE DIRECTORY 
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Trend Seen from Bar Goods 
To Candy Specialty Packs 


© Failure to convert from “‘profitless” nickel bars to “meri- 


torious” dime bars found to be one reason for “revolution” in candy merchandising. 


NICKEL AND dime bars ot 


ing replaced WIth Mass selling 
placed wit! ll 


bar type items in a “marketing 


within the candy industry, «ac 


i survey of the publication 


The 


an increasing number of varieties of 


Industry. investigation re 
ealed 
cello window boxes and bag items, ranging 
trom + to 16 ounces in weight, with a 
g 12 ounces the most Common 
Vany of the new assortments are varia 
ditions,” of bar qoods originally 
nickel, it Is reported, and they are 


19 to 49 cents retail. 


priced from 

For one instance, chocolate refiners are 
promoting |2-ounce and other large sizes of 
} blocks. 


chocolate These manufacturers 
that the 


nickel 
face of high cocoa bean quotations is profit 
point ot 


claim sale of bars in the 


less from an operational view, 


ind they still find it difficult to move dime 
MTs 
Also, package good firms are now begin 


ning to offer the trade a “home type,” 


more functionally packaged 


lowe! pric ed 
ox. These are being placed in direct com 


petition with manufacturers’ own. retail 


products. Some of the former are showing 


excellent results, the report asserted, 

Fading interest of jobbers in_ selling 
nickel and dime bars is another reason given 
changes. In order 


for the “revolutionary” 


to make 


tranchised nes 


i profit, some jobbers are obtaining 
largely ot selling 
repacking bulk 
Still others are 
local 


mass 


vzoods ) while others ire 
items under private labels 
UuVINnY the 
plants 


“GOOD” DIME BARS URGED 


. a 
production of small, 


In an samc 


Issue, 
, oe ' 

p semnathize th the pligt 
bers who int t in in business 
ind cannot k on one ounce (01 
. ' ; } 
less) mickel ¢ rr of interior quatity 
it SU cents a ) ( 


= 
nickel to 


wnmedtiate 


illing for 


conversion trom ‘dime bars of 


merit,” the publication irns that manu 


facturers who delay “will no longer be 


with us (certainly not in the bar busi- 
ness ).”” 

“What is worse,” it adds, “the bar goods 
market (from consumer acceptance to the 
interest of the distributor) will be so sick 
and fatigued that complete revival may 
well be an impossibility.” 

“Can we aftord 


Wait any 


The editorial concludes: 
that chance? Can we 
(for conversion) ? While so many 


to take 
longer 
manufacturers and jobbers are bleeding to 


death?” 





Nestle’s Stars “Jumbo” 
In Animated Display 


ARCITY of advertising material to 
boost candy sales at theatre snack 
bars was decried some months ago in Better 


by a theatre 
He pointed out that confection manufac- 


Theatres service executive. 
turers spend large sums of money on radio 
advertising and yet have no displays espe- 
cially suited to theatre stands. 

Now Nestle's Chocolate Company has 
come up with Jumbo, “the elephant who 
moves, which has proved a hit in theatre 
lobbies, the company reports. Standing 16 
inches high, Jumbo is battery-operated to 
swing his head back and forth, as indicated 
in the accompanying photo taken with the 
head at three positions. The display was 
created for Nestle's by Einson-Freeman, 
lithographers, of Long-island City, N. Y. 











Further support for the dime bar was ex- 
pressed by a panel of candy buyers at the 
Western Candy Conference in San Fran- 
recently. Production of a 


cisco “better 


quality and greater value” dime bar 
headed an extensive list of their needs in 
marketing and selling confectionery out- 
lined by the buyers. 

Opposition was strongly expressed to any 
attempt to sell nickel value bars at a dime. 
The panelists felt that customers rarely 
check the weight of a bar, but judge it by 
its taste appeal. Repeat business depends on 
quality, they agreed. 

Regarding packaging, the buyers asked 
for multiple units “so that bars can be sold 
in the same manner as cigarettes are sold, 


by the cartons.”’ They also stressed a prefer- 
ence for packaged candy over bulk. 
Criticizing salesmen, the buyers said that 
too many of them do not know their prod- 
ucts. Said one buyer, “I will venture to 
say that some manufacturers’ salesmen have 
not been in the factory for five years. Sales- 
they will 


talking about when 


men should be trained so that 


know what they are 
they call on buyers.” 

Other special helps asked by the panel 
include the following: 

(1) Signs that tell the story to the cus- 
tomer, “works of art.” 

ee 


2) Merchandising assistance in the sale 


instead of fancy 


of box goods. 
(3) Advice to dealers on how to keep 
candy fresh and in the best salable con- 
dition. 
(+) Attendance by 


managers at retailers’ sales meetings. 


manufacturers’ sales 


(5) Selling plans. 

(6) Merchandising promotions. 

Increases in the sales of packaged goods 
made to retail for less than $1.00 a pound 
during the first two months of 1952 have 
been reported by candy companies. These 
gains included a rise of 14% for packages 
selling at less than 50 cents, and 24% for 
from 50 to 99 


packages selling cents a 


pound 
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from Vending Machines 


Dispensers—Fountains... 


CANADA 
DRY 


Qual ups 


Syrup Line: 
Ginger Ale 
Orange 


Root Beer 


or ‘a CANADA 
Grape DRY 


Spur Cola 


Qual aps. 


Hi-Spot (lemon) 


For syrup information call 
your local Canada Dry Ginger Ale, Inc., office 


BETTER THEATRES SECTION 

















Popping Broadcaster 





Amplification of the popping sound to stimulate popcorn 
purchases—a Theatre Sales Bell-Ringer by W. R. COLLIER, 
manager of the Fox Gladstone theatre, Kansas City, Mo. 


gee 
i 
Cot 


yore tO °F 


m the attached photographs, we have designed a device 
We were prompted by the fact that even though conce 
rn flour long profit item) was down. Our other items, 
t all situations today, came to the fore with the 
ion stands with their large illuminated candy case 
vith the result that the poor old popcorn 
we all glamorized candy 
t ! | call it 
as the legend on the pane 
racted to popcorn by the sound of robust 
oudspeaker behind the letter "O'' of POP 


na ten minute 


protitab e item 


ontinuous po in ir The other 


e 


>| 


W. R. COLLIER. 











Popcorn Is 
Far Better 


qg You can tell your patrons 
that Science says so. 


POPCORN Is_ better than 
ever! That's not just a take-off on the 
movie slogan makers for popular consump- 
tion. It is a statement of scientific fact, 
the evidence of which, as recently brought 
out by scientists, may well supply material 
for theatre popcorn sales promotion. 

Popcorn has been eaten for hundreds 
of years, yet it was only a decade or so 
ago that it began a phenomenal growth in 
popularity. And there is a reason for that, 
Savs Science. 

“Even twenty years ago the popcorn 
consumer had to put up with a distinctly 
inferior product, measured by modern 
standards,” reports Dr. John C. Eldredge 
of lowa State College, in an analysis of 
research that has gone into the develop- 
ment of today’s popcorn. 

“The popped kernel was coarse and 
lacking in flavor. It had a thick, rough 
hull which discouraged many people from 
eating it. It was indeed a decidedly dif- 
ferent product from the modern tender, 
fluffy flakes which the theatre patron now 
munches while he enjoys a good movie.” 

Research at the college has resulted in 
the release of ten different commercial pop- 
corn hybrids, three of which were not given 
oficial release numbers. 


COMPARISON OF TYPES 


“Of the last three to be released,” said 
Dr. Eldredge, “‘lopop five and seven are 
white or Jap Hulless type, and lopop six is 
vellow. All three stand better and are 
more resistant to insects and diseases than 
the open-pollinated varieties of similar type. 

“But in the characteristic of most inter- 
est to the commercial popper, popping ex- 
pansion, they are decidedly better than 
their open-pollinated ancestors. The two 
white hybrids have a popping expansion ot 
31.7 for Iopop five, and 33.0 for Iopop 
seven, as an average for a three-year period. 
These volumes are much higher than the 
old Jap Hulless variety. In addition, both 
of these hybrids are high in eating quality, 
having a very tender flake, free from coarse 
hull and of delicate flavor.” 


(Continued on page 39) 
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says: 


Jack Krass, Owner of five Krass 
Theaters in Detroit and Royal Oak, Michigan, 


of chewing 


— 
a, aiied 


gum.” 


/ 


Yes...Chewi 


'! certainly believe 
confection displays should 
include popular brands 














Your Profit Picture! 


It Pays to Display and Sell 
Your Patrons’ Favorite Brands 


@ You can make steady extra profits—build 
valuable goodwill for your theater—by making 
it easy for patrons to enjoy their favorite brands 
of chewing gum. That’s because chewing gum is 
a “natural” for theater crowds. People like to 
chew gum—especially to freshen their taste 
and sweeten their breath after eating a snack 
or treat from the refreshment counter. 
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Hundreds of theaters are finding that 
Wrigley’s Spearmint, Doublemint, ‘‘Juicy 
Fruit’’ and other popular brands of chewing 
gum sell fast when displayed in good position. 
They’re easy to handle—get lots of action at 
the refreshment counter. And you'll be pleased 
at how much regular revenue chewing gum 
brings in—week after week! 








Clamp-On Dispenser 
For Beverage Service 


of a new tvpe beverage dis 


( lamped direc tly 


is been announced by 


tl ); Chicago 


it has been espe 


« inge-Crush 
Called the ‘“‘Profitmaker,” 


illy designed to 


Companys 


save refreshment stand 


sunter space, 


" 
ipacity of the new unit is | vallons, 


and it has an adjustable syrup throw to 


dispense the desired amount of syrup for 


finished drinks or snow cones. It is con 
iluminum, heat-treated 


Neoprene s\n 


thetic rubber, which does not impart odor 


structed of polished 


shock-resistant glass, and 


to the beve raye. 


Dispenser for Coffee— 
With Cream and Sugar 


AN AUTOMATIC dispenser 
of hot cottee in a cup has been marketed by 
Rudd-Melikian, Inc., 
cording to the announcement, the equip- 
streamlined compact 


ment, outwardly a 


36 


Philadelphia. Ac- 


case, employs a liquid concentrate that is 


quick-frozen, called “Kwik-Kafe.” 


ind 


Sugar 


cream can be added in the course of 
dispensing, in the amounts desired, by the 
a dial. 


turn of 
* 


Sales Drive Arranged 
For Dad's Root Beer 


IN LINE with its announced 
this 
the Dad’s Root Beer Company, Chicago, 
has signed franchise contracts granting ex 


goal for a 52°% sales increase vear, 


clusive rights to a number of distributors. 
New territories in which this has been done 
include Rollo, Mo., Lincoln, Neb., Long 
View, Tex.; Hood River, Ore. ; lowa Falls, 
la.; and in Bellingham, 
Everett, Wash. 


Many of the new 


Centralia and 
franchise bottlers and 
distributors have entered into Dad's early 
season promotions by offering coupons, free 
radio commercials to boost 


balloons and 


sales. Established bottlers are also helping 
the company’s campaign by stepping up 
their plant volume. 
Recent additions to 
include Ed 
New 


eastern 


Dad's 
w ho 


statt 


the 


sales 
will cover 
Jacob, 


Kicher, northwestern 


Dwyer, 
states; Ed south 
Carl 
and Frank Connor, who will oversee 
New York, New 
Jersey, Delaware, District of Columbia, 
Marvland and West Virginia 


Kit To Make Signs 
For Refreshment Stands 


England 
states ; 
states ; 


) 1 
parts of Pennsylvania, 


AN ADVERTISING display 


kit with materials for making brilliantly 
colored signs quickly for refreshment stands, 
or other purposes, has been introduced by 
the Glo-Ad Company, Milwaukee, Wis. 
Marketed as the “ADisplay Kit,” the unit 
contains sheets of die cut letters, numerals 
and art spots with an adhesive coating on 


the back. 


which is 


Letters have a protective coating 
readily peeled off the adhesive. 


There are over SOO pieces of copy compos 


ing material in the ten sheets of neon red 
and saturne yellow stock, rated as enough 
tor 35 to 40 signs. 

Signs can be 


placed on any hard, dry 


surface; and a special plastic coated easel 
and other background material are provided 
with the kit. 
be removed, stored on sheets of furnished 


Letters, numerals, etc., may 
waxed paper for reuse. 

Black-light is said to increase the eftec- 
tiveness of the signs, particularly at night. 


Nestle Firms Merge 
Into One Corporation 
sold 


ALL FOOD products 

Nestle have been 
brought together into one company by the 
Nestle’s Chocolate 
New York, and the Nestle 


of Colorado Springs. The 


under the trademark 


corporate merger of 
Company, Inc., 
Company, Inc., 
new organization is The Nestle Company, 
Inc. Headquarters of the new concern will 
be in White Plains, N. Y., 
ings leased there will be ready for occupancy 
A New York sales office will be 
maintained at 155 East 44th but 
the offices at 60 Hudson Street will be dis 


and two build- 


in June. 


Street, 


discontinued. 

Officers of the merged company are D. 
F. Norton, chairman of the board; W. K. 
Wallbridge, 


Day, vice-chairman of the board and chair- 


honorary chairman; C. C. 
committee; H. J. 
Wolflisberg, M. Loeffler, 
vice-president, operations; H. K. Philips, 
vice-president, sales; L. A. De Bow, vice- 
administration; J. C. Sluder, 
General ad- 


man of the executive 


president; G. 


president, 
vice-president, manufacturing. 
merchandising manager 1s 


vertising and 
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Donald Cady. John Fairgrieve is sales man- 
ager; and T. F. Corrigan, chocolate bulk 
sales manager. 

The Colorado Springs Company was the 
manufacturer of such products as Nescafe, 
Nesta, Nestle’s Evaporated Milk, Bouillon 
Cubes, and other food specialties. Nestle’s 
Chocolate Company Inc., manufactured 
and sold all Nestle’s chocolate products. 


» 
APPOINTED SALES MANAGER 


Appointment of Garnett S. Trotter as 
manager of the Orange-Crush Company’s 
Western Division in Los Angeles, has been 
announced by R. M. Horsey, executive 
vice-president. In his new post Mr. Trot- 

ter will represent 
the bottling and 
fountain divisions in 
connection with 
both ‘“Orange- 
Crush” and “Old 
Colony” operations. 
Mr. Trotter has an 
extensive back- 
ground in beverage 
activities. He was 
associated with the 
Garnett S. Trotter Bird-Potts Com- 
pany, manutactur 
ers of machinery for the bottling industry 
and beverage truck bottlers, for fifteen 
vears. He then joined Coca-Cola, work- 
ing in France and later in Germany and 
eventually setting up and operating a plant 
at Mannheim to serve the Army of Occu- 
pation. He was also manager of the Sendai, 
Japan, plant and opened up the Okinawan 
civilian market, which was only a military 
outpost on his arrival. 
e 


Machine to Produce 
Ice in Curved Fragments 


AN AUTOMATIC ice maker, 
designed to produce up to 300 pounds of 
ice fragments per day without the use of 
an auxiliary crusher, has been announced 
yy the York Corporation, York, Pa. Trade 
named the York-Flaklce Automatic Ice 
Maker (Model DEP-2), the machine 
provides ice for cooling carbonated bev 
erages and preserving perishables. 

The product of the machine is in a 
slightly curved form. The greater exposed 
surface thus created is intended to expedite 
cooling of liquids; meltage is also said to 
be retarded because of the ‘‘shingling ac- 
tion” of the curved pieces of ice. 

The refrigerant-freezing circuits operate 
as a unit, hermetically sealed. Through a 
unique freezing process air is freed from 
the ice, and the chemical salts precipitated 
in the freezing process are carried off to 
the drain, resulting in de-aerated (clear) 


fragments of ice. 
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outstanding equipment! 


H-L Fountainette 


converts your “dry-stop” to a 
“wet-stop’’—simply fit the 
fountainette into your 


standard freezer cabinet. 


H-L Hot Chocolate Dispenser 


now—serve delicious hot chocolate—at 
perfect temperature—fast and easy 

to use—serve as much as two 

gallons in a few minutes! 


Minut-Bun Bar-BQ-Bar 


Serve delicious, hot Minut-Bun Bar-BQ 
—won't drip, spill or leak—just 

roll on the unsliced bun—take it off 
and fill it—a sandwich kitchen 

at the end of a cord! 


Outstanding equipment--my boss says that’s a Helmco-Lacy 
habit, and he’s been taking advantage of it for over 
twenty-five years! I sure agree with him, too, that 


H-L equipment does a job of merchandising on our counter 


It's like putting an extra counterman on the job when 
we plug in one of our H-L units volume and profits 
go up... rush hour traffic is handled easily and 
smoothly . . . and customers smile at the increased 


menu variety and quick service. 


Helmco-Lacy equipment is easy to clean. . . easy to 
use ... and a real profit and volume builder. Better 
look into it today- it’s outstanding equipment. 


1215 Fullerton Avenue, Chicago 14, Illinois 


make the (Theatre 





BETTER THAN EVER 


: ... with highest 
f or movied possible standards 
of PRESENTATION 








SERVICE 








COMFORT 

















Portable Picnic Grill 
With Draft Control 


4 NEW portable picnic 


equipped with a six-day adjustable 


door designed to produce evenly dis- 
tributed heat at the 
exact temperature 
desired, has been an- 
nounced by the 
Play- 
Device 
Ander 
lhe draft 
fast kin 


dling since it is not 


American 
ground 
Company, 
Ind. 


vives 


son 
also 
necessary to waste 


heat in getting the 


grid hot enough to 
ooking steaks, chops and barbecues. 
is the All 


unit has 


American Picnic 
been built on the same 
rve commercial yrills used by 


i small but com 


with two wafHle-type 
25\ox24-inch grilling 

rea, and a one piece oven for 
or warming. The one-piece grate 
| 


wable and is designed to burn wood, 


erm 
il or charcoal 
ie grill 


which may be 


revolves on a steel pipe sup 


turned in any direc- 
on to permit cooking to windward. Thus 
the cook does not have to stand in smoke, 
likes it or 


whether he not. 


Phe removed 


\ folder 


bing the equipment is available from 


compact unit is readily 


its support for storage. 


company 


FOR THE THIRSTY 


theatre who 
than liquid 
service unencumbered by solid 
refreshments. The bar pictured above is dedicated 
exclusively to soft drinks, offered in This 
stand is located directly across the from 
the main refreshment bar 


New York's famed Roxy 


rather 


' 
Patrons of 
are thirsty hungry, can get 


those who seek 


variety 


foyer 


38 


TIEING-IN ATTRACTION WITH HOLIDAY STAND DECORATION 


The special Valentine display shown above was arranged for the refreshment stand at Loew's Rochester, 
Rochester, N. Y. Two large hearts placed on the backdrop contain photographs of Les Paul and Mary 


Ford, advertising their 


CHASE BAG TAB CHANGED 
The “Chase Candy Cook,” a 


little fellow who has appeared occasionally 
the 


jaunty 


on printed matter and packages of 
Chase Candy Company, St. Louis, has been 
added to all bag tabs in the company’s line 
of “Cello-Fresh” bagged candies. Perched 
in the left-hand “ear” of the tab, he points 
to the name of the item printed in the 


The 


tinues in the other “ear,” 


center panel. white price spot con 
and there is no 
other change in the company’s cellophane 


bag. 
e 


NAMED ADVERTISING MANAGER 


APPOINTMENT of John FE. 
manager has been 
Root Beet Com- 


Emerson formerly 


Emerson is idvertising 
the Dad's 
Mr. 


merchandising 


announced by 
pany, Chicago. 
handled 
promotion tor 
In his 


and new product 


a national appliance manu 


facturer. new post he will co- 


advertising activities of the 


ordinate the 


company’s bottlers and distributors, and 
oversee the development and production ot 
all promotional material handled through 


the firm’s agencv, Ross Roy, Inc., Chicago. 


NEW LITERATURE 
Counter Freezers: \ new No. 


illustrating and describing their 1952 
been released 


Ave 


bulletin 
759) 
line of counter freezers has 
by Mills Industries, 4100 Fullerton 


nue, Chicago 39, Il. 


“in-person'’ appearance on the theatre's stage. 


The Bar Problem 


(Continued from page 30) 


30c, 1%. . . . Necco 
Oc, 19% : 10¢, 3° 
75% 3 6c, 17% 
+ ee Raisinets: 
10c, 18%; 1lc, 7%. 
69% ; 6c, 25%; 10c, 6%. 
A total of 8% 

for thei Selling at 
25c are Pom Poms, Chocolate Stars, Minia- 
ture Mix, Necco Assorted Chocolates, 
Dairy Matd Chocolate Raisins, Dairy 
Vaid Chocolate Chocolate Cov- 
ered Welch's 
Economy 


Very 


Wafers: 5c, 78% 
Pom Poms: Sc, 

10c¢, 4% 12c, 2° o> 30c, 

2%. Sc, 55% ; 6c, 20% 


Snickers: 5c, 


of the theatres provide 


boxed candy patrons. 


Peanuts, 
Raisinets, and 
Assorted. 


tew 


Cherries, 


reported handling boxes sell 


ing at as much as $3, $5 and $10. The 


stoc ked 


itter are primarily at holidays. 


Re cent 


listed by 


candy industry 
the U. S. Census 
an increase in both poundage and dollar 


1952, 


percentages as 
Bureau show 
value for specialties. In February 
they 
in the latter. 


is compared to a year ago, were up 
~ 

in the former, and 3 

For the same period bar goods were down 


24 


3; in poundage; up 1% in dollar value. 

If the opinions of many observers within 
the candy industry are followed, the num 
ber of specialty items will unquestionably 
Another the 
bar should be more thoroughly developed. 


All are to the nickel 


yar trom can no 


grow. group believes dime 


seeking an 
they 


answer 


which claim they 


longer make a pront. 
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Popcorn Is 
Far Better 


(Continued from page 34) 


The yellow hybrid, lopop six, has shown 
even greater superiority, he added. On an 
average for the last four years, this hybrid 
has popped 35.1 volumes, or 15 volumes 
better than the average for five of the old 
varieties. In addition, it has, according 
to Dr. Eldredge, an extremely tender flake, 
thin hulls, an attractive color, and excellent 
flavor. 

Dr. Eldredge offered comparative fig- 
ures to show the dollars-and-cents impor- 
tance of popping volume. 

“By taking an average of the standard 
size popcorn bags used by three large pop- 
corn stands,” he explained, “it was found 
that a 100-pound bag of 26 volume corn 
would give a return of $115; 100 pounds 
of 30 volumes corn returned $133, and 
34 volume corn $154. In other words, 
each volume increase meant an increase of 
about $4.50 from a 100-pound bag.” 

Even a good hybrid, however, must be 
processed and delivered to the commercial 
popper, he pointed out, with the proper 
moisture and quality to give its full poten- 
tial for high volume. 


POPPING VOLUME UP 


As to the volume that should be pro- 
duced, Dr. Oliver E. Nelson of Purdue 
University, recently asserted that in a 1951 
test of commercial hybrids at Purdue, the 
best hybrid had an expansion of 35.8; and 
average expansion for all the hybrids in 
the test was 33.6. This compared, he said, 
with a statement in 1913 by the United 
States Department of Agriculture that “if 
the popcorn is in first-class condition, and 
the heat properly applied, one pint of un- 
popped corn should give 15 to 20 pints of 
popped corn.” 

In 1909 there were 11,340 acres of pop- 
corn grown, while 143,000 acres were 
grown in 1950, he pointed out. 

Results at Purdue, said Dr. Nelson, in- 
dicate the possibility of breeding hybrids 
that will be somewhat more resistant to 
mishandling in processing and storage. 

“Hybrids of this type might be able to 
pop very well at moisture contents well 
below those now considered optimum,” he 
explained. ‘There is no substitute for 
good processing, but such a corn would be 
a great addition indeed to the commercial 
field.” 

In that case, he added, it would be en- 
tirely feasible to breed popcorn for specific 
uses, such as making carmelcorn, or for a 
central popping operation. 
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“Circusing’ the Snack Bar 


® Here's how two theatre managers developed a circus atmosphere 
refreshment stands to tie in with the film, ''The Greatest Show on Earth. 

above is the scheme arranged for the Capitol theatre snack bar in Brantf 
Ont., by Bill Burke, manager. A complete circus in miniature was placed in 
lobby, and recorded music was played during peak hours. Attendants wore 
circusy costumes to contribute to the "big top’ spirit... . In the tieup at the 
Florida theatre in Miami (pictured below) James Barnett, the manager, took 
advantage of the attraction theme to add two items of merchandise to his line. 
One of these was Libby "Circus Glasses,’’ which he displayed in the case requ 
larly used for candy. The other item was balloons. 


LOT BUTTER 


snnouee 














CLASSIFIED DIRECTORY OF LEADING SOURCES OF REFRESHMENT SERVICE EQUIPMENT AND SUPPLIES 





Listing by Brand Names 


Candy Bars, 


Beverages and Chewing Gums widely sold in 


theatres are listed alphabetically by trade name with manufacturers indicated on page 42. 


snidharagpentegl 


B North Mansfiel Angeles, Cali 
CANADA ‘DRY SINGER ‘ALE, INCORPORATED, 
4 Park Avenue, New York, N. Y. See page 


coca- COLA COMPANY, 515 Madison Avenue, 
New York, N. Y. See Second Cover. 
Root Be Com Nort Talman Ave 


( 
ware Punch 
Tex 
tor Pepper 
Texas 

Jouble-Cola Company 

Tenn 
General Foods Corporation 
York 1 N. Y 
e Grapette Company, Incorporated, 112 E 
stead, Camden, Ark 
sreen & Greer Inc., 2000 
Tex 


Company of America, San Antonio 


Company, 429 Second Avenue, Dallas 


1478 Market, Chattanooga 8, 


250 Park Avenue, New 


Grin- 


Providence, Houston, 


Spot “ay 1501 Boulevard, Las 
Ca 
Hires Cx 
Pa 
ry Corpe 
Ar geles, Calif 
nal Fruit Flavor 
Maa Orleans 6, La 
i Corporati 10th & 9th Avenues, Columbus, Ga 
N tt Fruit "‘Poobacts. Inc., 2946 East lith, Los 
Angeles 23, Calif 
Orange Crush Company, 
Chicago 10, Ill 


Grape Company, 1931 W 


Beverly 


mpany, 206 S. 24th Street, Phila 


ration, 5001 S. Soto Street, Los 


4201 Girod, 


Company, Inc., 


318 W. Superior Street, 


63rd Street, Chicago 


acif Citrus Products O. Box 392, 
Fullerton, Calif 

Pepsi-Cola Company, 3 

Red Rock Bottlers, Incorporated, 901 
Atlanta, Ga 

R Maid Products Company, 1943 West 
Avenue, San Bernardino, Calif 

Richardson Corporation, 1069 Lyell 
ester 3, N. Y 

Sero-Syrup Company, 255 
: N.Y 


yn 


Company, P 


57th Street. New York 
W. Peachtree, 


Highland 


Avenue, Roch- 


Freeman Street, Brook 

Seven-Up Company, 1316 Delmar, St. Louis, Mo 

The Squirt Company, 202 S. Hamilton Drive, Bev- 
erly Hills, Calif. 

Doctor Swett’s Root Beer Company, 
134 §S. LaSalle Street, Chicago, Ill 

Tru-Ade, Incorporated, 20 N. Wacker 
cago 6, Ill 

James Vernor 
Detroit, Mich 

The Welch Grape Juice Company, Westfield, N. Y 

Wonder Orange Company, 223 W. Erie, Chicago, Ill 


Incorporated, 
Drive, Chi- 


Company, 239 Woodward Avenue 


BEVERAGE DISPENSERS 


Anderson & Wagner, Incorporated 
Street, Los Angeles 3 non 

Automatic Products Compan 250 West 
New York 19, N. Y 

Bastian-Blessing Company, 
——— 30, Il. 


8701 S. Mettler 


S7th Street 

4201 Peterson Avenue, 

114 Fern 

cOca-coLa COMPANY, 51S Madison Avenue, 
New York, N. Y. See ‘ond ope 


Da a clbcdgcr Fountain Service 8 


Avenue, San Francisco, 


hicar 18, I 

DRINCOLATOR CORPORATION, 3700 Oakwood 

Avenue, Youngstown, Ohio. See page 30. 
The Fischman Company, 10th & Allegheny, Philadel- 
Incorporated, 1501 

Calif 
Charles E. Hires Company 

delphia 3, Pa 


Beverly Boulevard, 


206 S. 24th Street, Phila 


40 


WwW amie um, Inc., 1790 First Avenue, New York 
28, Y 

Bn Re Beverage Dispenser, 
6th Avenue, New York, ¥. 

Lyons Industries, 342 Madison Avenue, New York City 

Majestic Enterprises, Inc., Ltd., 959 Crenshaw Boule- 
vard, Los Angeles, Calif 

Mighty Miget Manufacturing Company, 

Washington, Phoenix, Ariz 

Mills Industries, 4110 Fullerton Avenue, 

Mission Dry Corporation, 5001 S. Soto 
Angeles 54, Calif 

Multiplex Faucet Company, 4319 Duncan Avenue, St. 
Louis, Mo 

Orange Crush Company, 318 W. Superior Street, Chi- 
cago 10, Ill 

Seco Company, 
16, Mo 

Selmix Dispensers, Inc., 
oe 4 

Spacarb, Inc., 375 Fairfield Avenue, Stamford, 

Star Manufacturing Company, 6300 St. 
St. Louis, Mo. 

Unifiow Manufacturing Company, Erie, Pa 

West Coast Sheet Metal Works, 935 Venice Boule- 
vard, Los Angeles 15, Calif. 


Incorporated, 453 


2824 East 
Chicago, Ill. 
Street, Los 


Incorporated, 5206 S. 38th, St. Louis 
Stewart Avenue, Garden City, 


Conn 
Louis Avenue, 


CANDY BARS AND SPECIALTIES 


Fred W. Amend Company, 8 S. Michigan Avenue, 
Chicago, Ill 

Banner Candy Manufacturing Corporation, 
Street, Brooklyn, N. Y 

Paul F. Beich Company, Bloomington, III 

E. J. Brach & Sons, 4656 W. Kenzie, Chicago, IIl. 

Blumenthal Brothers, Margaret & James Streets, 
Philadelphia 37, Pa. 

Blum’s, Inc., Polk & California Streets, 
Calif 

Brock a Company, 11 
nooga, 

Bunte See sl 

1 


700 Liberty 


San Francisco, 


Chestnut street, Chatta- 


3301 Franklin Boulevard, Chicago 

24 

Cadbury-Fry, Inc., 261 Broadway, New York 7, N. Y 

Charms Company, 601 Bangs Avenue, Asbury Park, 
N 

Chase Candy Company, 4230 Gravois Avenue, St. 
Louis 1 Mo 

Cardinet ee Company, 
land, Calif 
h L. Clark Company, 
burgh 12, Pa 

“— Chocolate Company, 4825 S. Rockwell, 
ul 


2150 Marker Street, Oak 


503 Martindale, Pitts- 
Chicago, 


Mass 
66th Street, 


Cox Confection Company, East Boston, 

The sn Jack Company, 480) W 
Chicago, IL 

Curtiss Candy Company, 1101 
cago 13, Ill. 

Deran Confectionery Company, Incorporated, 
bridge, Cambridge 41, Mass 

Drake America Corporation, 20 East 50th Street, 
York 22, N 

The Euclid Candy Company of Calif., 
715 Battery, San Francisco 26, Calif 

F & F Laboratories, Inc.. 3501 West 
Chicago. Ill 

Ferrara Candy Company, 
cago, 

Gold Medal Candy Corporation, 
Brooklyn, N. Y. 

Golden Nugget Sweets, Ltd., 
San Francisco, Cali 

D. Goldenberg, Incorporated, “I'’ & Ontario, 
delphia, Pa. 

H. K. Hart Confections, Inc., 
City, N. ] 

Henry Heide, Incorporated, 313 Hudson Street, New 
York, N. Y 


or me A 
Hershey Chocolate 19 E. Chocolate 
308 West Ontario, 


Belmont Avenue, Chi- 
134 Cam- 
New 
Incorporated, 
48th Place, 
Chi- 
2857 W. 8th Street, 


2200-10 W. Taylor, 


1975 Market Street, 


Phila- 


540 39th Street, Union 


Corporation, 
Avenue, Hershey, ; 
M. J. Holloway Company, 
Ti. 


Chicag« 
10, . 


Hollywood Candy Company, Chestnut & Calumet, 
Centralia, IU. 

A. S. Jaffe Company, 946 East Pico Street, 
cisco, Cali 


Walter H. Johnson Candy Company, 4500 W. Bel- 
mont Avenue, Chicago 41, IIL 


San Fran- 


Chicago, 


Kimbell Candy Company, 6546 W. Belmont, 
Il 


Klein Chocolate Company, Incorporated, Brown Street, 
Elizabeth, Pa. 

Kontney Carton 
Green Bay, is 

Kraft Foods Company, 500 North Peshtigo, Newark, 
N. J., Chicago, Ill. 

Edgar P. Lewis & Sons, Incorporated, 
cial Street, Malden 48, Mass. 

Leaf Brands, Inc., 1155 North 
cago 51, Ill 

Life Savers Corporation North Main 
Chester, N. Y 

Luden’s, Inc., 200 North Eighth, Reading, Pa 

Lummis & Company, 148 N. Delaware, Philadelphia 


Company, 418 North Clay Street, 


183 Commer 
Cicero Avenue, Chi- 


Street, Port 


6, Pa. 
Lusk “ed Bates Avenue, Daven- 
port, Ia 
M & M, Ltd., 200 N. 
Marlon Confections Company, 321 
New York 19, 
Mars, Panetta Be 2019 N. Oak Park Avenue, Chi- 
cago 35, 
Mason, Au & Magenheimer Confectionery Manufac- 
turing Company, P. O. Box 549, Mineola, N. Y. 
National Licorice Company, 106 John Street, Brook- 


Company, 2371 


12th Street, Philadelphia 6, Pa. 
West 54th Street, 


Nest ocolat ympnay n and liar treet, 


ite Plains, N. Y 

Now England Confectionery Company, 254 Massachu- 
setts Avenue, Cambridge 39, Mass 

Norris Candy Company, Atlanta, Ga. 

Overland Candy Company, Div. of 
155 N. Cicero Street, Chicago 15, ” 

Pearson Candy Company, 108-114 Glenwood Avenue, 
Minneapolis 3, Minn 

Peter Paul, Incorporated, New Haven Rd., Naugatuck, 
Conn. 

Planters Nut & Chocolate Company, Suffolk, Va 

Quaker City Chocolate & Confectionery Company, 
Incorporated, 2140 Germantown Avenue, Philadel- 
phia, Pa. 

Queen Anne Candy Company, Hammond, Ind 

Thomas D. Richardson Company, Atlantic and I, 
Philadelphia 34, Pa. 

Ridleys, 159 Carlton Avenue, Brooklyn 5, N. Y. 

Rockwood & Company, 88 Washington Avenue, Brook- 
lyn 5, N. Y 

Schutter Candy Division, 
tion, 1501 Locust Street, St. 

Shotwell Manufacturing Company, 3501 
Avenue, Chicago, Il 

Sperry Candy Company, 

— Company of America, 
low Avenue, Hoboken, N. 

SWITZER LICORICE COMPANY, 612 N. 
Street, St. Louis, Mo. See page 30. 

James O. Welch Company, 810 Main, Cambridge. 
Mass 

Wilbur-Suchard Chocolate Candy, 
N. Broad, Lititz, Pa 

Williamson Candy Company, 4701 
Chicago 39, Ill 

espe racer Company, 408 West Florida, Milwaukee 
4, is. 


Leaf Brands, 
ml 


Universal Match Corpora- 
Louis 3, Mo. 
W. Potomac 


Milwaukee, 
Se 1515 Wil- 


First 


Incorporated, 48 


Armitage Avenue. 


CANDY MACHINES 


Automatic Canteen Co. of America, Merchandise Mart, 
Chicago, 

Belvend Manufacturing Company, 
Avenue, Chicago, IIl. 

Arthur H. DuGrenier, Inc., 
hill, Mass 

Mills Automatic Merchandising : nes 44-01 llth 
Street, Long Island City, 


122 South Michigan 


15 Hale Avenue, Haver- 
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The Rowe Corporation, 31 East i7th Street, New York 
City 

Sanitary Automatic Candy Corporation, 259 West 14th 

_ Street, New York City 

Stoner Manufacturing Corporation, 328 Gale Street, 
Aurora, Il 


CIGARETTE MACHINES 


Arthur H. DuGrenier, Inc., 15 Hale Avenue, Haver- 
hill, Mass 

The Rowe Corporation, 31 East 17th Street, New 
fork City 


DISPLAY CASES 


Columbus Show Case Company, 850 W. Fifth Avenue, 
Columbus 8, Ohio 

Confection Cabinet Corporation, 234 Central, Newark, 
N 


Grand Rapids Store Equip. Company, 1340 Monroe 
Avenue, N. W., Grand Rapids 2, Mich 

Supurdisplay Corporation, Wisconsin Lower Bidg., 
Milwaukee, Wis. 

Weber Showcase & Fixture Company, 5700 Avalon 
Boulevard, Los Angeles 54, Cali 

West Coast Sheet Metal Works, 935 Venice Boulevard, 
Los Angeles, Calif. 


FOOD SERVICE EQUIPMENT 


Acton Manufacturing Company, 605 South Summer 
St., Arkansas City, Kans. (portable, hot or cold food 
container 

Americar Playground Devices Company, Andersor 


I td grills 

Anderson & Wagner, Inc., 8701 South Mettler Street, 

os Angeles 3, Calif. (luncheonette equipment) 

Cinesnax Corporation, 988 Market Street, San Fran 
cisco, Calif. (frankfurter bar) 

Cory Corporation, 221 LaSalle, Chicago 1, Ill. (coffee 
brewer). 

Dalason Products Manufacturing Company, 825 West 
Madison Street, Chicago 7, Ill. (frankfurter steamer) 

Doughnut Corporation of America, 393 7th Avenue 
New York City, N. Y. (doughnut mixer) 

HELMCO, INC., 1215 Fullerton Avenue, Chicago, 
ill. (barbecue sandwich equipment). See page 


Hotpoint, Inc., 5600 W. Taylor Street, Chicago 44, 
Ill. (deep fryer and roll warmer). 

W. Kestenbaum, Inc., 1790 First Avenue, New York 
28, N. Y. (griddle stand). 

Kneisley Electric Company, 2509 LaGrange, Toledo, 
Ohio. (hot and cold drinks). 

J. C. Pitman & Sons, 711 Broad Street, Lynn, Mass. 
(deep fryer). 

Pronto Popcorn Sales Corporation, 702 Beacon Street, 
Boston 15, ass. (frankfurter steamer and dis- 
penser) 

Star Manufacturing Company, 6300 St. Louis Avenue, 
St. Louis 20, Mo. 

Steel Products Company, Cedar Rapids, Ia. (coffee 
dispenser) 


FOOD SPECIALTIES 


Blue Jay Products Co., Inc., 36 Bainbridge Street, 
Brooklyn 22, N. Y. (biscuits). 

Castleberry’s Food Company, Augusta, Ga. (canned 
barbecue pork). 

Coast Packing Company, 3275 E. Vernon, Vernon. 
Calif. (potato chips). 

Frito Company, Inc., 2600 Cedar Springs, Dalias, Tex 
(potato chips). 

Meadors Manufacturing Company, Greenville, S. C 
biscuits 

Pronto-Pup. Incorporated, 619 Ist National Bank 
Bldg., Cincinnati, Ohio. (frankfurters). 

National Biscuit Company, 449 West 14th Street, New 
York 10, N. Y. (biscuits) 

Purity Pretzel Company, 38th & Derry Streets, Har- 
risburg, Pa. (pretzels). 

Savon Candy Company, 61 Bridge Street, Patterson 
N. J. (French fried potato sticks), 

So-Good Potato Chip Company, 2 29 Gravois, St 
Louis, Mo. (potato chips). 


GUM, CHEWING 


American Chicle Company. Thompson Avenue & Manly 
Long Island City, N. Y 

Beechnut Packing Company, 10 E. 40th Street, New 
York. N. Y 

Chewing Gum Company, Merchant St., 

N.S. Pittsburgh 12, Pa. 

Frank H. Fleer Corporation, 10th & Somerville, Phila 
delphia 41, Pa 

WILLIAM WRIGLEY, JR. COMPANY, 410 N. 
Michigan Avenue, Chicago, ill. See page 35. 


ICE CREAM AND FROZEN 
CUSTARD EQUIPMENT 


Anderson & Waener. Inc., 8701 South Mettler Street 
Los Angeles 3, Calif. (cabinets). 

Freez-King Corporation, 2518 W. Montrose Avenue 
Chicago 18, Ill 
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with a CRETORS You get 
Greater 


Here's CRETORS' new Economy 
Floor Model Popper . . . the brilliant 


| Hollywood Jr. 


THEATRE MEN, for fast selling, top 
volume performance day-in, day-out, select 
Cretors economical HOLLYWOOD JR. 


Original’ self-season- site 
This compact casy-to-operate 


ing Popper: life-time welded 55 popper 
steel construction. IIlum- machine assures you a high margin 
inated Plexiglas dome. 10- of profit and years of trouble-free opera- 
02. Capacity popping units tion. Write for complete information, 
30” wide, 20° ceep., 66 Other Cretors models also available. 
high. No special feed : 3 bs 
wire needed “The Oldest Name in Popcorn--Since 1885 


Like everybody else, he’s kept an anxious eye on his 
boxoffice. No time lost on tears for him, though. 
He's found a way to make up for it — by getting 
more profit from his popcorn sales! 
He’s learned Popsit-Plus gives him many more 
boxes per batch; fewer duds, less waste. 


He’s found that Popsit-Plus’ butterlike flavor 
und aroma stops ‘em, sells ‘em . . . easier 
and faster. 


More, better, and more profitable pop- 
corn doesn’t answer all his problems. . . 
but it sure does put a “silver lining” in 
those clouds! 








Mode by G. F. Simonin’s Sons, {10. pnita. 24, ro. 








Equipment Sales, ae 824 Ss. W 


reet, Indianapolis 2, Ind 
ICECREAMOLATOR CORPORATION, 3700 Oak- 
wood Avenue, Youngstown, Ohio lice cream). 

See page 30. 

La Crosse Cooler Company, 2809 Losy 
South, La Crosse, Wis. (ice cream 
Mills Industries, Inc ha. 10 Fullerton Avenue, Chi- 

ago 39, Ill. (ice crea 
= riple Products poasaie: 225 W. 39th Street, New 
rk 18, N. Y. (cone dispenser 
m Freezer Manufacturing Company, 3401 17th 
West, Seattle 99, Wash. (frozen custard 
e dispenser 
st Sheet Metal Works, 935 Venice Boulevard, 
Angeles, Calif. (self-service ice cream cabine 
whi rla-Whip, Incorporated, W. O. W. Bldg, Omaha, 
Neb. (soft ice cream 


General 


Boulevard, 


PAPER CUPS 


Dixie Cup Company, 
Pa 
ily-Tulip 4 eee Qn, 
York 17, 

NATIONAL N THEATRE SUPPLY, 
New York 38, N. Y. 


24th and Dixie Avenue, Easton, 


122 E. 42nd Street, New 


92 Gold Street, 


POPCORN BAGS AND BOXES 


MANLEY, ee 1920 Wyandotte Street, 
Kansas Ci Mo 

NATIONAL THEATRE SUPPLY, 92 Gold Street, 
New York 34, 

Oneida Ratien, Clifton 
Boulevard, Clifton, N 
Rex Specialty Bag Corporation, 
Avenue, Brooklyn 6, N. Y 
Supurdisplay Corporation, 

waukee, Wis 


Incorporated, 10 
95-109 Onderdonk 


Wisconsin Lower Bldg., Mil 


POPCORN POPPERS 


Cc. CRETORS & COMPANY, 600 W. Cermak 
R , Chicago, Ill. See opposite page. 

MANLEY, Incorporated, 1920 Wyandotte Street, 
Kansas City, Mo. See page 31. 

NATIONAL THEATRE SUPPLY, $2 Gold Street, 
New York 38, New Yor' 

Star Manufacturing Company, 6300 St. 
St. Louis 20, Mo. 

Viking Popcorn Machines, 
Washington Boulevard, Los Angeles 1, 


Louis Avenue, 


Incorporated, 1481 W. 
Calif. 


POPCORN, RAW 


A. B. C. Popcorn Company, 
North Avenue, Chicago, Ill. 

American Pop Corn Company, Sioux City 6, Iowa. 

Blevins Popcorn Company, 3098 Charlotte Avenue, 
Nashville, Tenn 

Centra! Popcorn Company, Schaller, 

Charles E. Darden & Company, 
Street, Dallas, Tex 

Dore Popcorn Company, 5913 W. North Avenue, Chi- 
cago, Ill. 

Indiana Popcorn Company, Muncie, Ind 

Interstate Popcorn Company, 1243 S. Wabash Avenue, 
Chicago, Ill 

MANLEY, INCORPORATED, 1920 Wyandotte Street, 
Kansas Ci Mo 

NATIONAL THEATRE SUPPLY, 92 Gold Street, 
ew ww. ¥. 

J. A. McCarty Seed Company, Evansville, Ind 

Supurdisplay Corporation, Wisconsin Lower Bidg., Mil 
vaukee is 

Betty Zane Corn Products Company, 640 Bellefontaine 
Avenue, Marion, Ohio. 


3441 W 


Incorporated, 


Iowa 
308 S. Harwood 


e 
POPCORN SEASONING 
AND DISPENSERS 


Arlington Edible Oil Products, 38 Yetten Place, Wal 
tham, Mass. (seasoning). 
Automatic Products Company, 

New York 19, N. Y. (butter dispenser 
Best Foods, Incorporated, 1 E. 43rd Street, 
York City, Y. (seasoning) 
CRETORS & COMPANY, weed W. Cermak Road, 
Chicago 16, Ill. (butter dispense: 
E rew & Company, 5 East "26th Street, 
York City (seasoning) 
HELMCO, INC., Lag Fullerton Avenue, Chicago, Ill. 
(butter dispense 
NATIONAL THEATRE SUPPLY, 


New York 38, N. seasoning). 
INCORPORATED, Tioga, 


250 West S7th Street, 


New 
New 


$2 Gold Street, 


Y. ¢ 

Cc. F. SIMONIN SONS, 

and Belgrade Street, Philadelphia, Pa. (sea- 
soning). See opposite page. 

Supurdisplay Corporation, Wisconsin Lower Bldg., Mil 
waukee, Wis. (butter dispenser 


POPCORN WARMERS 
AND DISPENSERS 


Blessing-Hoffman Corporation 
Chicago, Ill. (warmer) 
Cc. CRETORS & COMPANY, 606 W. Cermak 
Road, Chicago 16, Ill. (warmer). See opposite 

page. 


2422 W. Cermak Road, 


42 


Holiywood Servmaster, Incorporated, 1908 S. Vermont 
Avenue, Los Angeles 7, Calif. (warmer) 

MANLEY, INC., 1920 Wyandotte Street, Kansas 
City, Mo. See page 31. 
Popcorn Equipment Company, 
Monica, Calif. (warmer) 
Pronto Popcorn Sales, 702 Beacon Street, 

Mass. (warmer and d'spenser) 
Queen City Manufacturing Company, 
Street, Cincinnati, Ohio. (dispenser) 
Supurdisplay Corporation, Wisconsin Lower Bldg., Mil- 
waukee, Wis. (warmer 
West Coast Sheet Metal Works, 935 Venice Boule- 
vard, Los Angeles, Calif. (warmer 


POPPING OILS 


The Best Foods, Incorporated, 
ork, N. Y. 

MANLEY, INC., 1820 Wyandotte 

City, Mo. 

Cc. F. SIMONIN’S & SONS, INCORPORATED, 
Tioga & Selgrade Street, Philadelphia, Pa. 
See opposite page. 


s 
SODA FOUNTAINS 


Anderson & Wagner, Incorporated, 
Street. Los Angeles 3, Calif 

HELMCO, INC., 1215 Fullerton Avenue, Chicago, 
ill. See page 37. 

W. Kestenbaum, Inc., 
28, N.Y 

Weber Showcase & Fixture Company, 
Boulevard, Los Angeles 54, Calif 


e 
VENDING CARTS 


Federal Quality Corporation, Atlanta, Ga 

POBLOCKI & SONS, 2159 S. Kinnickinnic Avenue, 
Milwaukee 7, Wisc. 

Walky Service Company, 401 Schweiter Bldg 
ita, Kans. 


2004 Broadway, Santa 
Boston 15, 


1020 Richmond 


1 E. 43rd Street, New 


Street, Kansas 


8701 S. Mettler 


1790 First Avenue, New York 


5700 Avalon 


Wich- 





BRAND NAMES 





[Addresses of the following list can 
be found by referring to proper classi- 
fication in the preceding directory.] 


BEVERAGES 

BIRELEY'S: General Foods Corporation. 

CANADA DRY (cherry, cream, ginger ale, grape, 
lemon lime, Canada Dry 


orange, root beer): 


Ginger Ale, Inc. 
COCA-COLA: Coca-Cola Company. 
DAD'S ROOT BEER: Dad's Root Beer Company. 
DELAWARE: Delaware Punch Company of America. 
DR. PEPPER: Dr. Pepper Company. 
DR. SWETT'S: Dr. Swett's Root Beer Company 
GRAPETTE: The Grapette Company. 
GREEN RIVER: Schoenhofen Edelweiss Company. 
GREEN SPOT: Green Spot, Inc. 
HAWAIIAN: Pacific Citrus Products Company. 
HIRES ROOT BEER: The Charles E. Hires Co. 
HI-SPOT: Canada Dry Ginger Ale, Inc. 
RED ROCK: The Red Rock Bottlers, Inc. 
ROYAL CROWN COLA: Nehi Corporation 
SEVEN-UP: The Seven-Up Company. 
SPUR: Canada Dry Ginger Ale, Inc. 
SQUEEZE: National Fruit Flavor Company, Inc. 
SQUIRT: The Squ'rt Company. 
TRU-ADE: Tru-Ade, Inc. 
VERNOR'S: James Vernor Corporation. 
WELCH: The Welch Grape Juice Company. 
WONDER ORANGE: Wonder Orange Company. 


CANDY BARS and SPECIALTIES 


ALMOND JOY: Peter Paul, Inc. 

ANNABELLE'S ROCKY ROAD: A. S. Jaffe Co. 

BABY RUTH: Curtiss Candy Company. 

BAFFLE BAR: Cardinet Candy Company. 

BIT-O-HONEY: Schutter Candy Div. of Universal 
Match Corporation. 

BLACK CROWS: Mason, 
Confectionery Company. 


Au & Magenheimer 


BONOMO'S TURKISH TAFFY: Gold Medal Candy 
Company. 

BUTTERFINGER: Curtiss Candy Company. 

BUTTERNUT: Hollywood Candy Company. 

CARDINAL BAR: Euclid Candy Company. 

CHARMS: Charms Candy Company. 

CHOCOLETTOS: Peter Paul, Inc. 

CHUCKLES: Fred W. Amend Company. 

CLARK BARS: D. L. Clark Company. 

CRACKER JACK: The Cracker Jack Company. 

CUP-O-GOLD: E. A. Hoffman Candy Co., Inc. 

DOTS: Mason, Au & Magenheimer Confectionery. 

FIFTH AVENUE: Ludens, Inc. 

FOREVER YOURS: Mars, Inc. 

GOOBERS: Blumenthal Bros. 

GOOD & PLENTY: Quaker City Chocolate Co. 

HERSHEY: Hershey Chocolate Company. 

JUICELETS: F & F Laboratories, Inc. 

JUJUBES: Henry Heide, Inc. 

JUJYFRUITS: Henry Heide, Inc. 

JUMBO BLOCK: Planters Nut & Chocolate Co. 

JUNIOR MINTS: James O. Welch Company. 

KRAFT KARAMELS: Kraft Food Company. 

LEAF-MINTS: Overland Candy Company. 

LICORICE PASTILLES: Henry Heide, Inc. 

LICORICE TWIST: Switzer's Licorice Company. 

LIFE SAVERS: Life Savers Corporation. 

M & M'S: M & M Ltd. 

MALT SALLS: Leaf Brands, Inc. 

MARS: Mars, Inc. 

MILK DUDS: M. J. Holloway Company. 

MILK PODS: M. J. Holloway Company. 

MILK-SHAKE: Hollywood Candy Company. 

MILKY WAY: Mars, Inc. 

MOUNDS: Peter Paul, Inc. 

MR. GOODBAR: Hershey Chocolate Company. 

NECCO BOLSTER: New England Confectionery Co. 

NIBS: National Licorice Company. 

NECCO WAFERS: New England Confectionery Co. 

NESTLE'S: Nestle Chocolate Company. 

OH HENRY: Williamson Candy Company. 

OLD NICK: Schutter Candy Co. 

PAYDAY: Hollywood Candy Company. 

PEANUT CHEWS: D. Goldenberg, Inc. 

PECAN ROLL: Sperry Candy Company. 

POM POMS: James O. Welch Company. 

POWERHOUSE: Walter H. Johnson Candy Co. 

RAISINET: Blumenthal Bros. 

RED SAILS: Hollywood Candy Company. 

ROOT BEER DROPS: Chase Candy Corp. 

7-11: Mason, Au & Magenheimer Conf. Co. 

SHERBITS: F & F Laboratories, Inc. 

SOFTEES: Mason, Au & Magenheimer Conf. Co. 

TEENS: Marlon Confections Corporation. 

SNICKERS: Mars, Inc. 

SUCKERS: M. J. Holloway & Company. 

3 MUSKETEERS: Mars, Inc. 

TOOTSIE ROLL: Sweets Company of America. 

25 KARAT: Charms, Inc. 

WELCH'S COCOANUT: James O. Welch Co. 


CHEWING GUM 

BEEMAN'S: American Chicle Company. 
BLACK JACK: American Chicle Company. 
CLARK'S TEABERRY: Clark Bros. 

DENTYNE: American Chicle Company. 
DOUBLEMINT: William Wrigley, Jr. Company. 
FLEER: Frank H. Fleer Corporation. 

JUICY FRUIT: William Wrigley, Jr. Company. 
P-K'S: William Wrigley, Jr. Company. 
PEPPERMINT: Beechnut Packing Company. 
RED HOT: Leaf Brands, Inc. 

SPEARMINT: William Wrigley, Jr. Company 
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A CATALOG OF THEATRE EQUIPMENT, FURNISHINGS, SUPPLIES, ARCHITECTURAL 
LISTING MANUFACTURERS ACCORDING TO CLASSES OF PRODUCT 


MATERIALS 


[For classes of products related to refreshment service, see THEATRES SALES BUYERS INDEX beginning on page 40) 





AIR-CONDITIONING AND 
VENTILATING EQUIPMENT 


ASSURANCE OF clean, 
comfortable atmospheric conditions in a 
theatre usually requires some means at 
least of cooling the auditorium during the warm 
months. 

In regions of little hot weather, and particu- 
larly of low relative humidity, simple ventila- 
tion—filter-equipped intake and one or more 
blowers of liberal capacity at the screen end 
of the auditorium, also an exhaust vent and fan 
at the opposite end—may be adequate. 

3ecause the amount of heat and moisture in- 
troduced into the air by people seated close 
together in an enclosure for two or three hours, 
theatres generally need cooling facilities (which 
are commonly what is meant by the term air- 
conditioning, although that term properly sig- 
nifies positive control of sensible heat, relative 
humidity and air motion). 

Comfort-cooling can be supplied by (1) built- 
up plants consisting of one or more compressors 
and in coils for transfer of heat in the air to 
water or refrigerant (direct expansion, which 
method is not permitted in some cities); (2) a 
similar central plant but consisting in one or 
more unit conditioners; (3) unit conditioners 
installed for direct space cooling ; and air wash- 
ers (evaporative cooling). 

Unit-conditioners are designed to provide all 
of the essentials of a complete cooling plant, 
including an evaporative condenser, with coils 
for heating if desired. In their smaller sizes 
(generally from 5 to 10 tons), they can be in- 
stalled within room zones to be cooled (space 
cooling), thus conditioning air supplied through 
a simple ventilation system. Unit condition 
ers are avail able in various capacities from 3 to 
75 tons (3, 5, 7%, 10, 15, 20, 30, etc.). For 
central plants, they can be had for ceiling as 
well as floor sscnindiina, 

Engineers generally regard 
more desirable from 100 tons up 

Sither unit or built-up plants can be ar 
ranged for use of two or more compressors 
together or separately so as to provide for 
variation in load requirements. Such flexibility 
may also be adapted to cooling (also heating ) 
of a theatre by divisions, or zones (as main sec- 
tion of auditorium, in or under balcony, lounge- 

foyer-lobby area, etc.). 

Evaporative cooling is commonly 
as being adapted to regions where 


built-up plants 


regarded 
relative 
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humidity is seldom higher than 72%. That fac- 
tor is minimized, however, by designers of 
some types of evaporative cooling equipment on 
the market. 

Such equipment is not to be confused with 
evaporative condensers, which are devices for 
cooling the refrigerant of mechanical cooling 
plants. They reduce water consumption for 
this purpose (estimated at 95%). For some 
installations, a cooling tower may prove cheaper. 
Some water-saving device is required in a 
growing number of localities. 

Since a large audience even in winter can 
raise relative humidity above the comfort level, 
it is well to integrate heating and cooling, 
preferably under automatic control 


AIR DISTRIBUTION 


Blowers: Fans usually preferable for the ven- 
tilation of theatres are of multi-blade (‘ ‘squirrel 
cage”) type. They range in air volume capacity 
from those adapted to simple (ductless) ventila- 
tion systems, to large sizes capable of overcom- 
ing the resistance of extensive duct systems. As 
a rule, a simple ventilation system should in- 
clude an exhaust fan. 

Diffusers: To assure uniform distribution of 
conditioned air to each zone of the auditorium 
and other areas of the theatre, without an effect 
of draft, outlets for duct systems should be of 
“aspirating” type, which mixes the conditioned 
air with the room air before it reaches the 
breathing zone. Such diffusers are available in 
circular flush-set or projecting ceiling types, 
flush wall types, and rectangular ceiling types 
(the latter are indicated particularly for inte- 
gration with ceiling tiles). Each has readily 
adjustable dampers. 





PRODUCT NEWS . . Pages 36 and 64 


The department “About Products” 
on general equipment and supplies 
is on page 64. "The Vender Vane" 
on refreshment service products is 
on page 36. 


BEALGRS .«. cds «so 0, Page 2 


Dealers in the United States are 
listed in the Theatre Supply Mart; 
those in Canada on page 63. 


ADVERTISERS INDEX . . . Page 27 











For concealment of outlets that are merely 
dampered openings in ducts or in walls, con 
cealing dampers or blowers, ornamental grilles 
are available in various stock sizes and also 
built to specifications in bronze, stainless steel, 
aluminum or other metals, with finish to match 
other metal fittings or the decorative scheme 
of the room. 


AIR CLEANSING 


Whether the theatre is air-conditioned or has 
only a simple ventilating system, the incoming 
air should pass through efficient filters to re- 
move as much dust and pollen as possible. 
Throw-away type filters are discarded when 
dirty ; permanent type, of which there are many 
kinds, are occasionally washed. One type is 
treated also for elimination of odor from out- 
side air 

Equipment for cleaning air of unpleasant 
odors and of bacteria responsible for many 
air-borne diseases is available in electrical and 
chemical types. 


CONTROL EQUIPMENT 


An air-conditioning system can be designed 
for the simplest manual control or for automatic 
operation embracing a complex system of damp- 
ers and switches, safety valves, etc., all respond- 
ing, in fixed relation to each other, to changes 
in temperature and moisture 


AIR WASHERS 

American Blower Corporation, 8111 Tireman Avenue, 
Detroit 32, Mich. 

National Engineering & Manufacturing Company, 519 
Wyandotte Street, Kansas City, 

United States Air Conditioning Corporation 
omo Avenue, S.E., Minneapolis, Minn 


BLOWERS AND FANS 

American Blower enero 
Detroit 32, Mich 

Tig Electric Ventilating Company, 2850 N. Crawford 
Avenue, Chicago, Ill. 

National Engineering & enateseuine Company, $19 
Wyandotte Street. Kansas City, 

Reynolds Manufacturing Company, 412 Prospect Ave- 
nue, N. E., Grand Rapids, Mich 

Typhoon Air Conditioning Co., Inc., 
Brooklyn, N 

United States Air 
omo Avenue, S.E., Minneapolis, 

Westinghouse Electric Corporation, 
sion, Hyde Park, Boston, Mass 


COILS 
McQuay, Inc., 
Minn. 


3310 


8111 Tireman Avenue, 


794 Union Street 
Conditioning Corporation, 3310 
Minn 


Sturtevant Divi 


1600 Broadway, N. E 


Minneapolis 
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CON Ti] ERS, UNII1 


Airtemp Division, Chrysler Corporation, 
Avenue, Dayton 1, Ohio 

Aiton Manufacturing Company, 
Dallas, Tex 

Buensod-Stacey Air-Conditioning, Inc., 60 E. 42nd 
Street, New York City (integrated dry and wet bulb 
reader 

Curtis Manufacturing Company, 
St. Louis 20, Mo 

Carrier Corporation, Syracuse, N. Y 

General Electric Company, 5 Lawrence Street, 
held, 

Governair 


tons up) 
1600 Webster 


1112 Ross Avenue, 


1998 Kienlen Street, 


Bloom 


Corporation, 605 West Main Street, Okla- 
ty, Okla 
nd ning Co., Ir 94 Union Street, 


Conditioning Corporation, 3310 
., Minneapolis, Minn 
f Roosevelt Avenue, York, Pa 
Westinghouse Electric Corporation, Sturtevant Division, 
Hyde Park, Boston 36, Mass 


States Air 
Avenue, S$ 


INSTRUMENTS 
Company, Philadelphia, Pa 
C i i 60 E. 42nd 
‘aw York City maeesal ‘dry and wet bulb 
reader 
Minneapolis 
Fourth Avenue, 5., 
Monitor Controller Company, 
more, Md 


Honeywell Regulator Company, 2822 
Minneapolis, Minn 


51 S. Gay Street, Balti- 


East 42nd Street, New York 17, 


Filter C First and Central 
uisville 8 


Fiberglas Corporation, Ohio 


ympany 
v 
Building 
Research Products C« 
Street, Madison 3 


tion filters 


Universal Air Filter C 


1015 East Washington 
includes odor-elimina 


rporatior 

Wis. (line 

mpany, Duluth, Minn 
GRILLES AND DIFFUSERS 

Air Devices, Inc., 17 East 42nd Street, 
N.Y 

American Blower Corporation, 
Detroit 32, Mich 

Anemostat Corp. of America, 
York City 

Barber-Colman Company, Rockford, II. 

Ww Connor Engineering Corporation, 
Street, New York 16, Be 

Tuttle & Bailey, New Britain, Conn. 


REFRIGERATION MACHINES 
Airtemp Division, C Corporation 
Avenue, Dayton | 
American Blower Cor 
Detroit 32, Mich 
Baker Refrigeration 
Maine 

Carrier Corporation 

Curtis Manufacturin 
St. Louis, Mo 

Frigidaire Division, General Motors Sales Corporation, 
300 Taylor Street, Dayton, Ohio 

General Electric Company, 5 Lawrence Street 
field, N 

General Refrigeration 
Beloit, Wis 

Governair Corporation, 
homa City 1, Okl 

Typhoon Air Conditioning Co., Inc., 
Brooklyn, N 

United States Air Conditioning Corporation, 
Come Avenue, S.E., Minneapolis, Minn 

York Corporation, Roosevelt Avenue, York, Pa 

Westinghouse Electric Corporation, Sturtevant 
sion, Hyde Park, Boston 36, Mass 

Worthington Pump & Machinery Corporation, 

ee 


New York 17, 


S111 Tireman Avenue, 


10 E, 39th Street, New 


114 East 32nd 


irysler 1600 Webster 


Ohi 


poration, 8111 Tireman Avenue, 


Corporation, South Windham, 


Syracuse, N. Y 
g Company, 1998 Kienlen Avenue 


Bloom- 


Corporation, Shirland Avenue, 


605 West Main Street, Okla- 


794 Union Street, 


3310 


Divi- 


Harri- 


sor 


AMPLIFIERS AND 
AMPLIFYING TUBES 

AMPLIFIERS, which are 
an integral part of a theatre type sound 
system, may be classified in three groups 
—pre-amplifiers, power amplifiers, monitor 
amplifiers 

Most power amplifiers today contain their 
own filament and plate supplies, needing only 
connection to a power line of suitable voltage 
and frequency and dispensing with all auxiliary 
batteries, generators or rectifiers. In addition 
they commonly supply polarizing voltage to 
photocells. They also provide filament and plate 
supplies to pre-amplifiers, and in many cases 
to monitor amplifiers, where such are incor- 
porated in the sound system. 

Pre-amplifiers, where used, are built into the 
soundheads themselves,or may be mounted on 
the front wall of the projection room, In gen- 
eral, sound systems use two pre-amplifiers (one 
for each reproducer ), and a combination voltage 
and power amplifier of sufficient capacity to 
provide sound in a given theatre auditorium 
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without distortion. Where additional power 1s 
required, it may be obtained by using a mul- 
uplicity of power amplifiers to obtain the re- 
quired wattage, or by installing one large power 
amplifier of equal wattage. The method em- 
ployed is dependent upon the manutacturer’s 
specifications. 

Minimum limitations for amplifier wattage in 
comparison with seating capacity have been 
established by the Kesearch Council of the 
Academy of Motion Picture Arts and Sciences, 
and it is strongly recommended that exhibitors 
consult these requirements before purchasing 
sound equipment. 

lhe main amplifier equipment is generally 
mounted on a rack, or in a steel cabinet, for 
mounting on the projection room wall or built 
into the wall dividing the projection room from 
an adjacent equipment room. 

he monitor amplifier, where used, 
times installed as a separate unit in its 
housing. 

The volume control and 
equipmeut is today commonly 
the photocell pre-amplifier. 

Cabinets are usually available in either single- 
or dual-channel type, while panels may include 
provisions for non-sync and radio equipment 
with related switching means 

Supplementary amplifiers in small wattage 
are available for cry-room as well as monitor 
speakers, group hearing aids, etc. 

For drive-in sound systems with in-car speak- 
ers, amplification may be built up to required 
output by the addition of main amplifiers or 
booster units according to the number of 
speakers. There are integrated systems of this 
kind designed specifically for drive-ins. 


AMPLIFIERS 


Altec-Lansing Corporation, 
vard, Beverly Hills, Calif. 

Amplifier Company of America, 398 Broadway, New 
York 13, N. Y. 


is some- 
own 


sound changeover 
associated with 


9356 Santa Monica Boule- 


Daven- 


THE DARL ANT YRS, COMPANY, 


port Omaha, Neb. 

CENTURY ‘PROJECTOR CORPORATION, 729 Sev- 
enth Avenue, New York City. 

DeVry Corporation, 1111 Armitage Avenue, Chicago, 
mn 


1707-11 


INTERNATIONAL PROJECTOR 2 
5S LaFrance Avenue, Bloomfield, N. 

ees. INC., 4431 West ee 
cago, Ill. 

RADIO CORPORATION OF AMERICA, Engineering 

Products Department, Camden, N. J. 

J. E. ROBIN, INC., Robin- ae Division, 267 Rhode 
Island Avenue, East 

WENZEL PROJECTOR CORPORATION, 2505-19 
South State Street, Chicago 16, Ill. 

WESTREX CORPORATION, 111 Eighth Avenue, 
New York 11, N. Y. (except in U. S. and Canada). 


AMPLIFYING TUBES 
Continental Electric Company, 


Geneva, Ill 
General Electric Company, 


Street, Chi- 


715 Hamilton Street, 


1 River Road, Schenectady, 
N. 

Gordos Corporation, 86 Shipman Street, Newark, N. J. 

RADIO CORPORATION OF AMERICA, Engineer- 
ing Products Department, Camden, 

Radiant Lamp Corporation, 700 Jeliff Avenue, New- 
ark, N 
Raytheon 
Waltham, 
Westinghouse 
Western Electric 

City 


Manufacturing Company, Foundry Avenue, 
Mass 


Electric 
Company 


Bloomfield, N. J 
New York 


Corporation, 
195 Broadway, 


ANCHORS FOR CHAIRS 


EXPANSION BOLTS suited 
to anchoring chairs in concrete flooring 
are available with metal jacket. A leading 
make of metal anchor consists of an especially 
long tapered fin head bolt, conical cup, lead 
sleeve, washer and hexagon nut 
Chicago Expansion Bolt Company, 1338 West Concord 

Place, Chicago, Ill 
Fensin Seating Company, 1139 
Chicago, Ill 


South Wabash Ave.. 


ARCHITECTURAL MATERIALS 
AND THEATRE DESIGN SERVICE 
[See also Fabrics and Wallpapers] 

THE NUMBER of archi- 
tectut applic ible to 


the facing of the fronts and finishing of 


al materials especially 


heatres has been eg 

" yn industrial scien l 
is an indication of the variety of these 
terials for various purposes 

Laminated (built-up) tiles and sheets with 
permanent plastic finish provide wall 
finishes in solid color, in patterns and natural 
woods with the practical advantage of re- 
sistance to scratching and washing 
Such plastic-finished wallboards are obtainable 
with either semi-gloss or | gloss surface; 
the latter is especially suited refreshment 
stand counters 

W ood 


oicest 


baked 


repeated 


makes the 
woodwork finishes 


veneering (plywood) now 
grain available for 
f relatively moderate 
Architectural 
applications, is 
of giving the 


cost 

interior 
means 
without 
excellent for ex 
effect, etc.) 
rails, 
architec 
floor-to 


glass, which has 
notably successful as a 
theatre front ricl 
gaudiness. Glass blocks are 
terior panels (translucent 
interior partitions, illuminated 
and so on. Mirrors may be considered 
tural materials, too used in 
ceiling panels 

Some of the natural 
has been imparted to the 
lain enamel finish of me 
for exterior facing; these are 
shapes which, when assembled 
tern,. and in a variety of with either 
glossy or dull finish. Aluminum and steel mem 
available to facilitate erection of fronts 
employing such porcelain enamel facing or 
structurally comparable materials 
Modern glass products 
which allow a charming 
visible from the street. For colorful doors 
of solid shade or designed in a multicolored 
pattern the laminated plastics have, in addition 
to the qualities cited above, the ability to seal 
the structure against weather 
Ceramic tile is obtainable in 
many interior 
toilet rooms, 
making of 
patterns 

Fluted (corrugated) sheets can be 
shaped to an architectural form on the job 
Mineral and glass fibre tiles, solid or perforated 
for acoustical purposes may be laid in patterns 
of decorative effect 

Perforated metal plates, with baked finish, 
are applicable especially to ceilings of areas near 
the auditorium, with noise-control material 
above ; lipping on, they permit easy ac- 
to electrical or other installations above 
For other kinds of materials of related pur- 
also Fabrics and Wall Paper 


many 
< ole MT 


window 


standec 
when 


cotta 
porce- 
iorms designed 
obtainable in 
give a rib pat 


beauty of 
I 


terra 
vest grades of 
tallic 


colors 


bers are 


include clear-vision 
interior to be 


doors 


types suited to 
outer lobbies and 
fronts it facilitates the 
architectural forms and 


areas besides 
while for 
varicolored 


asbestos 


also, 


cess 


pose see 


Adelhardt Construction Company, 53-15 74th Street, 

aspeth, N. Y. (structural engineering). 

Arketex Ceramic Corporation, Brazil, Ind. 
tiles) 

The Celotex Corporation, 120 S. LaSalle Street, Chi- 
cago, Ill. (mineral and vegetable fibre tiles). 

F & Y BUILDING SERVICE, 319 E. Town Street, 
Columbus, Ohio (design and construction). 
See page 21. 

The Formica Insulation Company, 4654 Spring Grove 
Avenue, Cincinnati, Ohio. (laminated plastic sheets). 

Hollobilt, 2081 Laura Avenue, Huntington Park, 

alif. (doors) 

The Kawneer 
Mich. (steel 
structures) 

Libbey Owens-Ford Glass Company, Vitrolite Division, 
Nicholas Building, Toledo, Ohio (architectural glass, 
glass doors). 

MARSH WALL PRODUCTS, INC., Dover, Ohio 
(plastic-finished paneling, plastic and metal 
mouldings). See page 21. geet 

Mosaic Tile Company, Zanesville, Ohio. (ceramic tile). 

Corporation, Wakefield, Mass. (wood 


(ceramic 


Niles, 
front 


Street, 
enamel 


Company, 3203 Front 
frame and porcelain 


Parkwood 
veneer) 

Pittsburgh Plate Glass Company. 2200 Grant Building, 
Pittsburgh. Pa (architectural glass, glass doors). 

POBLOCKI & SONS, 2159 South Kinnickinnic Avenue, 
Milwaukee 7, Wis. (Stainless steel a porcelain 
enamel front structures). 

Rigidized Metals Corporation, 658 Ohio Street, 
alo, N. Y. (perforated metal plates). 

United States Gypsum Company. 300 W. Adams 
Street. Chicago, Ill. (mineral boards and tiles). 
United States Plywood Company, 55 West 44th Street, 

New York City (wood and plastic veneers). 
Westinghouse Electric Corporation, Micarta Division, 

East Pittsburgh, Pa Micarta for decorative pur- 

poses: U. S. Plywood Corporation, see above). 


Buf- 
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“BLACK LIGHT” MATERIALS 
AND LIGHTING EQUIPMENT 


“BLACK LIGHT” is the | 
term popularly applied to the application | 
of near-ultraviolet light, to surfaces | 
painted with luminescent lacquer which this | 


energy Causes tu zluow. 


Fluorescent materials in paint form may be | 
readily applied with either brush or sprayer. | 


A variety of colors are obtainable. 


Filament ultraviolet lamps are provided in a | 


250-watt size with a bulb of filter glass, hence 


no additional filter or ballast is required. How- | 


ever, the ultraviolet output of this lamp (Pur- 
ple X) is relatively low. 

Fluorescent ultraviolet lamps, called 360 BL 
lamps, are yr in the sizes and wattages 
of standard F-lamps. These are efficient gener- 


ators of near-ultraviolet, and the tubular shape | 


lends itself readily to display work, and direc- 
tional and similar signs are available in stock 
models, or may be made up especially. Light 
density filters are required since these lamps 
produce some visible light also. 

Mercury ultraviolet, or Type H lamps, are 
concentrated sources of ultraviolet and visible 
light; hence, they are particularly useful to ob- 
tain a spot beam of “black light” for spec- 
tacular effects. A relatively dense filter must 


be used to absorb the visible light and to | 


create effective fluorescence. 

Another application of “black light” is to 
identify paid patrons when they leave the the 
atre temporarily; the hand is stamped with ink 
visible only under near-ultraviolet light. 


General Electric Company, Lamp Dept., Nela Park, 
Cleveland, Ohio (lamps). 

GOLDE MANUFACTURING COMPANY, 1214-22 W 
Madison Street, Chicago, Ill. (lamp fixtures). 

KLIEGL BROS., 321 W. Sth Street, New York City 
(light sources). 

Keese Engineering Company, 7380 Santa Monica 
Boulevard, Los Angeles, Calif. (paints, light sources). 

“s Studios, 123 North Wacker Drive, Chicago 6, 


The Stroblite Company, 35 West 52nd Street, New 
York City (paints, lamps). 
Switzer Brothers, 4732 St. Clair Avenue, Cleveland 3, 


io. 
Westinghouse Electric Corporation, Lamp Division, 
Bloomfield, N. J. (lamps). 


BOX-OFFICES AND ACCESSORIES 
BOX-OFFICES ARE Com- 
monly built “on the job” from specifica- 
tions of the designer of the front and 
entrance area; however, box offices may be 


obtained ready for erection, in styles, colors and | 


materials to harmonize with the vestibule or 
lobby treatment. Architectural glass, glass 
structural blocks (which may be interestingly 


illuminated from behind), porcelain-enamelled | 


metal, stainless steel (fluted or smooth) and 
laminated plastic are prominent among the 
facing materials. (Unless otherwise specified, 
the companies listed below are sources only of 
material suited to box-offices; see these further 
under Architectural Materials.) 

Besides ticket issuing machines and = coin 
changers (which see), box-office accessories in 
clude speaking tubes and admission price and 
show time signs (see Signs, Directional). 

Metallic speaking tubes covering an aperture 
in the box-office window to protect the cashier 
from cold and infection, are usually louvred, but 
are also available with a resonating disk 


\lso for protection against cold are shields | 


if transparent plastic extending across the deal 


plate and opening to several fixed positions 


Everbrite Electric Signs, Inc., 1440 North Fourth 
Street, Milwaukee 12, Wis complete box-office 
structures, protective shields 

The Formica Insulation Company, 4620 Spring Grove 
Avenue, Cincinnati, Ohio 

GOLDBERG BROS., 235% Walnut Street, Denver, 
Colo. (Speaking tube). 

Libbey-Owens-Ford Glass Company, 1310 Nicholas 
Building, Toledo, Ohio 

MARSH WALL PRODUCTS, INC., Dover, Ohio 
(laminated plastic board) 
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GOOD MEASURE 


Man in business has many ways to measure his services, 
and it is through these “measures” that the full worth of 


his service is determined. 


There are some things, however, that no man can measure. 
Among these is confidence . . . Confidence in the quality 
of his product . . . confidence in the skill of his personnel 


. confidence in the wisdom of his counsel. 


In 25 years of service to the industry, the skill, quality 
and dependability of National Theatre Supply has gained 
the complete confidence of motion picture exhibitors. 
This confidence is an integral part of the service you 
receive from National. There can be no price tag attached 
for it is a priceless commodity . . . a commodity National 
can offer only because of its unmatched experience in 


meeting the needs of theatres throughout the land. 


Why don’t you, too, put your confidence in National? 





29 Branches... 


/ NATIONAL 
eee ade 


Penman of National + Simplex « Bludworth, Inc 


from Coast to Coast 












































gh Plate Glass Company, 2200 Grant Building 


Kinnickinnic Ave- 
box-office struc 


Pittsbur, Pa 
POBLOCKI & SONS, 2159 South 
nue, Milwaukee 7, Wis. (complete 
tures) 
Meat 


& 


Micarta Division, 


East Pitt 


CABINETS FOR 
FILM AND CARBONS 
REALLY FIREPROOF cabi- 

nets for film storage are essential accesso- 
ries of the projection room if the protec- 
either by law or theatre opera- 
tor's responsibility is to be provided both pro- 
jectionists and patrons. With the 2,000-foot 
reel standard in the American film industry, film 
storage facilities should accommodate this size 
of reel in metal compartments that at leas 
prevent the spread ot fire trom one compartment 

other and reduce the effect of heat as a 
ause o! combustion toa minimum. 

I desired safety is provided by a sectional 
cabinet of relatively thick (approximately 1% 
inches) steel walls insulated with fireproof ma 
terial. Such cabinets are obtainable with or 
without vents (vents required by fire regula- 
tions in some communities) and with or without 
sprinkler heads inside 

A cabinet for carbons (wherever no suitable 
compartment is otherwise provided) is a con 
venient place to keep carbons. The carbons 
while drying out, are out of the way so that 
breakage tends to be reduced. One cabinet 
will hold several hundred carbons (according 
to trim) and also provides a handy compart 
ment for small tools 


tion required 


Ohio 
1214-22 W. 


Diebolt Manufacturing Company, Canton. 
——s ag gy tng COMPANY, 
treet, Chicag il 
coLDserc BROS., 3500 Wainut Street, Denver, 
Colo. See page 


Mosler Safe Company, 320 Fifth Avenue, New York 
N. ¥ 





THE BIGGEST 
CIRCUITS 
BUY HANOVER 


CONTINUOUS 


CARBON SAVERS 


NS 


B 
C aneons 


as TO THE 
LAST 
rs, INCH 
| 6 *) 
U-2 25% 
on POSITIVE CARBON BILLS 


NEW L kw Model NOW 


Only 3S 19.50 


CAN SAVE 








Also All Standard Model 


All| NTS & INDEPENDENT 
DEALERS 
or WRITE “DOC” FAIGI 


NORPAT Sales. Ine. 








. 45 West 45th St.. New York 19, N. YJ 





46 


Neumade 4 ration, 330 West 42nd Street, 
New York City 

WENZEL ‘PROJECTOR COMPANY, 2509 South State 
Street, Chicago, Ill. 

Edw. H. Wolk, 1241 


Ill 


pogeces Corp 


South Wabash Avenue, Chicago 


CARBONS, PROJECTION 

MOTION PICTURE projec- 
required for projection 
nicture theatres (all ex- 
filament projection lamps). 


juired 


carbons are 
most motion 
hose using 

size of 

upon the e ot ar nd ir connection the 


tion 


depends 


reader S I 

Buyers’ Index or 

Helios Carbons, Inc 
Mehlem Rhein, 
Bloomfield, N 

LORRAINE- CARBONS, INC. (mfrd. by Societe 
Le Carbone Lorraine, Pagny, France), Boon- 
ton, N. J. See page 67. 

NATIONAL CARBON COMPANY, INC., 30 East 
S2nd Street, New York 7, N. Y. Third cover. 


Ringsdorff Werke, 
Washington Street, 


(mfd. by 
Germany), 122 


CARBON SAVING DEVICES 
VARIO DEVICES are 
allable 


continue use 


and stubs so 
le ngths to 


others 
1 


to join new carbons 


Some % Simpic lamps, 


Best Devices Company, 3459 West 140th Street, Cleve- 
land, Ohio 

Cali Products Company, 3721 Marjorie 
mento 20, Calif 

**End-Gripper’ Company, 
N. W., Canton 8, Ohio 

THE GOLDE MANUFACTURING COMPANY, 
1214-22 West Madison Street, Chicago, II. 

Motion Picture Accessories Inc., 1678 W. 17th Place, 
Hollywood, Cal. 

a gy! SALES, 45 West 45th Street, New York 
gic) N. v- See page e 46. 

ge Products, 24 West Sta B 1, Ann 

RAYTONE SCREEN ‘2 seen 
Avenue, Brooklyn, 

S. O. S. Cinema Supply , 602 West 52nd 
Street, New York City. 

Weaver Manufacturing y, Ltd., 1639 E. 102nd 
Street, Los Angeles, Calif. 

WENZEL PROJECTOR COMPANY, 2509 South State 

Street, icago, 


Edw. H. Wolk, 


Way 


Sacra 


1224 Homedale Avenue, 


165 Clermont 


i241 S. Wabash Avenue, Chicago, Il 


CARPETING 

TYPES OF carpeting suited 
to heavy-duty requirements of theatres 
are (to name them alphabetically) Ax- 
minster (only in the finest grades, except pos- 
sibly when used in small lounges), Broadloom, 
Chenille (an expensive weave feasible only in 
rare instances in which superior carpet of special 
shape is absolutely required), Patent-Back (a 
type consisting in Broadloom 
cut into desired shapes and and cemented 
Velvet (pat tern dyed) and 
woven) rhe last two are the 
weaves most widely used in theatres because of 
their durability and relatively moderate price 
while providing ide selection of interesting 
patterns and col 

{ 


special sections 
colors 
to a backing), 
Wilton (pattern 


usually carpeted in a 
pattern, but consideration should be 
the advisability of using another design, or a 
plain Broadloom, or the same design in a 
smaller scale, for areas like lounges, which differ 
greatly in size and function from foyers and 


Theatres are 


single 
given to 


standee areas; and also on where some 


patterns can be confusing. 


Stairs, 


Madison 
Line includes patent- 


ten Sent Carpet Company, Inc., 140 
New York City. 
525 Madison 


Avenue, New 


k). 
A. & M. Karagheusian, Inc., 295 Fifth Avenue, New 

York City. 

Thomas L. Leedom Company, Bristol, Pa 
James Lees & Sons Company, ote pal rt, Pa. 

H. M & Sons, 295 I Avenue, New Yorl 
Moh awk “Car pet Mills, Inc., Amste m, N 
RADIO CORP. OF AMERICA, Engineering 
uct sagging Camden, N. J. 

Alexande Smit 5 Fit \venue N York, 


Prod- 


CARPET LINING or under- 
lay generally suited to theatres is made 
of hair and jute, or entirely of hair, or 
foam rubber (latex). Lining entirely of jute 
(vegetable fibre) does not retain uniform re- 
silience (it is not “waffled’’), and is otherwise 
not so serviceable as the other types. 

Foam rubber lining is available in %-inch 
thickness and in widths of 36 and 53 inches, 
some types with “waffling” on both sides. Sec- 
tions can be joined with adhesive binding tape. 
American Hair & Felt Mart, 

Chicago, Ill 
Bigelow-Sanford Carpet Company, Inc., 140 

_ Avenue New York City 

I Nemours Company, Fairfield, 
npany, Fremont, Ohio 

95 Fifth Avenue, New York 


Company, Merchnadise 


Madison 


Conn. 


Southbridge Fourth Avenue, New 

York 16 

5 » Rubber 
, Conn 
United States Rubber Company, 

Waite Carpet Company, Oshkosh, 


Plastics, Inc 70 
N. Y 


Products Co., 284 Derby Place, Shel- 


Mishawaka, Ind 
Wis 


CHAIR FASTENING CEMENT 

THE METAL pieces to 
which theatre chairs are bolted are firmly 
fastened to the floor by special cement 
made for that purpose, which hardens in ap- 
proximately ten minutes. In reseating a thea- 
tre, the old chair bolts are removed from the 
floor, and new ones inserted and recemented 
(See Anchors for Chairs.) 
Fensin Seating Company, 1139 South Wabash Avenue, 

Chicago 25, IIL 

General Chair Company, 


1308 Elston Street, Chicago. 


CHAIR CUSHIONS 
OF FOAM RUBBER 


CUSHIONS FOR auditor- 
ium chair seats and backs (or lounge 
chairs, settees, etc.) are obtainable in 
foam rubber. Such cushions may take the place 
of padding and coil springs, the fabric being 
fitted over them; or be used as padding over the 
springs. 

This material may be moulded to fit any chair 
dimensions or design formation. Except for 
hollow cores, the cushion appears solid, but 
actually has access to air throughout its struc- 
ture. 

Foam rubber cushions are vermin 
Dunlop Tire & Rubber Corporation 

sion, Buffalo, N. Y. 

Firestone Industrial Products Company, Foamex Div., 

Akron, Ohio. 

B. F. Goodrich Company, Akron, Ohio 
Goodyear Tire & Rubber Company, Airfoam Division, 

1144 East Mark Street, Akron, Ohio. 
Hewitt-Robins, Inc Hewitt Restfoam Division, Buf- 

falo 5, N 
U. §. Rubber ames 

Mishawaka, Ind 


repellent. 
“Dunlopillo” Divi- 


Foam Sponge Division, 
a 


CHAIR REPAIR SERVICE 
AND FABRIC PATCH KITS 


INSTALLATION _ of 
completely re- 
or certain chairs be given 
uption of 


seating can be 


usually without interr 
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organizing such 
and equipment 
companies 
perate nationally 


operation i the ex] 
work, and necessary 
are available. A number of 
izing in seating rehabilitation 

For minor fabric by 
the tl taining 
small amount f leather na 
the fabric of 
which 

available 
and 


Wabash Avenue 


verience in 
} Lilt 
the Skill 


special 


leatre alt, 1 ar ave Ls) ce 

lor 
color 
closely 


solvent 


selected to 
the seating with 
to attacl 
blue. 


. rept 
are black 


Fensin Seating Company, 1139 South 
Chicago 25, Ill 

Mystik Adhesive Products 
Chicago 39, I 

NATIONAL SEATING COMPANY, 138-13 Spring- 
field Boulevard, Springfield Gardens, N. Y. 
See page 72. 

Rosco Laboratories, Inc., 367 
lyn, N. Y 

THEATRE SEAT SERVICE COMPANY, 160 Her- 
mitage Avenue, Nashville, Tenn. See page 65. 


2635 North Kildare Avenue, 


Hudson Avenue, Brook 


+ 
CHAIRS, AUDITORIUM 
AUDITORIUM CHAIRS 
best suited to the motion picture theatre 
are those manufactured from designs 
developed specifically to meet the conditions en- 
countered in film theatre operation. 

Chairs may be obtained with seat cushions 
of box-spring or spring-edge type; or with no- 
Sag springs, alone or in combination with coil 
springs (the no-sag springs absorbing the shock 
of initial tension imparted to the coils); and 
with combination coil and Marshall spring con- 
struction 

The backs may be either of spring or padded 
type, and here it should be noted that the choice 
affects the row spacing, spring back cushions 
being substantially thicker than padded backs 
(spacing should not be less than 34 inches back- 
to-back for chairs with padded backs, and as 
much as 38 inches for spring backs). Chairs 
available include models with self-raising seats 
and with retracting or with combination re- 
tracting-rising seats designed to facilitate 
passage between rows. There are also especially 
luxurious models designed for loge sections. 

While end standards may be obtained in 
special designs, regular models offer a wide 
choice of patterns, which may be readily exe- 
cuted in colors suggested by the color scheme of 
the auditorium. Arm rests may be of wood or 
plastic, in “blonde” shades enhancing visibility ; 
or they may be foam rubber covered with fabric. 

Acoustic considerations (each chair should 
represent approximately the sound-absorption 
of a person. so that the capacity factor affect- 
ing volume is fairly constant) demand a fully 
upholstered chair (see Upholstering Materials). 
Some theatre operators think it feasible, how- 
ever, to use chairs with at least veneer backs 
in the first two or three rows, as protection 
against children’s vandalism without critical 
effect upon acoustics. 

End standards can be supplied with or with- 
out aisle lights. 

Aisle light fixtures are also obtainable for 
attachment to standards not providing for them. 
American Desk Manufacturing Company, P. O. Box 

416, Temple, Tex. 

a SEATING Ps agg cig h oy Broad- 
way, and Rapids, M See page 
GRIGGS “EQUIPMENT COMPANY | 630, 

Belton, Tex. See page 22. 
HEYWOOD-WAKEFIELD COMPANY, Gardner, 
IDEAL seafina © pai Grand Rapids, 


Mich. See this pa 
INTERNATIONAL EAT CORPORATION, Union 


City, Ind. See RCA Theatre Equipment Div., 
e 
age Waters Grand 
Rapids, Mich 


KROEHLER MANUFACTURING COMPANY, 
Naperville, Il. See page 13. 

NATIONAL SEATING COMPANY, 138-13 Spring- 
pend Bivd., Springfield Gardens, N. Y. See 


Company, Building, 


72. 
RAY TONE SCREEN CORPORATION, 165 Clermom 
Avenue, Brooklyn, N. Y. (aisle lights.) 
Southern Desk Company, Hickory, N. 


- 
CHANGE-MAKERS 
CHANGE-MAKING ma- 
chines, which speed up ticket selling and 
prevent ae errors are available with 
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different degrees of facility, some issuing change 
in any amount, including pennies, upon depres- 
sion of single key; others delivering on depres 
sing keys of admission price; some with split 
change keys (dimes, quarters, etc.) 
For attachment to change makers 
such provisions, where admission 
pennies are added to the regula 
chute is available. It is clam the 
the change-maker and | t 150 
Associated Ticket & Regist: Corpor 46 W 
44th Street, New Y 
Brandt Automatic Cashier RS a Wis. 
GOLDE MANUFACTURING COMPANY, 1214-22 W. 
Madison Street, Chicago, Ill. (chute). 
Johnson Fare Box Company, 4619 North Ravenswood 


Avenue, Chicago 40, Lil 
Ticketmaster, Inc., 30 East Adams Street, 


without 


ped 


ids abou pennies 


Chicago, Ill. 


CHANGEOVERS AND 
CUEING DEVICES 
SWITCHING out one pic- 

ture projector while switching in the 
other may be accomplished in various 
ways according to the several types of devices 
available. The electrical type in general, per- 
forming its functions at the touch of a switch 
(either foot or hand), cuts off the light by a 
shutter arrangement while opening and closing 
the alternative circuits. There is also a me- 
chanical device which merely cuts off the light 
at one projection port while opening the other. 

One mechanism that employs the port cutoff 
method of light interruption, is electrically op- 
erated and includes circuit switching means. 
One of the electrical changeovers cutting off 
the light at the aperture also provides for clos- 
ing the speaker circuit, if this is desired. Yet 
another electrical device cuts off the light by 
a dissolving shutter mechanism in front of the 
projection lens. 

Several types of changeover time indicators 


SEATING 


L 
Street. n.W. 


513 Ann 


NAME 
THEATRE 

STREET 

CITY and STATE 


Please send 


are available, including reel-end alarm bells 
actuated by film tension. 

F< naking changeover cues on film effec- 
ively > but without mutilating the film there are 
devices which make a neat ring in the emulsion 
The better are designed to mark four 
cues one operation in accordance with 
1 Release Print specifications 


ones 
Standar 
Seattle, 


Euclid, 


American Theatre Supply, 2300 First Avenue, 
Wash. (reel end signal). 
Clint Phare Products, 282 E. 
Ohio. (cueing device). 
Dowser Manufacturing Company, 
Street, New York City (changeover) 
Essannay Electric Manufacturing Company, 
Clark Street, Chicago, Ill. (changeover) 
Fontaine Manufac eet Corporation, 545 Fifth Avenue, 
New York Cit 
GOLDE MANUF ACTURING COMPANY, 1214-22 W. 
Madison Street, seman Ill. (reel end alarm) 
Signal Electric EI ng Company, 179 Hopewell 
enue, Aliqui 


214th Street, 


303 West 42nd 


1438 North 


and Film 


FILM CEMENT See Splicers 


Cement 


CLEANING MECHANISMS 

THEATRES require heavy- 
duty vacuum cleaning equipment. Ordi- 
nary domestic type cleaners are useful as 
auxiliary equipment, but they have neither the 
endurance nor the suction demanded by theatre 
cleaning. 

Of the heavy-duty equipment, two types may 
be regarded as specifically adapted to theatre 
work. One is the central system, with pipes 
leading to outlets so placed as to provide ac- 
cess at least to all public areas of the theatre. 
The other is a portable type, with power plant, 
suction mechanism and dirt disposal equipment 
on rollers, to which equipment the hose is at- 
tached. Portable models are available with 
motor and suction devices detachable, to be 
used as a hand unit. Theatres require a hose 
length in portable models of not less than 20 


Now for the first time a single 
custom-built chair is offered in 


32 DIFFERENT 
MODELS 


16 different construction combinations 
in retractable or conventional type. 
Production economies permit 
THE GREATEST GHAIR 
VALUES IN HISTORY 
Free planning service. 


Also inquire about 
IDEAL CHAIRS 
FOR DRIVE-INS 





NY 


& 
ids, Mich. 


COM 
Grand Rap 


on Ideal chairs. 


free literature 














Serving a New Community 


ommunity within Fort orth : the Ridglea 


+ the Interstate f it. "7 nN year back 
nere pasture land: tode 4 a@ modern residentia 
timated 25,000 people. | or near the develop 

»$ Consolidated Vultee’ “B36 plant, as well as per 
Base, home of the 8th Air Force and base of the B-36. 
there are about 25 other establishments in the Ridglea 
3 $1,500,000 mote molete with wimming poo 
ions for 200 quests. Architectural design of the 
f Spanish and ‘New Orleans. The same motif 
the murals which decorate the lobby. Architects were 
& Associates. Erection and equipping of the theatre were 
Jake) Elder, purchasing agent and maintenance supervisor 
Among the installations were Chrysler Air Temp air-conditioning 
ctors, Simplex sound system, Altec speakers, and a Walker plasti 
1400 Kroehler ‘‘push-back’’ chairs in the auditorium and balcony 
tered in tan Kinkiglow mohair on the backs with matching coated 
the seats. Chairs in the middle bank are staggered. 


Liddlbiilil 

















feet, and this may be provided in two sections, 

if desired, 10-foot lengths being connected by a 

brass coupling. Portable heavy-duty vacuum 

equipment for theatres should have motors of at 
least ¥%4-h.p. 

Nozzles and brush attachments are available 
with both central and portable types for every 
kind of dry pick-up, and also for wet pick-up. 

In portable units, the mechanism, with at- 
tached dust bag, should not weigh over 50 
pounds so as to be conveniently carried on stairs 
and in seating area. Sound- deadening is a fea- 
ture of some heavy-duty equipment. 

Blower type cleaning mechanisms are par- 
ticularly useful in blowing popcorn boxes and 
similar refuse from under auditorium seating, 
so that it may be conveniently removed, and 
they are obtainable both in floor portable and 
hand models. Some heavy-duty vacuum equip- 
ment has a blower attachment for this purpose. 

Floor machines are obtainable for general 
maintenance of terrazzo, composition, tile and 
other flooring materials. in models adapted to 
use by a theatre porter, and to compact storage 
and convenient portability. Such floor machines 
scrub, wax, polish and remove stains. 

BREUER ELECTRIC MANUFACTURING COM- 
PANY, 5100 Ravenswood Ave., (Chicago 40, a. 
(vacuum and blower eq ; floor 
nance machines). See page 25. 

Clements Manufacturing Soueane, 6632 South Nar- 
ragansett. Chicago, 

General Electric Company, 1285 Boston Avenue, 
Bridgeport, Conn. 

Holt Manufacturing Company, 651 20th Street, Oak- 
land 12, Calif. ae 

Industries, Inc., 307 North Michigan Avenue, 

Chicago, Il) 

Invincible Vacuum Cleaner Manufacturing Company. 
15 West 1Sth Street, Dover, Ohio. 

Lamson Company, Allen Billmyre Division, Syracuse. 





Multi- Clean eetant, Inc., 2277 Ford Parkway, St 


Paul. Min 
NATIONAL. ‘SUPER SERVICE COMPANY, 1946 
orth 13th Street, Toledo, Ohio. See opposite 


nnn 
Spencer Turbine Company, Hartford, Conn 


CROWD CONTROL 
EQUIPMENT & SUPPLIES 

POSTS, BRACKETS and 
ropes for controlling patron traffic in lob- 
bies, foyers, etc., are available in types to 
meet conditions of floor plan and volume of 
patronage. Portable equipment for setting up as 
needed may have posts which screw into sock- 
ets permanently sunk in the floor, with metal 
rim to protect carpeting; or pedestal type posts 
with solid brass bases which need only to be 
lifted out of the way. The posts are made of 
hollow brass tubing, which can be obtained in 
chrome finish. For running control ropes to 
walls, plates are available with either loop or 
gooseneck attachment rings. 

Control ropes are made of cotton strands, 
over which is a woven fabric, and the covering 
is usually velour. which can be of most any 
desired color. Where a stronger rope is needed, 
control rope may be obtained with a chain or 
comparable center, which is covered with cot- 
ton strand roping, interlining and outer cover- 
ing. Metal ends for these ropes, with hook for 
attachment, are available in solid brass, which 
can be had with chrome plating, and in dul! 
or polished finish 


Lawrence Metal Products, Inc., 
New York City 

Newman Brothers, Inc., 670 West Fourth Street, Cin- 

cinnati 3, Ohio 


79 Walker Street, 


CUE MARKERS — See Changeovers and 
Cueing Devices. 
. 


CURTAIN CONTROLS & TRACKS 


SMOOTH AND silent 
opening and closing of curtains are ef- 
fected, either from backstage or from the 

oeyects room, by 1utomatic machines that op 
| h of a. buttor The curtain 
it any point along the stage, 
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or its motion reversed as desired. Such equip 
ment is available in heavy-duty (for large stage 
openings and heavy curtains) and in lightweight 
type (for relatively small stages, displays, etc.) 

Equipment consists of electric control mech- 
anism for controlling travel of curtain, and steel 
track with carriers. 

Such equipment is available also for 
tinuing the curtain travel on curved 
around screen or along sides of stage, 
of small radius 

Control equipment for contour curtain opera- 
tion is likewise available, adapted to 
limited overhead space 
AUTOMATIC DEVICES COMPANY, 116 North 


Eighth Street, Allentown, Pa. See this page. 
J. R. Clancy, inc., 1010 West Belden Avenue, Syra 


, 2 


con 
track 
with turn 


some 


cuse, N. 


VALLEN, INC., 225 Bluff Street, Akron, Ohio 
(curved track and contour types as well as 
Straight track). See page 22. 


DECORATION, INTERIOR 


: THE COMPLETE job of 

interior decoration, including designing, 

may be assigned to a studio specializing 

in theatres and similar buildings. Handling the 

work on a contract basis, such a studio can 

supply all necessary decorative materials as 

well as the decorating talent and installation 

labor. 

Charles H. Kenney Studios, 340 Hempstead Avenue. 
Malverne, N. Y. 

Knoxville Scenic Studios, Maryville Pike, P. O. Box 
1029, Knoxville, Tenn. 

Meshes Studios, 178 Wellington Road, Elmont, L. I., 

Novelty Scenic Studios Inc., 28-34 West 60th Street, 
New York City. 

ae Studios, 414 West 45th Street, New York 
ity. 

F. G. Price, 37 Beverly Road, Merrick, L. I., N. ¥ 

Rambusch Decorating Company, 40 West 13th Street, 
New York City. 

— _— Inc., 104 West 42nd Street, New York 
i oe 


© 
DIMMERS 
THESE ELECTRO-ME- 
chanical devices for controlling stage and 
auditorium illumination, permitting fad- 
ing out of any desired set of lights and fading 
in of others, are available in various types and 
capacities. 

Resistance types without interlocking features 
are suited to small circuits subject to individual 
control (spotlight, floodlight, etc.). Interlock- 
ing models are for multiple-circuit installations 
(as needed for complex stage lighting). There 
are reactance (electronic) dimmers for 
stage (performance) lighting control 

\utotransformer dimmers are adapted to 
simple auditorium house-lighting circuits; they 
may be installed for single-switch remote con- 
trol (as from the projection room), or be bank- 
mounted in various interlocking asemblies for 
flexible control of a number of circuits (as for 
illumination in different colors or locations) 
Due to transformer action, dimming is smooth 
regardless of lamp load. 

Transformer type dimmer equipment is also 
available in a “packaged” portable unit with 
circuit capacities for very small auditoriums 
and minor stage application. 

Dimming of cathode type light sources 
(“neon” and fluorescent lamp) is _ possible 
with equipment especially installed for this pur- 
pose according to the characteristics of the 
lighting installation (with regular dimming 
equipment, a flicker effect occurs just before 
the blackout). 

Frank Adam Electric Company, 3650 Windsor Place, 

St. Louis, Mo 

i ighting Company, 527 West 45th 
i ye ee 
Cutler-Hammer, Inc., 315 N. 12th Street, Milwaukee, 

is. 
General Electric Company, 1 River Road, Schenectady, 

N. ¥ 


also 


Hub Electrical Corporation, 2227 West Grand Avenue, 
Chicago, Ill. 

KLIEGL BROS., 351 West 50th Street, New York 
19, N. ¥. See page 61. 
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Superior Electric Company, Bristol, Conn. 


Ward-Leonard Electric Company, 91 South Street, Mt 
ernon, N. Y. 
Westinghouse Electric Corporation, East Pittsburgh, 
Pa. 


DISINFECTANTS 
AND DEODORANTS 


THE SOURCE of a dis- 
agreeable odor in a theatre is almost 
always putrefaction of some organic sub- 
stance. This is due to bacteria. For clean- 
ing of toilet bowls, lavatories and all surfaces 
so that they are free of bacteria as well as of 
dust, stains, etc., a really effective disinfectant 
must be used in the cleaning water or mixed 
with water to form a disinfecting solution of 
proper strength for the specific purpose. 

Absolute cleanliness is the only way to pre- 
vent odors not arising from air-borne sub- 
stances and the persons of people in the theatre, 
and a disinfectant of sufficient strength to de- 
stroy all bacteria rapidly must be used regu- 
larly in the cleaning routine, and additionally 
as conditions indicate. 

Some disinfectants, particularly those of 
types widely offered for general household use, 
are too limited in their bacteria-killing action 
to meet all requirements of a theatre; some, 
moreover, give off a persistent penetrating 
odor which, even though it may not be dis- 
agreeable to every patron, nevertheless is ob- 
jectionable because it suggests that extreme 
measures have been necessitated by an especially 
unwholesome condition. Disinfectants are avail- 
able which quickly destroy practically all bac- 


These Extra Savings 


You get extra savings of time, labor and 
money when you use a specialized Super 
Heavy Duty Theatre Cleaner for all your 
cleaning tasks. Just one operator and a 
Super with its specially designed tools can 
do the work of several people with home- 


teria, yet do not themselves introduce an odor 
There are also a variety of spray compounds, 
perfume pellets, etc., for introducing a pleasant 
odor. These are sometimes used to conceal an 
objectionable smell, but such applications prop- 
erly represent only emergency measures. “Para” 
(paradichlorobenzene) crystals and_ cakes, 
which are commonly placed in and around pub 
lic urinals, are sometimes used in theatres 
Boyle-Midway, Inc., 22 E. 40th Street, New York 
16, N. ¥ 


a Chemical Co., Inc., 2 Ingle Street, Evansville, 
nd 


Fort-a-Cide Corporation, 160 East Illinois Street, Chi- 


cago, Ill 
Hadco Corporation, 2705 Detroit Avenue, Cleveland, 
hio. 


Hospital Specialty Company, 1991 East 66th Street, 
Cleveland, Ohio. 

Hysan Products 
Chicago, Ill 

West Disinfecting Company, 42-16 West Street, Long 
Island City, N. Y 


Company, 932 West 38th Place, 


DISPENSERS FOR SOAP, 
TOWELS AND TISSUES 
DISPENSERS of liquid soap 
are available in concealed wall types and 
wall-mounting models. Only the spout of 
the concealed type is visible, while it is entirely 
theft-proof. It has the further advantage over 
mounted glass bowls in exposing nothing that is 
breakable. 
However, wall-mounted dispensers are avail- 
able with a shatter-proof translucent bowl, con- 


Mean Added Profit 


type “vacuum” cleaners or mops, brooms 
and brushes. 

The Super with its special tools gets the 
dirt the iret time over from floors, walls, 
drapes, decorations, box fronts, even the 
screen. No stooping, squatting or straining. 


@ Is your air conditioning equipment ready 
for summer? The Super cleans 100 air fil- 
ters in 15 minutes. No removal necessary. 
Eliminate messy cleaning. 


Super Model M—For all 

general cleaning and 

blowing. Powerful, 
readily portable. 


Super Model BP — A 
quiet double-duty 
cleaner for both wet 
and dry pick-up. 


Ask your supplies dealer 
or write us. 


Sales and Service 
in Principal Cities 
NATIONAL SUPER SERVICE COMPANY, INC., 1941 N. 13th St., Toledo 2, Ohie 
in Canada: Plant Maintenance Equipment Co., Toronto and Vancouver 


“Once Over Does It” 


‘SUPER SUCTION, 


SINCE 191) 


“THE DRAFT HORSE OF POWER SUCTION CLEANERS” 








ADC machines are particularly designed, developed and 
widely used to accomplish all essential curtain operations 
by remote push-button control in a manner surprisingly 
simple of installation remarkably reliable in operation and 
at the same time are offered at the lowest price for any 
standard guaranteed machine on the market. 


Curtain control machines for immediate delivery 


e 7 
Automatic Devices Co. 
116 N. 8th STREET, ALLENTOWN, PA. 

“We Support the Most Celebrated Curtains in the World” 











cealed means of attachment to the wall, ana DRIVE-IN EQUIPMENT, suitable illummation. Designs for such struc- 
rr pager le on » a special key res, from simple to elaborate. are available 

filler cap removable or y a special key. tures, from simple abor ava 

: 7 Connie 516 Coed Dian SUPPLIES AND SERVICES with complete blueprints for local fabrication. 

—— peli ’ [For Refreshment Service, Supplies and Equip- Changeable letter frames are also available 

R esti: Sicinlannaiida Corporation, 1839 Blake Ave- ment, see Theatre Sales Buyers Index, p. 40) for front illumination by reflector lamps, de- 
nue, Los Angeles, Calif MUCH OF THE equipment _ signed to be readily attached to walls, posts or 


ny, 42-16 West Street, Long f Ba . similar supports. These are made in standard 
c e- atres he s as that of 
of drive-in theatres is the same units for convenient erection on the job to any 


regular theatres. Noted here are the kinds  <i7¢ of panel. Besides use as attraction boards 
specifically associated with this type of opera- at the drive-in, they are effective for remote 
tion. (Accordingly, for projectors, sound equip- exploitation, as along the highway, at nearby 
ment, projection lamps, motor-generators, recti gasoline stations, etc 

fiers, and projection accessories such as splicers, ppLeR SILHOUETTE LETTER COMPANY, 
rewinders, etc., reference should be made to the 3021 West 36th Street, Chicago, Ill. See page 72. 
classifications in The en Index that deal POBLOCKI & SONS, 2159 S. Kinnickinnic Avenue, 
with these individually Milwaukee, Wis. 


> g specifical e WAGNER SIGN SERVICE, INC., 218 South 
rg tap sp die ally to drive-in theatres Rises dunes, Gites, he. Sas oon 


stainles CLEANING CART 
single one ADMISSION CONTROL 


adapted 


ndotte, Mich 


Ref carts are available to facilitate daily 
Equipment especially devised to record drive- grounds cleaning here is a model with a steel 
in admissions is available in various types, some basket mounted on wheels and demountable so 
eliminating the use of tickets, others printing a debris may be rned in it; it can also be had 
ticket, while others are modifications of ticket with a util plati for light cartage 
issuing systems used in regular theatres. | p@BLOCKI & SONS, 2159 S. Kinnickinnic Ave- 
Systems eliminating tickets may also provide nue, Milwaukee, Wis. See page 51. 
for registration of the car by trip of a treadle 
when the car passes over it; and for registration DESIGN AND CONSTRUCTION 
of the entire transaction on an overhead indi- Professional designers experienced in ramp 
cator visible at considerable distance. grade requirements, drainage, — plans, etc., 
Some admission registration equipment may as well as structural needs and the operating 
be installed for remote registration, as in the peculiarities of drive-ins, are rot for plans 
manager's office and construction st upervis 10n 
available The Electronic Signal Company, 483 Willis Avenue, Such service may also iachade actual con- 
; xd), fit Williston Park, struction of the project. 
iluminum or General RegaterCorportain, 43-01 22nd Street, Long BALLANTYNE COMPANY, 1707 Davenport 
onze. slan itv Street, Omaha, Nebr. See page 1 
Extruded aluminum insert frames are ain K-HILL SIGNAL COMPANY, 326 West Third prive-In Theatre Service Company, 840 Cooper Street, 
seg siyaye nr tego eee Ae oe ae = . Street, Uhrichsville, Ohio (ticket control car ‘Camden, N-) (design and construction) 
able in a variety of sizes tor sing or multipie register). See page 19. F&a@Y BUILDING SERVICE, 319 East T s 
t Ohmer Corporation, 740 Bolander, Dayton, Ohio Columbus 15, Ohio (design and constructien). ; 
_ : ) . . N Griffing-Laskey Construction Company, 25 Hunting- 
ay Company, 1647 Wolfram Street, ga ggg me om 1 ee Ae va ton Avenue, Boston, Mass. (design and onstruction) 
Ames Metal Moulding Company, Inc., 22 East 144th Taller & Cooper, Inc., 75 Front Street, Brooklyn 1, DIRECTIONAL SIGNS 
Street, New York City N. ¥. TI ae 1 ™ 

Art Metal Manufacturing Company, 1408 North hese include electrically lighted ramp mark- 
Broadway, St. Louis, Mc ATTRACTION ADVERTISING ers, with manual means of indicating when a 
- y10n ouldin iufa tr ¢ . } . ramp is full sto nd £0 xit sig? tC d 

Cpe See ta ee Company, 254 Changeable letter frames with lighted glass pieaen _ Me lexigi ; tr ¢ aii 
cast I5ist Street port tv] W plexiglas imserts tor é 

Everbrite Electric Signs, Inc., 1440 North Fourth panels, and using aluminum and plastic letters, instructions or r copy is available > others 
Street, Milwaukee 12, Wis as installed on the marquees and fronts of P 14 ng on a pedestal or wall 

Lobby Display Corporation, 551 West 52nd Street, regular theatres, are variously adapted to drive- ae Hee ; . aa 
New York City ins. Where a screen tower or other facility ‘ ’ y k Cit 

Peoples Display Fram mpany, 1515 Olympic Blvd., structure is near the highway, the attraction BALLANTYNE COMPANY, 1707-11 Davenport Street, 
mCntDINe, La . advertising equipment may be mounted thereon. Omaha 2, Nebr. 

POBLOCK! & SONS, INC., 2159 S. Kinnickinnic Ai oh LITT lic ] DAWO CORPORATION, 145 North Erie, Toledo, 
Aisne Siieeins ¢. Wis Otherwise special sign structures are indicated, Glin, bas Gale 

Universal Corporaiton, 6710 Denton Avenue, Dallas, With the name of the theatre and attraction poBLOcK! & SONS, 159 S. Kinnickinnic Ave- 
Tex frames integrated in an attractive pattern with nue, Milwaukee Wis. See page 51. 

. RADIO CORP. of AMERICA, Engineering Products 
Department, Camden, N. J 

Revere Electric Manufacturing Co., 6020 Broadway, 
Chicago 40, Ill. 


’u i >) er : e N us K IN-CAR SPEAKERS AND HEATERS 
@V K t yet | 000 A ‘ A Two in-car speakers are hung suspended for 


convenient removal by patrons, from the ter- 
oe Acro minal, or junction, box attached to a fixed pipe, 
CAST ALUMINUM CASES which is located between each pair of auto- 
h a Teds mobile positions, making one speaker readily 
OUALITY SPEAKERS available to each car. The speaker unit is 
. equipped for attachment to a car door or other 
WIRE WOUND CONTROLS suitable portion of the interior, with a control 

5 for regulation of the volume according to the 
— ToL . er wishes of the car occupants. _ 
STRAIGHT or KOILED KORD‘ and Such equipment is available in a variety of 
SATISFACTION aes, with speaker units ranging from 3 to 6 


1 € 


flush im 


market 














; ns oe In-car speaker equipment can be obtained with 
For REPLACEMENTS or without lights for illuminating post and ramp, 
i f l fresk ~ 1 
re . > and for signaling refreshment vendors. 
Str: - - $6.80 ea. : : 
With | traight Cords 56 a — Heating units separate from the speaker are 
With Koiled Kords - - - $7.70 ea. also available; they suspend from the speaker 
1 ° pe 
post and are electrically supplied through the 


FOR YOUR NEW THEATRE speaker junction box. 


From ---<«-««+« $18.90 per set Following manufacture in-car speakers only 

unless otherwise specified 

See your independent Dealer BALLANTYNE COMPANY, 1707-11 Davenport 

HAVE YOU RECEIVED if he cannot supply you, contact es CENTURY PROJECTOR CORPORATION, 729 Sev- 
: = 4 enth Avenue, New York City. 

OUR NEW CATALOG DAWO CORPORATION, 145 North Erie, Toledo, 


’ ‘ ) y Ohio. See this page. 
ER AW 0 ¢ ORI OR A ' ION aeery Corporation, 1111 Armitage Avenue, Chicago, 
a 


=~ = . . onre —, r . ‘ Drive-In Theatre Equipment Company, Inc., 2110 
l 15 NC RK I H ERIE s I R EE I r ILEDO 2, OHIO ace gg or Avenue, Cleveland 14, Ohio (with talk- 
ack system) 











MOTION PICTURE HERALD, MAY 10, 1952 





Conent Electric Company, Electronics Dept., Syra- 


INTERNATIONAL PROJECTOR — 
55 LaFrance Avenue, Bloomfield, J. 

Loizeaux Lumber Company, 561 de Avenue, Plain- 
field, N. J. (rainproof speaker cover). 

Minnesota Mining & Manufacturing Company, St. 
aul, Minn. (rainproof speaker cover) 

MOTIOGRAPH, INC., 4431 W. Lake Street, Chi- 
cago, Ill. See page 5. 

National Heaters, Inc., 1647 Victory Boulevard, Glen- 
dale, Calif. (heaters only). 


nape agg ene hg OF AMERICA, Engineering 


ucts, Camden, 

RAYTONE SCREEN. ‘CORPORATION, 165 Cler- 
mont Avenue, Brooklyn, N. Y. (speaker guard). 
Theatre Equipment Co. of America, 109 Michigan 

Street, Toledo, Ohio 
WESTREX CORPORATION, 111 Eighth Avenue, 
New York 11, N. Y. (except in U. S. and Canada). 


INSECTICIDE FOGGING AND SPRAYING 


Equipment mountable on a small truck is 
available for application of insecticides by the 
fogging method (mist carried by air over broad 
area, effective particularly to discourage mos- 
quitos and similar pests from entering drive-in 
area). Some equipment is designed also for 
spraying insecticides (within buildings, on foli- 
age, etc.) and weed killers. Other uses include 
spray-painting and tire inflation. (See also 
Drive and Ramp Oiling below.) 

Detjen Corporation, 303 West 42nd Street, New York 

City (pest electrode) 

MAGIC FOG, INC., Cissna Park, Ill. See page 52. 
Todd Shipyards Corporation, Combustion <7 % 2 

Division, 81-16 45th Avenue, Elmhurst, L. 7 
Welch Equipment, Inc., 224 S. Michigan ‘cine 

Chicago 4, TIL 


DRIVE AND RAMP OILING 

Fogging and spraying equipment (see above) 
is available also with attachment for uniform, 
controlled application of road oil over drives 
and ramps (not only preserving surfacing and 
laying dust, but retarding weed growth). 


Welch Equipment, Inc., 224 South Michigan Avenue, 
Chicago 4, Il. 


LIGHTING 
Mushroom and pylon lighting fixtures for 
drives, and floodlights for mounting on poles 
or high structures, are available in various 
styles and combinations, including downlights 
with glass insets to aid lane demarcation. 
Associated Ticket & Registe Company, 354 West 
44th St New York City 
General Electric Gousha, Nela Park, Cleveland, O. 
aL IEG. BROS., 321 West 50th Street, New York 19, 
Y 


nanan Electric Manufacturing Company, 6020 Broad- 
way, Chicago 40, 


PLAYGROUND, FIREWORKS, ETC. 

Drive-in playgrounds for the younger chil- 
dren usually include teeter-totters, slides and 
swings. These are available in many designs, 
built to assure safety and painted in lively 
colors. But the playground may be made more 
interesting by the addition of other pastimes, 
notably rides. Ride equipment includes small 
carousels and miniature trains; also “thrill” 
rides such as “airplanes” swung ‘from a pole, a 
small, safe version of “The Whip,” etc. These 
are operated by motors of around 1 h.p. 


Ahrens Manufacturing Company, Inc., Grinnell, Iowa. 

American Playground Devices, Anderson, Ind 

CONCESSION SUPPLY COMPANY, 3916 Secor 
Road, Toledo 13, Ohio. See page 18. 

King Amusement Company, Mt. Clemens, Mict 

LIBERTY FIREWORKS COMPANY, Box 98, 
Franklin Park, tll. See page 18. 

Wa:).aee 7 Company, 2863 West 8th Street, 
Brooklyn 

MINIATURE TRAIN CO., Rensselaer, Ind. See 
this page. 

National Amusement Device Co., Dayton 7, Ohio. 

Pedal Plane Manufacturing Company, South Beloit, 

is. 

Playground Equipment Company, 1227 Rockaway Ave- 
nue, Brooklyn, N. Y. 

Play-Way Company, 3227 Indiana Avenue, St. Louis 
18, Mo. 

B. A. Schiff, 901 S.W. 69th Avenue, Miami, 34, Fla. 


PREFABRICATED FENCING 

Prefabricated fencing of durable timber (such 
as white cedar) is available in styles particularly 
suited to drive-in theatres, for defining the limits 
of the theatre with visual isolation from high- 


BETTER THEATRES SECTION 
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“ * A LIFETIME 
SCREEN 


new 
= 


PERMASCREEN 


FOR DRIVE-INS 
gives you 


* NO PAINT- 
ING AT ANY 
TIME 


*® UNIFORM 
REFLECTION 
AT ALL 
TIMES 





* 40% MORE 
REFLECTED 
LIGHT 


in oe ee * ERECTED ON 
NEW OR OLD 


SCREENS 


*Patents Applied For 


The perfect drive-in screen is now available for 
immediate installation. Manufactured of porce- 
lain, bonded to reinforced steel, the Permascreen 
is designed to give far better service than any 
type now being used. It’s lifetime surface re- 
quires ABSOLUTELY NO MAINTENANCE. 


Permascreen will pay for itself in under four years, in savings on painting 
alone. Substantial additional savings in projection equipment are made because 
of the high reflective values of the Permascreen . . . and these values remain 
constant throughout the year where painted screens lose their reflective values 
due to weather conditions. 





Sseaomommoroageewmweaeeaeaeeoeoos & 
healile- Mss iodie Nk — a — 





Permascreen can be erected on your present tower, as easily as on new drive-ins, 
Write today for complete information. 


POBLOCKI 

DRIVE-IN AIDS TRAFFIC CONTROL SIGN — 
Speed drive-in traffic with this 
all steel electric sign and save 

HANDY ANDY — The the cost of an addi- 

quick, efficient way to tional man on your 

collect debris every payroll. 

morning. All metal, lifetime con- 

struction, yet economical to buy. 


VEEL CILL snp sons pan 


a 
KINNICKINNIC AVE ’ MILWAUKEE 7, WISCONSIN 


























MINIATURE TRAINS sor EVERY LOCATION 
any SILE...any CAPACITY....covy PRICE RANGE... 


THE WORLD'S FINEST BY THE WORLD'S LARGEST EXCLUSIVE MANUFACTURER 
a) 


, AVAILABLE... 


FREE Descriptive Cotalog 
and Complete Details — write to: Dest. 4 


MINIATURE TRAIN CO. RENSSELAER, INDIANA 








ways and adjoining property, and to accomplish 
this in a rustically decorative manner. It may be 
had in heights from 4 to 8 feet, in natural bark 
or pealed palings, in straight-top or escalloped 
forms. The fencing comes in sections ready for 
erection, including gates and hardware. 


Arnold-Dain Corp., Mahopac, N. Y. 
Habitant Shops, Inc., Bay City, Mich 


SCREEN TOWERS 
Prefabricated screen towers are available 
with steel framing designed io withstand pres- 
sures equivalent to wind of 90 miles per hour. 
Some types are designed for convenient en- 
losure of the frame with wood or other 
materials, also for attachment of a stage. The 
members come complete for erection by local 
labor, including materials for the screen itself. 
he structures are designed in several sizes, 
for screen widths from 40 to 60 feet. 
Paint is available especially prepared for 
drive-in screens and applicable to surfaces of 
etal, transite ete 
Steel plates with a screen surface of vitreous 
namel (not requiring painting) are available 
mounting on existing or new drive-in 
creen towers 
BALLANTYNE COMPANY, 1707-11 Davenport 
Street, Omaha 2, Nebr. See page 19. 
Elizabeth Iron Works, Green Lane, Elizabeth, N. J 
( ) 
POBLOCK! & SONS, “> 5S. Kinneckinnic Ave- 
nue, Milwaukee, Wis. See page 51. 


SPEAKER AND UNDERGROUND CABLE 

For wiring an in-car sound system, a type of 
cable (neoprene-covered) is available which 
may be laid underground without conduit and 
without reference to frost line 

For safer connection of in-car speakers to the 
terminal than that provided by ordinary cable, 
self-coiling cable is available. Leading makes of 
in-car speakers are obtainable with self-coiling 
cords instead of the straight type. 
General Electric Company. Bridgeport, Conn. 
Koiled-Kords, Inc., Hamden, Conn 
Western Insulated Wire Company, 1001 East 62nd 


Street. Los Angeles 1, Calif 
The Whitney-Blake Company, New Haven, Conn 


STADIUM SEATING 
For situations that advise chairs in front of 
the first automobile ramp, for persons preferring 
to view the screen performance from such posi- 
tion, or for vaudeville or other special attrac- 
tions on a stage at the screen structure, standard 
outdoor stadium type chairs serve the require- 
ments. Typically of hardwood on metal frames, 
there are portable types, and models designed 
for safe attachment to wood or concrete 
—— SEATING ee ie ~w Broad- 
ay, Grand Rapids, Mich. See pi 
cRIGGs EQUIPMENT COMPANY, ay ‘on Belton, 
nas 
IDEAL SEATING COMPANY, Grand Rapids, 
Mich. See page 47. 


EMERGENCY LIGHTING AND 
ELECTRIC POWER EQUIPMENT 


AUTHORITIES IN some 
localities require, and all theatres should 
have, equipment which safely tlumuinates 
at least the auditorium and exit areas in the 
event of power line failure, going imto opera 
tion automatically. Storage battery systems are 
ivailable for this purpose. Small portable flood- 
ights that merely plug into an clectric outlet 
and automatically go on when line power fails 
taking their power from a dry cell battery, 
are also marketed for this purpose 

Plants capable of supplying current for con 
nued operation of the theatre in case ot line 
power failure, or where there is no public util 
ity service, are obtainable with either gasoline 
or Diesel engine power in motor-generator 
units readily portable on trucks as well as for 
stationary installation. Such units are made in 
capacities approximately from 15 to 35 kilo 
watts. There are also water turbine types. In 
all cases, for emergencies, switching is auto- 
matic 
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Chatham Products Company, 15 East Runyon Street, 
Newark 5, N. J. (batery floodlamp). 
Consolidated Diesel Electric Corporation, 230 East 
Eighth Street, Mt. Vernon, N. Y. (power plants). 
Electric Storage Battery Company, Allegheny Avenue 
and 19th Street, Philadelphia, Pa. (storage battery 
lighting systems, and battery floodlamp 
Fairbanks, Morse & Company, 600 South Michigan 
Avenue, Chicago, Ill. (power plants). 
General Electric Company, Schenectady, N. Y. (power 
plants) 
Lamplighter Products Co., Inc., 95 Atlantic Avenue, 
2, N. Y. (battery floodlamps). 
& Sons, University Avenue, S.E., at 
‘25th, Minneapolis 14, Minn. (power plants). 
Portable Light Company, 216 Williams Street, New 
York, N. Y. (battery floodiamps) 
Keady-Power Company, Kales Building, Detroit, Mich. 
(power plants). 
U Lite Manufacturing Company. 1050 W. Hubbard 
Street, Chicago, Ill. (battery floodlamp) 
U. 8. oy Corporation, 584 Nebraska Street, Osh- 
kosh, Wis (gener. plants). 
Westinghouse lectric Corporation, East Pittsburgh. 
‘a. (power plants). 


EXPLOITATION & PROMOTIONAL 
DEVICES & MERCHANDISE 

FOR QUICK and easy cut- 
ting of figures, settings, etc., out of com- 
position or wooden board, in making 
atmospheric lobby displays, etc., electric saws 
are available designed especially for such 
purposes. 

Posters can be quickly and conveniently made, 
often by persons of little or no training in 
poster art, with the aid of a poster projector. 

Slide projectors that plug into electric light 
outlets are available in small models adapted to 
projecting advertising on a screen in the lobby 
or elsewhere. 

A motor-driven revolving tree holder is avail 
able for Christmas decoration and mounting 
large exploitation material. 
AUTOMATIC DEVICES COMPANY, 

Eighth Street, Allentown, Pa. (revolving C 


tree ). 

Best Devices Company, 3459 West 140th Street, Cleve- 
land, Ohio (slide projector). 

Gale Dorothea Mechanisms, 37-61 85th Street, Jackson 
Heights, New York City (continuous automatic slide 
Projector). 

Flowers of Hawaii, Ltd., 670 La Fayette Park Place, 
Los Angeles 5, Calii. (orchids) 

General Die & Stamping Company, 262-272 Mott 
Street, New York 12, N. Y. (revolving stand). 

GOLDE MANUFACTURING COMPANY, 1214 West 
Madison Street, Chicago, Ill. (revolving stand). 

International Register Company, 2620 West Washing- 
ton Street. Chicago, Ill. (cutout machines). 

K & W Automatic Stand Company, Muskegon, Mich. 
(Christmas tree stand). 

F. D. Kees Manufacturing Company, P. O. Box 105, 
Beatrice, Neb. (slide projector). 


116 —_ 
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FABRICS FOR WALLS, 

CURTAINS & STAGE DRAPES 
FABRICS ADAPTED to most 

drapery requirements of motion picture 

theatres are of four general types: cotton- 


BANISH 
MOSQUITOES and INSECTS 


By Using New Sensational 
‘Magic Fog’ 
$39.50 


Easy to install on any car or truck, tube does not protrude. 
ke momical : efficient operation and performance at minimum 
cost. Hundreds of drive-in theatres golf courses and cities are 
using MAGIC FOG Units. Keep your patrons in healthy comfort 
by ordering your MAGIC FOG unit now. MAGIC FOG is the 
ideal way to control disease carrying insects We have the 
special MAGIC FOG chemical in 5 gal. or BBLS 


MAGIC FOG INCORPORATED 


CISSNA PARK, ILLINOIS 





rayon damask; fabric woven of glass filament; 
weaves combining glass and cotton; also glass 
and asbestos; and fabrics woven of plastic fila- 
ment. 

Fabrics of these types are suited to stage 
drapes and curtains, to auditorium walls, either 
for covering acoustical materials or for purely 
decorative purposes, and for the decoration of 
all other public areas, as wall coverings, door 
and window drapes, etc. 

Cotton-rayon fabric should be (usually must 
be) flame-proofed before erection and as neces- 
sary thereafter to maintain adequate resistance 
to fire. Fiberglas, plastic woven and glass- 
asbestos fabrics are non-combustible. The cotton 
of Fiberglas-cotton fabric is flame-proofed 
before weaving 
Chicopee Manufacturing Corp. of Georgia, Lumite 

Div., 40 Worth Street, New York City (plastic) 
Dazian’s, Inc., 142 West 44th Street, New York 18, 

N. Y. (cotton-rayon damasks). 

Goodall Fabrics, Inc., 525 Madison Avenue, New York 

City (cotton and wool). 

Maharam Fabric Corporation, 130 West 46th Street, 

New York City (cotton-rayon damasks). 

MANKO FABRICS COMPANY, INC., 114 East 

27th Street, New York 16, N. Y. See page 61. 
New York tenors o aed 115 Christopher 

Street, New York 14, 

Plymouth Fabrics, Fall iver, Tinie (Fiberglas-cotton). 
Thortel Fireproof Fabrics, Inc., 101 Park Avenue, 

New York City (Fiberglas). 

United States Rubber Company. 1230 Sixth Avenue, 

New York City (glass-asbestos). 


FIRE EXTINGUISHERS 

FIRE EXTINGUISHING 
materials available for putting out small 
fires by means of personally portable 
equipment are of four basic types—liquids using 
carbon tetrachloride or comparable compound 
(not injurious to fabrics), soda-acid, foam, and 
carbon dioxide. There are extinguishers of va- 
rious designs for applying them. 

A guide in selection of the required pre- 
ferred type is supplied by the Underwriters’ 
Laboratories, which classifies fires as follows: 

Class A—Wood, paper, textiles, rubbish. etc., 
with which quenching and cooling effect is of 
first importance. 

Class B—Oil, grease, inflammable liquids, etc., 
which require smothering effect. 

Class C—Electrical equipment, with which 
fire extinguishing material must be a non-con- 
ductor for protection of person applying it. 

Some compounds are for more or less general 
use. Carbon dioxide, however, is specific in its 
efficiency for Class B fires and is effective at 
temperatures as low as 40° below zero. 

Besides such pressure or pump equipment, 
small extinguishing “bombs” are available. 
Containing a material of general purpose, they 
are thrown into the fire; the container is shat- 
tered, releasing the extinguishing medium. 


American LaFrance & Foamite Industries, 100 East 
LaFrance Street, Elmira, N. 

Bostwick Laboratories, 706 Bostwick Avenue, Bridge- 
port, Conn 

General Detroit Corporation, 2272 East Jefferson Street, 
Detroit, Mich 

Pyrene Manufacturing Company, 560 Belmont Avenue, 
Newark, N. J. 


FIRE PREVENTION 
DEVICES, PROJECTOR 


THESE ARE automatic 
dowsers and film-cutters that cut off pro- 
jection light from the film and also sever 
the film when any of several controls installed 
on the projector sets the device into operation. 
he actuating element is usually a fusible link, 
which melts upon ignition of the film. There is 
also a safety sprocket which actuates the dowser 
by means of a speed-sensitive mechanism within 
the sprocket. 

Film Treatizor Corporation, 117 West 63rd Street, 
New York 23, N. Y. 


INTERNATIONAL PROJECTOR CORPORATION, 
SS LaFrance Avenue, Bloomfield, N. J. 
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FIRE SHUTTERS, 
PROJECTION ROOM 

FIREPROOF SHUTTERS 
for projection room ports to isolate the 
projection room in an emergency, operate 
either automatically (by melting of fusible links 
in case of fire), or manually, 

A special switch is nace for tripping the 
port shutters by electro-mechanical action, in- 
stead of by means of fusible links, and at the 
same time actuating an exhaust fan to draw the 
fumes into a projection room ventilation duct. 
Best Devices Company, 3459 West 140th Street, Cleve- 

land, Ohio. 

Murch Electric Company, Franklin, M 
RAYTONE SCREEN CORPORATION, 16 Clermont 
Avenue, Brooklyn, N. 


The Trumbull Electric Manufacturing Company, Wood. 
ford Avenue, Plainville, Ohio. 


FLOOR SURFACING 
MATERIALS, COMPOSITION 


COMPOSITION floor cover- 
ings of roll or tile type are available for 
colorful pattern effects as well as solid 
tones in heavy-duty qualities adapted to non- 
public areas of theatres, and to certain sections 
of public areas, such as lobbies, in front of re- 
freshment counters and drinking fountains, and 
toilet rooms (not below grade) where terrazzo 
or ceramic tiles would be too expensive relative 
to hours of operation. 

Such materials make serviceable baseboards, 
and composition bases of cowled type are avail- 
able for this purpose. 

Composition flooring of heavy-duty grade, 
without design, is recommended for projection 
rooms. 


American Floor Products Company, 1526 M Street, 
N. W., Washington 5, D. C. 
Ansaries Mat Corporation, 1722 Adams Street, Toledo 
2, io. 
Armstrong Cork Compan: — Pa. 
a cams HY cy Inc., pe N. 
Fremont Rubber Company, Prenent “Ohi 
Goodyear Tire & Rubber Company, 1144 E. Market 
Street. Akron, Ohio. 
R. Musson Rubber Company, 10 South College 
Street, Akron 8, Ohio. 
bay ie Company, 1232 McKinley Avenue, Chicago 
eight, 
Rubber Company, 1230 Sixth Avenue, New York 


FOUNTAINS AND 
WATER COOLERS 

DRINKING WATER foun- 
tains are of two general types: (1) com- 
plete water coolers (cabinets with me- 
chanical refrigeration equipment enclosed and 
mounted with bubblers; and (2) ornamental 
fountains, which may be directly connected to 
the main where water is available at suitable 
temperatures (without prolonged running), or 
be piped to a concealed mechanical refrigera- 
tion unit. (In some cities, among them New 
York, water cooling equipment must be isolated 
irom patrons. ) 

The simplest kinds of ornamental fountains 
are white or tinted porcelain-finished pedestals 
or wall bowls, the latter sometimes being in- 
corporated with mirror or tile ornamentation on 
the wall or in a niche. 

Cabinet fountains, or water coolers, are ob- 
tainable in finishes adapted to public areas of 
theatres where decorative considerations are not 
of first importance. The usual models for this 
purpose are approximately a foot and a half 
square and about 40 inches high, built of steel 
with baked enamel finish in a limited choice of 
colors, and equipped with either ac or dc 
motors for plugging directly into a power line 
outlet. To supply cooled water to an ornamental 
fountain, a unit of this type may be placed in a 
closet or comparable nearby compartment and 
piped to the fountain. 

To assure sufficient drinking water where 
cooling is necessary, the equipment should de- 
liver a gallon per hour for every hundred of 
seating capacity, and have storage provisions for 
several gallons 
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As part of an expansion eae the East Los hidiidie Junior City Gian in Montebello, Calif., has in- 
stalled a modern and complete projection room. It is equipped with two Holmes !6mm projectors with 
Strong Mogul arc lamps; 35mm Holmes projectors with Strong Mogul arc lamps; also two Strong Trouper 
arc spotlight projectors that double as spotiamps and as slide and film projectors. The throw is 140 feet 


to a 24-foot screen. 


Bradley Washfountain Company, 
Avenue, Milwaukee, Wis. 

The Ebco Manufacturing Company, 401 West Town 
Street, Columbus, Ohio. 

General Electric Company, 5 Lawrence Street, Bloom- 
field, N. J. 

Puro Filter Corporation of America, 440 Lafayette 
Street, New York 3, N. Y. 

Rundle-Spence Manufacturing Company, 52 Second 
Street, Milwaukee, Wis. 

Sunroc Company, Glen Riddle, Pa. 

The Halsey W. Taylor Company, Warren, Ohio 

Temprite Products Corporation, 47 Piquette Avenue 
Detroit 2, Mich. 


2203 North Michigan 


¥ 
FURNITURE FOR 
FOYERS AND LOUNGES 

FURNITURE DURABLE 
enough to be practicable for theatre foyer 
and lounge areas is obtainable today in a 
variety of styles, in either metal or wood, and 
in metal-wood combination (steel frame). 

Metal furniture, which is markedly durable, 
is available in chromium, stainless steel and 
aluminum. 

Wood furniture may of course be selected 
from the better-built pieces adapted to home 
living rooms, but to be most practicable these 
should be of wood or metal-wood construction, 
with the frame fully covered in durable fabric 
(eliminating arm rests, feet, etc., of wood). 

Moderately priced wood furniture of sturdy 
construction, without upholstering or with only 
seat or back cushions, is available in novel 
“modern” designs, and also in rustic or Early 
American styles, with “wheat” (pale yellow) 
or the darker maple finish. 

(For foyer and lounge furniture fabrics, see 
Upholstering Materials.) 

Admiral Chrome Furniture Company, Inc., 213 Greene 

Street, New York 12, , # 

Art Chrome Company of America (Div. of American 
Table Manufacturing Company), Melrose, Mass 
Doehler Metal Furniture Company, Inc., 192 Lexing- 

ton Avenue, New York, = 
HEYWOOD-WAKEFIELD CO., Gardner, Mass. 
KROEHLER MANUFACTURING COMPANY, Naper- 
Lioyd’ Totiseaien Company, Menominee, Mich 
Royal Metal Manufacturing Company, 175 North 

Michigan Avenue, Chicago, Ill 


HAND DRIERS, ELECTRIC 

ELECTRIC DRIERS for 
hands, and of course applicable also to the 
face, eliminate towels, which practically 


always are of the paper variety in theatre wash 
rooms; hence, they remove the menace to clean 
toilet rooms of paper wads on the floor, and the 
danger to plumbing of wads thrown into water 
closets; and additionally, the fire hazard of 
matches tossed into used towel receptacles 
Such driers are available with heating units 
and related fans capable of drying hands in 
about 20 seconds, or less than the time required 
for comparably thorough drying with paper 
towels 

rhey can be had in either pedestal or wall 
models, the former operated by a foot pedal 
the latter by either foot or hand control; and in 
black, brown, gray or ivory as well as white 
enamel finish 
“ae Hardware Foundry Company, North Chicago 
Electiic-Aire Engineering Company, 135 S. LaSalle 
Street, Chicago, Ill 
Electronic Towel Corporation, 57 William Street, New 

ork 5, N. Y. 


National Dryer Corporation, 1125 West Lake Street, 
Chicago, Ill 


HEARING AIDS 


THERE ARE two distinct 
types of group hearing aid systems on 
the market of interest in motion picture 
exhibition 
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BRING THE MISSING TENTH 
BACK T0 YOUR THEATRE 


This ONE-TENTH part of your 
potential patronage are absentees be- 
cause they are too deaf to hear with 
ordinary hearing aids. 

The TELESONIC system makes 
them hear and brings them in—and is 
merchandised to earn its moderate 
installation cost over and over again. 
NO WIRING TO SEATS. 

Let us send you full details 


CHARLES H. LEHMAN, Pres. 


TELESONIC THEATREPHONE CORP. 


3 E. 48th ST., N.Y. 17 














cable method uses the principle 
id his device 
hysically in a series of loops of suitable elec- 
beneath aisle car- 

in baseboards, etc. This network is 
tapped into the theatre sound system amplifier 
through the hearing aid system amplifier. The 
leafened patron types es from the management 
l equipped with 
type earphone. Picture sound is 
seat in the auditorium. 
method, certain seats 


duction consists 


luctors, concealed 


a sma receivi t and is 

a lorgnette 
hus available from any 
By the other general 
(usually from five to ten, each outlet serving 

two adjoining seats) are wired to the theatre 
vund system either directly or through a hear- 

ing aid system amplifies 

Acousticon Division of Dictograph Products Company, 
Inc., 580 Fifth Avenue, New York City 

Audivox, Inc. (subsidiary of Western Electric Com- 
pany), 259 West 14th Street, New York City 

RADIO CORPORATION OF AaESTA, Engineering 
Products Department, a rig et 

Sonotone Corporation, Elmsfc 

i ey THEATREPHONE ‘COMPANY, 3 
East 48th Street, New a 17, N. Y. (audio 
duct > ce See pag 

WESTREX CORPORATION, v1 
New York 11, N. Y. (except in 


"Eighth Avenue, 
. and Canada). 


IN-CAR SPEAKERS- 
ment and Supplies 


See Drive-In Equip- 


INTERCOMMUNICATING 
HOUSE PHONES 


rO INSURE the manager's 
theatre 
co-ordination of 
suit 
signa communication are 
buzzer 


over every department ot 
ind ethcent 
ties of different departments, 

simplest are mere 
lor example, t 
hat a change 
yut > limitations 
communication ot 


iter-de- 
om simple, 

to elaborate 
station can make 
Such equipment 1 


batteries, it being 


effective 


requiring 
ne voice 

essentially 
microphones 


idapted to 


systems, 


Merider 


WHEELER INSULATED wire co., INC., Di- 
vision of Sperry Corp., East Aurora Street, 
Waterbury, Conn. See page 65. 


LADDERS, SAFETY 

THE SAFETY ladder min- 
imizes the risk of accident and of law 
Suits arising from accidents occurring 
while lamps are being replaced, attraction board 
letters changed, etc. Sizes range from 3 to 16 
feet. Besides those constructed of wood with 
steel reinforcement, there are ladders of 


aluminum construction 

American Ladder Company, 3700 West 38th Street, 

Chicago, Ill 

— Industries Corporation, 849 39th Street, 

ly Y 

pAVTON SAFETY LADDER COMPANY, 2337 

Gilbert Avenue, Cincinnati, Ohio. See page 26. 

Goshen Manufacturing Company Goshen, Ind 

M & M Manufacturing Company, 7517 
Avenue, Pittsburgh, Pa 

The Patent Scaffolding Company, Inc 
Street, Long Island City, N. Y 

Reynolds Corporation, 1400 Wabansis 
cago, Ul 


Brook- 


Hamilton 
38-21 12th 


Avenue, Chi- 


a 
LAMPS, A.C. PROJECTION ARC 
CARBON ARC projection 
reflector lamps are available for the use 
of alternating instead of direct current. 


54 


A component of the equipment is a rotary trans- 
former which alters 60-cycle line current to a 
frequency of 96 (twice that of shutter) for sup- 
plying the arc. The trim is 7-mm. x 14 suprex 
positive carbon, unrotated 


C. 8. ASHCRAFT MANUFACTURING COMPANY, 
36-32 Thirty-eighth Street, Long Island City, N. Y. 


LAMPS, D.C. PROJECTION ARC 

PROJECTION ARCS of 
high-intensity characteristics for 35 mm. 
film for operation on direct current are 
of two general classes—condenser and reflector 
types. 

Condenser type high-intensity projection arc 
lamps specifically adapted to theatres are those 
operating at 120 to 170 amperes, and 68 to 78 
volts. 

Condenser lamps in some models may be 
fitted with a water-cooled jaw assembly (which 
includes a special electromagnet unit) ; a similar 
device is available also for operation of re- 
flector lamps at the higher amperages. 

Reflector type high-intensity carbon arc lamps 
may be divided into three general groups, pro- 
viding a capacity range embracing the require- 
ments of theatres from small to large and in- 
cluding what appears to be the practical re- 
quirements of drive-in theatres. 

The smallest capacity is that of the so-called 
“one-kilowatt” arc, which employs a cored nega- 
tive carbon of composition designed to give 
smooth operation at very low current densities 
with operation at 40 amperes, 27% volts, or 
about 1 kw at the arc. 

In the middle capacity range, the arc is oper- 
ated at currents from 42 to 65 amperes, and 
31 to 40 volts at the arc. Carbon combinations 
are 7mm positive with 6mm or 7mm negative 
for 42-45 amperes ; and 8mm positive, with 7mm 
negative for 56-65 amperes. 

The large reflector type arc (16-inch mirror) 
usually uses an uncoated 9mmx20-inch positive 
for operation at an average of 85 amperes and 
58 volts. The lamps are designed for filters or 
other means of protecting the aperture from 
heat produced at this wattage, and also may 
have a water-cooling system to protect the 
carbon contact assembly. 

There is also a model for rotating positive 
carbons that is adjustable to sizes from 7mm to 
9mm 

For arc illumination in 1l6mm_ projection, 
lamps are available for high- intensity carbon 
trims of 6mm positive with 5.5mm negative oper - 
ated at 30 amperes and 28 volts. A 46-ampere 
size is also available. 

( S. Ashcraft 5 pene acturing Compar t Thirty 
Street gz Isl City, N. ¥ 
THE Dena Anta COMPANY, 1701-11 Davenport 

Street, Omaha, Nebr. 
RADIO CORPORATION OF AMERICA, Engineering 

Products Department, Camden, N. J 

Manufacturing Corporation, 
Bloomfield, N. 

ms McAuley Manufacturing 

Adams Street, Chicag: 

Morelite Co., Inc., 600 “west $7th Street, New York 


122 Washington 


Company, 554 West 


MOTIOGRAPH, INC., 4431 Lake Street, Chicago, 
it. See page S. 

THE STRONG ELECTRIC CORPORATION, 87 
City Park venue, Toledo, Ohio. See page 23. 


LAMPS, FILAMENT 
FOR PROJECTION 


FILAMENT (“mazda”) 
lamps for theatre motion picture projec- 
tion are characterized by a high degree of 
concentration and relatively high wat 
most effective 7 1p for this purpose 
60-volt T-2 bulb is designed 


iditional source 


source 
tage. The 
the 2,100-watt, 
for lower voltage to secure ac 
concentration. Hence a transformer with volt- 
age-regulating characteristics is required 
There are also available, 1,000-watt prefocus 
base, and 1500-watt base, 100-120 volt, 
r-20 bulb lamps employing the biplane filament 
onstruction. This construction makes p¢ 


bipost 


»ssible 


relatively high source concentration for lamps 
operating at ordinary circuit voltages. 

For portable 35-mm. motion picture projectors 
there are the 500-watt monoplane-filament, and 
the 750-watt and 1,000-watt biplane filament 
lamps in T-20 bulbs with medium-prefocus 
bases. The 750-watt and 1,000-watt require 
forced ventilation. 

Another type of 1,000-watt projection lamp 
designed to burn base down gives considerably 
greater output of light, and does not require the 
inclusion of anti-blackening electric grids in- 
ternally. 

For stereopticon projectors there are 500- 
watt short T-20, medium-prefocus base projec- 
tion lamp, and a 1,000-watt long T-20 bulb, 
mogul-prefocus base lamp. Both are of the 100- 
120 volt type and employ monoplane filaments. 
General Electric Company, Incandescent Lamp De 

partment, Nela Park, Cleveland, Ohio. 
Westinghouse Electric Corporation, Lamp Division, 

Bloomfield. N. J 


LAMPS FOR GENERAL 
THEATRE ILLUMINATION 


GENERAL SERVICE lamps 
—available in sizes from 15 to 1000 watts 
—serve the majority of lighting applica- 
tions in and around theatres. Except for the 
tubular bulb bipost lamps, all are designed for 
burning in any position; all are available with 
inside-frosted finish up to 1000 watts, and in 
clear lamps from 100 to 1000 watts (also a 
10-watt). The frosting absorbs little light—in 
fact, inside-frosted and clear lamps (clear lamps 
are regularly available in sizes above 100 watts) 
have the same rating in light output. 


Sign and De. 

6-watt S14, 
25-watt Al9 and 
door 
Principal colors: red, 
flametint, and orange 

Outside coated lamps for interior use include 
7 watt S11, 15-watt Al5, 60-watt A21, and 
100-watt A23 


rative Lamps 

10-watt Sil, 10-watt S14, 
40-watt A21 sizes have out- 
ating on outside of bulb. 
green, blue, yellow, white, 


enamel Cc 


a tubular filament type 
straw and white; 30 and 
long), 40 watts (11% 
colors red, orange, blue, 
They may be used exposed 
and shielding equipment. 


Lumiline lamps are 
in clear, inside frosted, 
60 watts (173 
inches long). Other 
green, surprise pink. 
or in narrow reflecting 
Fluorescent 


inches 


Slimline 
start operation. For 
vw 1%” diameter group is the 
All are designed to operate at 


Instant general lighting 
most popular. 
0.425 amperes. 
age lamp watts 


Length iver 
48 inches 
72 inches 
96 inches 


Where space is limited, 
are available. These may be 
200, or 300 milliamperes 


small diameter types 
operated at 120, 


lverage lamp 
watts at 
200 ma. 


Length Diamete 
42 inches ¥4 inch 
64 inches ¥% inch 
72 inches 1 inch 36.: 
96 inches 1 inch 49 


reneral line 
Length Diameter Wattage 
4% inch 
; inch 
inch 
Y% inches 
YZ inches 
inches 
inch 
inches 
inches 


inches 

2 inches 
inches 

5 inches 
§ inches 
inches 
inches 
inches 

60 inches 


Colo 
The two most 
atres are the 


lamps for the- 
white (keyed to 


useful “white” 


deluxe cool 
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natural daylight) and deluxe warm white 
(keyed to filament). Lamps are also available 
in standard cool white, standard warm white, 
red, green, blue, pink, gold 


Circline 


Lamps are available in 12’’ diameter. 


Projector lamps are of filament type with 
spot and flood lens cover glasses for narrow or 
wide beams. These lamps differ from the usual 
type filament lamps in that they contain their 
own reflecting surface, which is hermetically 
sealed within the lamp, providing a high- 
intensity beam of light for supplementary light- 
ing. They are made of rugged, heat resisting 
glass and are suitable for service inside and 
outdoors. They are equipped with medium 
screw bases to fit regular sockets and are avail- 
able 150 watts (PAR 38), 200 waits (PAR 46), 
300 watts (PAR 56). The latter two are nar- 
row-beam spots. 

The Reflector spot and flood lamps also have 
built-in, mirror-like surfaces. Available in 75, 
150, 300, and 500 watt sizes in spot and flood 
distribution. The 300 and 500 watt sizes are 
available in heat-resistant glass for outdoor 
use. The 75, 150, and 300 watt sizes are avail- 
able in ordinary glass for indoor use. (See also 
Black Lighting Equipment.) 


Germicidal 
For air disinfection 
in suitable 


Used in patron 
equipment or in air ducts. 


areas 


Nominal 
lamp watts 
inch 8 
inch 15 
inch 30 
inch 16* 

23 
30 


36 


Length 
12 inches 5 
18 inches 
36 inches 
36 inches 


Diameter 


"Slimline type. Ave 
and 420 mill 


rage lamp watts at 1 0, 300, 


amperes 


Ozone 
Four-watt ozone generator in S11 bulb. In 
suitable equipment it is used for odor control 
in such places as wash rooms. One lamp per 
1000 cubic feet is recommended 
General Electric Company, Incandescent 


partment, Nela Park, Cleveland, Ohio 
Radiant Lamp Corp., 700 Jeliff Avenue, 
N 


Lamp De- 
Newark, 


Westinghouse Electric Corporation, Lamp Division, 
J. 


Bloomfield, 


LAMPS, P. E. CELL EXCITER 


THESE LAMPS provide 
the light which, interrupted or varied by 
the sound track, actuates the photoelectric 


cell and initiates the process of sound repro- 
duction. 


General Electric Company, Incandescent Lamp Depart- 
ment, Nela Park, Cleveland, Ohio. 

RADIO CORPORATION OF | ty Engineering 
Products Department, Camden 

Westinghouse Electric Sake 
Bloomfield, N. J. 


Lamp Division, 


LENSES, PROJECTION 


THERE ARE two general 
-the condenser lens, which focuses 
light on the aperture and the objectives. 
The latter, commonly referred to as the projec- 
tion lenses; they focus the light upon the screen 
They are made in four standard diameters, and 
in 4-inch diameter, with focal length as deter- 
mined by the size of the screen image desired, 
and its distance from the projector. 

Knowing these factors, the supply dealer or 
the lens manufacturer readily determines the 
focal length required. In ordering projection 
lenses, one should also name the type of light 


classes 


BETTER THEATRES SECTION 


source, projection angle and the make and model 
of the projector. 

Speeds of £/1.9 and f/2.0 are available in focal 
lengths from 2 inches (or 3% inches, depending 
on type) to 5 inches, in '%-inch steps; and 
slower speeds from 5% to 7 or 9 inches all in 
standard diameter. Speeds of £/1.9 and £/2.0 
are available also in focal lengths from 5 
through 7 inches in 4-inch diameter. The 
faster lenses are regularly coated; others may 
be had either coated or uncoated. Coated lenses 
are standard in theatre projection. 

Coated as well as uncoated lenses are also 
available for portable model projectors, in focal 
lengths 3 to 6 inches, speeds £/2.5 to £/3.4. 


BAUSCH & LOMB OPTICAL COMPANY, 679 St. 
Paul Street, Rochester, N. Y. See page 68. 

Gundlach Manufacturing Company. + a N. 

Tlex Optical ig Company, 726 postion 
Avenue, Rochester, N. Y. 


4 Your Patrons 


NE 


Clear 
Crisp Pictures 
with 
SUPER-SNAPLITE 


fh.s 


PROJECTION LENSES 


KOLLMOR 


KOLLMORGEN OPTICAL COMPANY, 2 Frenk- 
lin Avenue, Brooklyn, N. Y. See page 55. 
*rojection Optics Company, Inc 4 

Rochester, N 


Lyell Avenue, 


LENS ASSEMBLIES, SOUND 

OPTICAL UNITS are com- 
posed of lenses or lenses and prisms, and 
include either a slit opening or a wedge- 
shaped prism, by means of which the exciting 
light of the sound system is focused on the 
sound track, and reduced to the height deter- 
mined by the smallest frequency to be repro- 
duced 


BAUSCH & LOMB or’. COMPANY, 679 St. 
Paul Street, Rochester, 
KOLLMORGEN OPTICAL COMPANY, 2 Franklin 
rook 


Avenue, B vn. 
WESTREX CORPORATION, ill yo Avenue, 


New York 11, N. Y. (except in U. S. and Canada). 


Your patrons will 
notice the difference! 
Super Snaplites give 
you Sharper Pictures. 
More Illumination, 
Greater Contrast and 


Definition. 


For the Best in 
Projection use Super 
Snaplites . . . the 

only Projection Lenses 
to give you a true 
speed of f/1.9 

in every focal length 


up to 7 inches. 


Ask for Bulletins 
207 and 209 


CORPORATION 


2 Franklin Avenue * Brooklyn 11, N. Y. 


“YOU GET MORE LIGHT WITH SUPER SNAPLITE’ 





PICTURES 


Removable Film Gate 


If your intermittent is in good con- 
dition and you are experiencing 
trouble in picture steadiness —look 
to your film gate. The New LaVezzi 
Film Gate with its longer pads 
and centrally located conical 
compression springs exert just 
the right tension to eliminate 
unsteadiness—is gentler on the 
film—and the intermittent. See 
this gate at your dealer or write 


for further information. 


LAVEZZi MACHINE WORKS 


4635 W. LAKE ST., CHICAGO 44, ILL, 














RE 
CATALOGUE 


NATIONAL STUDIOS 
145 W. 45 ST.. N.Y. C. 





LETTERS AND FRAMES FOR 
ATTRACTION ADVERTISING 


CHANGEABLE letter equip- 
ment is available in frame design and in 
styles and sizes of letters and accessories 
that allow forceful as well as highly legible 
announcements of current attractions at the 
iront of the theatre (usually on a marquee), 
and of coming attractions in the lobby, as 
above entrance doors, facing the interior. (Also 
see Marquees; and Attraction Advertising 
under Drive-In Equipment.) 

Standard practice employs lighted white back- 
grounds with black aluminum silhouette or 
translucent colored plastic letters. 

Frames designed to fit into marquee or com- 
parable structures, with white translucent glass 
panels, variously provide for convenient ser- 
vicing of the lamp box and for attachment of 
letters. In all, however, bars for letter attach- 
ment are spaced 7 inches and all letters (above 
4-inch types) are designed to fit interchange- 
ibly. Regular sizes are 8, 10, 12, 17, 24 and 30 
Four-inch letters are attached by means 
of a special interlinear frame 

Plastic leters are obtainable in red, blue 
and green, and other colors may be had to 
order. Aluminum silhouette letters in color are 
also available 

Frames of 


inches 


similar letter 
steel panels are available for 
wall or other structure, with 
shielded lamps placed in front (see 
Equipment) 

Advertising accessories include pictorial trans- 
parencies (such as star portraits ) and clip-on 
plastic colored letters for interior signs (such 
as coming attraction displays) ; also projectors 
and accessories for projecting slides or film 
trailers on the attraction panel from inside the 
marquee structure (see Marquees). 

ADLER SILHOUETTE LETTER Fawn song | 

3021 West 36th Street, Chicago, Il!. See page 
POBLOCKI & _— 2159 South 


Milwaukee 7, 
Polyplastic Forms. Miee.. 255 Conover Street, Brooklyn, 
Theatre ——* Inc., 


1615 Cordova Street, Los 
Angeles. 


WAGNER Sian SERVICE, INC., = S. Hoyne 
Avenue, Chicago, tll. See page 56. 


provisions against 
attachment to a 
illumination by 
Drive-In 


p= son 


LIGHTING, ARCHITECTURAL 
AND FOR PUBLIC AREAS 


IN ADDITION to the part 
that sign and marquee play on the archi- 
tectural effect of the theatre facade, light 
may effectively contribute to the front design, 
maintaining its daytime values after dark, or 
even adding to them, by flooding the entire 
upper front, or parts of it, by means of reflector 
sources on the roof of the marquee; by out- 
lining architectural features with neon or fluo- 
rescent lamps. 

For the public areas of the interior, lighting 
facilities are to be divided into two general 
classes—functional and decorative 

Functional devices include coves and troughs, 
recessed light boxes (usually having a diffusing 
device, like concentric louver-rings, or covered 
with flush-set panels of translucent glass with 
or without diffusing ribs), and so-called down- 
lights, consisting in ceiling reflectors or pro 
jectors behind tiny apertures in the ceiling 
with the light beam directed to cover precisely 
a prescribed area. 

Decorative fixtures are available in stock de 
signs of great variety—bracket or pylon lumin- 
aires, flush-type ceiling drums and boxes, sus- 
pended troughs, ceiling bowls, wall urns, etc., 
constructed of metal or glass or both. 


(See also Lamps for General Theatre Illum~- 
nation, “Black Light” Materials and Lighting 
Equipment. 


Adams Lighting, Inc., 48 W. 27th Street, New York 


ity 

Art Metal Manufacturing Company, 3110 Park Place. 
St. Louis Mo 

Century Lighting, Inc., 521 West 43rd Street, 
York, N. Y. 


New 


Cums fiduics. Inc., 6135 West 65th Street, Chicago 


The Bell Company, Inc., 29 West 17th Street, New 
City. 

Gruber Brothers, 72-78 Spring Street, New York City. 
Edwin RD — Company, 2615 Washington Blvd., 


St. Louis, 
KLIEGL BROTHERS, 321 W. Sth Street, New York 
ity. 
McFadden Lighting Company, Inc., 2308 South Sev- 
enth Bivd. St. Louis, ‘Mo. wi 
Novelty Lighting Corporation, Emmaus, Pa, 
Revere Electrical anufacturing Company, 


6009 
Broadway, ——. Il 
Gee Be tric Corporation, East Pittsburgh, 
a. 


Charles J. Winston & Company, Inc., 41 East 53rd 


Street, New York City 


LIGHTS, SPOT AND FLOOD 

SPOTLIGHTS AND flood- 
lights are available in many sizes and 
light capacities, and in both lamp bulb 
and arc types—the former for use on and near 
the stage, for display and architectural lighting 
(see Projector and Reflector Lamps under 
Lamps for General Theatre Illumination) ; the 
arc sources for stage lighting from the pro- 
jection room. 

Filament lamp spot- and floodlights (most 
spotlights are adapted to flood applications) are 
designed for wattages of from 75 to 2,000. Arc 
equipment is available in capacities of from 25 
to 170 amperes. 

“— ren Company, 3459 West 140th Street, Cleve- 
nd. 
Omer © Lighting, Inc., 521 West 43rd Street, New 
ork, 
Genarco, By, "36-56 34th St., Long Island City, N. Y. 
General Electric Company. Schenectady, N. Y¥. 
GOLDE MANUFACTURING COMPANY, 1214- 
= W. Madison Street, Chicago, Ill. See page 
Killa, ote Manufacturing Company, Vandeven- 


Eas' Avenues, St. is 13, Mo. 

KLigGe BROTHERS, 321 W. SOth Street, New 
York City. See page 61. 

Major iets Company, Inc., 4603 Fullerton Ave 
nue, Chicago, II. 

Neumade Products Corporation, 330 West 42nd Street, 
New York City. 

— Company, 35 West 52nd Street. New York 
ity. 

STRONG ELECTRIC ot ot 87 City 
Park Avenue, Toledo, Ohio. See page 23. 

Westinghouse Electric Corpus, Bony “Division, 
Bloomfield, N. J. 


LOBBY POSTS AND ROPES—See Crowd 
Control Equipment. 


MAGAZINES—See 
sories. 


Projectors and Acces- 


e 
MARQUEES 
MARQUEES have become 

more closely associated with the general 
architectural form of the theatre front 
than they originally were. They are usually 
constructed according to specifications supplied 
by an architect who has designed the marquee 
itself, along with other display and sign ele- 
ments of the front, as a part of the facade; or 
by the design department of the fabricator. 

Marquees are generally of sheet metal con- 
struction, painted, or with porcelain enamel 
finish in desired colors, with soffits of metal 
or glass illuminated by exposed filament or 
fluorescent lamps 

An inside service type marquee is available 
with a room for storage of letters, lamps, etc., 
from which sign copy and lamps, which are 
mounted in prismatic reflectors, can be changed. 
The panel bars accommodate standard letters. 


American Sign Company, 1940 Riverside Drive, Cin- 
cinnati, Ohio 

Artkraft-Strauss Sign Corporation 
nue, New York Ctiy. 

Comes Signs, Inc., 550 E, 
York ae 

Everbrite Electric Signs, oe 1440 North Fourth 
Street, Milwaukee 12, 

Flexlume § Sign Conpucaliah, 


820 Twelfth Ave 


170th Street, New 


“1404 Main Street, Buffalo 
POBLOCKI & SONS, 2159 S. Kinnickinnic Avenue, 
Milwaukee, Wis. (inside service type). 
White Way Sign & Maintenance Company 

Fulton Street, Chicago, Ill 


1850 W 
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MATS FOR LOBBIES 
RUNNERS, SPACE UNITS 


LOBBY MATS (specifically 
for vestibule and similar outer lobby areas 
preceding carpeted space) are available in 
heavy-duty rubber and thickness in link-belt and 
perforated types required for scuffing off grit 
and dirt so that it won’t be tracked in upon the 
carpeting. 

Lighter mats, with corrugated surface, are 
available in runner widths (usually 36 inches) 
for spreading over carpeting in traffic lanes dur- 
ing stormy weather, laying behind or in front of 
refreshment counters, etc.; and in various indi- 
vidual mat sizes for placing in front of fountains, 
vending machines, etc. There are also ribbed 
types for placing behind refreshment counters, 
with a variety that may be readily cut to fit the 
space. 

Mats of any of these qualities can be obtained 
on special order in most any practicable dimen- 
sions, and in color, including special patterns. 

There are also space mats and runners of 
other ~ om rials than rubber, such as cocoa and 
sisal 

‘The fol! owing manufacurers make rubber 
mats, unless otherwise specified. 
American Floor Products Company, 

N.W., Washington 5, Cc. 
AMERICAN MAT CORPORATION, 1722 Adams 

Street, Toledo, Ohio. See this page. 

American Tile & — Company, Foot of Perrine 

Avenue, Trenton, N. J. 

Firestone Industrial Products, Inc., Akron, Ohio. 
Fremont Rubber Company, Fremont, io. 
Goodyear Tire & Rubber Company, 1144 E. Market 

Street, Akron, Ohio 
B, F. Goodrich Company, 500 South Main Street, 

Akron 18, Ohio. 

HEYWOOD- WAKEFIELD COMPANY, Gardner, 


Mass. (cocoa mats 
Oo. wank Jackson & Company, 290 Fifth Avenue, New 


1526 M Street 


ork City. 
we. Rubber Engineering Company, 286 Fifth Ave 


nue, New York City. 

R. C. Musson Rubber Company, 10 South College 
Street, Akron, Ohio. 

Buffalo 

Fifth 


National Mat Company, 106 Kingsley Street, 
1230 Sixth Avenue 


Perfo Mat & ee. Company, Inc., 281 
Avenue, New York Ci 

United States Rubber Company, 
New York City. 


MICROPHONES 

THE THEATRE has many 
uses for microphones, from _ ballyhoo 
work on a sound truck, or in connection 
with the front display, to reinforcement of stage 
performances, announcements of election returns 
and sporting events, or emergency talks to 
pacify an audience in time of trouble. Micro- 
phones can be used with separate amplifying 
and loudspeaker equipment, or can in most cases 
be operated through the existing picture sound 
installation. i . 

Crystal magnetic, velocity, dynamic and 
cardioid are the type of microphones recom- 
mended. Where loudspeakers and microphones 
are closely associated, the cardioid principle 
greatly reduces the danger of feedback. 
Altec-Lansing Corporation, 9356 Santa Monica Boule- 

vard, Beverly Hills, Calif. 

American y vom og Company, 370 South Fair Oaks 

Avenue, Pasadena 1, Calif. 

Amperite Company, 561 Broadway, New York City. 
Electro-Voice, Inc., South Bend, Ind. 

Operadio Manufacturing Company, St. Charles, Ill. 
Racon Electric Company, Inc., 52 East 19th Street, 

New York City. 

RADIO CORPORATION OF a. Engineering 
Camden, N. 


Products Department, 
WESTREX CORPORATION, x Eighth Avenue, 
New York 11, N. Y. (except in U. S. and Canada). 


MOTOR-GENERATOR SETS 
FOR D.C. ARC SUPPLY 

MOTOR - GENERATOR sets 
are made in models specifically designed 
for motion picture and related direct cur- 
rent carbon arc light sources of all outputs. 


Capacity provides for operation of two lamps 
simultaneously during changeover. 


BETTER THEATRES SECTION 


Close-regulation sets for large theatres are 
available up to 400 amperes at 100 volts for con- 
tinuous operation, or about 600 amperes at 
changeover. The larger sets have structural 
steel bases and vibration dampeners. 

Sets of lower voltage for 6mm to 8mm suprex 
carbon trims have duubie overload capacity for 
the changeover period. They are obtainable 
with vibration dampeners if installation con- 
ditions require them. 

The type and capacity needed depends on the 
type of arc and amount of light it must produce 
(see Lamps, D.C. Projection Arc). 
AUTOMATIC DEVICES COMPANY, 116 North sth 

Street, Allentown, Pa. 

Comes Electric Company, 1806 Pine Street, St. Louis, 


Crocker: Wheeler Division, Elliott Company, Jeanette, 
a. 
General Electric Company, 1 River Road, Schenectady, 


N. Y. 
HERTNER ELECTRIC COMPANY, 12690 Eim- 
wood Avenue, Cleveland, Ohio. See page 69. 


Imperial Electric Company, Inc., 64 Ira Avenue, 


Akron, Ohio. 
MOTIOGRAPH, INC., 4431 West Lake Street, 
Chicago 24, tll. See 
‘sco Divisio 
OM: og i 267 


e 5. 
ELECTRIC SPECIAL- 
Rhode Island 


ROBIN- 
Ty ¢ Avenue, 


4. See pa 


East Orange. e 70. 
Dhectrie’ Commataliam, East Pittsburgh, 


Westinghouse 
* 


PHOTOELECTRIC CELLS 

ALTHOUGH IT has a 
number of applications in many fields, in 
the theatre the photoelectric cell operates 
in the sound system to transform the light of 
the exciter lamp, after it has passed through the 
sound track of the film, into the electrical 
energy which, amplified, actuates the loud- 
speakers. 
Continental Electric Company, Geneva, Il. 


or Corporation, 1111 Armitage Avenue, Chicago, 





CITY & STATE 








_ THE SR WON’T DRIVE YOU 


Comes in rolls 20'5" long, comprised of 
35” x 35" units of four 17-inch square 
sections. Easily cut to any desired size. 


Ideal for entrance, lobby and foyer. 


4 MOTTLED COLORS 


@ Venetian Red 
@ Delft Blue __ 


1722 ADAMS ST., 


Please send free folder 
Please send prices on Do All All-Purpose Rubber and Cord Matting. 


IN CANADA: American Mat Corp 


@ Erin Green 
@ Mosaic 





TOLEDO 2, OHIO 


“A Mat for Every Purpose”. 


Ltd., Canada Trust Bidg., Windsor, Ont 














Rectifier 
for Less 


Strong Rectiflers are 
the only rectifiers on the 
market which are espe- 
cially designed, manufac- 

tured and tested in one plant together 

with and for use with motion picture pro- 

jection arc lamps. This is highly important, as 

efficient operation of each type and rating of arc 

necessitates a rectifier specifically engineered to its 
particular requirements. 

There is a dependable Strong Rectifier for every type 
projection lamp: 2-Tube « 4-Tube e 6-Tube e Single 
and Three Phase Models for 
e Rotating Feed Angular Trim High Intensity 
e Copper Coated Coaxial High Intensity 
« 1 K.W. High Intensity 


« Low Intensity 





All assure smooth output current, long life, low operating 


temperature, and flexibility in control. 


THE STRONG ELECTRIC CORP. 


CITY PARK AVE. TOLEDO 2, OHIO 
| PROJECTION LAMPS 
| SPOTLIGHTS © RECTIFIERS © REFLECTORS 
a 





General Electric Company, Schenectady, N. Y. 

Gordos Corporation, 86 Shipman St., Newark, N. J 
RADIO CORPORATION OF AMERICA, Engineering 
Products Department, Camden, N. 

Radiant Lamp Corporation, Newark, N. ; 

Westinghouse Electric Corporation, East Pittsburgh, 
Pa 


PROJECTION PORT COVERS 

OPTICAL GLASS covers for 
projection ports (indicated especially where 
the auditorium had better be acoustically 
isolated from the projection room) are availab/ 
in metallic frame units ready for mounting in 
existing projection room walls as well as in 
new construction. They may be had in round 

quare shap 

Best Devices Company, 3459 West 140th Street, Cleve- 


land 14, Ohio 


Murch Electric Corp., Franklin, Me. 


PROJECTION LAMPS ¢ Lamps, D. C. 


Projection Ar 


PROJECTOR REPLACEMENT PARTS 


PARTS for 
model has not 


ot course 


REPLACEMENT 


wed the 


some 


turers 


meanwhile 


icturer 


BALLANTYNE + dl 1707-11 Davenport 
Street, 


ha 2, N 

CENTURY PROJECTOR CORPORATION, 72 7th 
Avenue, New York Cit 

— Corporation, i111 ” acmienge Avenue, Chicago, 

INTERNATIONAL PROJECTOR > ene 
55 LaFrance Avenue, Bloomfield, N. 

LAVEZZ!I MACHINE WORKS, poe West Lake 
Street, Chicago 44, Il!. See pase 56. 

MOTIOGRAPH, 4431 West Lake Street, Chicago, IIL 

RADIO CORPORATION an AMERICA, Engineering 
Products Departm J. 

WENZEL PROJECTOR COMPANY, 2309 South State 


Street, Chicago, IIl. 
Edw. H. Wolk, 1241 Wabash Avenue, Chicago, Il. 


PROJECTORS & ACCESSORIES: 
STANDARD 35-MM., THEATRE 


PROJECTOR mechanisms 
for theatrical and comparable professional 
projection of 35mm motion picture film 
are available in both heavy-duty and light-duty 
models. Heavy-duty equipment is usually in- 
dicated even for theatres not operating on a 
daily continuous policy, but the lighter equfp- 
ment may suffice for small theatres presenting 
only a few performances a week. Such light- 
duty equipment is “portable” in a limited sense. 

Even within the classification of heavy-duty 
there are models which, while adapted to large 
as well as small theatres, are of somewhat sim 
plified design suggested by the requirements of 
theatres not operating on a continuous policy 

Heavy-duty mechanisms are available with 
various types of shutters, but all with rear shut- 
ters either exclusively or optionally. Some may 
be had with rear shutters of single or double 
type; or with single rear and front shutter. 

For reduction of film gate heat, a water- 

led gate assembly may be procured for some 
dels of projectors. If a lamp with water- 
carbon jaw assembly is used, the film 
assembly may use the 


cooled 
gate device and jaw 
same water supply 
Made by the manufacturer of the projector 
head and designed in integration with it, the 
ecessary bases and magazines are separate 
items of purchase. Bases are adapted to any 
standard carbon arc lamp, and are adapted to, 
or include models designed for, tilting upwards 
as required by drive-in theatres. The takeup 
for the lower magazine is also a separate item. 
ay ah COMPANY, 1707-11 Davenport Street, 
Omaha 2, Nebr. 
CENTURY PROJECTOR CORPORATION, 723 


Seventh Avenue, New York City. See page 59. 

DeVry Corporation, 1111 Armitage Avenue, Chicago, 
Il. 

Holmes Projector Corporation, 1815 Orchard Street, 
Chicago, 

rane. PROJECTOR CORPORA- 
TION, 5S LaFrance Avenue, Bloomfield, N. J. 
See Fourth Cover. 

MOTIOGRAPH, INC., 4431 West Lake Street, 
Chicago, Ul. See page 5. 

=, CORPORATION ¢ OF a a Engineering 
> 


ts Departmen: 
ROBIN- WEBER DIVISION. Weber’ 
Rhode Island 


Machine Cor- 
cece, 267 Avenue, East Orange, 
N. 


a * Electric Engineering Company, 179 Hopewell 
Avenue, Aliquippa, Pa. (belt punching machine 

WENZEL PROJECTOR COMPANY, 2509 South 
State Street, Chicago, Ill. See page 71. 


PROJECTORS, 16-MM. 
HEAVY-DUTY TYPE 


PROJECTORS FOR 16-mm. 
film, incorporating soundheads and with 
complete sound reproducing system avail- 
able, are obtainable in  heavy- “duty models 

lapted to regular theatres as auxiliary equip 
ses as the presentation of 
local newsreels cational subjects, etc. Either 
low-intensity or high-intensity carbon arc lamps 
are obtainable for such equipment (see listing 
under Lamps, D.C. Projection Arc), 
Ampro Corporation, 2851 North Western Avenue, Chi- 
cago, 
DeVry Corporation, 1111 Armitage Avenue, Chicago, 
Til 


Eastman Kodak Company, Rochester, N. Y. 

Holmes Projector Corporation, 1815 Orchard Street, 
Chicago, IIL 

Mitchell Camera Corporation, 666 W. Harvard Street, 
Glendale 4, Calif. 

RADIO CORPORATION OF sora. Engineering 
Products Department, Camden, J. 

Victor Animatograph Corporation, 4 ree Iowa. 


PUBLIC ADDRESS SYSTEMS 

PUBLIC ADDRESS and 
sound re-enforcement systems may pro- 
vide any one or all of various services. 
They can be utilized for amplifying stage sound, 
tor managers announcements, etc. 

In the theatre the public address system may 
consist of microphones suitably connected to the 
standard sound installation, or an_ entirely 
separate system, with its own amplification. 
Altec-Lansing Corporation, 9356 Santa Monica Boule 

vard, Beverly Hills, Calif : : 
DeVry Corporation, 1111 Armitage Avenue, Chicago, 

Il. 

General Electric Company, Electronics Dept., Syracuse, 
eA 


INTERNATIONAL PROJECTOR to amas 
55 LaFrance Street, Bloomfield, N. 

MOTIOGRAPH, INC, 4431 West Lake’ ‘Street, Chi- 
cago, lil 

RADIO CORPORATION OF AMERICA, Engineering 
Products Department, Camden, J. 

Western Electric Company, 195 Broadway, New York 


City 
e 


RECTIFIER TUBES 
LINES OF Tungar tubes 
made by the manufacturers listed below 
embrace types and amperages for exciter 
lamp and for field supply required by some 
speaker systems, as well as those for projection 
arc supply rectifiers. These gas-filled tubes are 
not of the mercury type, but some may contain 
a small amount of mercury. Amperages run 
from 2 to 15. (See Rectifiers.) 
Baldor Electric bs 4353 Duncan Avenue, St 
Louis, Mo 
Continental Electric Company, Geneva, Ill 
General Electric Company, Merchandise Department, 
1285 Boston Avenue, Bridgeport, Conn. 


Gordos Corporation, 86 Shipman Street, Newark, N. J. 
Radiant Lamp Corporation, F300 Jelliff Avenue, Newari, 


N. J. 
Strickland Electric Company, 1427 East 18th Avenue. 


it 
Westing! n0use Electric Corporation, Bloomfield, N. J. 


RECTIFIERS AND POWER UNITS 
RECTIFIERS for changing 
the alternating current supply to direct 
current, for operation of the projection 
available in either Tungar tube or dry 
according to the various makes, 
copper oxide, magnesium-sulphide or selenium 
as the rectifying agent. Regular models are de- 
signed for single- or three-phase operation up to 
four-tube capacities, inclusively; higher capaci- 
ties are three-phase. Capacities range from 20 
to 80 amperes in most makes, and higher in 


arc, are 
type employing 


some 
Sound system rectifiers also are made in tube 
ind disc types 
C. S. ASHCRAFT MANUFACTURING CO., 36-32 
sland N. Y. 


Thirty-Eighth Street, Long | ity, 
a — Company, 4353 Duncan Avenue, &t. 


BALLANTYNE COMPANY, 1707-11 Davenport Street, 
Omaha 2, Nebr. 
— Linze Company, 1815 Locust Street, St. 


Louis, Mo. 
CENTURY PROJECTOR CORPORATION, 729 Sev- 
enth Avenue, New York Ci 
<7 Corporation, 1111 Armitage Avenue, Chicago, 
Il 
Forest Manufacturing Corporation, 122 Washington 
Street, Bloomfield, 
— ELECTRIC COMPANY, Union City, 
nd. See page 71. 
Pont Electric Company, Merchandise Department, 
1285 Boston Avenue, Bridgeport, Conn. 
Kneisley Electric Corporation, 2509 Lagrange Street, 
Toledo, Ohio 
McColpin-Christie Corporation, Ltd., 
Los Angeles 37, Calif 
MOTIOGRAPH, INC., 4431 West Lake Street, Chi- 
cago 24, Ill. 
Richardson Allen Corporation, 15 West 20th Street, 
New York City. 


4922 S. Figuera 
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J. E. ROBIN, INC., 267 Rhode Island Avenue, East 


Orange, N. 
THE STRONG ELECTRIC conpensviee, 87 


City Park Avenue, Toledo, Ohio. See page 
ae Electric Corporation, East Pittsburgh, 


REELS 
REELS NECESSARY 
takeup mag yazines of projectors (and 
best practice, 
exchange reel in the upper magazine), 
room, are available in a number of sizes and 
types of construction. The standard reel in the 
United States takes 2000 feet of 35-mm. film. 
Original specifications provided for a diameter 
of 14% inches with a 4%4-inch hub, but reel 
manuiacturers regularly supply two diameters— 
15 inches with 5-inch hub, 
4-inch hub. 
used for the grades best able to provide maxi- 
mum protection to the film. 
tective design and cheaper construction are also 
available 
other than 
theatres 
Reels are 


regular program 


also obtainable in 1000-foot sizes, 


having diameters of 10 inches and 2-inch hubs. | 


DeVry Corporation, 1111 Armitage Avenue, 
Ill 

GOLDBERG BROTHERS, 3500 Walnut Street, 
ver, Colo. 

Neumade Products, Inc., 
York City 

Tayloreel Corporation, 


330 West 42nd Street, 


2 Commercial Street, 


ter, N. Y | 
WENZEL PROJECTOR COMPANY, 2509 South State | 


Street, Chicago, IIL 
e 


REFLECTORS, PROJECTION ARC 


MIRRORS FOR 


models of lamps in either glass or metal (see 
Lamps, D.C. Projection Arc). 

Glass shields, called mirror guards, are ob- 
tainable for protection of glass reflectors against 
pitting. The guards themselves are pitted in 
time, but are much less expensive than the re- 
flectors. 


BAUSCH & LOMB OPTICAL COMPANY, 679 St. | 


Paul Street, » N. ¥. 
HEYER-SHULTZ, INC., bag Grove, N. J. 
(metal refiec lectors). See pa 


e 69. 
weg ye teendangy sand PROJ ECTOR CORPORATION, 


SS LaFrance ue, Bloomfield, 
KOLLMORGEN ‘OPTI ae CORPORATION, 2 Frank- 
lin Avenue, lyn, 
J. E. McAuley Manulachiring Company, 552 West 


Adams Str Chicago 6. 
-Guard y. 837 Eleventh Avenue, New 


York City. 
RADIO CORPORATION OF AMERICA, Engineering 
Products Department, Camden, N. J. 
THE STRONG ELECTRIC CORPORATION, 87 
City Park Avenue, Toledo, Ohio. See page 23. 
e 


REWINDERS, FILM 
FILM REWINDERS are 
available in two general types, open and 
fireproof enclosed. The open type is of- 
fered in a number of different models, either as 
a single unit or as two separate units tiiat are 
clamped to the rewind table, or bolted in place. 
The enclosed type is a single unit. 
Both open and enclosed types may be hand- 
driven or motor-driven, may have sleeve bear- 
ings or ball bearings, may accommodate either 


1,000- or 2,000-foot reels, or both, and may have | 


either one or several driving speeds. 
Some of the motor-driven types incorporate 
accessories by means of which the same 


grinding and polishing. 

Rewind tables of metal provide a fireproof 
work bench especially adapted to projection 
room needs and are available with tool drawer, 
rack for film cabinet, and clamping blocks ac- 
commodating any type of rewinder. 

Clayton Products Company, 31-45 Tibbett Avenue, 
ew York City. 
— Corporation, 
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for | 


also in place of the film | 
and | 
otherwise constantly utilized in the projection | 


and 14 inches with | 
Cast aluminum or stamped steel is | 


Reels of less pro- | 


and may be practicable for purposes | 
projection in | 


Chicago, | 
Den- 
New | 


Roches- | 


tures of increniod richness and pestis 
for even the largest drive-in screens. © 


“CENTURY PROJECTION AND SOUND $ 
See your dealer or write for inform 


JECTOR CORPORATION 
“New York, NX 








reflector | 
type projection arc lamps are available in | 
the diameters required by the various | 


The FIRST solid-plastic 
and ONLY seamless 
plastic sereens 








motor | 
can be used for general machine work, such as | 


DENVER, COLO, 
Sold thru Theatre Supply Dealers Exclusively 
=——_—_—_———————————— 


1111 Armitage Avenue, Chicago, 





Permanently flexible. Super-reflective. Assure sharp, brilliant pictures with vivid contrast 
Cean-cut perforations. No projecting fibres to impede sound or collect dirt. Stay white longer 
Fungus-proof. Delivered with protective coating. 


ONLY $1.50 PER SQUARE FOOT. 


WILLIAMS SCREEN COMPANY 


1675 Summit Lake Boulevard Akron 7, Ohio 


Unaffected by moisture. 


Write for free samples, silver or white 








DENVER, COLO. 


Ask your 
Deoler 


Red, Yellow, Blue and Green 
Chrome trim, Chromium plated top 








GOLDBERG BROTHERS, 3500 Wainut Street, 
Denver, Colo. See p — 59. 

GOLDE MANUFACTU TING COMPANY, 1214-22 

West Street, C 1. See page 72. 

INTERNATIONAL PROJECTOR CORPORATION, 
% LaFrance Avenue, B N. 

Lakewood Automatic Rewind Switch, 1298 Hathaway 
Avenue, Lakewood 7, Ohio. 

The a Products Corporation, 330 West 42nd 
Street, w York Cit 

WENZEL NPROJECTOR COMPANY, 2585 South State 
Street, Chicago, > - 

Edw. H. Wolk, 1241 Eouth Wabash Avenue, Chicago, 


Illinois 





SAND URNS 
THESE RECEPTACLES spe- 
cifically for cigarette butts and used 
matches, usually needed at entrances, are 
available in either metal or ceramic, plain or 
modeled types, and in a number of sizes from 
about 12 to 18 inches high. 
jated Ticket & Re gister Company, 4 West 
4 Street, New York 18, N. Y 
ade Products Company, 9257 South Houston Street, 


South Chicago, Il. 

Compco Corporation , 2257 West St. Paul Avenue, 
Chicago 47, 

GOLDBERG BROTHERS, 3506 Walnut Street, 
Denver, Colo. See page 59. 

Ex-Cell Products — 457 North Racine 
Avenue, ye 

Glaro Machine oducts Co., Inc., 3711 Edgemere 
Avenue, Far Rockaway, N. Y. 

GOLDE MANUFACTURING COMPANY, 1214-22 
West Madi Street, Chicago, I1l. 





SCREENS, PROJECTION 


MOTION PICTURI 
are of two basic types: Diffustve, for au- 
ditoriums having a ratio of width to depth 


screels 


f approximately 3 or more, to 5; and Specular, 

r auditoriums definitely elongated Another 

is Translucent, used with rear projection 

surface screens are “white,” “silver” metal 

or “headed” (glass). Specular screens are 
either “silver” or “beaded.” 

Diffusive screens are variously fabricated, be- 
ing available (1) in cotton or comparable ma 
terial having the front surface treated with a 
suitable pigment-carrying coating in several 
layers; (2) in cotton or comparable synthetic 
woven fabric, of which there may be several 
layers; (3) in plastic; and (4) in fabric woven 
of glass filaments. 

For transmission of sound, non-porous screens 

(Types 1 and 3) are perforated. A plastic 
screen is available either uniformly perforated, 
or with perforations graduated recessively from 
the center. (These types can also be procured 
without scan for installation where 
speakers are not placed behind.) 


LUMINOUS-SURROUND SCREEN 
Means of installing a screen with a luminous 
rround (instead of black masking), without 
intervening border or edge, so as to free the 
icture trom the delimiting effect ot a frame 
ind the extreme contrast of a black border, are 
ivailable in a system which synchronizes the 
urround illumination with that of the picture 
entirely by use of retlected screen light (pre 
ti nstant level and quality of light 
the surround, and of an edging effect be 
und and critical 


m ofa ce 
pictures, are 


Physically, the system consists im screen ma 
terial mounted on a structure designed to pro 
vide the diffusion and reflection of light neces 

absorb normal image vibration and t 
reflected light relative to the audience 


picture widths of 25 feet or less, a pre 
fabricated form is available for adaptation to 
existing as well as new auditoriums; larger 
images may be provided for by special construc 
tion 
Da-Lite Screen Company, 2723 North Pulaski Road, 
Chicago, Ill. 
Hurley Screen Company, Inc., 96-17 Northern Boule- 
vard, Corona, 
Nu-Screen Corporation, 1501 Broadway, New York 8, 
N. Y. (glass filament fabric) 
RADIO CORPORATION OF AMERICA, Engineering 
Products Department, Camden, N. J. (line includes 


luminous surround system). 


60 


Raven Screen Corporation, 124 West 124th Street, 
New York City. 

RAYTONE SCREEN CORPORATION, 165 Cler- 
mont Avenue, Brooklyn, N. Y. See page 71. 
B. F. Shearer Company, 2318 Second Avenue, Seattle 

¥ ash. 
VocaLite SCREEN ener, 19 Debe- 
‘oise Avenue, Roosevelt, N. Y. page 72. 
WILLIAMS SCREEN COMPANY, Tazo ‘Summit 
Lake Boulevard, Akron, Ohio. See page 59. 
Vee tantan © 800 Stree: 





SCREEN PAINT 

THE RELATIVELY rapid 
deterioration of the reflection characteris- 
tics of coated motion picture screens (see 
Diffusive type under Screens, Projection) 
advises either replacement of the screen or 
resurfacing of it within eighteen months after 
its installation, and subsequently at somewhat 
more frequent intervals so long as resurfacing 
is practicable. For better standards of projec- 
tion, resurfacing (if done at all) should take 
place at intervals of from nine to twelve months 

For this purpose various coating materials 
are available already made up into a paint of 
proper consistency for spraying without serious 
filling of the sound-transmission perforations, 
provided it is skillfully applied. Such resurfac- 
ing paint is available from screen manufacturers 
(see list under Screens, Projection), and from 
the following : 

For drive-in screens, flat white paints com- 
pounded especially for such outdoor application 
are available, adapted to metallic or asbestos 
or comparable surfaces. 

Gillespie Varnish 5 Inc., Day & Howell 

Streets, Jersey City, N 
National Theatre Screen itis Company, 129 

Zenner Street, Buffalo, N 


Y 
RAYTONE SCREEN CORPORATION, 165 Cler- 
mont Avenue, Brooklyn, N. Y. See page 71. 


SCREEN TOWERS 
i: quipment 
e 


SEATING—See Chairs, Auditorium. 


SIGNS (ELECTRIC) 
FOR THEATRE NAME 

ELECTRIC SIGNS (metal) 
framework with illumination provisions, 
are available in a wide variety of designs 
more or less closely associated with the archi- 
tecture of the theatre front. While they are 
commonly especially designed by the architect 
or sign construction company, there are also 
standardized designs adaptable to the theatre 
front. (See also Attraction Advertising under 


Drive-In Theatre Equipment.) 
Artkraft-Strauss Corporation, 820 Twelfth Avenue, 


New York Ci 
i Inc., 1440 North Fourth 
4 Sign Corporation, 1464 Main Street, Buffalo, 
Long Sign Company, 61 West Hubbard Street, Chi- 
cago, Ill. 
POBLOCKI & SONS, 2159 South Kinnickinnic Avenue, 
Wis. 


Milwaukee, 


SIGNS: DIRECTIONAL, 
BOX-OFFICE, IDENTIFICATON 


SIGNS FOR all the pur- 
poses of theatres are available in a variety 
of materials and modern styles that effi- 
ciently perform their function while lending at 
the same time a detail of decorative interest, and 
at such low relative cost that ordinary box and 
painted signs are never warranted. 

They can be had either in stock or readily 
made-up models to indicate exits, location of 
balcony stairs, toilet rooms, etc., fabricated of 
decorative metal, etched glass and plastic, and 
there are types with free-standing luminescent 


plastic letters lighted by a concealed black-light 
lamp, still others of plastic with letters so en- 
graved as to be defined by edge lighting. 

Signs of engraved plastic are available for 
such copy as “No Admittance,” “Information.” 
etc., and as poster date strips; and for the box- 
office there are admission price signs available 
with or without show time clocks of the same 
material. 

Art yy Hengieeening Company, 1408 North Broad- 
way, St 
Associated & a tide Register Co., 354 West 44th 

Street, New York City 
Capitol Stage Lighting Company, 527 West 45th 

treet, New York 19, N. Y. 

L.*Bahn Company, 123 West Canton Street, Boston 


18, Mass. 
Edgar S. Bowman, 124 West 2ist Street, New York 


11, N. Y¥. 

Everbrite Electric ‘7 Inc., 1440 North Fourth 
Street. Milwaukee, Wis. 

International Metal Products Company, 3110 Park 
Avenue, St. Louis 4, Mo. 

KLIEGL BROTHERS, 321 W. S0th Street, New 
York City. See page 61. 

Ligh ine Company, 117 2308 South Sev- 

enth Boulevard, St. Louis, 

ay ee 2480 East 2nd Street, Cleveland 
15, 


POBLOCKI & SONS COMPANY, 2158 South Kin- 
ickinnic Avene, 

ee Inc., 255 Conover Street, Brook- 
lyn, N. Y. 

ae Corporation, 693 Broadway, New York 
12, 

The Tablet & Ticket Company, 1021 West Adams 

hicago a mh 


Street, C 
Vio-Glo Plastics Corporation, 249 West 34th Street, 


New York City. (black-light signs). 
SLIDES—See Stereopticons 


SOUNDHEADS 

HOWEVER MUCH sound- 
heads may be of comparable design in 
principle, different models may accomplish 
their purpose by substantiallv different methods. 
This is true even within the lines of some manu- 
facturers, particularly those who include a sim- 
plified type, possibly eliminating certain com- 
ponents of their most refined model, for instal- 
lations of relatively moderate requirements. 

Critical points of design in any case are the 
provisions for filtering out flutter, and for assur- 
ing constant accuracy of the optical system. 

Not all, but most models are adapted to inte- 
gration with various makes and types of pro- 
jector mechanisms. 

THE BALLANTYNE COMPANY, 1707-11 Daven- 

port Street, Omaha, Neb. See page 19. 


CENTURY PROJECTOR CORPORATION, 729 
7th Avenue, New York 19, N. YY. See page 59. 


oe Corporation, 1111 Armitage Avenue, Chicago, 
u. 


INTERNATIONAL PROJECTOR arene 
TION, SS LaFrance Avenue, Bicomfield, N. J. 
Fourth Cover. 
a i West Lake Street, Chicage, 
. page 
RADIO CORPORATNON OF AMERICA, Engi- 
poy —- Department, Camden, WN. J. 


ROBIN WEBER Ss. WEBER MACHINE 
CORPORATION, 267 Rhode Island Avenue, East 


Orange, N. J. 
S. 0. S. CINEMA SUPPLY CORPORATION, 602 

West 32nd Street, New York City. 
at oe ay poomeren Sarena nen, 2509-19 
e Street, Chicago 16, Ill. See page 


WESTREX ha yg ie ~ 111 Eighth Avenue, 
1, N. Y. (except in U. S. and 
ella , &, page 8. 


SOUND SYSTEMS, COMPLETE 

ALL OF THE components 
of a sound reproducing installation may 
be purchased as an integrated system of a 
single manufacturer, with some of his own fabri- 
cation and the rest (notably speakers) the 
products of other manufacturers on which he 
has standardized. Thus are offered complete 
systems for regular theatres of different seating 
capacities, and also for large outdoor instal- 
lations such as in drive-in theatres. 
(See Amplifiers and Amplifying Tubes ; Sound- 
heads, Speakers and Horns.) 


THE BALLANTYNE COMPANY, 1707-11 Daven- 
port Street, Omaha, Nebr. See page 19. 
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CENTURY PROJECTOR CORPORATION, 729 
Seventh Avenue, New York City. See page 


DeVry Corporation, 1111 Armitage Avenue, Chicago, 


INTERMATIONAL opeseeres ren, 

LaFrance Avenue, Bloomfield, * 
See Fourth Cover. 

sae ag gan 4431 West Lake Street, Chicago, 

. page 

RADIO CORPORATION OF — Engineering 
Products Department, Camden, 

WESTREX CORPORATION, tte main Avenue, 
New York City (except in U. S. and Canada). 
See page 8. 


SPEAKERS AND HORNS 

SPEAKER EQUIPMEN! 
usually recommended for the picture 
sound system of indoor theatres is a horn 
system consisting in a low-frequency speaker 
housed in a suitable horn baffle, and a high-fre- 
quency speaker attached to a multicellular horn. 
Speaker systems are available in many models 
for the various seating capacities of theatres. 
(Also see Drive-In Theatre Equipment and 
Supplies.) 

In large theatres these speaker systems may 
incorporate as many as six low-frequency, and 
four high-frequency units. An integral part o1 
such a system is a dividing network which may. 
or may not, incorporate means for high-fre- 
quency attenuation. 

Altec-Lansing Corporation, 9356 Santa Monica Boule- 
vard, Beverly Hills, Calif. 
Tee SAAT INE COMPANY, 1707-11 Davenport 

t 


General Electric Company, Electronics Dept., 
cuse, 

INTERNATIONAL ROORC TER, CORPORATION, 

5 La France Avenue, Bloom J. 

RADIO CORPORATION OF AMERICA, Engineering 
Products Department, Camden, N. 

WESTREX Conrqnassess il Eighth Avenue, 
New York 11, N. Y. (except in U. S. and Canada). 


Syra- 


SPLICERS AND FILM CEMENT 

DEVICES FOR splicing film 
are available in various models, including 
those which supply heat for creating a 
weld in the shortest possible time; however, 
splicers used in theatre projection rooms are 
usually of the pressure type, depending on me- 
chanical force to effect a firm splice. 

Pressure types can be had in either perforated 
or non-perforated models, and these for 1/10- 
and 5/32-inch splice. There are 16mm splicers 
which also splice 35mm _ film. 

Film cement generally recommended for 
theatre use is of the weld, rather than the ad- 
hesive, type, and is classified as all-purpose. It 
is adapted to the splicing of acetate (safety) as 
well as nitrate film. With acetate, however, the 
splice should be kept under pressure in the 
splicer for at least 15 minutes, and it should not 
be pulled until at least 5 minutes afterward. 
GRISWOLD MACHINE WORKS, Port jeffer- 


son, N. Y. (splicers). See this page. 
a preteem yp i 6576 Oleatha Avenue, St. 


Mo. (cement). 
NATICNAL THEATRE, eo ag 9@ Gold Street, 


New York 38 
Neumade RB, ‘Corporation. Ms °) W. 42nd Street, 
New 


York City (splicers, cemert 
Prestoseal Manufacturing Corporation 38-01 Queens 
Bivd., Long Island City, N (splicers). 


e 

SPOTLIGHTS—See Lights, Spot and Flood 

* 

STAGE DRAPES AND CURTAINS—See 
Fabrics for Walls, Curtains and Stage 
Drapes. 
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STAGE LIGHTING EQUIPMENT 
EQUIPMENT FOR lighting 
the stage in its use for live-talent perform- 
ances basically requires such permanent 
installations as footlights, borderlights and strip- 
lights. What is additionally required depends 
on the kind of stage productions to be offered: 
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these may need a variety of portable flood and 
spotlights equipped for color effects. 

Most productions, even of home talent, advise 
the availability of at least one small spotlight for 
projection room installation or comparable loca- 
tion. 

According to these factors of scale, control 
equipment may be of the simpler dimmer types 
indicated in the Buyer’s INDEX under Dimmers, 
or elaborate preset interlocking switchboards of 
resistance, autotransformer or electronic type. 

Companies listed below manufacture complete 
lines of stage lighting equipment (except pos- 
sibly actual switchboard units); others limited 
to certain items, are so indicated. 

Capitol Stage Ligh Company, 527-529 West 45th 
treet, New York — 
Century ng B a oma Inc., 419 West 55th 


Street. i 
GOLDE MANUFACTU ING COMPANY, 1214-22 W. 
Madison Street, (spot and floodlights). 
KLIEGL BROTHE W. SOth Street, New 
York City. below. 
STRONG CTRIC CORPORATION, 87 City Park 
Avenue, Toledo, Ohio (spot and ts). 
Ward-Leonard Electric Company, 91 uth Street, 
Mt. Vernon, N. Y. 
oa 


STAGE RIGGING AND HARDWARE 
THESE INCLUDE blocks 
and pulleys, counterweights, arbors, be- 


laving pins, cleats, curtain tracks, key- 
land, Ohio. 


stones, pin rails, pin wire, sand bags, manila 
rope, wire rope, rope locks, trim lamps, carriers, 
rigging, steel curtains and contour curtains. 
(Also see Curtains and Stage Drapes, and Cur- 
tain Controls.) 

arene DEVICES ae. North sth 


a ¢ con’ ss 
J. R. Clancy, Inc., 1010 West Belden Avenue, Syra 


cuse, N. 
Vallen, oe Ohio 


contre 


‘225 Bluff Street, Akron, (curtain 


STEREOPTICONS 
LIGHT PROJECTORS for 
advertising copy, pictorial and effect slides 
are available in single, double and triple 
dissolving types that permit striking effects and 
novelties. Light sources are typically filament 
lamps with reflectors, but carbon arc models 
are available. The simpler models, some with 
color wheels, can be obtained at moderate prices. 
Slides for the projection of song lyrics, adver- 
tising and effects are available made up on glass, 
and in a flexible material on which a message 
can be typewritten at the theatre. 
American Optical Corporation, Buffalo, N. Y 
BAUSCH & LOMB OPTICAL COMPANY, 679 St. 
Paul Street, Rochester, N. Y. 
Charles Beseler Company, 131 East 23rd Street, 
York City 
Best Devices Company, 3459 West 140th Street, Cleve- 


New 





Outgrowth of many years of experience with 
theatrical lighting. Exercises all-inclusive 
control of both lights and circuiting in a 
simplified manner. Permits easy manipula- 
tion of distribution circuits and dimming 
facilities for stage light; also house and ser- 
vice light circuits. Complete, self-contained 
units. Function as a combined switchboard 


LIG 


ORIGINATORS and 


Announcing a New Line of Products 


“KLIEGBOARDS” 


KLIEGL BROS 


UNIVERSAL ELECTRIC STAGE LIGHTING CO.. Inc 


ESTABLISHED 1896 


THEATRICAL - DECORATIVE 


GHTING 


321 West 5Oth Street 
NEW YORKII.N Y 
MANUFACTURERS of 


FOR 
LIGHTING 
CONTROL 


and dimmer bank. Serves effectively wher 
ever variations in intensity and distribution 
of illumination is desired. 


a 
CATALOG, just published, No. SB-2 


describes and illustrates these items in full 
detail. Write for a copy. 


SPECTACULAR 


‘KLIEGLIGHTS 











DO YOUR CHAIRS 
NEED RECOVERING? 


SAVE TIME AND MONEY — Artificial 
leather cut to size 25” x 26”, 49c. each in lots of 
50. Also sold by the yard. Send for samples. 
We also feature one of the largest selections 
of leatherette, plastics, saran and mohair up- 
holstery fabrics. Special closeouts always on 


hand. 
TYPICAL VALUE 
Strong Upholst Leatherette 52-54” 
All Popular Colors 
Priced at $1.10 per yard and up 


Our drapery department can supply you with 
velours, reps, flameproof masking cloth, etc. 
Reasonably priced. Samples and quotations on 
request. 


MANKO FABRICS CO.., Inc. 


114 East 27th Street. New York 16. N.Y. 


Wide 














uFRST JS. THEATRES 
iGRISWOLD! , 


g PATENTEE, ORIGINAL AND SOLE MANUF 
TURERS OF GENUINE GRISWOLD SPLICERS 


EFILM SPLICERS 


The Projectionist’s Choice 


For Further Details Contact 
National Distributors 4 


TNEUMADE Propbucts ff 


2 330 W. 42nd St., New York 18, N. Y. 
ee ee ee es ee 








Brenkert Light Projection Company, 6545 St Antoine 
Avenue, Detroit, Mich 

GOLDE MANUFACTURING COMPANY, 
Madison Street, Chicago, IIL 

KLIEGL BROS., 321 West 50th Street, New York 


19, N. Y. See page 61. 


1214-22 W. 


DE 
MATIONAL STUDIOS, 145 West 45th Street, 
New York 19, N. Y. See page 56 
North American Slide Company, 206 
Avenue, Kirklyn, U. D. Pa 


North Linden 


AKEUPS—See Projectors and Accessories. 


TELEVISION, LARGE-SCREEN 
rELEVISION equipment 
obtainable in 
( direct 
image), and «mter- 
televised image on 
notion picture 


wuditoriums 1s 


instantaneous 


the receiver 
eet trom 
n ceiling ) 
feet wide. 
mM pro 
imme 
jection 
instan- 


obtain- 


Se 3 
New York 


Pleasantville, 
Broadway 


Corporation 
re Inc., 1501 
City 
RADIO CORPORATION OF AMERICA, Theatre 

Equpiment Div., Camden, N 
TRAD-MOTIOGRAPH, 4431 

cago, Il 


West Lake Street, Chi- 


TELEVISION SETS FOR 
FOYERS AND LOUNGES 


FOR TELEVISION enter 


i fover or lounge, conven 
ire sometimes used ; 
ment specifically de 
Models incorporating 
available for images 


other is essentially 


m equipment, th a re 
t trom 
a screen, and 


screen Such 


image up t 


ee. heel des COMPANY, 
Avenue and, Ohio. 
RADIO CORPORATION OF AMERICA, Engineering 
Products Department, Camden, N. J 
Television C 
rg Park, N 


12680 Elmwood 


poration, 1001 First Avenue, As- 


TICKET BOXES AND 
ADMISSION CONTROL SYSTEMS 


TICKET collection equip- 
ment ranges from simple receptacles for 
the tickets or stubs, and similar boxes 
with knives for chopping the tickets to prevent 
further use, to collection and filing mechanisms 
designed to effect a record of ticket sequence to 
prevent collusion 

Simplex boxes are typically of steel construc- 
tion on an iron base of weight to resist tipping, 
finished attractively, usually in color, with a 
bowled hinged top of aluminum or comparable 
metal. 

Chopper 
design, plus 
outer wheel 

Collection and filing systems consist in a 
receptacle of regular ticket box dimensions and 
comparably attractive in external finish, with 
means of cutting the ticket in two and filing the 
stub. One system files the stubs so that they 
are removable in the sequence of collection on 


boxes are of similar construction and 
knives actuated manually by an 
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a string. Another files the stubs in a trans- 
parent container wherein the tickets, which have 
been imprinted for the purpose, form a criss- 
cross pattern, alteration of which indicates a 
break in the sequence of collection. The latter 
system is automatic; the other is available for 
either manual or automatic operation. 

Register Corporation, 43-01 22nd Street, 
City. 4 admission control sys- 


General 
Long Island 
tems 


GOLDE MANUFACTURING COMPANY, 1214-22 W. 
Madison Street, Chicago, IiL 


TICKET ISSUING MACHINES 


AUTOMATICALLY regis- 
tering ticket dispensers facilitate the han- 
dling of box office peaks, and impart the 
impression of efficiency, cleanliness and busi- 
nesslike methods; they eliminate all excuses for 
errors on the part of the cashier (some type 
of dispensers make the usual errors impossible) ; 
and they may be regarded as necessary to any 
real assurance that box office losses are not 
occurring through cashier-doorman collusion. 
They are obtainable in motor-driven and manu- 
ally operated types. 

Ticket issuing machines are also available 
with the mechanism for the ejection of each 
channel of tickets built as a complete unit. If 
any unit gets out of order, it is promptly re- 
placed without disturbing the rest of the equip- 
ment. Housings are available to accommodate 
up to three, and up to five units 
General ve. Copeteion 43-01 

Island City, 

GOLDE craaaenemene COMPANY, 

Madison Street, Chicago, Ill. 

National Cash Register Corporation, Dayton, Ohio 
Ticket Register Industries, 218 South Wabash Avenue, 

Chicago, IIL 
WENZEL PROJECTOR CORPORATION, 256-18 

South State Street, Chicago 16, Ill. (manual type) 


22nd Street, Long 


1214-22 W. 


ACCESSORIES—See Hand 
soap and towels 


TOILET ROOM 


Drievs; also dispensers, 


UNIFORMS 


WHILE LEADING uniform 
manufacturers can readily meet special 
design specifications, their catalog models 
provide a variety of styles that have proved 
effective in distinguishing the functions of 
ushers, doormen, porters and other attendants. 

These can be had in such materials as regular 
weight worsted, tropical worsted, serge and 
gabardine, with caps to match. Some lines also 
include such accessories as gloves, hoods and 
capes, shoulder knots, etc. 

Usher uniforms are available in women’s 
styles, while cashier jackets are obtainable with 
or without matching skirts. 

For concession stands of drive-in theatres, 
and comparable refreshment services, women’s 
uniforms of waitress style are available in nylon, 
poplin and other materials of comparable dura- 
bility, washability and lightness of weight, and 
in a variety of colors 

Collars for ushers are obtainable in reversible 
type so that when one side gets dirty the col- 
lar may be turned with other side out, thus 
doubling the time that a single collar may be 
used before laundering. 

1471 


Angelica Uniform Company, Olive Street, St. 


ouis, °. 
pel & Company, 840 Broadway, New York City 
Brooke Uniform Company, 75 West 45th Street, New 
York City. 
Delta Uniform Division, Highway +e _Com- 
pany, 3 East 28th Street, New York N 
Maier-Lavaty Company, I oly 
Marcus Ruben, Inc., 625 South State 


Street, Chicago, 


Reversible Collar Company, 111 Putnam Avenue, 
Cambridge, Mass. (dickies only). 

Russell Uniform Company, 192 Lexington Avenue, 
New York. 


UPHOLSTERING MATERIALS 

UPHOLSTERING materials 
are of importance in theatre operation, 
first in relation to auditorium seating, sec- 
ond as coverings for foyer and lounge furniture. 
They may be divided into two general kinds— 
(1) woven fabrics, and (2) coated fabrics. 

Woven fabrics regarded as suited to motion 
picture theatre auditorium chairs are mohair, 
wool flat fabrics (certain high grades), cordu- 
roy and plastic-filament. é 

Fabrics are now being woven of plastic fibres, 
in a variety of patterns and colors. They are 
washable and fire-resistant. 

There are two general classes of coated 
fabrics, that having a pyroxylin-base, and that 
with a vinyl-plastic base. Each is available in 
different grades and in various leather-grains 
as well as smooth finish 

The vinyl-plastic base type is the most ex- 
pensive, but it is also regarded more durable 
under stress of flexing, while it is not affected 
by perspiration, hair oil, grease, etc. 

The coated fabrics are suited to foyer and 
lounge furniture. Here, however, and particu- 
larly in women’s lounges, soft fabrics are often 
preferred for their suggestion of luxurious com- 
fort, and also for the colorful patterns available. 
Because of their patterns as well as washability, 
woven plastic fabrics are also indicated for 
lounge and foyer furniture. 

Athol Manufacturing Company, Athol, Mass. 
Bolta Product Sales, Inc., Lawrence, Mass 
Chicopee Manufacturing Corporation, 40 Worth Street, 

New York City (plastic fabric) 
Columbus Coated Fabrics Corporation, 

Ohio. 

Cotan Corporation, 331-359 Oliver St., Newark, N. J. 
Crompton-Richmond, Inc., 1270 Sixth Avenue, New 

York City 20. 

E. I. du Pont de Nemours & Company, Inc., Fabrics 

Division, Fairfield, Conn. 

Firestone Industrial Products Co., Velon Div., Akron, 
Goodall Fabrics, Inc., 525 Madison Avenue, New York 

City (simulated leather) 

A. D. Julliard & Company, Inc., 

New York City. 

MANKO FABRICS COMPANY, 114 East 27th 

St., New York City. See page 61. 

Masland Duraleather Company, Amber Street 2t Wil- 
lard, Philadelphia, Pa. 
The Pantasote Corporation of N. J., 444 

Avenue, New York City. 

The gg ag Scaperaicn, 

Toledo, 

United States “Rubber Company, Coated Fabrics Divi- 
sion, Mishawaka, In 

Zapon-Keratol Division of Atlas Powder Company, 
Stamford, Conn 


Columbus, 


40 West 40th Street, 


Madison 


607 Madison Avenue, 


VACUUM CLEANERS—See Cleaning Mech- 


anisms 


VENDING EQUIPMENT—See Theatre Sales 


Buyers Index on page 40 
e 


WALLPAPERS AND OTHER 
FLEXIBLE WALL MATERIALS 


WALLPAPER of far more 
serviceable type than ordinary domestic 
papers are available in a large variety of 
patterns that include both large- and small- 
scale designs and color schemes that make wall 
paper entirely practicable for theatre foyers 
and lounges generally, and for some sizes and 
styles of auditoriums. Wall paper is particu- 
larly advantageous for the smaller auditoriums, 
or for balcony areas, in locations where com- 
petent interior decorating service is not locally 
available. There are heavy-duty papers which 
can be cleaned repeatedly with soap and water, 
with even ink stains being removed in this way. 
These papers also have shown considerable re- 
sistance to fire. 

For such wall 
glas and woven plastic, 
Other flexible coverings for theatre walls 
that are comparably applied are linoleum, 
asphalt-base and plastic sheets, and coated 
fabrics. The coated fabrics are available in a 


coverings as damask, Fiber- 


see Fabrics. 
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variety of wall paper-like patterns, and also , 


in leather-like types. 

Armstrong Cork Company, L » Pa (linol ). 

Frederick Blank & Company, Inc.. 230 Park Avenue, 
New York City (wall paper) 

Bolta Products Sales, Inc., 151 Canal Street, Lawr- 
ence, Mass. 

Congoleum-Nairn, Inc., Kearny, N. J. (linoleum). 

Goodyear Tire & Rubber Company, 1144 East Market 
Street, Akron, Ohio (simulated leather). 

Goodall Fabrics, Inc., §25 Madison Avenue, New 
York City 

Katzenback & Warren, 49 East 53rd Street, New York 
City (wall paper). 

Masland Duraleather Company, Amber Street at Wil- 
lard, Philadelphia, Pa. (simulated leather). 

The Pantasote Corp. of New Jersey, 444 Madison 
Avenue. New York City (simulated leather). 

Textileather Corporation, 607 Madison Avenue, Toledo, 
Ohio (simulated leather). 

va States Rubber Company, Naugahyde Division, 

Ind. (si d leather). 








United Wallpaper per, Inc., Varlar Division, Merchandise 
Mart, Chicago 54, Ill. (wall paper). 

Wall Trends, Inc., 390 Rockaway Avenue, Brooklyn 
12, Y. (wall paper and wall canvas) 





CANADIAN DEALERS 


Adamson, M. L., 105 Strand Theatre Bldg., 
Edmonton, Atla. 

Dominion Sound Equipment, Ltd., 76 Hollis 
Street, Halifax, N. S.; 4040 St. Catherine 
Street, West Montreal, Que.; 114 Bond 
couver, B. C.; 712 Eighth Avenue, West, 
Calgary, Ala.; 4 Hazen Avenue, St. John, 
N.B.; 1299 Boulevard Charest, Quebec 
City, Que.; 270 McLaren Street, Ottawa, 
Ont.; 218-222 Fort Street, Winnipeg, 
Man.; 2300 Dewdney Avenue, Regina, 
Sask.; 10305 160th Street, Edmonton, Alta. 

Dominion Theatre Equipment Company, 847 
Davie Street, Vancouver, B. C. 

Empire Agencies, Ltd., 573 Hornby Street, 
Vancouver, B. 

Gaumont-Kalee, Ltd., 431 Yonge Street, 
Teronto, Ont. 

General Theatre Supply Company, Ltd., 104 
Bond Street, Toronto, Ont.; 288 St. Cath- 
erine Street, Montreal, Que.; 916 Davie 
Street, Vaucouver, B.C.; 185 Portage, 
Winnipeg, Man. 

Hutton & Sons, Inc., Charles, 222 Water 
Street, St. John's, Newfoundland. 

LaSalle Recreations, Ltd., 945 Granville 
Street, Vancouver, B. C. 

Motion Picture Supplies, Ltd., 22 Prescott 
Street, St. John's, Newfoundland. 

Perkins Electric Co., Ltd., 2027 Bleury St., 
Montreal, Que.; 277 Victoria Street, 
Toronto, Ont. 

Rice & Company, J. M., 202 Canada Bldg., 
Winnipeg, Man. 

Sharp's Theatre Supplies, Ltd. Film Ex- 
change Bldg., Calgary, Atla. 

Theatre Equipment Supply Company, 906 
Davie Street, Vancouver, B. C. 

United Electric Company, 847 Davie Street, 
Vancouver, B. C. 


j 
| 
} 


EXPORT DISTRIBUTORS 

Bizzelle Cinema Supply Corp., 420 West 
45th St., New York 19, N. Y. 

Frazar & Hansen, Export Division, 301 Clay 
Street, San Francisco 11, Calif. 

National Theatre Supply, eat —— 92 
Gold Street, New York 7, 

Norpat Sales, Inc., 45 dt ‘on Street, 
New York, N. Y. 

Radio Corporation of America, RCA Inter- 
national Division, 1260 Sixth Avenue, New 
York, N. Y. 

Robin, Inc., J. E.; 267 Rhode Island Avenue, 
East Orange, N. J. 

S$ O. S. Cinema Supply Corporation, Export 
Division, 303 West 42nd Street, New York 
18, N. 

K. hiker & La epee 1819 Broadway, 
New York 23, N. Y. 

Westrex Corp., ma Eighth Avenue, New 
York 11, N. Y. 














Washington's Ontario Theatre 


@ One of the more recent 
adaitions since the war to 
the Kogod and Burka Circuit 
in and around Washington, 
D. C., is the Ontario, located 
in a densely populated area 
at Columbia Road and !7th 
Street, N.W. The site of the 
Ontario is oddly shaped, the 
entrance being at the apex 
of a triangular lot formed 
by the inter ec tion of TWO 
streets. Four sets of ''Hercu 
lite’ doors, separated by 
the box-office, are topped 
by tall panes of Solex plate 





glass, whi 5 n sve abo lear Front of the Ontario occupying a triangular 
view of the high-ce linged block, forming a street corner, and below 

obby. The triangular-shaped lobby looking toward the entrance doors. 
marquee is supported by a 
free-standing column. Of 

teel skeleton construction 
the Ontario has an exterior 
of brick and terra cotta, 
trimmed with granite and 
limestone. Since attraction 
boards are not permitted on 
marquees in the District of 
Columbia, these have been 
recessed into the walls, one 

on each street. Lobby walls 
are finished in vari-colored 

marbles and colored mirrors 

from floor to ceiling. The 

floor is of terrazzo, the ceil- 

ng of acoustic plaster. Along 
the right wall is a refreshment stand. Doors, except those of the mair rere, 
are faced with Formica. From a foyer-standee nineteen feet wide by the full 
width of the house, two stairways lead to a mezzanine, on which is | ca ted a 
private party room, cry room, rest rooms and lounge. Se. ‘sists in 
1.400 Kroehler push-back chairs spaced 36 inches back-to-back. Scree n area 
drapery is framed by plaster panels, beyond which walls are finished in rayon- 
damask fabric over Fiberglas. The ceiling is acoustic plaster, left natural. 
Illumination is by covelighting at the front panels for interm ns; and by 
downlighting for projection periods. The Ontario is completely air-conditioned. 


| 


View of the auditorium toward the screen. 
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about Products . . 


% news and views of the 


market and its sources of supply 





Ten-Ton Air-Conditioner 
With Dual Cooling Circuits 


SELF-CONTAINED 10-ton 
air conditioning equipment with two com- 
plete refrigeration circuits, has 
been added to the unit conditioner line of 


the United Air-Conditioning Cor- 


separate 


States 


The 


is designed to provide economy of opera- 


poration, Minneapolis dual circuit 
tion when the full cooling capacity of the 
unit is not required. 

Other special design features cited by 
the manufacturer include a manual by-pass 
damper in the blower section, made to 
permit increased dehumidification without 
excessive cooling; semi-hermetic compressor 
sections to minimize space requirements 
ind imaintenance; pressure relief valves on 
condenser-receivers; charging valve on 
liquid line to facilitate recharging with re- 
trigerant; and a separate magnetic starter 
for the fan motor, to provide full overload 
protection. 


Both 


‘pump-down” 


five-ton circuits are set up on a 


cycle, and line solenoid 
valves and low pressure control are utilized. 
A two-stage remote bulb thermostat is in 


cluded as standard equipment, but a two 
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stage remote room thermostat may be used 
if desired. All internal water connections 
are made for operation either with city 


water or cooling tower. 


Cleaner with Detachable 
Vacuum-Blower Head 


AN ALL-PURPOSE vacuum 
cleaner and blower, with detachable power 
head and a wide selection of attachments, 
has been marketed by Multi-Clean Prod- 
Inc., St. Paul, Minn. Offered as 
equipment with this (No. 


VB-100) is a portable kit for vacuuming 


ucts, 
extra model 
and blowing in small or close quarters, such 
as theatre seats. 

The machine is powered by a_ heavy- 
duty, Universal type, | h.p. motor, rated 
to deliver a high velocity air stream for 
blowing, and to provide suction of 46 inches 
lift 


Precision 


water for wet or dry vacuuming. 


ballbearings are permanently 


sealed in lubricant to insure free rolling 
and dependable performance of the high 


speed fan. The machine rolls on four ball 


bearing casters; also, conveniently located 


handles enables one man to carry It. 
A 12-gallon steel tank is protected inside 
and out by a coating of maroon baked on 


industrial enamel. The unit is equipped 


with a 2x2-foot bag, bag support rod, 10 
feet of 11-inch flexible vacuum hose, and 
2? feet of 14-gauge, 3-conductor, mark re 


sistant rubber cord with molded rubber 


plug and cord strain reliever. 
Standard attachment kit includes a 54 


inch curved wand, a 12-inch standard floor 
tool, and a 5-inch upholstery or hand tool. 
A furnace cleaning kit is also available. 

Among the other cleaning jobs for which 
this model is designed include lighting fix- 
equipment, _ bare 


tures, air-conditioning 


floors, carpets, etc. 
Sound Powered Systems 
Of Intercommunication 


INTER 
systems requiring no batteries or other ex- 


- COMMUNICATION 


ternal power sources, but powered by the 
voice itself, have been announced by the 
Wheeler Insulated 
Wire Company, 
Waterbury, 
The ringing signal 


Conn. 


is produced by a 
press-lever unit. 
Operation — con- 
sists of removing 
the 
the 


pressing 


hand-set from 


hanger and 
the 
ing lever with the 


ring- 


finger. The bell then 
rings at the “called” 
telephone. — Instru- 
ments may be wall- 
mounted for ex- 
posed or concealed wiring, or attached to 
a leg post, desk panel, cabinet, ete. 

The made _ of 


high impact molded plastic, and the ringer 


telephone handsets are 
housing is injection molded, high impact 
ethyl cellulose. Parts are metal throughout 
—chrome nickel, stainless steel and monel, 
nickel and inconel alloys. Alnico permanent 
magnets are used in both the telephone and 
generator ringer systems. The handset cord 
is a two-conductor “Koiled Kord.”’ 
Three different communication set-ups 
are available, one using two telephones; 
another employing one master phone and 
up to eleven outlying sub-stations; and a 
third with a capacity of up to twelve mas- 
ter phone stations. 
The “Pair Phone 


two instruments requiring only a pair-wire 


System” consists of 


Under conditions of 
short line runs (500 ft.), three 


connecting circuit. 
relatively 
two- 


instruments may be connected on a 
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wire bridging, common (code) ringing, 
common talking circuit. 

The “Master Phone System” provides 
up to eleven sub-stations. By means of a 
multi-position radial switch, the master 
phone can select to signal any one or, in 
succession, all of the sub-stations. Any of 
the latter can signal the master phone. If 
a party at one outlying station wishes to 
be connected to another sub-station, it is 
necessary only to call into the master sta- 
tion, which, in turn, can call the other. 

With the “Multi-Service Ringing Sys- 
tem,” all stations may selectively ring any 
one or all other stations on the same system, 
as described above. This system provides 
maximum flexibility since all stations are 
similarly equipped with full signaling and 
intercommunicating facilities. 

Wiring of the second system requires 
three common wires connecting all stations, 
wire from each sub- 
The third 
indi- 


and one individual 
station to the master station. 
needs two common wires and one 
vidual wire for each station, between all 
stations. On both the two latter systems 
wiring terminal facilities are provided on 
the sub-base of the telephone in the space 
directly above the ringer housing. 

To meet the requirements of quiet lo- 
where the standard bell signal can- 
tolerated, the type VS (visual 
has been devised. This consists of 


cations, 
not be 
signal ) 
a neon glow lamp projecting through the 
front of the generator housing, designed to 
light up as a calling signal in place of the 


bell signal. 


Film Trap Door with 
Film-Moving Feature 


\ FILM TRAP door de- 
signed to aid the movement of the film 
through the projector so as to improve 
projection quality, has been announced by 
the LaVezzi Machine Works, Chicago. 


The new model presents changes that in- 


eee 


clude lengthening of the pad to cover prac- 
tically the entire door. This is intended to 
give equal and continuous pressure on the 
film. Centrally located conical springs are 
arranged to provide equalized tension, 
which is adjusted by knurled nuts. 

The intermittent film guide uses the 
same type of tension arrangement. Pads 
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.-.-here is the 
special purpose 


INTERCOM SYSTEM 


you have been looking for 
these many years 


WHEELER 


SELF- POWERED 


The ideal low-cost, dependable commu- 
nication system for STAGE, MANAGER’S 
OFFICE, BOX OFFICE, PROJECTION 
BOOTH, ELECTRICIAN, ETC. No batteries, 
no outside power source, no maintenance, 
hence ALWAYS DEPENDABLE for day-in, 
day-out service or in EMERGENCY. Finest 
precision construction for years of service. 
Clear, undistorted speech. Bell, flashing 
light or special gong call signals as re- 


ecrelc TELEPHONES 


quired by location. Easily installed. Guar- 
anteed by WHEELER ...a Division of The 
SPERRY CORPORATION. Write for de- 
scriptive literature and prices. 


A 


THE WHEELER 
INSULATED WIRE COMPANY, Inc, 
Division of the Sperry Corp. 

1118 EAST AURORA ST., WATERBURY 20, CONN. 
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Let us put NEW LIFE 
into your OLD CHAIRS 


We have serviced hundreds of theatres and 
welcome your inquiry. Our staff of trained re- 
pairmen will put new life and new beauty into 
your old theatre chairs without any interrup- 
tion to your daily show. 


We rehabilitate or supply new cushions, re- 
place parts and reupholster any style or make 
of theatre chairs. Make your seating problem 
our problem. Write today; outline your needs. 


MANUFACTURERS: Foam Rubber and Spring Cushions—Covers for Backs and Seats 
DISTRIBUTORS: Upholstery Fabrics and General Seating Supplies 


SERVICES OF: Periodic and Servi 





“Better Your Theatre 
and You Better 
Your Boxoffice.” 














THEATRE SEAT SERVICE CO. 


160 HERMITAGE AVENUE 


NASHVILLE, TENNESSEE 


YOU'LL SAVE TIME 


and be able to detail your requirements, by writing advertisers direct. 

Many of them provide coupons specifying literature for your convenience. . . . How- 
| ever, if you prefer to use the service of the Theatre Supply Mart, you need only to indi- 
cate the items by reference number on the detachable postcard provided in the Mart 


insert on page 27. 
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Magnetic Sound System 
For 16mm Film Developed 


NETIC sound sys 


Projector Synchronizer 
For Third-Dimension 


Curtain Control for 
Lightweight Draperies 


A NEW control 


light 


curtain 


machine for and medium weight 
draperies has been added to its line of cur 
the Automatic 
Pa. Called 


the new controller is 


tain tracks and controls by 
Devices Company, Allentown 
the “Tom Thumb 
a compact, miniature, automatic operator 
which is 
feet 
up to 48 pounds. 

The 


gear-motor unit entirely enclosed in 


designed for track spans up to 16 


in length, and for curtains weighing 


machine comes with a 


equipped 
a sheet 
metal! Included are twe 


Casing contro 


Hanover Carbon Saver 
For 1-Kilowatt Lamps 


Ad- Offerings 


Special information and catalogs are offered 
free by advertisers in this issue, as listed 
below. Write for them director use the 
Theatre Supply Mart Postcard (page 27) 
with reference numbers as given in Index of 
Advertisers on same page. 
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Che Needles Eye 


A Department on PROJECTION & SOUND 





*% “No other art or industry in the world narrows down its success to quite such a NEEDLE’S EYE as that! 
through which the motion picture has to pass—an optical aperture—in the continuous miracle of the screen| 


by a man and his machine, the projectionist and his projector.-—TERRY RAMSAYE. 


Projection Room Ventilation 
To Assure Safety and Comfort 


By GIO GAGLIARDI 


THE PROPER ventilation 
of projection rooms has been an item of 
paramount interest to projectionists, the- 
atre engineers, exhibi- 
tors and the various 
chiefs of city and state 
fire and safety depart- 
ments. The days when 
projection rooms 
could be built without 
any air-exhaust system 
at all have gone for- 
ever. Now it is im- 
possible to conceive of any projection room 
which does not have some form of posi- 
tive, mechanically driven, air exhaust sys- 
tem connected to their lamphouses. 

The question, however, of what is the 
correct amount of ventilation, how it is 
to be connected, how it is to be segregated 
and controlled, has been the subject of a 
great deal of argument. Many city build- 
ing departments have some rules about 
booth ventilation, but some of their re- 
quirements are confusing and not very 
specific. Moreover, the situation is further 
confused by the varying interpretation 
given by different inspectors representing 
those bureaus. 

There must be some pretty definite rea- 
sons why projection rooms should be pro- 
vided with forced ventilation. These are: 

1. Some form of ventilation is needed 
which should remove from the lamphouses 
the gases and the heat produced by the 
combustion of the carbons. 

2. Some form of ventilation is needed 
to change the air in the projection room 
itself, in order to prevent the concentra- 
tion of objectionable gases and to com- 
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pensate for the heat escaping from the 
lamphouses. 

3. Some form of ventilation is needed| 
to remove quickly any toxic gases produced | 
by accidental burning of film, either in the| 


projection or the rewind room. 


LAMPHOUSE VENTILATION 


We all know 
burns, produces both heat and gases of com- 
which 
carbon 


that the carbon arc, as it 


bustion contain various nitrogen 


oxides, dioxide and finely | 


powdered ashes. 


very 
It is imperative for the| 
health protection of the operating person 

nel, and for the proper maintenance of all| 
equipment, that the concentration of these 
gases in the projection room be kept at an| 
absolute minimum. 

In order to do this it is necessary to 
provide an air exhaust system primarily 
designed for the lamphouses which should 
have sufficient capacity to remove as much 
as possible of the hot gas and fly ashes 
Each 
spotlamp, or stereopticon of the carbon arc| 


from the lamphouse. projector, 
type, should be connected by a flue to a 
common duct leading to the intake of a 
blower, and then from the blower directly| 
outdoors. This system of exhaust should 
be completely isolated from any other ven- 
tilating system in the projection room or 
theatre. 

The greater the amount of air which is 
pulled through the lamphouse, the less fly 
ash and combustion gas will be permitted | 
to escape into the projection room; also, 
the less heat from the arc remaining to 
raise the temperature in the booth. There| 
are limits, however, to the amount or air| 
which may be drawn through a lamphouse. | 
Excessive air currents inside the lamp-; 
house may cause the long tail flames of the | 
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Projection room layout showing two separate exhaust systems for arcs and room spaces. 








wander errati 


hi 


cally 


rh-intensity arcs to 


type 


around the crater, causing heavy 


fluctuation in arc current, lopsided crater 


formation and also an uneven feeding of 


carbons 
AIR MOVEMENT PERMISSIBLE 
The 


will 


motion 
vary different 
styles of lamps and different types of car 
however, that in 


amount of permissible air 
considerably between 
bons. It has been found, 
the smaller lamphouses from 25 to 50 
cu. ft. of air per minute may be moved, and 
larger lamps the amount may be 
75 cu. ft. For 


arc exhaust blower system 


in the 


increased to per minute. 
this reason, the 
should have a capacity of 50 to 75 cu. ft. 
of air per minute for each propjector, spot- 


lamp, or other arc system. 


so that when a 


at least this 


Care should be taken 
blower is chosen it will have 
capacity, taking into consideration the 
static resistance of the duct work from the 
blower to the outside air, as well as from 
the blower te the lamps. 
Sufficient and easily 
doors should be installed so that ducts and 
blower blades may be kept clean, otherwise 
the original capacity of the exhaust system 
always 


accessible cleanout 


will be quickly impaired. It is 


better to oversize this system, since throt- 


tling dampers are always installed in each 


branch and in each lamphouse. 


ROOM VENTILATION 


A second exhaust system is normally re- 
quired by all safety codes and has been 


the 
Committee. 
exhaust, 


recommended by S.M.P.T.E. Engi- 
This is the projec- 
which consists of a 
two-speed blower connected to a system of 
ducts pulling air out at ceiling level from 
the projection room, the rewind room and 
the toilet, generator and equipment rooms. 
This exhaust system should vent directly 
to the outside air and should have such 
capacity that when running at low speed 
it can produce 20 changes of air per hour 


neering 


tion room 


in the projection room. 

When running at full speed, this system 
should be able to change the air in the 
projection and in the rewind room in one 
minute, which is equivalent to 60 changes 
per hour. 
fast required only in 
emergencies, in of film fire. The 
emergency position of this fan should be 
controlled by a switch which can be actu- 
ated automatically by the fire shutter con- 
trol system in the projection room. 

So far we have talked about exhausting 
lamphouses 


This speed is 


case 


or pulling out air from the 
and from the projection room and have 
made no mention about the sources of the 
air which will come in as_ replacement. 
which 
outside air usually brought 
in by ducts from the roof; the other is 
air from the main air supply ducts of the 
theatre 


There are two sources may be 


used; one is 


building. 


BETTER-THAN- -EVER MOVIES... 
toi ‘better-than- -ever screen images 
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ates with B&L Super Cinephor Lenses 


_ Big, bright, razor-sharp images on your theatre screen 


still beat all other types of entertainment competition. 


B&L Super Cinephor Lenses let you show today’s fine films 


at their brilliant best... keep your patrons coming back! 


Complete series of lenses . . . for intimate 


theatre to mammoth drive-in. 


WRITE for complete information to 
Bausch & Lomb Optical Co., 67905 
St. Paul St., Rochester 2, N. Y. 
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Lenses 
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In both cases there should be at least 
two air-inlet grilles located at or near 
the floor level, at opposite ends of the 
room. 


floor level, good thorough ventilation can 


be achieved and quick emergency removal | 


of smoke accomplished. 


When the fresh air supply is taken from | 
the theatre ductwork, it is possible to pro- | 
vide heating in winter with remotely lo- | 


cated steam coils, and it is also possible 


to provide comfort-cooling in summer 


time by using refrigerated air from the 


main theatre cooling system. In these | 


cases it is absolutely necessary that the air 


supply outlets be equipped with approved | 


guilliotine type fire-shutters, which are 


actuated from the projection-room emer- | 


gency portshutter mechanism. 


ILLUSTRATING A PLAN 


The accompanying drawing shows the 
plan of a more or less ideal projection 
room containing two projectors and a spot- 
lamp, amplifiers, power panels, rewind 
room, generator and equipment room, 
A-A-A indicate the exhaust duct connec- 
tions to the arc lamps and the metal duct 


system connected to blower B, which ex- | 


pels hot gases through duct C leading to 
the roof. In this case this blower should 
be able to handle at least 200 to 250 c.f.m., 
with all ductwork connected. 

The second ventilating system is indi- 


cated by D-D-D-D, which are ceiling 


grilles in the projection room, rewind | 


room, toilet and generator room. These 
ducts are connected to blower E, which 


exhausts the air from the spaces mentioned 


through duct F leading to the roof. 


G-G indicate air ducts delivering fresh | 
air from the main ventilating system of | 
the theatre. These air intakes are located | 
near the front wall of the projection room | 


in order to facilitate the connection of their 


emergency drop shutters to the fire control | 


system in the booth. 

Blower E at low speed should be cap- 
able of handling from 1000 to 1500 c.f.m. 
in order to provide approximatesy 20 air 
changes per hour in the rogms. During 


normal operation, the theatre main ventilat- | 


ing system is running, and the drop shut- 
ters at G-G are open and most of the 
fresh air is being supplied through G-G. 


EMERGENCY OPERATION 


In case of fire, however, all emergency 
shutters should drop and blower E should 
be switched to high speed. Under these 
conditions the capacity of this system will 
be increased to over 4000 c.f.m. in order 
to clear out smoke as quickly as possible. 
With shutters G-G closed to prevent 
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Since the air exhaust grilles are located | 
at the ceiling, and the air intakes at the 


Fortunate, indeed, are the 
theatre operators whose pro- 
jectors are powered by Hert- 
ner Transverters, noted for 
long, trouble-free life—many 


of which have been used con- 

tinually for three decades. \ } D 
Restrictions imposed by the cal S 

defense effort may prevent x 


present improvement of your T. M. Reg. 
power conversion problem, 
but now is a time to make the decision to change at the first opportunity to better 
and more economical equipment that provides direct current at constant amperes 
at the proper voltage—a feature of the Hertner motor-generator Transverters. 
Plan now to profit by the same kind of service and economy enjoyed by 
thousands of satisfied theatre users. 
For a complete description of the six types of Hertner Transverters a 
model for every requirement — ask for Bulletin No. 301 and keep it in your 
“Future Improvements” file. 


Distributed by NATIONAL THEATRE SUPPLY 
In Canada: GENERAL THEATRE SUPPLY COMPANY 








%; 
THE HERTNER ELECTRIC COMPANY 
12690 ELMWOOD AVENUE * CLEVELAND 11, OHIO 


A General Precision Corporation Subsidiary 


MOTORS * MOTOR GENERATORS * GENERATOR 3.6 ¥:48 











HEYER- ote of f ors 


DISTRIBUTED OMLY BY 
AUTHORIZED LEADING 
THEATRE SUPPLY DEALERS 
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RCA’S Comprehensive 


Plan is the answer 


to today’s Parts and 


Repair problems 





E' ERY PART REPLACEMENT, repair 
4 or overhaul need of your booth 
and accessory equipment, resulting from 
normal use, is covered by the RCA 
COMPREHENSIVE PARTS and REPAIR 
PLAN. With this all-inclusive coverage 
you are protected against manpower 
and parts shortages, high costs, repair 
delays, shutdowns. Check the advan- 
tages. Don’t be without this valuable, 
low-cost, money-saving protection any 
longer. 

Even Expendable Items Provided 
You even get your entire requirements 
of many expendable items. Included 
are electron tubes for amplifiers and 
power supplies (including arc supply 
rectifiers), all exciter lamps, oil, film 
cement, lens cleaner and tissues. Arc 
lamp carbons and incandescent projec- 


tion lamps are excluded. Booth spares 
are maintained. 

Liberal Overhaul Provisions 
Even major overhauls of projector 
mechanisms, intermittent movements 
and arc supply MG sets are provided 
underthe RCA COMPREHENSIVE PARTS 
and REPAIR PLAN. In such cases the 
Plan covers all casts of factory or 
repair shop labor in addition to cost 
of parts. It also provides for loaner 
units without charge and for all ship- 
ping charges both ways. 


it costs so little to protect so much 





= —— 
The advantages of 


RCA Service are yours 
at a cost so low, a few 
admissions daily pay 
for it. Write for com- 
plete information. 











RCA SERVICE COMPANY, INC. 
A RADIO CORPORATION of AMERICA SUBSIDIARY 


CAMDEN, NEW JERSEY 





TABLES 
45" or 60" Long 


CABINETS 
Units of 2 to 
12 Sections 


Projection Booth 


TABLES & CABINETS 


Made by GOLDBERG BROS., Denver, Colo. 
Sold thru Theatre Supply Dealers Exclusively 
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ROBIN-ESCO 
| "Super-Power W.s. set 





MODERN .. . DEPENDABLE AND 
UNFALTERING POWER SOURCE 
Write for Information 
and Literature 


J. E. ROBIN, INC. 
267 RHODE ISLAND AVENUE 
EAST ORANGE. N. J. 











theatre 
ventilating system, outside air is drawn 


smoke from entering the main 
into the projection room by vents H-H, 
which are connected directly to the outside 
air. 

It may be seen from the above descrip- 
tion that during normal operation prac- 
tically all of the fresh air supplied to the 
projection room in the drawing comes 
from the main ventilating system in the 
theatre. As was mentioned before, this 
will serve to supply warmed air in winter; 
and if there is a central cooling system, 


these ducts should deliver sufficient re- 
frigerated air for comfort conditioning in 


summer. 


THE QUESTION OF COOLING 


The question of cooling the projection 
It has been 
pointed out that the cooling load required 


room has often been discussed. 


for this purpose is quite heavy and might 
overtax the central systems. Let us ex- 
imine the problem and get at some of the 
actual figures which may tell the story. 
Taking the projection room of the draw- 
ing as an example, let us see what the 
actual cooling load may be. This load is 
composed of the heat being transmitted in- 
ward from the floor 
of the room; the heat generated by the 
arc lamps, lights and amplifiers; the heat 
and the heat 
which may 


walls, ceiling and 


given out by the occupants; 
furnished by any outside air 
be drawn into the booth. 
The cooling required to absorb this load 
generally would come from the cold air 
supplied by the main theatre cooling sys- 
delivered to the pro- 
jection ducts G and G. 
Since no air may be recirculated from the 


tem and would be 
room through 
from these ducts 
The 


problem then is to provide sufficient cold 


booth, all the cold air 
must be expelled to the outside. 
air from the main system to maintain a 
temperature of 80° with 50% relative 
humidity in the booth even when the out- 
side temperature is 95° dry bulb and 75° 
wet bulb. 

During normal operation practically all 
of the air exhausted by the two blowers 
(E and B) must come from ducts G-G 
and H-H, if all booth doors are kept 
closed as required. 

Let us assume, first, that all of the 
1ir comes from ducts G-G; in that case 
the load in the projection room is pro- 
duced as follows: 
Through the Walls 
From projector lamphouse 

(suprex—65 amp.) 
Amplifiers and Lighting 
People (2 at 500 Btu's) 


7,500 Btu per hour 
8,000 Btu per hour 


5.000 Btu per hour 
1,000 Btu per hour 


Total Projection Room Load 22,000 Btu per hour 


Now add the air exhausted by blower 
B (200 c.f.m.) and by blower E (1000 
c.f.m.)—the total is approximately 1200 
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cfm. If this air is delivered to the pro- RAYTONE HAS EVERYTHING! 


jection room at 60°, and is permitted to 


rise to 8O°, then this amount of air will! PANTEX, The World’s Finest Screen— 
be able to absorb heat from the booth in 

quantities equal to 26,000 Btu's. This! (4 also the ppteyresg mies: ore 
on e ar : 


amount of cooling is just a little higher] 
than the load and may tend to drop the} 
temperature in the projection room slightly} 
lower than 80°. | 
However, since the temperature of the 
air source from the theatre ventilating sys-| 
tem may rise above 60° when the theatre! 
auditorium is satisfied, there is little pos-| 
sibility of overcooling the projection room 
when just this amount of air is used. It 
might be advisable to design duct system 
G-G for a capacity greater than 1200 
c.f.m. and insert adjustable dampers. These 
dampers could then be set under actual 
operating conditions so that the cold air 
from G-G would be mixed with some 
amount of outside air from H-H to main 
tain desired comfort conditions. New Pantex Screen 31' x 43’ 
At any rate, 26,000 Btu’s of cooling @ There is more than one method of New York Paramount Theatre 
is equivalent to a little more than two tons achieving panoramic vision. Write for 


of a 7 ieee prey 1500 information on our special Butt-Framed 
seats norms y would need a bout tons masking and ways to use it. A “Package” 
of refrigeration for proper cooling of the 
at really reasonable cost. Increase screen ye 


surround lighting without the distraction 
of fluctuating illumination! SCREEN CORPORATION 


total theatre lead. Cooling and ventilating Se eae cies, aad ae gee ecm 


the projection room need not present too | #7} h ay Sar ry vaErny rrr as i ee i 
complicated or expensive an item if the | 


theatre. The projection room load in this 
case would only appear as 2% of the 


proper design and necessary safety mea- 





sures are followed. 


[Gio Gagliardi, a graduate of Massachusetts | 
Institute of Technology, has been a_ theatre | LOOK TO WENZEL 
projection and sound and maintenance engineer 
for more than twenty years. Until recently he | | for the Finest in Projector Equipment 
was a technical executive with Warner Bros. | 
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WENZEL PROJECTOR CO. 


2505-19 S. State Street Chicago 16, Illinois. 
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Hundreds of Garver Rectifiers are serving faithfully in indoor 
and outdoor Theatres because they are correctly engineered, and 
~ 2 5 ’ 

carefully produced 

; , rp ay te | Garver Rectifiers are made in twelve models to meet any re 
Foyer display of one of the Gamount Kales pro- , iene S neene sevacte . ‘ 
jectors to be installed in the Odeon circuit's Park quirement—Coaxial or Angular trim 
theatre in Vancouver, B. C., as part of a showman- Moderate first cost, low operating cost, together with the smooth 
- drive ee a b= age oe dependable light produced, make Garver an ideal power supply 

own are erry iu ' ” 

ager for British Columbia. Miss Thompson, and | Made by 


Shirl Wilson, British Columbia manager for Perkins | GARVER ELECTRIC Co., UNION CITY. IND. 


Electric Company, which supplied the equipment. | 
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SUPER - LITE 
SCREENS 
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XPORT AGENT 


STREUBER ‘& LACHICOTTE, INC. 


1819 Broadway, N. Y. 23, N. Y. 
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PLAYS —*REMOVA-PANEL”— 
“THIRD DIMENSION” PLASTIC 
& CAST ALUMINUM LETTERS 





ADLER “SECTIONAD" LOW COST 
CHANGEABLE LETTER DISPLAYS 





WRITE FOR FREE CATALOG 
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NEW LINE 
THEATRE CHAIRS 


As illustrated with 
Flexolated cush- 
ions at prices that 
beats them all. 
Delivery within 
30 days. Fabric 
sizes and incline 
to meet your re- 
quirements. 


Write for 
information. 


NATIONAL SEATING c0., INC. 


138-13 Springfield Blvd., Queens 13, N. Y. 








FOR COLOR IN MOTION, 
GET THE GOLDE geet 
ROTOCHROME 


Six beautiful, flowing colors add 

interest to displays, candy count- 

ers, etc. Do more business with 
changing colors. Compact, light 
weight, easy to set up. Long-life 
bulbs, trouble-free mechanism. 500 
warts of brilliant color. Pipe clamps, 
wall and ceiling brackets available. See 
your dealer—or write to— 


GOLDE MANUFACTURING CO. 
1220-D W. Madison St., Chicago 7 





OPERATION AND MAINTENANCE OF 
Theatre TV Equipment 


—explained for managers and 


projectionists in a series of articles 


By AARON NADELL 


9. RCA 16mm. Film System 


THE LARGE-SCREEN tele 
vision system here presented is one of three 
different T'V equipments offered by RCA. 
That company’s P'T-100 direct projection 
BETTER 


apparatus was described in 


FIGURE |: TMP-20B Television Kinephoto equip- 
ment mounting TVK-75B television film camera. 
The Kinescope, or TV image tube, is under the 
hood at left. Eight equipment assemblies are lo- 
cated behind the closed doors One of these, the 
control panel, is visible and accessible with doors 
closed. 


THearres for November 1951 (page 25). 
The two other RCA systems currently 
availaple are of the film-intermediate type; 
one of these utilizes 35mm, the other 16mm 
film. The latter is the subject of this 
presentation. (Readers may wish to com 
pare its features, as here set forth, with 
those of the General Precision Laboratory 
16-mm_ intermediate system described in 
this series in the January issue (page 33). 

The apparatus under discussion is the 
RCA Type TMP-20B Television Kine- 
photo equipment. As normally encoun- 
tered (and as pictured here), this unit is 


a cabinet with closed doors, a control 
panel, and a table-top on which is mounted 
a hooded Kinescope or television picture 
tube. A motion picture camera is mounted 
on the same table-top facing the Kinescope. 
The camera, however, is not part of the 
TMP-20B equipment, but an accessory to 
it. 

TMP-20B contains within itself eight 
panel assemblies, as shown in the diagram 
(Figure 2). Of these, only the control 
panel is visible while the doors are closed. 
Top left is the video amplifier panel, a 
unit that receives and strengthens the TV 
signal (but does not tune it in) and also 
separates the signal proper from its ac- 
companying blanking and_ deflection 
pulses. 

Under this video amplifier panel is a 
panel which may either be blank (unused ) 
or else may contain an “exposure control 
A choice 


unit’’—i.e., an electronic shutter. 








Figure 2: Diagram of TMP-20B Television Kine- 
photo Equipment, showing the arrangement of the 
equipment assemblies. The optional Exposure 
Control Unit is a form of electronic shutter which 
may be substituted, when preferred, for the 
camera's mechanical shutter. 
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is offered by the manufacturer; the user 
may select either a mechanical or an 
electronic shutter ; if the latter is preferred, 
it will be mounted in the TMP-20B below 
the video amplifier. Under this electronic 
shutter panel is the bias voltage supply as- 
sembly, and under this is the low voltage 
supply (300 volts). 

The right-hand panels of the TMP-20B 
comprise, at top, the exposed control group; 
under this, the deflection amplifier, which 
strengthens the blanking and 
pulses; under the latter, the oscilloscope 


scanning 


power supply; and under that, the high 
voltage power supply (25,000 volts). 

In the TMP-20B unit here pictured, no 
oscilloscope for monitoring purposes is in- 
one has been 
the 


cluded on the control panel; 
added in later shown in 
close-up view of that panel (Figure 3). 


models as 


This oscilloscope tube does not, however, 


Figure 3: More recent model TMP-20B control 
panel incorporates an oscilloscope which the 
projectionist uses to examine TV signal and synch- 
pulse waveforms, in order better to guide himself 
in setting and adjusting the controls. 


display the TV picture—that the projec- 


tionist can see directly on the hooded 
Kinescope mounted on the table-top. The 
oscilloscope tube included on the later 
model control panels is a waveform 
monitor, consulted by the projectionist in 
making necessary adjustments. 

The Kinescope tube, which displays the 
TV image both to the projectionist and 
to the camera, is an RCA type SWP11. 
It has a flat 5-inch face, operates at 25 
KV acceleration voltage, and produces a 
blueish image of high actinic value which 
can effectively activate positive film stock. 
‘The Kinescope is adjusted to show a nega- 
tive image that photographs positive. Thus 
the film is ready for projection the moment 
its automatic development is completed. 

Accessories needed with the TMP-20B 
include a TV receiver, or coaxial, or other 
connection to provide the program; the 
camera, sound recording equipment, auto- 
matic developing equipment, and 16mm 


projector. 
THE CAMERA 


As in all film-intermediate TV systems, 
the camera is provided with means for 
converting the 30-frame-per-second TV 
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image rate to the standard 24-frames-per- 
second of motion pictures. <A. television 
frame consists of two “fields” and thus 
there are 60 fields per second. The accom- 
panying diagram (Figure 4) illustrates 
the frequency-conversion process. In it the 
seven vertical lines are spaced at distances 
The up- 
bars 


representing 1/60th of a second. 
the three horizontal 
represents the standard picture 
camera pull-down; the center horizontal 
bar denotes the TV camera pull-down, 
which is the one that is actually operative 
in the present instance; and the bottom 
horizontal bar indicates the actual ex- 
posure of film to the Kinescope. 

The method of conversion is most easily 
understood by considering what happens 
both in TV and in motion pictures during 
any 1/12-second of time. In every such 
interval two frames of motion picture film 


permost of 
motion 


are exposed (or projected, as the case may 
be), at the rate of 1/24th-second for each. 
In the same 1/12th-second there are five 
fields of television, at 1/60th second pet 
field. 

Referring to the diagram (Figure 4), 
let the exposure of the film begin at the 
start of field 4. Exposure continues 
through all of field 4 and through all of 
field B to the end of field B. Two complete 
fields (or one frame) of TV have now 
been and photographed. The 
shutter closes during the first half of 
field C and the film is pulled down. The 
film is again motionless in the aperture, and 
the shutter reopens, at the half-way point 
of field C. 

The shutter remains open throughout 
all of the rest of field C, throughout the 
whole of field D, and through the first 


exposed 


next, the photography starts at the middle 
of one field and continues all through the 
next one and half-way through a third. 
Thereafter the shutter closes for one-half 
field, the film is pulled down, and then 
the shutter reopens at the beginning of 
the field F. 


PHOTOGRAPHY SEQUENCE 


Thus the process is alternative. At one 
alternation, the camera photographs two 
whole fields onto a single frame of film. 
At the next alternation the camera photo 
graphs (still on to a single frame) a half 
field, a whole field, and a half-field. 

Therefore, out of every five fields of 
TV, four are photographed; while one 
half-field, and a little later on another half 
field, are lost during pull-down. These five 
fields occupy a total of 1/12th second of 
time; and four of them are photographed 
on to two frames of film, which also oc 
cupy 1/12th second of time. 

In this way the 30-frame (60-field) fre 
quency to the 24 


trame frequency of motion pictures. 


of TV is carried over 


The process, however, requires an ex 
treme degree of accuracy in mechanical 
operation, as can readily be understood by 
looking at the bottom bar of the diagram 
and the fields C, D and FE. Here pho 
tography begins at the center of field C 
and continues uninterrupted to the center 
of field E. Now, these two centers must 
match exactly. If the shutter is a minute 
fraction of a second Jate in closing when 
the exact center of field E is reached, there 
visible overlap running 
the 


very 
the 
shutter closes down a 


will be a 
smack 
while if the 


image, 
little 


across center of 
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pictures (See text). 





half only of field E. Once 
complete fields, or one frame, of TV have 


again two 
been exposed and photographed; but this 
time, instead of starting at the beginning of 
one field and stopping at the end of the 


Figure 4: Diagram showing how the 30-frame-per-second (60-field-per-second) television image 

rate is converted by the TVK-75B television film camera to the 24-frame-per-second rate of motion 

The conversion may be effected by either mechanical or electronic shutter 
action. 








too soon, there will be an even more 


visible white gap appearing in the inter 
laced scanning. 

In this equipment the camera and _ its 
hutter are driven by synchronous motors 


73 





22 AT OPER oP 


ELECTRONIC EXPOSURE 


it this equ pment « 

wit! favor of an electronic 
sure control unit that is installed in 
PM P-20B directly under the video 


her In that case no shutter cuts off 


ght Instead the Kinescope screen 


no picture during pull-down, 


ELECTRONIC ACTION 
iction can most readily 
by referring again to the 
pull-down diagram (Figure 
beginning of field A. 
moment has been pulled 
s motionless in the aperture. A 
in the camera acts at precisely that 
to remove a cut-off bias, which up 
this instant had kept the Kinescope 


reen dark 


nd continues to rlow through two com 


The Kinescope now glows 


te fields consisting of 525 scanning 
es The exposure control unit elec 
tronically counts these lines, and at the 
end of the 525th restores the cut-off bias. 


The Kinescope iwain goes dark. 
SCANNING ALTERNATION 


It stays dark until the camera completes 
the next pull-down and its end-of-pull 
down contact again removes the cut-off 
bias. When this happens and the Kine 
scope screen glows again, the scanning 
process is squarely in the middle of field C. 
When the electronic counter again finishes 


counting 525 lines, the scanning process 


Figure 5: TMP-20B Television Kinephoto equip 
ment and associated Kinescope and camera are 
here shown with panels removed and all com 
ponents exposed for servicing. In this photograph 
the Exposure Control! Unit has been installed on 
the shelf below the video amplifier 
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Figure 6: Rear view of TMP-20B Television Kine- 
photo Equipment and associated Kinescope with 
covers and camera removed and equipment ex- 
posed for servicing. 


will be in the middle of field E and the 
Kinescope will accordingly go dark at that 
point. The next end-of-pull-down con 
tact in the camera is made and re-illumi 
nates the Kinescope, at the beginning of 


field F. 
SOUND RECORDING 


The sound recorder is considered by the 
manufacturer not to be a part of the TMP 
20B, but (like the camera) an accessory 
thereto. The recorder was omitted from 
these illustrations, which show the camera 
sitting directly on the tabletop. The 
recorder, however, is mounted on_ the 
tabletop, and the camera, in turn, on the 
recorder. In other words, the recorder 
is under the camera just as in a projection 
room the soundhead is under the projector 
mechanism. 

The recorder, which produces an optical 
soundtrack, is equipped with its own ampli- 
fier, monitoring controls, and _ decibel 
meter to guide the projectionist in using 


the controls. 


AUTOMATIC DEVELOPING 


Developing the exposed film is automatic 
and proceeds rapidly because of elevated 


solution temperatures. Chemical action 


n general is speeded up at higher temper 
In addition, in processing photo 


the elevated temperatures 
| | 1} 
‘reiy mecnanical 


but impo 


tant benefit of softening the gelatine so the 


solutions can more rapidly penetrate 


through it to the embedded silver particles 


where the “latent image’ ts located and 


the ictual work of development takes 


Owing to the fact that the Kinescope 


‘ . 
displavs a negative image, the film only 


re 


needs to be developed, not printed ; the 


film image 1S positive because the image 
it photographed was negative. 


PROJECTION 


The final link in the chain is the pro- 
jector, which in this case is a 16-mm 
mechanism. (In the very similar RCA 
35-mm film intermediate system, standard 
35-mm theatre projection equipment is 
used ). 

The complete apparatus is not necessarily 
installed in the projection room. The 
projector is always located there, but if 
space is at a premium the automatic de 
veloping equipment, the TMP-20B, or 
Metal chutes 

These, of 


both, are placed elsewhere. 
provide suitable film paths. 
course, must be light-tight up to the point 
of entry into the automatic developer. 

Where possible it is preferable, though 
not essential, to locate all of the equip- 
ment, or as much of it as may be, in the 
projection room, for convenient and effi- 
cient attention and to minimize the possi- 
bility that additional personnel may be 
needed to operate it. 

This system incorporates the advantages 
inherent in film-intermediate as against di- 
rect projection TV, in that the programs 
can be scheduled to best advantage regard- 
less of exact moment the event occurs; the 
program can be edited; it can be repeated 
as often as desired; the film can be “bi- 
cycled” to other theatres for further show- 
ing. The revenue thus derived from re- 
peated showings may more than offset the 
cost of the film stock. 

faron Nadell, radio and sound engineer, 
has been a writer on those subjects for many 
years and has been a frequent contributor to 
BeTrer THEATRES on sound. He edited the Sev- 


enth Edition of “Richardson's Bluebook of 
Projection.’—Epb. | 





New Television Kinescope 
Projects Picture 80 Feet 


A seven-inch projection-type kinescope, 
capable of providing a 20x15-foot picture 
when used with a suitable reflective optical 
system, at an 80-foot throw, has been an- 
nounced by the Tube Department of the 
RCA Victor Division. Similar in design and 
appearance to RCA's earlier projection 
kinescope, the new tube features a faceplate 
curvature designed for use in reflective opti- 
cal systems having an 80-foot throw. (The 
company's older type was designed for sys- 
tems with an optimum throw of 60 feet.) 
The tube also features a high-efficiency, 
metal-backed white-fluorescent screen, espe- 
cially developed for theatre projection ser- 
vice. 

Known as the "“RCA-7WP4", the tube 
has electrostatic focus and magnetic deflec- 
tion. Of 80,000-volt, forced-air-cooled type, 
the kinescope incorporates high-voltage de- 
sign features, including a bulb having cor- 
rugated side walls with insulating coating 
to provide a long leakage path over its 
external surface. The tube measures ap- 
proximately 19!/2 inches in length, and 7 
inches at its greatest diameter. 
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About People 
of the Theatre 


AND OF BUSINESSES SERVING THEM 


James F. Datcey, president of the Ty- 
phoon Air-Conditioning Company, Inc., 
Brooklyn, N. Y., recently returned from 
a month’s Central and 
South American countries where Typhoon 


tour of various 
He was ac- 
trip by DoucGLas 
Fraser, who heads Typhoon Export Cor- 
poration. 


representatives are operating. 


companied on_ his 


IRVING 
many 


MENDELSOHN, for 
years in theatrical fabrics, has re- | 
moved his operations from downtown to 
midtown New York City at 155 West 
46th Street. 


specialist 


JEROME ConBoy, formerly projectionist 
at Loew’s Poli Majestic, Bridgeport, 
Conn., has shifted to Loew’s Poli in that 
southern. Connecticut city. 


Appointments of three new  vice-presi- 
dents and a general counsel have been an- | 
nounced by D. W. Moor, Jr., president | 
of the American Mat Corporation, manu- | 
facturers of rubber and composition mat- 
ting products. Named as vice president 
in charge of sales co-ordination is JACK 
LUSCOMBE; vice-president and assistant 
secretary, Frep W. SAXxon; vice-president 
and treasurer, KENNETH FE, Brock; and 
secretary and general counsel, LYMAN G. 
Rupp. All officers have 
affliated with for 


years. 


the new been 


the company several 


AL ScHWaRTZ of Rolla, Mo., has an- 
nounced plans for construction of a 300-car 
drive-in theatre in that city. 


Murray BrisKIn, New York City, has 
been appointed assistant to the president of 
Audio Pictures Ltd. and Film Laboratories 
of Canada Ltd. President ARTHUR GortT- 
LIEB, in making the announcement, told of 
planned expansion of Audio interests. 


Dan ReEpDDEN, veteran Hamrick theatre 
manager, has after 20 
service with the organization in Seattle. 
He will work for the Lathrop theatres in 
Fairbanks, Alaska. Mr. Redden has been 


replaced by Cass SMITH, long-time man- 


resigned years 
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CENERAL INQUIRY COUPON | 


for types of product NOT ADVERTISED in this issue 


Please use coupon and refer to item by its number in listing when- 
ever possible; otherwise expiain in space indicated for aumbers. 


ADVERTISING 
101—Cutout devices 
102—Display frames 
103—Flashers 
104—Lighting fixtures 
105—Letters, changeable 
106—Marquees 
107—Signs, attraction 
108—Signs, theatre name 


AIR SUPPLY 

201—Air cleaners, electrical 
202—Air washers 
203—Blowers and fans 
204—Coils (heat transfer) 
205—Compressors 
206—Conditioning units 
207—Control equipment 
208—Cooling towers 
209—Filters 

210—Grilles, ornamental 
21 1—Heaters, unit 
212—Insulation 
213—Motors 

214—Oil burners 
215—Outlets (diffusers) 


ARCHIT'RE & DECORATION 
301—Acoustic plaster 
302—Acoustic tiles 
303—Black-light murals 
304—Decorating service 
305—Fabric 
306—Luminescent paints 
307—Mirrors 

308—Porcelain enamel tiles 
309—Tiles, ceramic 
310—Wall boards and tiles 
311—Wall paper and plastics 
312—Wood veneer 


DRIVE-IN THEATRES 
401—Admission control system 
402—Box-offices 

403—Design service 
404—Electric cable (underg'd) 
405—Fencing 

406—In-car heaters 
407—In-car speakers 
408—Insecticide foggers 
409—Lighting fixtures (outd'r) 
410—Screen paint 
411—Screen towers 
412—Signs, attraction 
413—Signs, name 
414—Signs, ramp and traffic 
415—Stadium seating 


EMERGENCY 

501—Fire extinguishers 
502—Lighting equipment 
GENERAL MAINTENANCE 
401—Blower, floor cleaning 
602—Brooms and brushes 
603—Carpet shampoo 


CCTV ECT 


604—Cleaning compounds 
605—Deodorants 
606—Disinfectants 
607—Gum remover 
608—Ladders, safety 
609—Lamps, germicidal 
610—Paint, aud. floor 
611—Polishes 
612—Sand urns 
613—Soap, liquid 
614—Vacuum cleaners 


FLOOR COVERINGS 
701—Asphalt tile 
702—Carpeting 
703—Carpet lining 
704—Concrete paint 
705—Linoleum 
706—Mats, rubber 


LIGHTING 

801—Black-light equipment 
803—Dimmers 
804—Downlighting equipment 
807—Luminaires 

(See also Advertising, Stage) 


LOUNGE FURNISHINGS 
901—Chairs, sofas, tables 
902—Cosmetic tables, chairs 
903—Mirrors 


PROJECTION and SOUND 
1001—Acoustic materials 
1002—Acoustic service 
1003—Amplifiers 
1004—Amplifier tubes 
1005—Cabinets, accessory 
1006—Cabinets, carbon 
1007—Cabinets, film 
1008—Changeovers 
1009—Cue markers 
1010—Effect projectors 
1011—Exciter lamps 
1012—Fire shutters 
1013—Hearing aids 
1014—Lamps, reflector arc 
1015—Lamps, condenser 
1016—Lenses, condenser 
1017—Lenses, projection 
1018—Microphones 
1019—Mirror guards 
1020—Motor-generators 
1021—Non-sync. turntables 
1022—Photoelectric cells 
1023—Projectors, standard 
1024—Projectors, 16-mm. 
1025—Projector parts 
1026—Projection, rear 
1027—Public address system 
1028—Rectifiers 
1029—Reel and alarms 
1030-—Reels 
103|—Reflectors (arc) 


1032—Renovators, film 
1033—Rewinders 
1034—Rheostats 

1035—Safety devices, projector 
1036—Screens 

1037—Speakers and horns 
1038—Splicers 
1039—Soundheads 
1040—Stereopticons 
1041—Tables, rewind 


SEATING 

1101—Chairs 
1102—Expansion bolts 
1103—Fastening cement 
1104—Foam rubber cushions 
1105—Upholstering fabrics 


SERVICE and TRAFFIC 
1201—Crowd control equip't 
1202—Directional signs 
1203—Drinking fountains 
1204—Lockers, checking 
1205—Uniforms 
1206—Water coolers 


STAGE 

1301--Curtains and drapes 
1302—Curtain controls & track 
1303—Lighting equipment 
1304—Rigging and hardware 
1305—Switchboards 


THEATRE SALES 
1401—Candy 
1402—Candy Machines 
1403—Grills 

1404—Gum 

1405—Gum machines 
1406—Ice cream 
1407—Popcorn 
1408—Popcorn machines 
1409—Popping oil 
1410—Soft drinks, bottle 
1411—Soft drinks, syrup 
1412—Soft drink dispensers 
1413—Showcases 
1414—Vending carts 


TICKET SALES 
1501—Box offices 
1502—-Changemakers 
1503—Signs, price 
1504—Speaking tubes 
1505—Ticket choppers 
1506—Ticket registers 


TOILET 

1601—Hand driers, electric 
1602—Paper dispensers 
1603—Soap dispensers 
(See also Maintenance) 


VENDING—See Theatre Sales 


Terrerrreres 


GENERAL INQUIRY COUPON 


{TO BE MAILED IN SIGNER'S BUSINESS ENVELOPE) 


To Better Theatres Service Department: | expect to buy products as indicated 
by the reference numbers below, and | would like to have the manufacturers 





thereof, or their dealers, get in touch with me. 








Name 


Address... 


Theatre 











Bowling team that represented Poblocki 
products 
the team is a Poblocki 
Papa Ben, Barney, Bill and Eddie. 


ng 486 for top honors 


member of 


Their team 


wer of the Music Box theatre in ‘Tacoma, 


Was! 


The Mission drive-in theatre, San Fran 
National 


is being enlarged to a 


sco, NOW operated by Drive in 


lheatres capacity 


ot YOO cars 


\ children’s playland is being built as 


rt of the 309 Drive-in theatre in sub 


pra 
’ 


urban Montgomeryville, Pa. 


and re 
Still 
now 


remodeling 
Crest 
water, Okla., reopened recently. It 


has new 


\fter a 


decorating 


thorough 
job, the theatre, 


sound equipment, a new stage, 


new cry room and refreshment stand. 
King Center drive-in 
Houston, 
The theatre, which 

ot S00 and 
occupy ten acres, is being built by L. O. G. 
In oft headed — by 
Juttus Gorpon, who is also president of 
Com- 


Opening of the 


theatre, largest in Tex., is 
planned for June Ist. 
have a cars 


will capacity 


Beaumont, ‘Tex., 


Beaumont’s Jefferson Amusement 
pany. ‘The theatre will have two screens 
back-to-back for the convenience of patrons 
who want to see just one movie of a double 
Backs of projection booths will 
watch the 


teature. 


be of customers can 


glass so 


mechanism if they wish. Two large re 


freshment stands will be included. 

Joun M. ArNovp has resigned as man 
wer of Lou Arru’s ‘Twin drive-in theatre 
it Louisville to accept a similar position at 
the Dixie drive-in Miami. He 
be replaced by Frank Boise. 


theatre, 


will 


Completion of the 300-car Alpena drive 
n near Alpena, Mich., has been announced 


DEAN SOWDERS, manager 


Expansion of the Melody Cruise 
1, O., to a capacity 


near Springheld | 


500 has been announced by 


irs instead of 
Chakeres Theatres, In which 


] 
recently 
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& Sons, 
in the tournament in Milwaukee of the American Bowling Congress. And 
here lined up for the photographer as fellows: Ray, Jerry, Jim 
score in the tournament was 2305, with Jim and Bill 


Milwaukee manufacturers of a variety of theatre 
of course, every 


purchased the theatre from RAYMOND 


Stout of Dayton. 


GEORGE KREVO has been appointed man- 


ager of the 


Beach, Fla. 


Empire theatre in Daytona 


He succeeds H. \L. Appison. 


Jack KINCHELOE and Marvin Harvey 
have opened their new 400-car drive-in at 
New Fla. 


Smyrna, 


W. S. BAsKIN is the new manager of 


the State theatre, Gainesville, Fla. 


Company, headed 
RICHARD, 
has moved to larger quarters in the New 
England Life Insurance Building, Boston. 


Smith Management 
by PHILIP SMITH and his son, 


NAMED REPRESENTATIVE... . 


Appointment of Hank Wiener as a national repre- 
sentative in their engineering service and sales 
department has been announced by the Strong 
Electric Corporation, manufacturers of projection 


arc lamps, rectifiers, reflectors and spotlights. 





The recent death of LeRoy Nickerson, 
veteran projectionist at Loew's Poll, 
Bridgeport, Conn., for the past fourteen 
of Local 277, occasioned 
the following Jerry Conboy, 
projectionist at Loew's Poli Majestic, 
Bridgeport, which appeared in the Bridge- 
port Sunday Post 


years secretary 


werses by 


| wonder, if there's movies 
In that land beyond the skies? 
A spot where old projectionists 
Relive in Paradise. 


| wonder if they're happy 
Above the clouded blue, 

With old familiar faces 
That bade this world adieu. 


| wonder, if they're watching 
Everytime we change a reel; 

Smile when little dots are missed 
And know just how we feel? 


| wonder, if they know above 
That we will ne'er forget 

Past members, Frank Musante, 
Steve Anger and Cossette, 


Also Robert Valcourt, 
Pastore and Benard; 

Men who gave their all down here 
To carry a union card. 


And now, | feel they're waiting 
With the pearly gates swung wide, 

To welcome LeRoy Nickerson 
Beyond the Great Divide. 











The 
throughout the Midwest, New Jersey and 
New England and 22 

New England and St. Louis. 


company has 22 drive-ins scattered 


indoor theatres in 


Harry Cortew has been named man- 
ager of Smalley’s theatre in Johnstown, 
N. Y., succeeding CiirF Swick, who is 


returning to the Lamont circuit. 


A 25 x 82-foot stage, complete with foot- 
lights, dressing rooms and loud speakers, 

added to the Maple drive-in 
Zanesville, O., by HARoLp 
BorDKER. 


has been 
theatre, and 


ERMA 


SAM ROSENTHAL, owner of the Bison 
theatre, Buffalo, Wyo., is building a 300- 
car, $60,000 drive-in there with plans for a 
June opening. 

R. M. (Dick) PHILuips, who recently 
sold his interest in the Empress theatre at 
Rockwell City, la., has taken over man- 
agement of the Algona theatre in Des 
Moines for Central States Theatres Cor- 


poration. 


BerNARD MENSCHELL and JOHN CAL- 
vocoreEssc! of the Community Amusement 
Hartford, Conn., circuit, 
have been given authority by the Zoning 
Board of Bolton, Conn., to construct a 550 


A mid- 


Corporation, 


car capacity drive-in theatre there. 


summer opening is planned. 
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SELUWIELS ELLUNINE! 


LE 


WHAT THE : 
ANCIENTS THOUGHT... 


[PLATO (347 B.C) BELIEVED THAT 
THE EYE PROJECTED ITS OWN 
LIGHT, WHICH MET AND BLENDED 
WITH THE ‘FORM’ THAT WAS 
THOUGHT TO FLOW CONTINUOUSLY 
FROM EACH OBJECT OF SIGHT 


TODAY WE KNOW... 


THAT, IN SEEING, THE EYE |S 
STIMULATED BY INNUMERABLE 
POINTS OF LIGHT REFLECTED 
BY THE OBJECT... THAT THE 
BRAIN INTERPRETS THESE 
POINTS AS A TOTAL IMAGE 

OF THE OBJECT. 





(Latest SuRvEYS INDICATE THAT IN ONE OUT 
OF EVERY FOUR U.S. THEATERS, SCREEN 
BRIGHTNESS IS BELOW 

THE MINIMUM 
RECOMMENDED By 
a THE AMERICAN 
se = STANDARDS 


pk 
HERES PROGRESS! ironnirighor ti 
SINCE NICKELODEON DAYS, HOW ABOUT 
NATIONAL CARBON COMPANY YOURS ? 
HAS IMPROVED THE 
BRIGHTNESS OF PROJECTOR 


CARBON ARCS BY JOOO?! 











*Report on Screen Brightness Committee Theatre Survey, Journal SMPTE, September, 1951 


THE “NATIONAL” CARBON ARC...NOTHING BRIGHTER UNDER THE SUN 


The term ‘‘National”’ is a registered trade-mark of Union Carbi-e and Carbon Corporation 


cet in THE SCRAP NATIONAL CARBON COMPANY 


FOR DEFENSE — SAVE A Division of Union Carbide and Carbon Corporation 
30 East 42nd Street, New York 17, N.Y. 


YOUR COPPER DRIPPINGS ! District Sales Offices: Atlanta, Chicago, Dallas, Kansas City 


New York, Pittsburgh, San Francisco 
IN CANADA: National Carbon Limited, Montreal, Toronto, Winnipeg 








ON THE BUTTON! 


» The Film Gate and Trap Assembly is the “pay-off” spot 

of your projector! — And SIMPLEX XL engineers have 
delved deep into their bag of tricks to perfect this intricate 
mechanism. 
We are proud to say that their years of research have paid 
off! For they have created for the SIMPLEX X:L a Film Gate 
and Trap Assembly in which are found only the most 
modern scientifically proven developments! Developments 
such as: 


+ Five-step film tension control to assure the right amount 
of tension regardless of the type or condition of the film! 

« Smoother, simpler contours to facilitate removal and 
cleaning! 


Longer tension shoes to insure maximum silence during 
operation! 








Automatically illuminated framing aperture plus extra 
“finger room” to make threading easier than ever before! 


Plus microscopic cleanliness . . . rugged construction . . . 
and, most important of all, hairline accuracy during the 
split-second projection of every film frame! 


Development of this precision Film Gate and Trap Assembly 
is typical of the engineering advances found in the new 
SIMPLEX X:L ! — Advances which make it the finest, most 
dependable projection system ever designed! 


am ec. us Pat OFF 


Me L 
PROJECTION and 
SOUND SYSTEMS 


MANUFACTURED BY INTERNATIONAL PROJECTOR CORPORATION © DISTRIBUTED BY NATIONAL THEATRE SUPPLY 





